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MISS Bow-WOW—‘Freckles,” a pup 
of mixed origin, certainly appears 
pleased that her mistress has been 
picked as queen of the pet food manu- 
facturing industry. Blanche Kos, Chi- 
cago, Was selected to reign as Miss 
Bow-WOW of 1956 by the American 
Pet Food Manufacturers at their sec- 
ond annual convention. In addition to 
devoting time and love to “Freckles,” 
Miss Kos leads an active life as a 
model, receptionist and amateur gym- 
nast. 


Top Men in Pet Food 
Business to Attend 
APFM Convention 


CHICAGO —A record attendance 
is expected at the American Pet Food 
Manufacturers convention at the 
Drake Hotel Sept. 20-21, according 
to Walter Kendall, Kendall Foods, 
Inc., Los Angeles, chairman of the 
organization which is affiliated with 
the American Feed Manufacturers 
Assn. More than 300 representatives 
of concerns that manufacture dog, 
cat and other pet foods are expected 
to attend. 

Noting a pre-convention registra- 
tion of 140 delegates, well ahead of 
last year’s mark, Mr. Kendall attrib- 
uted the greater interest to the num- 
ber of nationally-prominent business 

(Continued on page 109) 


GFDNA Convention Puts Emphasis on 
Greater Opportunity Through Service 


CHICAGO — Golden opportunities 
for meeting the “Challenge for '57”, 
the acknowledged theme of the meet- 
ing, were presented to all segments 
of the grain and feed industries at the 
diamond jubilee convention of the 
Grain & Feed Dealers National Assn. 
at the Morrison Hotel in Chicago 


Feed Desion Get Tips 


Sept. 8-11. Around 600 delegates, ac- 
companied by 250 ladies attended. 
| The opportunity, as evidenced by 
| the main speakers, appears to lie in 
the nation’s expanding economy. Serv- 
ice was underlined as the undeniable 
| feature that the grain and feed trades 
| have to offer and efforts to improve 


on 


Better Merchandising 


CHICAGO—The challenge of 1957 
in the feed industry and how to meet 
it with better merchandising was the 
theme woven through the feed ses- 
sion portion of the convention of the 
Grain & Feed Dealers National Assn. 
held here Sept. 8-11. 

One speaker outlined the business 
prospects in general terms, then two 
other speakers told the feed men 
how to.improve merchandising in the 
retail feed store and on the farm as 
a means of meeting the challenge. 


Million Dollar Fire 
Hits Feed Plant 


BELLFLOWER, CAL. — Flames 
swept through the three-acre Tri- 
angle Grain Co. plant here Sept. 9 
destroying more than $1 million 
worth of cattle feed and grain bins. 
Some 3,000 tons of feed were lost. 

Fire officials speculated that spon- 
taneous combustion was responsible 
for the fire, and that the feed may 
have been smouldering for several 
days before breaking into flames 
that were apparent. 

The three story grain elevator 
tower was totally destroyed. Carl K. 
Williams, president of the Triangle 
Grain Co., said that 90% of the 
plant and its contents were damaged 
beyond repair. Firemen from the 11 
Los Angeles County fire companies 
that fought the blaze managed to 
save some of the office equipment 
and records. 


FEEDSTUFFS Features This Week 


PET FOOD SPECIALS: A number of articles dealing with the pet 
food industry are contained in this issue, which coincides with the APFM 
convention in Chicago Sept. 20-21. An index to these various articles, to- 
gether with some pet food retail selling advice from Ernest H. Kieser will 


be found on page 12. 


LAMB CREEP RATIONS: Research data and comments from Purdue 
scientists on the value of highly fortified rations for single and twin suckling 


lambs appear on page 44. 


SUCCESSFUL DEALERS: What’s behind the success of a number of 
feed dealers is the subject of stories on pages 66, 74, 76, 78 and 84. 
VERTICAL INTEGRATION: Comments on the trend toward vertical 
integration in the broiler industry will be found in the article on page 54. 


Feed Service Bulletin Board .... 48 
Convention Calendar ........... 82 
Camera Views 88 


Worth Looking Into ........... 98 
Index of Advertisers ........... ill 


The first speaker of the afternoon 
session on Sept. 10 underlined the 
theme of progression, which is ex- 
pected to continue in 1957. “The 
economy will expand gradually on 
virtually all fronts,” said Ernest 
Baughman, vice president of the 
Federal Reserve Bank of Chicago. 
The gross national production stayed 
around the rate of 408 billion dol- 
lars during the second quarter of 
1956, and it is expected to increase 
during the last half of the year, he 
said. 

All elements of the economy, in- 
cluding consumer buying of durables 
and non-durables, consumers’ serv- 


(Continued on page 108) 


Pfizer Stops Selling 


Straight Stilbestrol, 


Offers Combination 


NEW YORK—Chas. Pfizer & Co., 
Ine., has withdrawn from the mar- 
| ket its stilbestro] premix feed supple- 
ment, it was announced this week by 
J. Jerome Thompson, general man- 
ager of the company’s agricultural 
sales division. 

The move was made to settle a 
lawsuit against Pfizer and a Pfizer 
feed manufacturer customer institut- 

(Continued on page 5) 


that service were the main features 
of all that was said in the main dis- 
courses. (See also story about prog- 
ress of the hundredweight drive on 
page 97.) 

E. B. Evans, Evans Grain Co., De- 
catur, Ill., was unanimously appointed 
to fill a second term as president of 
the association by the action of the 
members, prompted .by the nomina- 
tions committee headed by Elmer 
Sexauer, Sexauer Co., Brookings, 
S.D. A realignment of senior execu- 
tives became necessary because of the 
death of R. G. Cargill, Jr., Victoria 
Elevator Co., Minneapolis, who was 
third vice president. J. B. Gregg, first 
vice president, Morrison-Gregg-Mit- 
chell Grain Co., Kansas City, request- 
ed that he not be renominated because 
of business reasons and this led to 
the appointment of Madison Clement, 
Clement Grain Co., Waco, Texas, for- 
merly second vice president, in the 
leading position, with John D. Mc- 
Caull, McCaull-Wyman Co., Minne- 
apolis, as second vice president, 
Charles Force, hitherto a member of 
the board of directors and associated 
with Littie Brothers, Kalamazoo, 
Mich., becomes third vice president. 

Four new directors were appoint- 
ed. They are George LaBudde, La- 
Budde Feed & Grain Co., Milwau- 
kee; Paul R. Quarnberg, Tri-State 
Milling Co., Rapid City, S.D.; Harold 
E. Bradt, Sunset Feed & Grain Co., 
Buffalo, N.Y., and C. G. Lindsey, 
Lindsey-Robinson & Co., Roanoke, 
Va. 

Mr. Evans, in his presidential ad- 
dress, said rumors that Ray B. Bow- 
den was retiring were incorrect. The 
association, he asserted, could not 
continue without his knowledge. The 
association has had reports that 
shortly there will be a full congres- 
sional investigation of the operations 
of the Commodity Credit Corp. Pre- 
liminary inquiries are already under 
way in some markets, 

(Continued on page 105) 


Wins Praise From Benson 


MINNEAPOLIS — Climaxing the 
Minneapolis Grain Exchange’s ob- 
servance of the 75th anniversary of 
its founding as a grain marketing 
agency, an anniversary dinner on 
Sept. 12 brought together here about 
700 persons representing the grain 
industry and including men of prom- 
inence in the Minneapolis commun- 
ity and in the political, business, and 
civic life of the nation. 

Ezra Taft Benson, secretary of the 
U.S. Department of Agriculture, de- 
livered the main address of the eve- 
ning, a frankly political presentation 
of the Republican administration's 
farm policy and achievements. Over 
and above his assessment of the cur- 


Minneapolis Grain Exchange 
Observes 75th Anniversary 


rent platform position of farm aid, 
Secretary Benson’s message was a 
powerful plea for the preservation 
of private enterprise and the protec- 
tion of agriculture from totalitarian 
encroachments of government con- 
trols. 

“The department of agriculture 
and the Minneapolis Grain Exchange 
have a common objective: It is good 
marketing—efficient marketing,” the 
Secretary said. “For more than 33 
years, futures trading on this ex- 
change has been under the super- 
vision of the Commodity Exchange 
Authority. In all this long period, 
there has never been a single de- 

(Continued on page 110) 
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Question for Comparison 


HE government owned and sponsored Commodity Credit Corp. last year 
T acquired more than twice as much grain as was handled by the 
Minneapolis Grain Exchange, which is the largest cash grain market in 
the world. 

Secretary of Agriculture Benson gave emphasis to that fact in delivering 
the principal address at the 75th anniversary dinner of the Minneapolis 
Grain Exchange on Sept. 12. 

The cost of the Commodity Credit Corporation's operations is staggering. 
So involved are its transactions and so hidden are some of its costs that no 
one can say for sure just what the total expense to the taxpayers of the 
United States has been. 

Secretary Benson said that 20 years ago the maximum borrowing 
capacity of the CCC was $100 million. Today it is $14.5 billion—145 times as 
much as in 1936. ‘““CCC’s ability to acquire these commodities, and still keep 
on acquiring them, is so extensive that it staggers the imagination,” he said. 
“When its bins and warehouses become filled, still more storage space is 
provided. When CCC begins to run out of money, either its notes are 
cancelled or its borrowing authority is extended.” 

None of this is startling news to those engaged in the grain and allied 
industries. Those men and companies trying to make a living out of 
independent operations in competition with or in adjustment with the CCC 
know first hand its size and power. It is encouraging, however, to have a 
Secretary of Agriculture who not only knows the power wielded by the CCC, 
but who readily acknowledges the danger inherent in the situation and who 
pledges himself to do all in his power to end government domination of the 
grain markets. 


* * * 


ERE is what he said on this particular subject: “The biggest threat we 

have today to our private marketing system is government itself. This 
is because we have not applied ourselves fully to make the voluntary process 
of free enterprise work as it should. We are permitting government to become 
the dominating force in our economy, when in reality it should play a 
secondary role—helping private enterprise do a better job and providing 
adequate safeguards to stimulate desirable action. 

“As a nation, we have gotten ourselves into our current, almost 
unbelievable, surplus situation primarily because many of our people believed, 
or at least hoped, that an Act of Congress could brush aside fundamental 
demand and supply relationships. Legislative action does not nullify economic 
laws. Prices are not made in Washington. We set out to legislate price at 
artificial levels, without effective measures to maintain consumption rates 
or to curb production increases. We shackled price as an economic throttle, 
and provided no substitute regulation, other than governmental controls on 
a few commodities. In most cases these proved to be too lenient and too late. 
We continued this system of wartime price manipulations long after the war 
emergency had ended, with the result that we now have the unprecedented 
surpluses of farm products in the hands of government. 

“The free marketing system will be in danger if government price 
manipulation continues to grow. It is now within the power of government, 
either wittingly or unwittingly, to place economic pressure on whole groups 
of producers and distributors. Through its pricing and sales programs, 
government can shrink or expand consumption. It can squeeze consumers out 
of the market or bring new consumers in. 

“A government heavily involved in commodity ownership can easily 
by-pass the private marketing system... .” 


* * * 


E wonder what would have happened to the development of the 

fertile midwestern farm lands, and to the economy of the nation as a 
whole, if a Commodity Credit Corp. type of operation—and the economic 
philosophy responsible for it—had dominated markets for the 75 years the 
Minneapolis Grain Exchange has been functioning. It is an interesting 
speculation, we think. The Minneapolis Grain Exchange was established 
to meet a need for an organized market where carload grain shipments could 


be bought and sold openly and competitively, according to recognized rules. 
The same needs were met in other areas by similar exchanges—at Kansas 
City and Chicago, for instance. For 75 years and more these exchanges 
have furnished a certain market for the products of our farmlands. They 
have been free markets, where price not only was governed by supply and 
demand, but also was the prime factor in adjusting supply and demand. The 
nation’s agriculture and its general economy have flourished under this 
system to a point unequalled elsewhere. 


What would have happened in this period if the government had attempted 
to dictate prices and to furnish the “market” for the developing agriculture? 


Considering what has occurred in the past 20 years of government 
domination of markets, the answer seems to us to be obvious. The result 
long ago would have been catastrophic. And, if this answer is right, it is 
important to realize that the present situation, already costly and damaging, 
will be catastrophic if it is continued to the point of destroying our free 
markets and the machinery by which they operate. 


FEEDSTUFFS 
FORMULA FEEDS: HOW’S BUSINESS? 
FEATURE 


Some improvement in formula feed business—or at least some encour- 
aging signs were reported in most areas this week. While the trade in general 
was holding back on commitments while waiting for new crop price ideas 
to crystallize, the outlook for improved volume before too long was quite 
widely acknowledged with the approach of colder weather. Housing of layers, 
deterioration of pastures and the start of cattle fattening operations were 
seasonal factors considered likely to step up business. Most ingredients were 
on the easy side, although alfalfa meal, influenced by shorter-than-usual 
supplies, was quoted higher. The index of wholesale feedstuffs prices declined 
+5 point to 79.1 and the feed grain index advanced 1.4 points to 85.6 in the 


week ending Sept. 12. (Ingredient details on pages 106-108.) 


Southwest 


The majority of mill reports this 
week indicated an improvement over 
the previous week in demand for 
formula feeds in the Southwest, al- 
though some sales managers felt that 
the current upswing in business 
showed some sign of “topping off” 
in that there was less urgency to 
the demand. 

There was no outstanding feature 
to the week’s business, and all feeds 
seasonally in demand were showing 
a pattern of good activity. Turkey 
feed volume continued to grow as 
birds matured while there was some 
improvement also in egg mash. Hog 
feed demand was fair. Although some 
firms still expressed disappointment 
in the volume gain on this product, 
there is no question but that hog 
feeds have come up nicely out of the 
abysmal depths of the past summer. 

Declining pastures were reflected 
in a dairy feed upswing, and in 
some parts of the territory where 
only supplements have been sold re- 
cently, there is now a demand for 
full rations as a result of drouth and 
poor grain yields. 

Beef cattle feeds picked up a bit 
in part of the territory, and there 
were good shipping directions on or- 
ders booked some time ago. In other 
parts of the Southwest, however, the 
drouth was cutting into normal feed 
demand and there was a pickup re- 
ported in calls for drouth relief 
feeds. 

Mill operations were approximate- 
ly the same as in the previous week, 
with various plants running at about 
a normal full week’s pace. Price 
cards were generally lower, the de- 
cline being in the range of 50¢ to $1. 


Northwest 


Formula feed business showed im- 
provement for some manufacturers 
this week, although in other cases 
orders tended to slip off toward the 
end of the week. In general, the out- 
look for the near future is consid- 
ered fairly optimistic. 

Feed men feel that within a short 
time improved demand for laying 
concentrates and dairy feed will take 
up the slack created by the rather 
sudden drop in turkey feed volume 
which is now under way. 

Many laying flocks are yet to be 


housed, but egg prices are improved 
| and it is felt that flock-owners will 


be encouraged to get started on full 
feeding operations. 

Pastures are still fairly good, but 
before long this feed source will be 
disappearing in the territory and 
shipments of dairy feeds should im- 
prove correspondingly. Good forward 
sales are reported by some manufac- 
turers, and shipping directions are 
anticipated shortly. 

Operations held to two shifts at 
major plants, with a Saturday run 
planned in some instances. 


Northeast 


Feed business was good this week, 
and the running time for the feed 
manufacturers was about 44 hours. 
At present there is a slowing down in 
business as a result of the new 
crops. Farmers are cautious in their 
feed buying. 

Broiler prices have not shown any 
improvement, but eggs have strength- 
ened. Large and extra large eggs ad- 
key feeds were doing well, and dairy 
feeds picked up a little bit. 

Millfeed sales were on the quiet 
side this week. Shipping directions 
had a slight tendency to ease up, 
and supplies were more readily avail- 
able for nearby shipment. The mills 
ran at capacity. Bran was up $1.50 
and middlings up $2.50. The heavier 
type feeds were unchanged. 
vanced 1@3¢, and egg mashes con- 
tinued to be the leader in sales. Tur- 


Southeast 


Feed demand in the Southeast has 
not as yet had a pickup from the 
slow and dull demand during recent 
weeks. The ingredient market is in 
a standoff position. Sellers are re- 
luctant to lower prices and buyers 
are not interested in present levels. 

Feeders are saying that their 
operations will remain unchanged at 
least until after the first frost due 
to good pasture feeding now avail- 
able. Baby chick placements seem 
to be slightly on the decline; how- 
ever, they still remain considerably 
high compared with the correspond- 
ing week last year. Crops continue 
to look good, and new crop ground 
snap corn is reported to be available 
for shipment during early October 
when considerable volume should be- 
gin moving. 

Purchasing agents for feed manu- 
facturers are very cautious and take 

(Continued on page 110) 
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ANTIOXIDANT PETNIP SEASONING CONCENTRATES 
(Patents Pending) add a new dimension to the taste-appeal 
of prepared pet foods. And powdered Petnip seasonings are 
economical. They save money because it is more economical 
to season and preserve the nutrients of the foods with a single 
“antioxidant-flavor-combination” than to add these ingredi- 
ents separately. 


Furthermore, the special “locked-in flavor” stabilization process for manufac- 
turing Petnip seasonings enhances their economical value in the cooking and 
drying processing of foods. A little Petnip goes a long way. The flavors actually 
seem to grow stronger as the food ages. Add this extra savings on flavor to the 
normal profit and prove to yourself that it doesn’t cost to use Petnip seasonings 


it pays! 


The routine use of a little Petnip seasoning in all dog and cat 
foods give lasting flavor and aroma insurance coverage at low 
cost. The large variety of Petnip seasonings available make 
possible the easy blending of unlimited flavor combinations 
to distinguish your Brand Name from other products. Here is 
a partial listing of the many Petnip seasonings to guarantee 
finer flavor, finer aroma for your pet foods. 


DOG FOOD BLEND... . CAT FOOD BLEND 
BACON ... BEEF HASH... BUTTER . . . CHEESE 
GARLIC... ONION... MAPLE. . . LIVERWURST 


DOG FOOD SALES DIVISION 
3037 NORTH CLARK STREET CHICAGO 14, ILLINOIS 


Please send free samples or small trial orders at bulk price schedules. 
(CO Dog Food Blend (CO Cat Food Blend CD Others (Please List) 
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USDA Announces Details on 
Turkey and Hamburger Buying 


By JOHN CIPPERLY 
Feedstuffs Washington Correspondent 


WASHINGTON — Possibly with a 
side glance to political effects, this 
week the U.S. Department of Agri- 
culture moved rapidly to get a tur- 
key price support operation going. 
The 1956 turkey crop is estimated at 
about 16% more than that of 1955 
and 13% greater than the 1954 
record production. 

At the same time, USDA also im- 
plemented its hamburger meat buy- 
ing program with a definite an- 
nouncement that it plans to take off 
the open market 50 million pounds of 
this type of beef. In the case of the 
turkey buying program for school 
lunch and public institution use, 
USDA failed to note any level of 
procurement, probably because there 
is less factual information on turkey 
tonnage and marketing patterns than 
there is on beef production. 

Obviously the administration must 
be charged with political guile in 
these programs as well as in the 
shell egg program, which is yet to 
be implemented by a specific pur- 
chase announcement. USDA has just 
said that it is prepared to buy eggs 
if necessary to stabilize prices. 

Granting guile, however, it must 
be said on behalf of Ezra Taft Ben- 
son, secretary of agriculture, that he 


SMALLS 
‘DEHYDRATED ALFALFA 


‘a is loaded with good t 
tle. And here at the W 


has used his discretionary authority 
to move into fields of agriculture 
where prices are depressed and make 
the federal government effective on 
behalf of the farm producer. 


Details Announced 


In announcing the details of the 
turkey and hamburger purchasing 
programs, USDA said that offers for 
whole turkeys in carlot quantities 
are being requested from producers, 
processors, cooperative associations 
and other dealers for the birds in 
the weight range of 8 to 24 lb. Both 
Grade A and Grade B turkeys will 
be purchased, with a differential of 
3¢ Ib. 

The turkeys must be processed 
after contracts are awarded. First 
offers are invited so as to be received 
not later than 3 p.m. on Sept. 25. 
USDA says that offers will be con- 
sidered each following Tuesday un- 
til further notice. 


The USDA invitation for offers of | 


frozen hamburger says that beef 
offered must be prepared from beef 
grading U.S. Commercial, U.S. Utili- 
ty or a combination of the two with 
a fat content within an 18-23% 
range. 

The first offers are due not later 
than 2 p.m. on Sept. 25. Offers will 
be received each Tuesday until fur- 
ther notice, USDA states. 


industry fo 


GRAIN MAN DONATES 
$200,000 FOR SCHOOL 


WEST LEBANON, IND. — Ura 
Seeger, a retired grain elevator oper- 
ator, is ‘giving $200,000 to build a 
consolidated high school for six town- 
ships in this area. The school will 
be known as the Seeger Memorial 
High School. 


Rough Rice Removed 
From CCC Sales List 


WASHINGTON—Because of heavy 
export commitments of milled rice to 
| India and other countries, rough rice 

has been removed from the Com- 
modity Credit Corp. monthly sales 
list for September, 1956, and certain 
other changes have been made in 
| CCC rice sales programs, the USS. 
| Department of Agriculture has an- 
nounced. 

The changes are as follows: 

Sales of rough rice for unrestricted 
uses, both domestically and for ex- 
port, are discontinued immediately. 

Sales of rough rice for grinding for 
domestic feed and for export feed or 
industrial use will be discontinued as 
soon as the Dallas and Portland CSS 
Commodity Offices announce the ac- 
tion in their respective areas. 

Export sale of milled rice described 
as “other brokens’”’ will be discontin- 
ued as soon as the Dallas and Port- 
| land offices announce the action in 
| their respective areas. Sales of “other 
brokens” for unrestricted use and do- 
mestic feed use will continue as at 
present. 

Under sales of milled rice, Cali- 
fornia pearl rice has been added to 


| the domestic and export sales list. 


For domestic sales, California pearl 


| rice is offered at the market price, 


but not less than the legal minimum 


|.price which is $6.75 cwt. for No. 5 and 


$7.05 cwt. for No. 4, the two grades 
listed. For export sale, a flat rate of 
$6.50 cwt. for No. 5 and $7 cwt. for 
No. 4, f.a.s. San Francisco Bay Area 
has been listed. 


ELEVATOR DESTROYED 
ELSMORE, KANSAS —The Cox 
Grain Co. elevator here, owned by 
Royal Cox of Iola, Kansas, was des- 


| troyed by fire of undetermined origin 


Sept. 10. No estimate of the loss was 
available immediately, but three 


| small buildings at, the elevator —a 


warehouse, a coal house and a cob 
house—were also destroyed, as was 


| a large amount of corn and mifo. 


The elevator office, in a separate 


| building, was not damaged. 


Improve Your Cattle Feeds by 
Custom Mixing with 


BOVEXTRA 


THE NEW RUMEN INOCULUM 


Proper rumen function assures full utilization without 
digestive upsets. BOVEXTRA supplies the billions of 
bacteria which work in the rumen, aiding digestion 

and turning feed into valuable meat and milk. Calves 
go on solid feed, hair becomes sleek and glossy, and 
danger from many forms of scours is definitely reduced 


DR. LEGEAR’S 


CATTLE GO FROM RANGE TO FULL FEED 


IN 8 TO 12 DAYS 
BOVEXTRA mixed with feed makes this quick 
change-over possible...cuts 3 to 4 weeks off marketing 
time. BOVEXTRA also permits uniform marketing 


since slower cattle fatten faster. 


DR. LEGEAR 


For 65 years ethical manufacturers of dependable animal health products. 


Sf. 


BOVEXTRA 
in 
20 Ib. packages. 


BULK MIXING IS EASY AND FAST 


Mix 3 Ibs. of BOVEXTRA for every ton of 
feed. Add this to your special formula or 
mix with commercial feed. Watch BOVEXTRA 
produce results for your customers . . . with 
extra tonnage and profits for you. 


WRITE TODAY FOR DETAILS AND PRICES 


MEDICINE COMPANY 


Louis 


16, Missouri 


Grandin Brothers 
Form New Corporation 


To Carry on Business 


JAMESTOWN, N.Y.— Announce- 
ment was made this week of the 
formation of Grandin Bros. Corp. and 
the purchase by the newly-organized 
firm of the dairy feed business of 
the D. H. Grandin Milling Co. 

Formation of the new firm followed 
the sudden statement Sept. 1 that 
D. H. Grandin Milling Co. was ceas- 
ing manufacture and shipment of its 
full line of feed products “immed- 
iately” after 123 years of operation. 
This announcement was so sudden 
that several cars of grain enroute 
to Jamestown had to be diverted in 
transit. 

Principals in the new firm are 
John Grandin and Daniel G. Grandin, 
president and vice president of the 
D. H. Grandin Milling Co. The pro- 
perty is still held by the D. H. Grand- 
in Milling Co. and being leased to the 
new firm. 

In an announcement to the trade, 
Grandin Bros. Corp. indicates that 
it “will be able by specializing in 
dairy feed to reduce expenses and 
offer the same flaked, pelleted feed 
at highly competitive prices.” 

Officials of the firm state that the 
action will enable them to cut costs, 
reduce and streamline production 
and operate with a smaller sales and 
production force. Whereas the origi- 
nal firm employed 75 persons, the 
new firm will operate with a staff of 
15 to 20 employees. The old mill had 
approximately 60,000 feet of floor 
space and was geared to 400 tons 
per day production. 

D. H. Grandin Milling Co. was 
established in 1833 by Daniel Hunt 
Grandin who gained ownership of a 
country grist mill built by James 
Prendergast on the outlet of Chatau- 
qua Lake. Mr. Grandin was the 
grandson of a pre-American Revolu- 
tion miller of Clinton, N.J. 

Two sons of the founder managed 
the mill from the 1890’s until 1903, 
when a grandson took over. He de- 
veloped the popular “Excelsior” and 
“Jewell” flours and started producing 
balanced rations, scratch feed and 
poultry mash, innovations in those 
early days of the formula feed indus- 
try. Fire destroyed the old mill in 
1913 and the new mill was erected 
on the present site. 

Till health forced the retirement of 
Daniel Hunt Grandin in the early 
1920's, and management was taken 
over by his wife, Martha Townsend 
Grandin. In 1951 her sons, John and 
Daniel, principals in the newly or- 
ganized Grandin Bros. Corp., as- 
sumed management of the old milling 
firm. 


EXPANDS OPERATIONS 


KINSLEY, KANSAS—Floyd Har- 
ris has announced an expansion pro- 
gram and a change in firm name. 
His firm will operate under the name 
of Harris & Sons, buying and selling 
eggs, operating a retail feed business 
and the Harris hatchery. A new com- 
pany outlet is being opened at Dodge 
City, Kansas. Dick Harris is mov- 
ing there to operate that business. 
Sons Phil and Dave Harris will con- 
tinue to operate the Kinsley end of 
the business. 


_— 


BOB WHITE MOVES 

CHICAGO — Bob White & Co., 
Chicago feed broker, has moved to 
new quarters in Suite 855 in the 
Board of Trade Bldg., Chicago. The 
firm formerly had its offices in 2001 
of the same building. The phone 
number remains unchanged at WEb- 
ster 9-3155. 


MANEY BROS. 
MILL & ELEV. CO. 


Minneapolis, Minnesota 
Distributors in the Upper Midwest 
States for 


SMALL’S DEHYDRATED ALFALFA MEAL 
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Protein Meal Futures 


Decline Further 


MEMPHIS — Declines dominated 
the protein oil meal market on the 
Memphis Board of Trade. Minus signs 
were chalked up in all options at 
the close on Sept. 12, as compared 
with closings on Sept. 5. 

The September soybean oil meal 
contract suffered the greatest loss, 
with liquidation and hedge selling 
principally responsible. A decline in 
soybeans also was termed a factor 
in lower soybean oil meal prices. 

The cottonseed oil meal market 
was steady most of the week, suffer- 
ing a gentle decline midway in the 
week. Demand for cash cottonseed 
oil meal was slow, according to 
dealers. 

No notices of delivery were issued 
during the week on soybean meal or 
cottonseed meal. 

Unrestricted soybean oil meal 
closed the week 60¢@$1.55 ton lower. 
Eastern trunk line soybean oil meal 
was 50¢@$1.25 ton lower. Bulk cot- 
tonseed oil meal was 25¢@$1.25 ton 
lower, and sacked cottonseed oil meal 
was off 25@50¢ ton. 


Extension Service 


Seeks Hay for Texans 


COLLEGE STATION, TEXAS — 
Hay for Texas farmers and ranchers 
is being located by the Texas Agri- 
cultural Extension Service. 

Through cooperation with exten- 
sion services in other states, J. D. 
Prewit, associate director of the 
Texas service, is locating sources of 
hay which Texans can buy. 

It already is known that several 
thousand tons are available in the 
Midwest, Mr. Prewit said. States 
which have indicated they have hay 
for sale include Kansas, Iowa and 
Minnesota. 

Assistance of the state headquar- 
ters was asked earlier by agricul- 
tural agents in counties where farm- 


ers and ranchers were unable to | 


produce hay this year because of 
drouth. 

Indications are that the home- 
grown supply is not adequate for 
Texas’ needs. 


PFIZER 


(Continued from page 1) 


ed by the Iowa State College Re- 
search Foundation, Mr. Thompson 
states in a letter to the trade. How- 
ever, the company will continue to 
market, under a sublicense from Eli 
Lilly & Co., its Terramycin-stilbestrol 
premix. 

A patent on the processes of feed- 
ing to cattle certain specified amounts 
of stilbestrol recently was issued to 
the research foundation. Its applica- 
tion for the patent was based on 
results of experimental work at Iowa 
State College. The foundation grant- 
ed the Lilly company an exclusive 
license under its patent application. 


Developments Reviewed 

In his letter to customers, Mr. 
Thompson reviewed developments as 
follows: 

“On May 25, 1955, after more than 
two years of thorough research with 
hormones in cattle nutrition at our 
Terre Haute Research Center, we 
offered to the feed industry a com- 
plete and practical program for the 
use of diethylstilbestrol and the com- 
bination of Terramycin and diethyl- 
stilbestrol in cattle fattening rations. 
At that time, we announced the addi- 
tion to our feed supplement line of 
a Terramycin-stilbestrol premix and 
a stilbestrol premix, both carefully 
formulated on soybean meal carriers, 
and packed in either 10 Ib. or 50 Ib. 
bags. 

“Pfizer immediately launched a 
heavy educational and promotional 
campaign, directed at the cattle feed- 
er, designed to increase the use of 
all formulated feed supplements in 
cattle fattening programs. This was 


another important plank in our plat- 
form of ‘Service to the Feed Indus- 
try.’ Naturally, this promotion has 
emphasized the added benefits to be 
gained, both nutritionally and thera- 
peutically, from adding Terramycin 
to all cattle rations... . 

“As you probably know, workers 
at Iowa State College were also ex- 
perimenting with diethylstilbestrol in 
cattle rations. Based on the results 
of their work, the Iowa State Col- 
lege Research Foundation applied for 
a patent on processes of feeding to 
cattle certain specified amounts 
of diethylstilbestrol. We understand 
that the research foundation grant- 
ed Eli Lilly & Co. an exclusive license 
under their patent application... . 

“In order to settle a legal action 
brought under this patent, Pfizer is 
withdrawing from the market our 
straight stilbestrol premix but will 
continue to market, under a subli- 
cense from Eli Lilly & Co., our Terra- 
mycin-stilbestrol premix in both 10 
Ib. and 50 Ib. packages.” 


Sales of Commercial 
Feed in Texas Exceed 
4 Million Tons 


COLLEGE STATION, TEXAS — 
Feed firms doing business in Texas 


sold 4,053,139 tons of commercial 
feed during the state fiscal year end- 
ing Aug. 31, 1956, according to F. D. 
Brock, chief of the Texas Feed Con- 
trol Service. 

The fiscal year just closed is the 
fourth in the 50 years of operations 
of the Feed Control Service in which 
annual commercial feed sales have 
been above 4 million tons. 

An all-time high was the sale of 
4,405,676 tons in 1951-52. Other high 
years were 4,117,344 tons in 1952-53 
and 4,080,139 tons in 1954-55. 

Records of the Feed Control Serv- 
ice show about 1,700 commercial 
feed firms did business in Texas dur- 
ing 1955-56. About 400 of these firms 
have their headquarters outside of 
Texas. Several firms have registra- 
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ARKANSAS POULTRYMEN 
GET TAX REFUND 


LITTLE ROCK, ARK. — About 
$300,000 has been refunded to poul- 
trymen under the 1955 act exempting 
livestock and chicken feed from the 
state sales tax, Ed McLees, state 
assistant revenue commissioner, has 
announced. About $100,000 is left for 
distribution in a protest fund, Mr. 
McLees said. The money is refunded 
to those who paid the sales tax during 
a six months dispute over the ex- 
emption law. 


tions covering as many as 150 dif- 
ferent feed formulations. 

Tonnages of feed sales reported to 
the Feed Control Service do not in- 
clude the volume fed to livestock 
and poultry by farmers who process 
and use the feed they grow. Such 
feeds are exempt from the provisions 
of the Texas feed law. 


TRY MODERN 


MANAMAR 


The “Sea Power” Supplement 


Dehydrated Kelp 

Fish Solubles 
(Lassen Process) 

Fish Glandular 
Hydrolysate 


Blended Fish Meal 


Ribo Fish Flour 
Alfalfa Meal 


FEED ENGINEERS 


Condensed Fish Liver 


* 


BETTER 
FEEDS AND 
BIGGER PROFITS 


For many years poultry feeders and nutritionists 
have depended on Mixing Manamar as a source 
of nutrients for weigh ahead gains on less feed. 
Composed of time proved marine ingredients, 
Mixing Manamar is a rich natural source of 
vitamin B-12, other B-Complex factors... growth 
factors still unidentified ...essential amino acids 
from fish proteins ...and important trace minerals. 


Constant Manamar research is your insurance that 
Mixing Manamar is adequately fortified to meet 
the demands of modern rations. 


Mixing Manamar contains... 


D Activated Animal 
Sterol 

Antibiotic Feed 
Supplement 

Choline Chloride 

Riboflavin Supplement 

Manganese Sulphate 

Calcium Pantothenate 

Niacin 


Cobalt Carbonate 


... for complete data, and 
product analysis write... 


PHILIP R. PARK, INC. 
Manufacturers of MANAMAR ‘Sea Power” Supplements 


Berth 42, Outer Harbor, San Pedro, California 
145 West First Street, Dubuque, lowa 
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Course speakers were guests of the Northwest Feed Manufacturers Assn. at 
its meeting held Sept. 10 in conjunction with the short course. Pictured here, 
left to right, at the head table are Earl Hanson, Archer-Daniels-Midland 
Co.; Dr. H. Macy, dean of the Institute of Agriculture, University of Minne- | 
sota; Dr. Robert Grummer, University of Wisconsin; Dr. Russell Couch, 
Texas A&M, and Dr. L. E. Hanson, University of Minnesota. More than 200 
feed men and guests attended the dinner at the Calhoun Beach Hotel. (Photos | 


by Truman Fowler.) 


Future Feeds May Contain Beneficial 
Substances Carried Over to Humans 


MINNEAPOLIS—The feed indus- 
try some day may be putting health- 
benefiting substances into feeds 
which will be carried through live- 
stock and poultry products to hu- 
mans. 

This possibility was brought out 
by Oscar Straube, chairman of the 
American Feed Manufacturers Assn., 
in a talk at a meeting of the North- 
west Feed Manufacturers Assn. Sept. 
10 in Minneapolis. 

Mr. Straube mentioned this possi- 
ble development in connection with 
remarks on medicated feeds. He 
cited medicated feeds problems as 
one of the reasons that state and 
local feed industry associations 
should be strengthened and enlarged 
along with national groups so that 
all may work together more effec- 
tively. 

Mr. Straube, who is president of 
Pay Way Feed Mills, Kansas City, 
pointed out that the Food and Drug 
Administration and feed manufac- 
turers are concerned about the pos- 
sible carryover of certain drugs in 
feeds from the animal to human 
food. 


New Ideas 

“However,” he said, “the fact that 
certain drugs may carry over into 
food, and the well known fact that 
critical vitamins and minerals do 
carry over into food, offer revolu- 
tionary new ideas for improving the 
health of humans. 

“If certain deleterious substances 
are carried over, why can’t other 
products be carried over to humans 
so that we can feed health and vi- 
tality into humans through feeds and 
animal products?” 

At any rate, Mr. Straube indi- 
cated, this is a future possibility to 
keep in mind. 

He noted that feeds are used to 
protect young animals against un- 
friendly bacteria and parasitic dis- 
eases. And, he said, in looking at: the 
possibility of carryover into health 
protection for humans through what 
livestock and poultry eat, it is not 
unreasonable to assume that the 
benefits which have helped livestock 
and poultry raisers may some day 
be passed on to help develop heal- 
thier humans. 

Already there are some additives 
on the market for supplying vitamins 
and minerals with humans’ daily 
food. These, Mr. Straube said, prob- 
ably will be followed by foods con- 
taining antibiotics and possible seed- 
ing of the intestine with friendly 
bacterial flora. Some day, he con- 
tinued, disease preventives may be 
added to foods for all humans, par- 
ticularly foods used in countries 
where sanitary food and water sup- 
plies are difficult to obtain. 

Furthermore, he said, consumers 
may some day be abje to buy meat 
and milk products which have had 


health protection and possible medi- 
cation fed into them through the 
feed. 

Cooperation Among Associations 

Mr. Straube’s general theme was 
the importance of industry associa- 
tions and cooperation among the 
associations. He mentioned the ex- 
change of information and other 
aspects of association activities 
which benefit feeders and the feed 
industry. He urged feed manufac- 


Report on Research Program 
Made at Renderers’ Convention 


KANSAS CITY — The research 
program of the National Renderers 
Assn. came in for considerable dis- 
cussion at the seventh district re- 
gional meeting of the renderers group 
in Kansas City Sept. 10-11. 

John J. Hamel, Jr., executive dir- 
ector of the national association, re- 
ported to the regional organization 
a research budget of $70,000 cover- 
ing grants in aid for feed nutritional 
work at Arkansas, North Carolina 
State, Tennessee, California, Dela- 
ware, Rhode Island State, and Wash- 
ington State. Other projects of a 
non-feed nature are under way at 
the Midwest Research Institute, 
Kansas City. Two recently inaugur- 
ated programs at Arkansas and 
Tennessee are devoted to the nutri- 


| tional values of hydrolyzed feather 


meal and poultry byproduct meal. 


A progress report on one of these 
projects was made to the convention 


| by Dr. E. L. Stephenson of the Uni- 
| versity of Arkansas, who discussed 


the feeding to broilers of feather 
meal and poultry byproduct meal 
produced under various processing 
conditions and also fed at different 
levels. 


Illustrating his report with slides 


| of some of the work done, Dr. 


turers to join and take part in both | 


state and national associations so 
(Continued on page 110) 


A, Scott Heads 
N.W. Feed Group 


MINNEAPOLIS — Clifford A. 
Scott, Merck & Co., Inc., Minneapolis, 
is the new president of the North- 
west Feed Manufacturers Assn. He 
was elected to head the organization 


at a dinner meeting Sept. 10 at the | 
Calhoun Beach Hotel in Minneapolis. | 


Mr. Scott, who has been a vice 
president of the association, suc- 
ceeds J. C. North, Nutrena Mills, 
Inc., Minneapolis. 

The Northwest meeting was held 
in connection with the annual Ani- 
mal Nutrition Short Course at the 
University of Minnesota, and many 
persons attending the short course 
were on hand for the meeting, which 
attracted a crowd of more than 200 
persons. 

(A review of the two-day nutrition 
conference, held Sept. 10-11, wil ap- 
pear in a subsequent issue of Feed- 
stuffs.) 

Ted Harstad, Doughboy Industries, 
Inc., New Richmond, Wis., and J. H. 
Conlee, Osborne-McMillan Elevator 
Co., Minneapolis, were reelected vice 
presidents of the association. A. H. 
Roffers, Northwest Cooperative Mills, 
Inc., St. Paul, was elected as a new 
vice president. 

George Gates, Feedstuffs, and Dick 
Blomfield, Blomfield-Swanson, both 
of Minneapolis, were reelected secre- 
tary and treasurer, respectively. 

The board of directors includes 
the three vice presidents and three 
past presidents—Mr. North; Earl H. 
Hanson, Archer-Daniels-Midland Co., 
and Harry Cowan, Minneapolis Feed 
Manufacturers Supply Co., all of 
Minneapolis. 

Newly elected to the board of dir- 
ectors from the membership are J. 
R. Lepine, Ralston Purina Co., and 
Roger A. Fruen, Fruen Milling Co., 
both of Minneapolis. Holdover board 
members are N. E. Dewes, General 
Mills, Inc., Minneapolis; F. T. Heffel- 
finger II, Peavey Feed Mills, Minne- 
apolis; John Norblom, Farm Feed 
Mfg. Co., Litchfield, Minn., and Ray 
Wistrom, Hubbard Milling Co., Man- 
kato, Minn. 


Stephenson reported that 10 lb. soy- 
bean meal had been replaced suc- 
cessfully by 5 Ib. feather meal and 
5 Ib. corn. Levels of 2%%, 5% and 
7%% were fed in one series of ex- 
periments, with the 5% level produc- 
ing the best results of the three. 
There was some growth depressing 
effect observed at the 7%% level, he 
reported. 

Dr. Stephenson emphasized that 


| work at Arkansas and elsewhere in- 


dicated that feather meal is a satis- 
factory broiler feed ingredient if 
properly processed and fed at a level 
of 4 to 5%. 


Fat in Alfalfa Meal 

The use of low levels of animal 
fats on alfalfa meal has important 
advantages, Roy Elrod of the W. J. 
Small Co. division, Archer-Daniels- 
Midland Co., Minneapolis, told the 
convention. He listed the major im- 
provements as: (1) controls dust to 
give improved working conditions, 
(2) improves appearance of the pro- 
duct, (3) aids bulk handling and 
shipping, (4) reduces dust loss in 
feed plants, (5) reduces wear on 
processing machinery. 

“Many difficult production prob- 
lems were encountered in develop- 
ing satisfactory methods of storing, 
handling and applying fat to alfalfa 
meal,” Mr. Elrod said. “At least some 
of the major production problems 
have been resolved and basic changes 


DOG WHO SAVED BOY'S 
LIFE HONORED 


CHICAGO — Lassie, a Shetland 
sheepdog who saved her young mast- 
er’s life, was named Dog Hero of 
Heroes at a recent dinner here spon- 
sored by the Quaker Oats Co. Around 
150 members of the press and guests 
attended the event. The dog, owned 
by Mr. and Mrs. Clayton Gustafson, 
San Carlos, Cal., got the 1956 Ken-L- 
Ration gold medal, a gold collar and 
leash, a dog blanket, a plaque and a 
year’s supply of dog food. The Gustaf- 
sons received a $1,000 U.S. bond: 
Lassie saved 7-year-old Gary Gustaf- 
son’s life last Feb. 14 when the boy 
began bleeding during the night while 
recovering from a tonsil removal. The 
dog found Gary lying on the floor and 
ran to the parents’ bedroom. Disre- 
garding their orders to go back to 
sleep, she finally led them to Gary, 
who physicians said would not have 
survived the blood loss for another 
15 minutes. 


in alfalfa processing have eliminated 
other problems.” 

“The process of pelleting and gran- 
ulating alfalfa meal also gives a rel- 
atively dust-free, free-flowing pro- 
duct, but a large number of feed 
manufacturers prefer the fine ground 
meal for its coloring effect in feeds,” 
he said, “with the result that a sub- 
stantial portion of our shipments 
today are of fat-treated dehydrated 
alfalfa in meal form.” 

Mr. Elrod said that, based on his 
experience, an inedible animal fat 
should meet the following require- 
ments for alfalfa meal: 

1. Be properly stabilized with a 
suitable antioxidant containing BHA 
and/or BHT plus propyl gallate and 
citric acid where needed. 

2. Have a minimum AOM< stabil- 
ity of 20 hours. 

3. Have no more than 15% free 
fatty acids. 

4. Be free of sediment (particles 
of tissue, bone and hair). 

5. Have a mild odor. 


Tallows Futures 

In another speech on the program, 
the renderers were told about the 
new futures market in tallow, in 
which trading began Aug. 1, on the 
New York Produce Exchange. S. A. 
McMurray, of Merrill Lynch, Pierce, 
Fenner & Beane, Chicago, pointed 
out that the marketing pattern of 
inedible tallow and grease has been 
radically altered in recent years by 
the increased use of detergents and 
decline in soap. Combined with sugar 
tallow production, this forced increas- 
ing exports and created a need for 
commitments over a longer period 
than had been the custom in the 
domestic tallow trade in the past. 

Hedging facilities were needed, Mr. 
MeMurray said, and this led to the 
establishment of the tallow futures. 
While trading has been rather 
limited as yet, the futures market 
shows definite signs of successful 
operation, he added. 

In the annual election, Omer Dreil- 
ing, San Angelo (Texas) Byproducts, 
Inc., was chosen regional president; 
Harold Yaffee, Sanitary Rendering 
Co., Sioux City, vice president, and 
Robert Day, Tulsa Rendering Co., 
Collinsville, Okla., secretary-treas- 
urer. Dallas was chosen as the site 
for next year’s meeting. 


California Wool 


Growers to Meet 


SAN FRANCISCO—"Pellet Feed- 
ing for Fattening Lambs and Supple- 
ment Ewes” is the subject of a dis- 
cussion at the annual fall meeting 
of the Southern California Wool 
Growers Assn. to be held the after- 
noon of Sept. 22 at the Pierce Junior 
College, 6201 Winnetka Ave., Canoga 
Park, Cal. 

Chet Perry, farm advisor of Los 
Angeles County, will be moderator 
of the meeting, and the discussion 
will be led by Juan Arrache and C. 
Taylor of the Antelope Valley Feed- 
ing & Milling Co. in Lancaster. 

Stewart Kern, president of the Im- 
perial Valley Lamb Feeders Assn. in 
Brawley, will talk on problems in the 
marketing of fed lambs during Janu- 
ary, February and March. 


FIRE DESTROYS BUILDING 

TROY, KANSAS —Fire of unde- 
termined origin destroyed the Twom- 
bly Grain Co. building on Highway 
36 near here which housed 170,000 
bu. corn and wheat under govern- 
ment storage. The blaze started 
near the roof of the building. The 
Twombly Grain Co. is owned by 
Arthur Twombly who purchased the 
building in May, 1954, and had been 
using it for grain storage since that 
time. Some of the grain might be 
salvaged, Mr. Twombly said. 
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For a Safe Home! 


NATIONAL DOG WEEK 
_SEPTEMBER 23-23 


OFFICIAL POSTER — “For a Safe 
Home” is the theme for this year’s 
observance of National Dog Week, 
Sept. 23-29. The poster shown above 
carries this theme and depicts a 
dachshund giving warning of disaster. 
The poster is designed to emphasize 
that all dogs offer security to the 
home. 


Events Planned for 
National Dog Week 


NEW YORK — A special program 
saluting National Dog Week will be 
staged Sept. 20 in Rockefeller Plaza, 
New York, it has been announced by 
Raymond J. Hanfield, executive sec- 
retary of the National Dog Welfare 
Guild, which is presenting the show 
in cooperation with Friskies Dog 


MILLFEED e FEED GRAIN 
FEED INGREDIENTS 


What Do You Need? 
— Parks 


633 Board of Trade 
KANSAS CITY, MISSOURI 


Food Division of the Carnation Co. 

Gail Davis, the western heroine of 
the “Annie Oakley” TV series, will 
be mistress of ceremonies of the pro- 
gram. 

Mr. Hanfield said the program will 
include a cavalcade of dogs of great 
literature, presentation of a dog mas- 
cot to the U.S. Olympics team, a 
trained dog specialty act, a “dog 
fashion show,” and obedience and 
training demonstrations. The pro- 
gram will also salute Adm. Richard 
E. Byrd, this year’s chairman of Na- 
tional Dog Week. 

Other events planned in conjunc- 
tion with the observance of the week 
will include a “Canine Cavalcade” 
dinner set for the Park Lane Hotel in 
New York Sept. 17, preceded by a 
reception for Adm. Byrd. 

The dinner will serve as a testi- 
monial to Harry Miller, director of 
the Gaines Dog Food Research Cen- 
ter, New York. Mr. Miller has long 
been identified with the guild, having 
served in many official capacities 
since its inception. 

Mr. Miller has just completed a 
comprehensive 256-page book, “The 
Commen Sense Book of Puppy and 
Dog Care,” which will be released 
during National Dog Week. 

Also timed for release during the 
week is a new motion picture, “Most 
Happy Dog,” which has been pre- 
pared by the Gaines Dog Food Re- 
search Center. It features Mixup and 
his master, Adm. Byrd. 


Wins Golf Tourney 


SAN FRANCISCO —Ed Iverson 
of Riverside Elevators proved him- 
self top golfer of the Merchants Ex- 
change Club by capturing the low 
gross trophy at an Exchange golf 
tournament at Lake Merced Coun- 
try Club here Sept. 6. Mr. Iverson 
went around the 18-hole green in 81 
strokes. His associate at Riverside, 
Ben Abraham, manager of the com- 
pany, was second low net winner in 
a blind bogey contest. 


For Handling Grain in 


Completely redesigned, the new FORDS portable 
GRA 


NVAYORS are designed to solve any un- 
usual loading and unloading or salvage operation, 
3 models that handle granular, flaky and powdered 
material as well as grain. New compoundi 
multi-stage air turbine permits larger caotenial 
volume to be conveyed up to 300 ft. with smaller 
air volume and minimum horsepower. Portable 
or stationary models provide low cost pneumatic 

ing of grain and fine materials at a fraction 
of the cost or other permanent facilities. 


FLAT STORAGE ... 


ELIMINATE POWER SHOVELS 


AND LEG FOR UNLOADING 
GRAIN AND MEAL 


NATIONWIDE SALES AND SERVICE 


Write for Literature and Name of Nearest Distributor 
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ANOTHER FEED MILL BY MHogenson... 
AMES RELIABLE FEEDS, IOWA 


This all-concrete, push-button feed 
mill was designed and built for 
Ames Reliable Feeds, Ames, lowa. 
Equipment. makes it possible for 
one man at a central board—and 
@ very few men tending the ma- 
chines—to produce each particu- 
lar feed without handling. Charlie 
Barr (inset) is president of Ames 
Reliable Feeds. Let us put our ex- 
perience in design and construc- 
tion at your disposal. 


Milling Plants Storage 


Frame or Fireproof Construction 


| “ogenson Construction 


MINNEAPOLIS 15, MINN. 


FRUEN’S 
ACE BRAND ROLLED OATS 


(Steam Processed) 


WINS THE COMPARISON TEST 


yn 


Just compare Fruen's Ace Brand Rotied Oats with any other brand near 
its price. Prove to your own satisfaction that Fruen's "Steam Process" 
gives Ace Brand finer quality and appearance. The flakes are big and 
whole ... they really show up in your mix. And Fruen's “Steam 
Processing” makes them more digestible, too... your feeds will 
produce better results. 

Fruen’s modern milling processes, using the latest milling equipment, 
assure you of finest quality and service at all times. 


Send for samples and prices today 
Mixed cars shipped at straight car prices 
Our Teletype number is MP 477 


TOWER BRAND ROLLED OATS ENERGEE PULVERIZFD OATS 
rocessed) 


(Steam p MIXERS’ PUI VERIZED OATS 
LLED OATS MIXERS’ COARSE GROUND 


MIXERS’ PELLETED OATS 
APEX BRAND CRIMPED WHITE 
OATS 


OAT FEED 
STEAM ROLLED WHOLE BARLEY 
GROUND BARLEY 
PEARLED BARLEY FLAKES 
(Max. 244% fiber) (steam processed) 
GLENWOOD PEARLED BARLEY 
STAR CRACKED PEARLED 
BARLEY 
STEEL CUT WHEAT | 
ACME GROUND DOMESTIC 
FLAX SCREENINGS 
GLENWOOD GROUND GRAIN 
SCREENINGS 


WHOLE OAT GROATS 

STEEL CUT OAT GROATS 

BOLTED OAT FLOUR 

GLENWOOD FEEDING OAT MEAL 

FALCON BRAND PULVERIZED 
WHITE OATS 

STANDARD BRAND PULVERIZED 
WHITE OATS 

DATRY BRAND COARSE GROUND 
OATS 


CRESCENT BRAND PULVERIZED 
OATS 


CORN OATS PELLETS 
(Corn- ) 


If you want pelleted and crumblized formula feeds under 
your private label, write us for details 


FRUEN MILLING COMPANY 


MINNEAPOLIS 5, MINNESOTA 
FRUEN'S  FRUEN'S FRUEN'S » FRUEN’S FRUEN’S + FRUEN'S + FRUEN'S + FRUEN’S* 


FRUEN’S » FRUEN'S + FRUEN'S FRUEN’S FRUEN'S + FRUEN’S FRUEN’S FRUEN'S FRUEN’S FRUEN'S FRUEN'S 


| | | 
| 
| 
| 
| 
| 
| || 
| | 
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MOVE GRAIN FROM TRUCKS TO BINS BP . ‘ 
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USDA Designates 
More Counties for 


Drouth Feed Aid 


WASHINGTON — Additional coun- 
ties in Texas, Oklahoma, Utah, Kan- 
sas and Iowa this week were desig- 
nated by the U.S. Department of Ag- 
riculture as areas in which eligible 
stockmen may participate in federal 
drouth feed aid programs. 


Counties have been made eligible 
under one, two or all three of the 
programs designed to help farmers, 
ranchers and stockmen in drouth- 
stricken areas maintain their basic 
livestock herds. 


These programs are the feed grain 
program, in which eligible persons 
may obtain certain feed grains at 
reduced cost for a limited time; the 
soil bank acreage reserve grazing 
program, in which farmers may graze 
soil bank acreage put into the soil 
bank reserve without losing their 
eligibility to participate in the soil 
bank program, and the hay and 
roughage program, in which eligible 
stockmen can _ receive certificates 
worth $7.50 ton toward purchase of 
hay and other specified types of 
roughage. 

The latest designations are as fol- 
lows: 

Texas (21)—For the feed grain, 
acreage reserve grazing and hay and 
roughage programs: Anderson, Aus- 
tin, Briscoe, Burleson, Bowie, Cal- 
houn, Carson, Cherokee, Dawson, 
Donley, Fort Bend, Hall, Hidalgo, 
Houston, Lamar, Lynn, Parmer, Red 
River, Rusk, Waller and Wharton. 

Okiahoma (65)—For the feed grain 
and hay and roughage programs: 
Blaine, Canadian, Harmon, Jackson, 
Kiowa and all 60 counties previously 
designated for participation in the 
feed grain program. 

Utah (7)—For both the feed grain 
and acreage reserve grazing program: 
Beaver, Garfield, Iron, Kane, Millard, 
Piute and Sevier. 

Kansas (5)—For the feed grain 
program: Brown, Ellis, Marshall, Ne- 
maha and Smith. Ellis and Smith 
were added to the acreage reserve 
grazing program in which the other 


three counties had been included 
earlier. 
Iowa (i) — For acreage reserve 


grazing only: Fremont. 


CCC Sells Dry Milk 


WASHINGTON—The U.S. Depart- 


ment of Agriculture has reported the ° 


sale of 3,587,480 Ib. of Commodity 
Credit Corp.-owned nonfat dry milk 
to the Midwestern Merchandising Co., 
San Francisco, Cal., for export to 
Denmark for mixed animal and poul- 
try feed use. The nonfat milk was 
sold in two different lots. One, con- 
sisting of 2,926,100 lb., was sold on 
the basis of a price of 6.125¢ lb. and 
the other, consisting of 661,380 Ib., 
went at 6.16¢ lIb., f.a.s. port of Phila- 
delphia. 


Record and Near-Record Crops Seen 


Sept. 1 Crop Estimates of USDA 


—Yield per acre—— 


Production (in thousands) 


Indicated —Indicated— 
Average Sept. | Average Aug. |, Sept. |, 
Crop— 1945-54 1955 1956* 1945-54 1955 1956 1956* 
Corn, all, bu. ...... TT 37.1 40.6 43.0 3,084,389 3,241,536 3,143,779 3,335,730 
Wheat, all, bu. ........... 17.1 19.8 19.2 1,148,289 936,761 938,988 966,574 
Winter, bu. .... 18.3 20.9 20.4 873,690 703,647 721,946 721,946 
All spring, bu 14.2 17.2 16.2 274,599 233,714 217,042 244,628 
Durum, bu. ... 11.9 14.9 15.3 30,963 20,070 34,798 37,945 
Other spring, bu 14.4 17.4 16.4 243,636 213,644 182,244 206,683 
34.1 38.3 32.6 1,327,496 1,499,282 1,139,727 1,154,595 
ou 26.6 27.5 28.8 278,166 400,295 361,472 370,254 
8 ee 12.5 14.2 12.7 21,558 29,678 21,961 21,961 
Flaxseed, bu. ...... 9.1 8.3 8.9 37,959 41,258 44,250 50,326 
Rice, 100 Ib. bag .. 42,254 2,931 2,825 42,756 53,532 46,457 45,276 
Sorghum grain, bu. ........ 18.6 18.8 14.4 141,334 241,100 189,676 163,293 
Cotton, bale ...... +283 +402 13,098 14,721 13,552 13,115 
EEE caccccasdoceds 1.39 1.49 1.44 103,648 112,782 107,707 108,817 
Hay, wild, ton ..... send 83 74 73 11,849 9,097 8,537 8,789 
Hay, alfalfa, ton ... ». wa 2.08 2.00 41,315 59,195 59,312 59,536 
Hay, clover and 
timothy,¢ ton feed 1.41 1.46 1.39 29,509 24,174 20,624 21,316 
Hay, lespedeza, ton fr 1.03 1.16 1.06 6,354 4,708 4,749 4,687 
Soybeans for beans, bu. ... 20.0 19.9 22.0 253,653 371,106 442,557 461,928 


*Estimates for winter wheat and rye are not based on current indications, but are carried for- 
ward from the August report. #Pounds. fExcludes sweet clover and lespedeza hay. 


Dehydrated Alfalfa 
Prices Move Up as 
Shortage Develops 


KANSAS CITY — Extreme tight- 
ness in dehydrated alfalfa meal de- 
veloped this week in the Midwest, 


last January. The current market of 
$50 ton, sacked, Kansas City, for 
17% protein 100,000 units of vitamin 


A guaranteed, was $15 over the low | 


point of the season reached just five 


weeks ago and is about $10 higher 


than a year 

For the first time in many weeks, 
straight run alfalfa sold higher than 
blended in a few spots and there are 
very few offerings from independent 
dehydrators. Virtually all that is 
available is from blenders’ supplies. 

The sharp advance has been 
brought about by four principal fac- 
tors: 

1. Drouth continues to curb pro- 
duction everywhere and particularly 


ago. 


OKLAHOMA ADDED TO 
ROUGHAGE AID LIST 


KANSAS CITY — The drouth 
roughage assistance program was ex- 
tended to Oklahoma this week and 
dehydrated alfalfa pellets are on the 
Oklahoma list of approved roughages, 
the American Dehydrators Assn., 
Kansas City, was informed Sept. 14. 
Under this emergency program the 
federal government will contribute 
$7.50 ton toward the purchase price 
of roughages to feeders who qualify 
for the drouth relief help. Heretofore 
the roughage emergency program has 
been available only in Texas. It is 
expected that other states with offi- 
cially designated drouth counties will 
ask to be included and will be accept- 
ed by the U.S. Department of Agri- 
culture in the roughage program also. 


in Kansas and South. August output 
has been running 10 to 15% below a 
year ago, a continuation of a pro- 
duction trend that has persisted all 
year. 

2. The outlook for fall produc- 
tion is poor. Dry, hot weather con- 
tinues. 

3. Storage stocks are down 15% 


| from a year ago and these supplies 


and prices hit the highest point since | . tronger hands. Very few in 


dependents stored any alfalfa this 
season. They sold it as it came from 
the drums. Stocks are owned by the 
blenders, some of whom are uncer- 
tain now if they will have any more 
than enough for their regular trade. 

4. There is a strong demand from 
cattle feeders in western and south- 
western states. Cattle feeding out- 
look is better this year and drouth 
has curtailed feed supplies in much 
of this area. The government drouth 
relief program includes alfalfa pel- 
lets in the group of roughage feeds 
which are subsidized to the extent 
of $7.50 ton. 


Indications are that winter offer- 


ings of alfalfa will be light and 
prices higher than in recent years. 

The key to the price picture on 
alfalfa probably is the size of the 
western cattle feeding demand in 
the range country. Currently prices 
being paid in that area are about 
equal to the Kansas City price, and 
this shuts off western supplies from 
the feed manufacturing market. How 
high the cattle feeder will go is pure 
conjecture, but the drouth~ subsidy 
will tend to sustain this demand since 
roughage is scarce now. 

Some alfalfa has been booked to 
move from California to Texas, the 
first such sales in a long time. Truck 
lots were sold this week for Octo- 
ber-December at $55 to Group 1 and 
$60 to Group 3 destinations in Texas 
from the Midwest. Rail offerings to 
Group 3 from the West Coast are 
now $60. The extent of Pacific sup- 
plies is unknown, but in recent years 
California demand has kept alfalfa 
there too high for eastern move- 
ment, so that volume of offerings 
probably will be limited. 


80 end over Good to excetient 
65 to 80 Poor to fair 
50 to 65 BD Very poor 
35 to 50 Severe crought 
Under 35 Extreme drovgmt 


August, 1955 


DROUTH PERSISTS—While pastures last month looked 
more like June than August in many eastern areas and 
some far western states, the drouth which gripped most 
of the Great Plains area has cut-pasture and range feed 
with increasing severity from east central Nebraska 
through Kansas, Oklahoma and Texas. As a result, the 


35 to 50 Se rought 
Under 35 Extreme drought 


year’s record. 


August, 1956 


U.S. Department of Agriculture reports the condition of 
range feed at the lowest point since 1934. This is forcing 
early movement of cattle from Plains sections and the 
Southwest, USDA says. Meanwhile, USDA forecast a hay 
crop totaling 108.8 million tons, only 4% below last 


Soybean Outturn 
Indicated at 
462,000,000 Bu. 


By JOHN CIPPERLY 
Feedstuffs Washington Correspondent 


WASHINGTON—Feed grain crops 
maturing under very favorable 
weather conditions now promise to 
turn out record-making perform- 
ances according to the Sept. 1 crop 
report of the U.S. Department of 
Agriculture. 

An approximate 3.3 billion bushel 
corn crop despite some bad drouth 
conditions in parts of the Corn Belt 
now promises a staggering outturn 
on the 77.5 million acres planted for 
harvest. This result is seen as influ- 
enced largely by an average yield per 
acre of 43 bu. as compared with 40 
last year and a 10-year average of 
37.1 bu. Sensational increases in 
yields in Illinois, Minnesota and 
South Dakota led the parade of 
states, but higher yields generally 
throughout the entire corn states of 
the nation with the major exception 
of Iowa account for the boost in the 
corn crop outturn from reduced acre- 
age. 

This condition immediately poses 
a storage problem for the new crop 
and may force USDA to exert con- 
siderable pressures on the export 
market to absorb a large share of 
the old crop now held in Commodity 
Credit Corp. bin sites. 

The size of this corn crop also 
lends general confirmation to pre- 
vious forecasts in Feedstuffs that by 
mid-winter CCC will relax its pres- 
ent corn sales prices domestically 
and offer stocks more freely through- 
out the middie and late winter 
months. 


Big Soybean Crop 
A whopping, record-breaking soy- 
bean crop of approximately 462 mil- 
lion bushels is now indicated. Bar- 
ring some unforeseen and drastic 
change in the weather, it may ap- 
pear to many observers that the soy- 

(Continued on page 108) 


Name of Peavey 
Division Changed 


MINNEAPOLIS—A new name for 
King Midas Feed Mills, feed manu- 
facturing division of F. H. Peavey 
& Co., Minneapolis, has been an- 
nounced by Frank T. Heffelfinger, 
II, general manager of the division. 
The feed firm will be called Peavey 
Feed Mills. 

The change was made to associ- 
ate the name of the division with 
that of the parent company. The 
former King Midas Feed Mills has 
been a division of Peavey for 27 
years. 

The division manufactures and dis- 
tributes Occident and Tone feeds in 
Minnesota, the Dakotas, Iowa, Wis- 
consin and upper Michigan. 

¥ 


Contest Announced for 
Peavey Feed Dealers 


MINNEAPOLIS—A dealer custo- 
mer-development contest has been 
announced by F. T. Heffelfinger, II, 
general manager of Peavey Feed 
Mills. Some 300 dealers who sell 
Occident and Tone feeds will be eli- 
gible to win a January vacation at 
an Arizona ranch. 

The competition opened Sept. 1 
and will last four months. Qualifica- 
tion for the contest is based on the 
dealer’s aggressiveness in feed serv- 
ice and giving farm service that 
helps to increase production. 

Dealers get credit for the “Gold 
Nugget” vacation trip for store neat- 
ness, customers’ feeding production 
records and farm service meetings 
for customers. 


i | 

\ | 

| 

| 


She of youthe at Vitality hour 
be told 


Leading (raude huudule of teste. 

a supply of MEW Vitalty Kiibld 
Codlad... aud Howe of 7 Your Oar. 


Ba 


20, 


FEEDSTUFFS, Sept. 15, 1956——9 
e 
i 
Ny ! 
4 
+ 4 
mM 
B 
1 


10——-FEEDSTUFFS, Sept. 15, 1956 


4 grain fumigant 
that doesn't go 


POOF 


Here’s a new safer concentrated 
grain fumigant that evaporates 
slowly — keeps working long after 
application. A small 10-ounce can 
does the work of a gallon of old- 
style fumigants and costs much 
less. Excellent for commercial or 


farm use. 


HOT SPOT is formulated 
exclusively by: 


; 


For your local A.D. A. 


want 


investigate before You Formulate! 


‘It Pays to Feature Feeds Containing ~ 


DEHYDRATED ALFALFA! ~ 
Here's Why.. 


producer's address, write: °S-96 


D 


A ssociation 


F TRADE BLDG 


KANSA 


@ 14 vitamins! 1) min- 
erals! ¢ 10 amino acids 
supplied by DEHY’s high 
quality protein! 


A*D°*A**Produced Dehydrated 
Alfalfa provides nutrients necessary 
in every good livestock feed includ- 
ing vitamins A, E and K, Xanthophyll 
and the B-complex group which are 
also a must in poultry feeds! 


USE DEHY 
in All Your Feed Mixtures! 


COST STUDY DISCUSSION—Details of field interviews with feed manufac- 
turers in the Midwest cost-of-production study are discussed here by William 
Bailey (left) and Richard Witherspoon (center) of the Midwest Research 
Institute, Kansas City, with Lowell Judd (right) of Atbers Milling Co., Kansas 
City. This discussion was one of several in connection with the survey which 
will be presented in final form at the Midwest Feed Production School, 
sponsored by the Midwest Feed Manufacturers Assn., Dec. 4-6 in Kansas City. 
Mr. Judd, who discussed the subject of costs at the production school last 
year, is superintendent of the Albers plant in Kansas City, one of the few 
feed mills in the industry with a standard cost system now in effect. 


Work on Feed Mill Cost 
Study Nears Completion 


KANSAS CITY — Field interviews 
have now been completed in the feed 
production cost study being conduct- 
ed by the Midwest Research Institute, 
Kansas City, Richard Witherspoon, 
head of the project at the institute, 
reported this week. 

The data collected are now being 
organized into three mill size groups, 
for the purpose of studying equip- 
ment requirements and man _ hour | 
standards, and the work will be com- | 
pleted in the near future. 

Sponsored by the Midwest Feed 
Manufacturers Assn., the cost study 
will be presented as a major item on 
the program of the Midwest Feed 
Production School in Kansas City 
Dec. 4-6. The finished study will be 
turned over to the association shortly 
to allow final preparation of plans | 
for the presentation at the school. 

When completed, the survey is ex- 
pected to provide cost standards at 
eight important points in the feed 
manufacturing process for three sizes 
of mills—30, 100 and 200 tons capaci- 
ty per eight-hour day. The eight “cen- 
ters” for cost study are: Receiving | 
of ingredients, grain processing, mix- 
ing, high molasses feeds production, 
pelleting, packaging, warehousing and 
loading, and maintenance. 

Following is an outline of the in- 
formation obtained by the _inter- 
viewers in each mill for each of the 
eight cost “centers.” 

A. Basic Requirements of the Op- | 
eration. 


1. Types, number and amount of 
items to be handled, received, 
processed, stored, etc. 

B. Equipment Required by “A.” 

1. Number, capacity, power and 

type of all major pieces of 


ROGAL FRESHLY LAID 


AT PREMIUM PRICES! 


Now you can moke $100 to $150 per 
week selling TOP QUALITY EGGS for 
your Egg Producer Customers. All you 
do is lease FRESH EGG MERCHAN- 
DISERS and LOAN them to Food Stores 
in a nearby town to do your selling. 
Tests by Cornell, Missouri and Ne- 
braska Universities prove that this 
self-service salesman will sell 300 to 
600 dozen eggs per week. This is an 
increase of 30% to 60% over present 
way of selling. No Investment . . 
just LEASE a FRESH EGG MERCHAN- 
DISER for $24.00 per month. It's a 
sure way to get 10c to 15¢ extra per 
dozen for your Eggs. Write: TOBIAS 
ENTERPRISES, 225 North Michigan 
Ave., Chicago 1, Illinois. 


HUBBARD LEADS AGAIN! Through extensive 
research and by properly balancing protein with 
energy HuBBARD’S CALORIE-BALANCED Feeds and 
Concentrates utilize more 
vitamins, minerals, antibiotics and other nutrients. 
Write Topay for Complete Information. 


efficiently all the protein, 


HUBBARD MILLING COMPANY 


MANKATO, MINNESOTA 


MARION, INDIANA 


/ FLU aunt 
EZ 
Internationally recognized cereal and geain sanitationi: 
AL 
| 
(le 
_ Unidentified Growth ‘ 
Factors in their feed 
W | 


equipment required by the op- 
eration. 
C. Description of Method of Doing 
Work and All Work Performed. 

1. Jobs performed, distances 
traveled, how work is accom- 
plished, etc. 

D. Schematic Flow Diagram and 
Layout. 

1. Basic flow of materials. 

2.Layout features in general, 
Significant distances, etc. 

3.Cost points indicated on dia- 
grams. 
E. Standard Man Hour Data. 

1. Direct labor (each cost point 
time standard with brief job 
description). 


(a) 
(b) 
(c) 
Sub-Total 
2. Indirect labor 
(a) 
(b) 
Sub-Total 
3. Non-working foremen 
Total 
4.Major equipment total costs 
(non-building items) 
5.Regular maintenance work 
(dies, etc.) $— man 
hours ~ 
6. Estimated KWH per ton for 
this cost center —————__—_-, 


The field work revealed that very 
few feed mills keep maintenance cost 
records or have a well developed 
maintenance program, Mr. Wither- 
spoon said, in commenting on the 
field interviews with feed manufac- 
turers. There is great room for im- 
provement in this area, he said. 


Production costs in feed manufac- 
turing vary widely because of certain 
non-manufacturing conditions, Mr. 
Witherspoon observed in his con- 
tacts with feed manufacturers. A ba- 
sic source of difficulty arises from 
sales problems. Seasonal variations 
in sales, quick delivery requirements, 
large number of formulations to be 
mixed, daily variations in orders—all 
are factors which raise costs and 
make the best performance difficult. 

Another factor in which feed 
manufacturers are showing consider- 
able concern, Mr. Witherspoon found, 
is the capital requirements for pro- 
duction. The problem of finding the 
proper ratio of investment in build- 
ings and equipment in relation to 
capacity and production is a source of 
concern to many operators, especially 
those of medium and smaller size. 


Turkey Units Sponsor 
Study of Eye Condition 


MT. MORRIS, ILL.—The most re- 
cent of the many research projects 
sponsored by the National Turkey 
Federation was inaugurated at the 
Sand Hill Experiment Station, Pon- 
tiac, S.C., it has been announced by 
NTF. 

The federation has appropriated 
$500 which is being matched with 
$500 by the South Carolina Turkey 
Federation and the South Carolina 
Improvement Assn. 

The research will be in connection 
with an eye condition of turkeys 
which turkey pathologists have 
named keratoconjunctivitis and also 
blepharoconjunctivitis. To date, no 


MINERALS 
Tested and dependable complete Min- 
eral Feed Supplements that feature 
liquid feeding cane molasses for de- 
dusting and palatability. Available in 
Meal or Blocks. Special Mineral Mix- 
tures for—Cattle and Sheep - Hog and 


Poultry - All Purpose. 

Distributors and Broker-Salesman 
Territories Available. Inquire— 
ELCO PRODUCTS, INC. 
Lake Crystal, Minnesota 


one has given the disease a simple, 
common name. 

The disease has been noted in a 
number of states during the past few 
years. A number of different theories 
have been advanced as to the cause 
of the disease, but no one has been 
able to come to any positive conclu- 
sions. Studies of the disease have 
been complicated by the fact that it 
has not been possible to transmit the 
disease under laboratory conditions. 

The disease is characterized by a 
foamy condition and irritation of one 
or both eyes. The eyelids swell, even- 
tually become stuck together, and 
drop off after 10 days to two weeks. 

Usually only one eye is affected, 
but both may be involved. This re- 
sults in a high percentage of deaths 
due to such causes as starvation and 
cannibalism. 

The research will be conducted un- 
der the direction of B. W. Bierer, who 
is in charge of diagnostic work, Clem- 
son College Livestock Sanitary De- 


partment. 
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Wonderful Opportunity for 


ADVERTISING COPYWRITER 


with Feed Experience 


Unusual future for growth in responsibility as account 
manager and increasing earnings with profit sharing in- 
centive plan. Agency experience not essential. Must know 
feeds and feed merchandising. Send samples, picture and 
complete personal resume. N. A. Winter Advertising 
Agency, 12th Floor, Paramount Bldg., Des Moines, Iowa. 


add Sales 


POWER 


to your dog food 


THE MOST COMPLETE 
LINE OF INGREDIENTS 


@ CORN FLAKES 


cooked, toasted 


@ WHEAT FLAKES 


cooked, toasted 


@ CORN KIB-LETS 
expanded . . . kibbled 


@ CORN-WHEAT KIB-LETS 
expanded ... kibbled 


% SOY CAKE-LETS 


expeller, pea size 


@ EXPELLER SOY BEAN MEAL 
and other ingredient 
specialties 


“ones 


FROM ONE MANUFACTURER 


CORN KIB-LETS 


Boxer Brand CORN KIB-LETS added to your formula 
will “fluff up” your dog food and give it bulk and texture. 
Our expeller process expands and converts the grain into 
a finished product that has improved texture, tasty crisp- 
ness, and high palatability. Our process completely de- 
characterizes the grain and assures a nearly 100% con- 
version making it highly assimilable. 


FIRST ON THE MARKET—now further improved 


We are the originators of this type of processed corn 
(under the name Mel-O-Kernels) and have continuously 
improved our product through the use of specially de- 
signed equipment unique in ingredient manufacture. 
Boxer Brand CORN KIB-LETS are thoroughly cooked, 
readily digestible, and high in nutritional value. 


Nowhere else can you secure such a major portion of your dog 
food ingredients from one manufacturer. By combining your re- 
quirements in cars, mixed cars, or LCL your inventory investment 
will be lower, your stocks fresher, your cost less. Write for current 
prices, samples and literature. 


RALPH WELLS CO. 


MONMOUTH, ILLINOIS 
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Whats Wrong With Dog Food 
Selling in Feed Stores? 


By Ernest H. Kieser 


EDITOR’S NOTE: Dry dog food 
is a “natural” for feed stores. The 
feed dealer was the original distrib- 
utor of this type of dog food and he 
still is an important cog in the dis- 
tribution pattern of today. In the ac- 
companying article, Ernest H. Kieser 
offers tips to help the feed dealer 
select the brands of foods he should 
handle, and also points out a number 
of common sense practices for the 
establishment of a sound dog food 
merchandising program. The author 
for 35 years served as a salesman, 
sales executive and executive vice 
president for Kasco Mills, producers 
of feed and dog food. He has been 


vice chairman and chairman of the 
executive committee of the former 
Dog Food Division of the American 
Feed Manufacturers Assn. Currently, 
Mr. Kieser is president of Pickeit- 
Anthes, Inc., consultants on market- 
ing to businesses engaged in serving 
agriculture. 
¥ ¥ 


What, if anything, is wrong with 
the merchandising of dog food in 
feed stores? 

In answering that question an ap- 
proach should be made to the entire 
field of selling dog food. Along the 
line there exist certain impractical 


| and unrealistic conditions which are 
hurting the manufacturer and cur- 
tailing the volume of _ business 
through retail feed channels. 

The same fundamental principles 
apply to the merchandising of dog 
food in feed stores as in food stores. 
Unfortunately, many feed dealers 
have never employed modern mer- 
chandising techniques, don’t know 
how to go about putting them into 
practice and are handicapped by hav- 
ing establishments and _ locations 
which do not adapt readily to mod- 
ern merchandising. 

In spite of this, meal type dog food 
was first sold in feed stores. It de- 
veloped and grew, from around 1920 
to 1935, to a volume business almost 
exclusively through the medium of 
feed store distribution. 

It was not until the shortage of 
steel and tin during World War II 
caused the disappearance of canned 
dog food that meal type in appre- 
ciable quantity made its appearance 
on the shelves of food stores. Prior 
to that time, most one-dog families 


DECLARE WAR 
WORMS... 


with 
a) 


palatable, potent CATTLE SHEEP 


NORMER 


2 SELL IT TO YOUR CUSTOMERS Now, you can offer your customers a really 


palatable wormer feed that contains enough Phenothiazine to rid cattle and sheep of stomach worms, 
hookworms, and nodular worms in one feeding. Worm O Lass ends the need for dosing or drenching 
individual animals and does the job at lower cost. There's a big, profitable, waiting market for 


Worm O Lass. 


® MIX IT IN YOUR FEEDS Worm O Lass makes it easy for 


you to make palatable feeds containing low levels of Phenothiazine. Cattle 
and sheep really like Worm O Lass—yet it contains 8.8% of potent Phenothia- 


Vy LACTOS LABORATORIES, INC. 


zine of extremely small particle size for extra worm-killing power. Just 
a small amount of Worm O Lass added to your concentrates will provide 
a prophylactic level of Phenothiazine that will effectively control worms. 


1901 East Euclid Avenue 
Des Moines 13, Iowa 


Please send me complete details 


and prices on Worm O Lass. 


Company 
Street 


Ernest H. Kieser 


hardly knew that any other kind of 
food but canned and kibbled was 
available. 

But that was not true of the ken- 
nel operator and the owner of a pack 
or large number of dogs. They al- 
ready had accepted and were using 
meal type dog food and their source 
of supply was, in most cases, the 
local feed store. 

Natural Channel 

The feed store then was the nat- 

ural channel for the distribution of 


meal type dog food. What merchant 
was better qualified to sell this than 


Pet Food Specials 


Other special articles dealing with 
pet foods and the American Pet 
Food Manufacturers, which is hold- 
ing its convention Sept. 20-21 in 
Chicago, are included in this issue. 


GREATER SERVICE: The chair- 
man of the APFM, Walter Kendall, 
describes the history and ambitions 
of this organization on page 20. Other 
articles on page 20 detail activities 
of individual committees. 


NEW PRODUCT: Dr. H. T. Gier 
of Kansas State College tells of ex- 
periments with a new chlorophyll 
compound processed for controlling 
dog mating odors in an article on 
page $2. 

PET FOOD MARKET: The mar- 
ket potential for pet foods is de- 
scribed with facts and figures on 
page 94. 


one already specializing in the sale 
of feed for domestic animals? The 
feed store today is still the dominat- 
ing medium for dry dog food dis- 
tribution even though the human 
food store has accepted it as an im- 
portant item and is giving it promi- 
nent display and shelf room. 

While most dog food manufactur- 
ers are very cognizant of the im- 


PRIVATEAABEL DOG FOOD ! 


CANNED + Horsemeat-Regular 
BAKED « Dry-Meal-Kibbled 


Complete production and packaging 
service for your own private brand 
of dog food. Add new products to 
your present brand line—or get into 
this fast-moving, profitable business 
without a heavy investment in raw 
materials, production facilities and 
packaging. Write today for full de- 
tails without obligation. 


WOODARD FOODS INC. 5009 Excelsior Bivd. 
MINNEAPOUS, MINNESOTA 
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s Practical 
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Swift's new 
BABY PIG PRIMER 


With the New Enzyme — PEPSIN! 


Now, at two weeks, your pigs can have the same ability to digest 
lower-cost feeds that you’ve always expected at five to six weeks. 
This is the magic of the enzyme pepsin, proved by extensive 
feeding trials at Iowa State College. You can have it now in 
Swift’s New Baby Pig Primer . . . plus the generous nutrition of 
the PICK OF THE PROTEINS and CALOGEN, Swift’s 
famous energy ingredient. 

You'll save up to 25 percent on the production cost of pigs to 
eight weeks old. Baby pigs can now 
digest lower-cost oil meals — higher- 
cost, milk-based pre-starters are not 
needed. And you'll save 30 to 40 
pounds of sow weight by weaning 
early. Also, when pigs are eight weeks 
old, you’ll see them 10 pounds heavier 
than usual ...up to 40 or 50 pounds. 

Swift’s NEW BABY PIG PRIMER 
with pepsin puts your hog program 
in motion fast during those critical 
first weeks—the period that can make 
or break your profit. See your Swift’s 
feed dealer now. 


here is a program to 
produce lower-cost hogs: 


1-14 Days—pigs on sow 

, 8-14 Days—start Swift’s New BABY PIG PRIMER, 
self-fed in the creep 

, 15th Day—wean pigs to Swift’s BABY PIG PRIMER 
alone. Each pig should eat about 5 Ibs. of PRIMER: 


, Then—start Swift’s SWEET PIG MORSELS, self-fed. 
Also contains new enzyme, pepsin. Feed about 20 Ibs. 
per pig. Follow with Swift’s PIG POWER self-fed to 
8 weeks of age. 

. 9th week—start Swift’s PIG CONCENTRATE with 
grain. 

, After pigs reach 100-120 lbs., switch to Swift’s 
SWINE CONCENTRATE with grain. 


FEED DEPARTMENT 
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This Aduottisoment. 


is now appearing in leading state farm 
papers—a new product announcement by 
Swift reaching the producers of more than 
25 million hogs. 


Make this Your 


story and put yourself 
the head the 
Hog Feed Parade 


Swift 


When you send out the word that you are head- 
quarters for a new, practical, safe, low-cost pre- 
starter containing enzymes, there’s going to be a 
fast re-shuffle in the hog feed business. Swift’s new 
BABY PIG PRIMER is a good name and a quality 
product you can turn into cash—now. 

This is your open opportunity to win new cus- 
tomers from every direction. And you can turn these 
customers into program feeders. Swift has the other 
hog feeds to step up the efficiency and economy of 
hog raising. 

Swift makes it easy to wean hog raisers away 
from your competition! There is an attractive and 
low-cost introductory stock deal on Swift’s BABY 
PIG PRIMER. Today is the day to start it working 
for you. 


Write, wire, or phone Swift’s Feed Department, 
Chicago 9, Illinois. 


CHICAGO 9, ILLINOIS 
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portance of feed store distribution, 
they also know that in order for 
meal type dog food to become an 
acceptable product to the dog-owning 
public generally they must distribute 
it through food stores. This must 
be done in order that the product 
may be easily available to the one- 
dog owner. 

Many feed stores resented the in- 
trusion of the grocery store into the 
dry dog food business. If this new 
market had opened up at any other 
time than during a war, when an 
emergency existed, it is quite likely 
that the resistance on the part of 
the feed dealer might have slowed 
down the entrance of the grocer 
into the dry dog food business. 


Helped by Competition 


Actually the feed dealer was 
helped and not hurt by the grocer 
becoming his competitor. Previously 
the grocer had had the canned dog 
food business practically to himself. 
When he started selling dry dog food 
he introduced millions of dogs to a 


product that the feed store had been 
selling for many years. 

From the manufacturer’s stand- 
point it is impractical to do exten- 
sive advertising until he has ade- 
quate distribution. He must make 
it possible for anyone who wants the 
product to buy it conveniently. This 
advertising becomes helpful to the 
feed dealer and especially so when he 
ties in with it. 

With that scanty approach to the 
entire field of selling dog food, let’s 
look specifically at the feed store. 

Last fall an informal survey of a 
dozen or so eastern feed stores dis- 
closed a wide array of dog foods be- 
ing sold. In at least one case the 
dealer was carrying seven different 
brands, only one of which was what 
might have been called a well known 
and widely advertised brand. The 
others were made by small dog food 
manufacturers and feed manufac- 
turers. 

It does not take a merchandising 
expert to recognize that such a situ- 
ation is unsound and indicative of an 


unprofitable approach to the dog 
food business. 


Variety Presents Problems 


The vast array of dog foods being 
offered today does present a prob- 
lem to the feed dealer. But carry- 
ing a half dozen or more brands com- 
plicates rather than helps to solve 
that problem. 

Some yardstick for determining 
the foods to carry must be used. 
From a practical standpoint it is un- 
wise to have over two or three 
brands. Where kibbled, canned or 
other types are carried, naturally the 
number of brands might be increased. 
But it is wise to remember that the 
fewer brands you carry the less head- 
ache you have and the better job of 
merchandising you can do. 


A few pointers might provide the 
yardstick in approaching the selec- 
tion of brands to sell: 

1. What about taste appeal? Per- 
haps the most important considera- 
tion is palatability. The dog has to 
be sold—or else. A dog food with- 


Make it Your Policy to obtain 


NUTRITION INSURANCE 


with BREWER’S DRIED YEAST 


High Quality 
Protein 


Full 
Complement 
of Amino Acids 


Vitamin B 
Complex 


Important 
Minerals 


out appetite appeal is like a boat 
without power—you won't get any- 
where with either. There are lots 
of foods that dogs will eat but the 
ones that build your business are 
the ones that dogs “really go for,” 
and the one dogs repeat-eat. 


2. Has the brand been developed 
under research conditions and is con- 
stant investigation along these lines 
being carried on to improve it? As 
long as you are going to sell dog 
food, tie up with brands made by 
companies who take the business 
seriously. Dog foods that are made 
as side lines do not afford you the 
right opportunities. You can never 
be sure that you are selling a prod- 
uct that will properly nourish a dog 
and build a clientele. 


Enough Advertising Push? 


3. Does the dog food have suffici- 
ent advertising push behind it in your 
territory? Most dog foods lack suf- 
ficient advertising punch. If the 
manufacturer is unwilling to spend 
his money to educate and influence 
the public to buy his product you can 
hardly afford to invest your time and 
money to promote it. The manufac- 
turer has an obligation to reduce the 
sales resistance through effective ad- 
vertising and personal sales effort. 
His salesmen should be men who can 
talk the dog man’s language. 

4. Will the manufacturer recognize 
you as an important cog in his dis- 
tribution pattern? Will he see that 
you are given the same “deals” and 
at the same time as other outlets? 
Will he work with you to develop 
“big bag” business? This is posed 
as several questions; actually it re- 
solves itself into one question, name- 
ly: Will you be a key point of dis- 
tribution or a convenience to be 
pushed around at will? 

5. Is the method of supplying you 
convenient, economical and _ sure? 
The best and cheapest way, of course, 
is for you to get your dog food 
right along with your feed. This is 
not always possible so any other 
source should be one that eliminates 
high costs and the possibility of de- 
livery delays. 

If the feed store owner will ask 


PEPSIN 1:3000, N. F. 


SPOT and FUTURES 


H. REISMAN CORPORATION 


114 Liberty St., New York 6, N. Y. 


Unidentified 
PLUS Factors 


Natural 
Anti-Oxidant 


Today, owners of dogs look to modern 
manufactured foods for complete, scien- 
tific nutrition for their pets. Research 
on the dietary requirements of dogs 
combined with quality ingredients as- 
sure them of a variety of complete and 
balanced rations, adequate to maintain 
them healthy, alert and productive. 
Brewer’s Dried Yeast in the formula 
offers nutrition insurance, particularly 
in the area of those unidentified factors 
known to be important. Brewer’s Dried 
Yeast helps to avoid the risk of nutri- 
tional deficiencies by providing a mul- 
titude of essential nutrients in a single, 


highly digestible ingredient. By in- 
creasing appetite appeal, promoting 
correct metabolism and providing pro- 
tection against certain types of infec- 
tion, it imparts qualities which insure 
a longer, more active life. The natural 
anti-oxidant properties of Brewer’s 
Dried Yeast guard flavor and palata- 
bility and preserve freshness by pre- 
venting the development of rancidity. 
Brewer's Dried Yeast is available in 
several granulations. Free-flowing, it is 
easy to mix and economical. Available 
in ample supplies. 


For dependable sources of 


supply end samples, write to: 


“Brewers Yrs ST 6 ouNcIL, 


605 NORTH MICHIGAN AVENUE 
CHICAGO 11, ILLINOIS 
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PERFORMANCE - CAPACITY - DEPENDABILITY 


MIXER 


MiLL AND UNITS 


4 


CHAMPION 


CHAMPION’S outstanding performance will increase your OWNERS REPORT 


tonnage—at a lower cost per ton. These powerful, 190 h.p. units 


outperform any other grinding and mixing units both in capacity 
of production and in quality of feed processed. 


Whatever the type or amount of ingredients —wet or dry materials 
—the CHAMPION easily handles the toughest of mixes. Any and 
all materials are mixed, blended and cross-blended away from the 
ends and towards the center of the mixer. Constantly uniform and 
accurate blending and mixing action assures you of formula 
uniformity in batch after batch, and will build better business 
for you. 


These dependable CHAMPION units not only outperform others— 
but are doing it with a minimum of maintenance and operating 
costs and give CHAMPION owners greater volume at a better 
profit. 


CHAMPIONS are built to stand up and give rugged performance, 
day after day and year after year. Modern engineering designed 
this unit to last longer and operate more efficiently. It’s large, 
110-cu.-ft. capacity and faster grinding action give CHAMPION 
owners dependable ON-THE-FARM service all year ’round. 


This on-the-farm service is a 
boon to busy farmers and we 
can heartily endorse your slo- 
gan that the Champion Mill 
and Mixer Units are powerful, 
convenient and dependable. 


Glenn W. Eaton 
Farmers Feed & Supply Co. 
Tipton, Iowa 


The Champion Unit surpasses 
others in faster grinding, more 
economical operation and su- 
perior finished product. 


Walter Steele 
Albert Lea Farm Service 
Albert Lea, Minnesota 


YOU CAN PAY MORE MONEY BUT YOU CAN'T BUY BETTER FEED GRINDING AND MIXING EQUIPMENT 


CHAMPION PORTABLE MILL co. | 


2109 COMO AVENUE SOUTHEAST ° MINNEAPOLIS 14, MINNESOTA 
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ATTENTION manvracturers or 
DOG and PET FOODS 


Increase Your Sales By Using 


STABILIZED 


Guaranteed Minimum Protein 60% 
For Samples and Quotations Wire—Write—Phone 
SPECIAL PRODUCTS, INC. 


WALDO, WISCONSIN 
Phone Cascade, Wisc., LA 8-3331 or Chilton 116 


himself these five questions he will 
get started right on the merchandis- 
ing of dog food. 

But then that is just the beginning. 
He must follow through to complete 
the cycle. He must think of himself 
as a logical source of supply for dog 
food. Actually his interest in animals 
is more personal than the grocer’s, 
who is concerned primarily with food 
for humans. Most grocery stores, 
and especially self-service markets, 
merely supply needs and offer no 
personal service. The feed dealer by 
the very nature of his business can 
supply a personal touch which will 
bring repeat business once he gets 
it started. 


For Sound Merchandising 

By applying these nine common 
sense practices and with the right 
dog foods he can establish a sound 
merchandising program: 

1. Learn all you can about dogs 
so that you can talk intelligently to 
anyone well versed on dogdom. 

2. Get acquainted with dog people, 


9 Twice As Much Energy Per Pound 
Than Any Other Feedstuff 


Better Taste 


co More Efficient Use of Nutrients 


Organized in 1933 


my 32 Times The Calcium 
comm 6 Times The Phosphorus 


2 Times The Riboflavin and 


Niacin 


sol 18 Times The Fat 
1.14 Times The Protein 


... Found In Substitute 


Vegetable Products 


NATIONAL RENDERERS ASSOCIATION. 


30 N. LA SALLE ST. 


especially field trial] and show peo- 
ple. Join a local kennel and field 
trial club. Take an interest in dog 
welfare work. 

3. Learn all you can about the 
dog foods you are selling. And re- 
member, only two or three brands. 

4. Carry some canned dog food; 
good, well established popular brands, 
and sell them competitively. Make 
a slightly lower price on case lots. 

5. Carry a kibbled product. Stock 
two sizes, one a 5 Ib. size, the other 
either 25 or 50 Ib. 

6. Set up a good clean place in 
your store or mill and put up an at- 
tractive sign, “Dog Food Headquar- 
ters.” Keep it immaculately clean 
and make a display of the various 
dog foods you sell—all sizes. Make 
it easy for dog people to pick up 
and look at samples. 

Concentrate on Small Sizes 

7. Quit scooping dog food out of a 
barrel or bag and selling it by the 
pound. Instead, concentrate on . 
branded small packages. You can 
sell them in preference to the old 
fashioned “dip and weigh” method. 
You'll bring more customers into 
your store and they will have more 
respect for the products you sell. 
Make it easy for anyone to pick up 
and buy the small packages. Lots of 
feed customers will buy from you in- 
stead of their wives picking it up at 
the market. 

8. Get up a display outside your 
store. Let people know you sell dog 
food. The bigger the display the 
better. If you are located where 
there is a lot of traffic this display 
is particularly important. One deal- 
er in eastern Michigan tried this, 
using eighty 25 Ib. packages with a 
big sign reading “Dog Food Head- 
quarters.” In less than two months 
he doubled his dog food business. 


Use Post Cards 

9. Use post cards or letters when- 
ever you have something special 
which would appeal to quantity buy- 
ers. If you need help, make the dog 
food manufacturer help you. 

Feed dealers can employ modern 
merchandising, and they will have 
to, if they are to do a big job of sell- 
ing dog food. Dog food manufac- 
turers can be a big help if they will 
realistically face the situation and 
help the dealer. Jointly they can 
erase many of the harmful practices 
which exist and by joining hands 
they can mushroom the volume of 
dog food sold through feed store 
channels. 


NEW EQUIPMENT 
BLACKDUCK, MINN. — The 
Blackduck Cooperative Elevator has 
installed new feed grinding and feed 
mixing equipment, it has been an- 
nounced by Otto Evjen, manager of 
the elevator. 


LABORATORY 
SERVICES 


PRACTICAL 
CHICK FEEDING STUDIES IN 
BATTERIES OR ON LITTER 
DETERMINATIONS OF: 
@VITAMIN B12 @ANTIBIOTICS 
@ARSENICALS 
A.O.AC. vitamin D3 chick assays 
U.S.P. vitamin D ret assays — 
results in 8 days 
U.S.P.or A.O.A.C, vitamin A assays 
Other vitamin assays 
Amino acid assays 
Biological protein evaluations 
Proximate analyses ond mineral 
determinations 


Insecticide Testing and Screening 
Other biological, chemical and 
microbiological services 


PROJECT RESEARCH AND CONSULTATION 
Write for price schedule 
WISCONSIN ALUMNI 
RESEARCH FOUNDATION 


P.O, Box 2059-N ® Madison!, Wis. 
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Stimulates maximum growth in swine 
at less cost than other antibiotics. 


Research and Production for 


Better Poultry and Animal Nutrition 


© Merck & Co., inc. 


MERCK & CO., INc. 
Manufacturing Chemists ° 


RAHWAY. NEW JERSEY 


promotion of growth in poultry. | 
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There is nothing like a delicious 
dinner to relax a man after a hard 
day’s work, and Joe Brooks, having 
done justice to chicken with dump- 
lings, and also to apple pie, settled 


| 


JOE BROOKS 


Mary Does a Little Spending 
By AL. P. NELSON 


down in the living room on the sec- 
tional davenport to read the evening 
paper. 

Mary, his wife, was busy in the 
kitchen, clearing the table, and also 


preparing to wash the dishes. The 
twins had gone outdoors. They al- 
ways disappeared so quietly after 
meals and often went down the block 
to play with friends. Sometimes when 


sis OF 
NTEED ANALY 
TRACE — SALT 
No. 
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Write or Wire Today for Further Information 


WAY PROTECTION FOR 
YOUR FORMULA FEEDS... 


USE HARDY 
TRACE MINERAL SALT 


A combination of four additives that protect your feeds in four 
ways. The exact composition and proportion depend upon the 
particular Trace Mineral Formula. 


Prevents Segregation of Trace Minerals . . . Stops uneven dis- 
tribution of Trace Minerals in your formula feeds. Production 
tests from salt plant to finished feeds prove Sta-Mix superiority. 


lodine Stability Maintained . . . Sta-Mix rejects moisture and oxi- 
dation — the deadly enemies of Iodine stability . . . Gives you a 
mixing salt with a guaranteed stable Iodine content. Will not add 
or attract moisture to the finished feed. 


An Anti-Caking Agent . . . Because of its ability to reject moisture, 
Sta-Mix prevents salt caking ... maintains free flowing and proper 
mixing qualities at all times. 


No Palatability Problem . . . Many feeders report a preference by 
cattle for Hardy Trace Mineral Salt over plain salt. Another reason 
why Sta-Mix helps you to produce finer feeds, 


@ ECONOMICAL... Quantity buying 
plus continuous gravimetric mixing 
makes the Hardy Trace Mineral 
Premix Service much more eco- 
nomical than mixing at your own 
plant. 


FOR SMALL AND LARGE PLANTS...from 
continuous push button mills to 
ten ton per day batch mixers. 


@ EFFICIENT SERVICE ... made possible 
by the “know how” and modern 
equipment of Hardy Salt Company 
—the originators of Trace Mineral 
Salt. 


Hardy Trace Mineral News, Published 
Quarterly, Will Be Sent to You FREE, 
Upon Request. 


and Delivered Prices! 


HARDY SALT CO. - DRAWER 


- LOUIS 3, MO. 


Mary wanted the twins to do the 
dishes, she would go to the kitchen 
door and call them, but always there 
was no answer. 

Later, when they came home— 
with the dishes already done—and 
when Mary would scold them for not 
coming at her call, Joe, Jr., the least 
timid of the two, would say, “Gosh, 
Ma, we didn’t hear you. Honest, we 
didn’t.” Whereupon, Jimmie, the more 
truthful of the two, would just bite 
his lip to keep from talking. 

Joe was about half way through 
with the newspaper, when Mary 
called. “Joe, dear, you won’t have to 
help with the dishes if you will just 
balance my checkbook. I hate that 
job.” 

“Okay, in a few minutes,” Joe 
promised. Mary had her own check- 
ing account from which she paid the 
household bills, etc., but invariably 
she had Joe balance it each month. 
She and the other women at her 
local club were always talking about 
checkbook difficulties. One heavy-set 
woman who was the wife of an in- 
surance agent had related that some- 
how or other when she got her 
statements from the bank, their bal- 
ance was larger than hers; so she 
was in the habit of crossing out her 
balance at the end of every month, 
and substituting theirs. Then, when 
at the end of another month she was 
somehow overdrawn at the bank, she 
would complain, “And imagine. I 
took their balance to begin the 
month. I still think they made a mis- 
take, not me.” 

So Joe finally got around to bal- 
ancing the checkbook. Suddenly, he 
came into the kitchen, just as Mary 
was finishing the dishes. “Gee, what's 
this entry to the Farm Kitchen for 
$13.75, Mary?” 


Mary Explains 


Mary flared up a little as she al- 
ways did when Joe seemed to ques- 
tion how she spent money. “Oh, that 
was the day I was elected president 
of the women’s club. I—I just 
thought I had to celebrate. So I took 
my vice president and secretary- 
treasurer out to lunch.” 

“Whew,” said Joe. “What did you 
order—African lobster?” 

“Why, no,” Mary explained. “We 
only had steaks, and well, one Man- 
hattan before the meal. I thought we 
owed ourselves that—just once.” 

Joe shrugged his shoulders, then 
started back for the living room, but 
Mary’s voice stopped him. “Don’t 
look that way! I didn’t commit a 
crime.” 

“I didn’t say you did!” Joe said 
slowly. “Only remember, I’m just an 
independent businessman. I don’t 
work for a big industrial concern and 
don’t have a big expense account. I 
have to watch my hamburgers, I do.” 

“Oh, you do, do you?” Mary asked 
sharply. “How about those $100 to 
$150 checks you draw when you go 
deer hunting every fall? You must 
eat an awful lot of hamburgers up 
there in the woods.” 

“All right, all right, let’s forget it,” 
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Joe said slowly. “You work hard 
around here. I guess you are entitled 
to a little binge.” 

“A binge!” Mary echoed. “It was 
no such thing. Just one little ap- 
petizer and a steak dinner for three 
respectable ladies of the women’s 
club, and officers at that, and you 
call it a binge.” 

“Okay, I used the wrong word,” 
Joe apologized. “What would you call 
it then, a fling?” 


Mary Is Disgusted 

Mary looked disgusted. “Just for 
that I won't tell you of the idea I 
had about restaurants that you could 
use in your business. It just came 
back to me when you brought up 
this bill.” 

Joe’s attitude changed slightly. He 
became less wary. “What idea?” 

“Are you still sore about the Farm 
Kitchen dinner?” 

Joe shook his head. “No, you are 
entitled to that, I think.” 

“That's better,” Mary said, slowly 
wiping a coffee cup. “Joe, you could 
do some advertising which would be 
different from any other advertising 
any other feed dealer has ever done 
—at least I think so.” 

Joe’s eyes got brighter. He ran 
his hand through his heavy brown 


hair, hair with a few streaks of 
grey at the temples. “What kind of 
advertising?” 


Mary wiped a saucer, put it away. 
“Well, all your advertising to date 
has been advice to farmers on how 
to use your feeds. Or how good your 
feeds are, how they produce, etc.” 

Joe nodded. “Yes, and we have 
published some ads urging the public 
to consume more dairy and poultry 
products, from a health standpoint.” 

“But you have never published any 
ads actually showing dairy and poul- 
try products being consumed at a 
famous eating place, such as the 
Farm Kitchen, have you?” 

Joe considered for a moment. “No, 
I hadn’t thought of that.” 

“And you haven’t thought of pub- 
lishing an ad—perhaps a_ series— 
showing a famous local area restaur- 
ant, telling how they do business, 
how popular their food and service 
are, and also detailing all the dishes 
they have using quality dairy and 
poultry products, and the demand for 
them.” 

“No, I haven’t. But how would that 
help our feed business?” 

Mary smiled tolerantly. “Well, you 
can’t produce quality dairy and poul- 
try products for quality eating places 
without using quality feed and using 
good farm management practices, 
can you?” 

Joe’s eyes lighted a little. 
guess not. Go on.” 


Part of Quality Feeds 

“If you would publish a series of 
ads, Joe, showing popular eating 
places in the county and playing up 
the big consumption of dairy and 
poultry products, and boosting the 
part quality feed plays, you would 
build a lot of good will.” 

Joe chuckled. “I can see that. The 
restaurant owners would be happy. 
They might get some extra business 
through the advertising. The farm- 
ers would be happy, because it would 
show how important their work is, 
and other people reading the ads 
would feel like using more dairy 
products, etc., too.” 

“And Joe Brooks, the feed man, 
would also be getting his name into 
a lot of farm homes and other places 
—and this is good advertising.” 

“T’ll bet,” Joe said enthusiastically, 
“that every restaurant owner would 
be happy to give me a picture and 
writeup for an ad. And they would 
clip those ads and post them in their 


“No, I 


Be sure te see the KELLY DUPLEX od next week 


restaurants and be proud of them.” 

“And farmers coming into those 
restaurants to eat would see the ads 
and some of them would be reminded 
that they need feed and should come 
to Joe Brooks to get it,” Mary sug- 
gested. 

“Nice goin’,” Joe commented. “T'll 
go look in the phone book right now 
for the names of restaurants I will 


approach on this deal. And about 
that $13.75 dinner with your girl 
friends, Mary, that’s okay. It was 
worth it.” 


Mary smiled to herself, and then 
shaking her head, went back to wip- 
ing the dishes. Men, she thought— 
money first, and lastly, romance. 
What a hard time a woman had in 
this man’s world. 
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FEED MILL ON FORMOSA 
WASHINGTON — Recent fund 
authorizations by the International 
Cooperation Administration included 
the provision of funds for equipment 
for a feed processing plant on For- 
mosa. The procurement of the equip- 
ment, ICA said, is being carried out 
through the Central Trust of China. 
The authorization totals $69,000. 
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American Pet Food Manufacturers Unit 
Turns Corner Toward Greater Service 


By WALTER KENDALL, Chairman 


EDITOR’S NOTE: Development 
of the American Pet Food Manufac- 
turers, a division of the American 
Feed Manufacturers Assn., is traced 
in the accompanying article by Wal- 
ter Kendall, chairman of the divi- 
sion’s executive committee. From a 
small beginning, the unit has grown 
into a permanent working organiza- 
tion which aims at performing many 
useful services for the pet food 


manufacturing industry. Some of | 
| available for division members. 


these services are outlined in the 
article. Mr. Kendall is president of 
Kendall Foods, Inc., Los Angeles, a 
subsidiary of Standard Brands, Inc. 


The Dog Food Division of the 
American Feed Manufacturers Assn. 
has been in existence for 14 rather 
turbulent years. Like all war babies, 
we came into the world during a time 
of stress and strain. The activity of 
the Dog Food Division at that time 
was 
negotiating with the government to 
have dog food reclassified under pro- 
tein allocation controls so that our 
industry might survive a major world 
conflict and the economic crisis such 
a conflict imposes. We were success- 
ful. And having been success- 
ful, when the war was over we found 
ourselves something akin to being all 
dressed up and no place to go. A 
canine nutrition research project at 
the University of Wisconsin was in- 
augurated and has been in continuous 
operation since 1947, 

Following the annual convention of 
the American Feed Manufacturers 
Assn., March 25-27, 1955, the Dog 
Food Division’s executive committee 
posted members of the division con- 
cerning tentative plans to offer an 
expanded program of services in 


limited almost completely to | 


which members would be willing to | 


pay additional dues. This required a 
change in the division’s constitution. 
Such an amendment was offered to 
the membership at a business session 
during the first Dog Food Conven- 
tion, Sept. 14-15, 1956, at the Edge- 
water Beach Hotel, Chicago. The 
amendment was passed unanimously. 


New Services Available 

services are becoming 
One 
is an up-to-date, quick-checking brand 
name file. Any member who con- 
templates a brand name change, or 
the naming of a new brand, can write 
to the division to see if conflict exists. 


Many new 


In the past, it has always been nec- 
essary to seek contributions from 
members to support the canine nu- 
trition research project. Now, with 
the dues paying arrangement, the 


Wisconsin project has been made 


a part of the regular budget. 


Another budgetary item is a new 
type of research project that was 
started this spring in cooperation 
with the U.S. Department of Agricul- 
ture. This project is delving into 
methods which can be used to con- 
trol and prevent infestation of insects 
into dog food packages after they 
leave the manufacturing plant. 

Infestation has been a problem in 
all parts of the U.S. and particularly 
in the South and on the West Coast. 
Three chemicals will be used, each 
in about 15 or 20 different ways, 
applied to the outside sealed ends 
of the multiwall paper bags and card- 
board boxes. 

In six or eight months we should 
have some fairly definite and prac- 
tical answers. The project is being 
conducted at the USDA Stored Pro- 


| ducts Laboratory at Savannah, Ga., 
| where a similar program has been 


| 
| 


conducted for some time in flour 
packaging. Results of the latter ex- 


Pet Food Research Committee Is 
Charged With Important Duties 


Charged with the responsibility for 
applying pet food industry knowledge 
to the scientific discoveries of the re- 
search laboratories at univ 
and with informing the industry of 
the latest developments in pet nutri- 
tion, the Research Committee is one 
of the most important in the recently 
organized American Pet Food Manu- 
facturers, division of the American 
Feed Manufacturers Assn. 

Current chairman of the commit- 
tee is Dr. John W. Bernotavicz, 
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| Gaines division, General Foods Corp., 


Kankakee, 
Originally, this committee was es- 


tablished to advise the executive com- 


mittee of the then AFMA Dog Food 
Research Committee (which in this 
past year became a full-fledged divi- 
sion of the AFMA) on matters per- 
taining to the University of Wiscon- 
sin canine nutrition research project. 


To Evaluate and Advise 
Executive committee members did 
not feel they were qualified to proper- 


ly evaluate Dr. Paul H. Phillips’ 
(Continued on page 22) 


Walter Kendall 


periments will provide a helpful be- 
ginning for our work. 

The Dog Food Research Com- 
mittee has published three sets of 
highly useful dog nutrition abstracts 
since last May. This committee is 
constantly searching all of the world’s 
literature for new research informa- 
tion. When material is located, it 
is condensed, and a practical inter- 
pretation is given to it that can 
be understood by non-technical lay- 
men. 

The committee is also extremely 
helpful in guiding and working out 
details of the two research programs 
now conducted by the division, and 
remaining on the lookout for new 
programs needed by the industry. 
In addition, the Dog Food Research 
Committee assists in interpreting re- 
search work conducted by the dog 
food manufacturing industry for the 
benefit of the general public. 

Several critical legislative problems 
have arisen during the past year. 
The American Association of Feed 
Control Officials had adopted a ten- 
tative resolution which would have 
restricted the amount of fat allowed 
to such an extent that it would have 

(Continued on page 22) 


Pet Food Manufacturers’ Committees 


Organize for Action 


Committees of the American Pet 
Food Manufacturers, a division of the 
American Feed Manufacturers Assn., 
will meet in Chicago during the divi- 
sion’s second annual convention Sept. 
20-21 to outline broad programs of 
service in the various areas of indus- 
try activity for the coming year. 

Committee appointments were an- 
nounced in July by Walter Kendall, 
chairman of the division, following 
authorization of the committees by 
the division's executive committee. 

Among the committees recently ap- 
pointed was the Public Relations 


| Committee, headed by J. E. Morten- 
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sen, executive vice president of the 
Battle Creek (Mich.) Dog Food Co. 

In outlining his committee’s basic 
tasks, Mr. Mortensen says that the 
first job is to “establish the associa- 
tion as the recognized spokesman for 
the industry. There has been a need 
on many occasions in the past for just 
such an authoritative voice and none 
was forthcoming because there was 
no strong organization. There is much 
to be accomplished by informing the 
food trade, feed trade and consumer 
(and even the industry itself). 

“Secondly, we have the responsibi- 
lity of helping our members do a 
better job of public relations. Dog 
Week promotional aids, industry 
films, etc., come into this category. 
Certainly the biggest project in this 
category is the industry film. Here 
is a vehicle that will aid the industry 
and the manufacturer because it is 
designed to (1) make pet ownership 
more desirable to the consumer, (2) 
establish the integrity of the industry 
and (3) identify the individual manu- 
facturer’s brand. At the same time it 
is designed for maximum circulation 
through free TV, club and school 
showings. 

“It is a wonderful buy for each 
participant, for the cost of producing 
the film is far beyond the cost per 
print the members have been asked 
to pa‘*. Much more will be heard on 
this subject before the end of the 
year.” 

Mr. Mortensen also points out that 
his committee will, in addition, take 
care of the routine jobs of circulating 
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news stories, convention information 
and other such tasks. 

J. O. Cole, Cooperative G.L.F. Mar- 
keting Service, Inc., Canandaigua, 
N.Y., chairman of the Market Re- 
search Committee, says that while his 
unit has not yet made any specific 
plans, pertinent information that will 
be considered will include “production 
trends of dog food on a national, re- 
gional and state basis and some meth- 
od of getting more accurate, than is 
available today, tonnage figures of 
different types of dog foods and mar- 
ket potential.” 

Problems arising from the rapid 
strides in pet food nutrition will be 
in the area of the Pet Food Control 
Relations Committee. Clyde P. Kas- 
sens, president of the Perk Dog Food 
Co., Chicago, will serve as co-chair- 
man of the committee with James A. 
Fouse, feed control specialist of the 
Quaker Oats Co., Chicago, 

Other committees include the Con- 
vention Committee, the Nominating 
Committee, the Finance and Budget 
Committee, the Membership Commit- 


GREATER SERVICE 


(Continued from page 20) 


made manufacture of a quality dog 
food nearly impossible. Such laws 
were put into effect, prematurely in 
several states. A committee of the 
division met with AAFCO and this 
resolution was discarded. The states 
which had passed these regulations 
revoked them. 


Detrimental Laws Passed 


An extremely prohibitive law was 
introduced into the Virginia legis- 
lature without anyone’s prior know- 
ledge several months ago. Although 
a committee was hastily formed to 
meet with the legislators, and sev- 
eral very bad features were taken 
out, it was too late to remove two 
of them. One allows the commission- 
er of agriculture to decide if the 
manufacturer’s advertising claims 
are false or misleading, and the other 
permits him to determine if dietary 


claims are valid. In both cases, pen- 
alties are quite severe. 

In Denver, Col., there was a pro- 
posal to tax all dog food sold, l¢ 
lb., with the collected money to 
support leash law enforcement. This 
measure was vigorously opposed by 
the division, and thanks to our efforts, 
it was defeated. 

All of these activities indicate a 
need for a model dog food law and 
for a Dog Food Control Relations 
Committee. The latter group was 
authorized under a new constitution, 
ratified by the division last month, 
as were the following other new 
standing committees: Finance, Public 
Relations, Convention, Membership, 
Rules and Market Research. Chair- 
men of these committees will be mem- 
bers, ex-officio and without vote, of 
the executive committee. 


Name Changed 


One important change, provided 
for in this new division constitution, 
is that of name. It was suggested 
that the name Dog Food Division 
has two main drawbacks: (1) It 


tee and the Rules Committee. 
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implies to prospective new members 
that this group is the same old one, 
only concerned with the problems 
and market of dry dog food manu- 
facturers; (2) the title itself does 
not imply a very strong program. 
As a result, the name, American Pet 
Food Manufacturers, a division of 
the American Feed Manufacturers 
Assn., Inc., was proposed. American 
Pet Food Manufacturers not only 
implies a much stronger program, 
but would imply a welcome to all 
types of dog and cat food manu- 
facturers, canned and dry, alike. 

Additional services planned for the 
coming year, in addition to those 
reviewed as last year’s accomplish- 
ments, include a digest of state dog 
food control laws, a study of market 
research programs, and an expanded 
program of services in the public 
and press relations fields. 


PET FOOD RESEARCH 


(Continued from page 20) 


work, nor to be able to give Dr. 
Phillips much help on matters where 
industrial experience could be of as- 
sistance. So the research committee 
was formed to interpret the research 
results and prepare them for mass 
distribution to the membership and 
general public. 

Later, committee members were 
requested to prepare articles for na- 
tional magazines and, in effect, the 
group became a clearing house for 
information on canine nutrition work 
by industry and college research 
laboratories. 

The Wisconsin research, started in 
1947 and on which a report was made 
in 1955, involved an attempt by Dr. 
Phillips to isolate the cause for suc- 
cessful or unsuccessful reproduction 
in the dog. Several special compounds 
and chemical elements were sepa- 
rated which were believed to be re- 
sponsible. The Wisconsin workers said 
at the time that it was possible that 
success in reproduction is due to a 
greater extent to the exact level of 
protein included in the dog’s diet. 

In the Wisconsin studies, vitamin 
B., unidentified factors, use of vary- 
ing amounts of fat, amino acids and 
low protein levels were experimented 
with in different rations. 


Publishes Abstracts 

Considered to be one of the most 
valuable services of the committee is 
the regular publication of abstracts 
of scientific articles on dog nutrition. 
Between 40,000 and 50,000 technical 
journals published both in the USS. 
and abroad are regularly scanned for 
articles on canine nutrition. Com- 
ments are added at the end of each 
abstract giving possible industry ap- 
plication on usefulness of the work 
being reviewed. 

Another research project which the 
committee is undertaking in coopera- 
tion with the U.S. Department of 
Agriculture has to do with the meth- 
ods of packing dry dog food to pre- 
vent insect infestation. Dr. Berno- 
tavicz and Dr. Paul R. Record, Secu- 
rity Mills, Knoxville, Tenn., a mem- 
ber of the committee, announced in 
July that the work was to be done 
over a 12-month period at the USDA 
Stored Products Laboratory in Savan- 
nah, Ga. 

Object of the study is to determine 
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which treatment or combination of 
treatments will be most effective in 
keeping insects from entering dog 
food packages after they are closed. 
Another possible avenue of re- 
search work which the committee 
may consider some time in the future 
is in the field of canine disease. 
Members of the Research Commit- 
tee besides Dr. Bernotavicz and Dr. 
Record include H. C. Schaefer, Rals- 
ton Purina Co., St. Louis, vice chair- 
man; Dr. Victor Heiman, Kasco Mills, 
Ine., Waverly, N.Y.; Dr. J. E. Hunter, 
Allied Mills, Inc., Libertyville, Ill; 
Dr. E. M. Gildow, Carnation Milk 
Farms, Carnation, Wash.; Dr. John 
A. Pinkos, the Quaker Oats Co., 


Rockford, Ill., and Dr. W. J. Monson, 
the Borden Co., Elgin, Il. 


Rigid Requirements 


Committee membership require- 
ments are rigid. Only those actively 
engaged in research and quality con- 
trol on dog foods and with a minimum 
of one year’s experience in dog food 
research in the feed industry are 
eligible. 

The minimum of one-year’s experi- 
ence qualifies only those with a Ph.D. 
in biochemistry, chemistry or agri- 
culture. A person with a B.S. degree 
must have had three years experi- 
ence and one with an M.S. must have 
had two years experience before ap- 
plying for membership. 


Distributed in Minnesota, North and South Dakotws 
and Western Wisconsin by: 


Blomfield-Swanson 


6009 Wayzata Bivd., Minneapolis 16, Minn. 
Phone: ORchard 56-8806 


A final qualification is that the ap- 
plicant’s company must actively main- 
tain facilities for dog food research 
under controlled experimental condi- 
tions. 


Dr. Ray Anderson in 
New Vit-A-Way Post 


FT. WORTH, TEXAS—Dr. Ray M. 
Anderson, who recently joined the re- 
search division of Vit-A-Way, Inc., 
Ft. Worth manufacturer of livestock 
fortifiers and free choice supple- 
ments, has been named vice presi- 
dent in charge of poultry and animal 
nutrition, it has been announced by 
Leo Potishman, president. 

Dr. Anderson will head Vit-A- 
Way’s poultry and animal nutrition 
department. 

For eight years Dr. Anderson was 
on the faculty at the University of 
Minnesota in animal nutrition. For 
the past several years he has been 
in charge of research for Burrus 
Mills in Ft. Worth. 
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McMillen Feed Mills 


Announces Promotions 


Don Hurst 


FT. WAYNE, IND.—Promotions of 
three members of the sales staff and 
of one man in the stores division have 
been announced by Dale W. McMil- 
len, Jr., president of McMillen Feed 
Mills. 

Joseph Seabold, a 15-year sales 
veteran and formerly manager of a 
sales territory in northwestern Ohio, 
has been named as the new sales pro- 
motion manager for the company. In 
his new position he will have an ac- 
tive part in setting up local advertis- 
ing and promotion programs for Mas- 
ter Mix dealers, as well as assisting 
in the planning and production of na- 
tional advertising and promotion 
campaigns for the company. He will 
make his headquarters in Ft. Wayne. 

Kenneth R. Weaver, a former field 
supervisor in the company’s stores 
division, has been named supervisor 
of the retai’ mills in the stores divi- 
sion. Mr. Weaver has been with Mc- 
Millen since 1945, and has obtained 
experience in nearly every phase of 
retail sales supervision. 

L. E. Meyer, formerly a plant or- 
der and credit manager and account 
executive in the company’s finance 
and development department, has 
been named sales staff assistant to 
Frank Dalrymple, the company’s 
southern division sales manager. 

Named to succeed Mr. Seabold as 
territory manager is Don Hurst of 
Napoleon, Ohio. Mr. Hurst joined 
McMillen in 1953 and had been serv- 
ing as an assistant territory manager 
prior to his new assignment. 


Joseph Seabold 


To Process Boot Tops 


WINNIPEG — Sugar beet tops, a 
waste product as far as Manitoba is 
concerned, may soon be processed 
for livestock feed. It is indicated 
that at least one interest plans to 
establish a dehydrating plant at 
Gretna in the Red River Valley near 
the U.S. border. If plans are finalized, 
the firm’s products will include de- 
hydrated alfalfa and dehydrated 
sugar beet tops. An American con- 
sulting firm has been retained by the 
Manitoba government to report on 
sugar beet crop dehydrating. 


uestion: 


Who sells 
Dow 
Methionine 
for 
healthier, 
handsomer 
animals? 


BOWMAN 
FEED PRODUCTS, INC. 


Holland, Mich. 
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Cyanamid to Award 
Purebred Livestock 
To Show Winners 


NEW YORK—The American Cyan- 
amid Co. has completed arrangements 
to purchase purebred livestock for 
presentation to winners in the junior 
division of the American Royal Live- 
stock Show in Kansas City Oct. 20- 
28. 

A. B. Clow, general manager of the 
company's fine chemicals division, 
said the purebreds will be selected 
for the company by officials of 12 
major cattle, sheep and swine breeder 
associations. 


healthy will provide the 


purebred 
young breeder-farmer either with a 
start in the livestock business or with 


a valuable addition 
operation.” 

Officials of the national Hereford, 
Aberdeen Angus and Shorthorn asso- 
ciations each will select a purebred 
heifer to be awarded to the 4-H Club 
or Future Farmers of America mem- 
ber showing the champion of each 
breed in the junior division of the 
American Royal. In the junior fat 
market sheep classes, a yearling ewe 
will be awarded to both the 4-H and 
FFA winner in each of three breeds 

Hampshire, Shropshire and South- 
down. Duplicate prizes for 4-H and 


to his present 


to owners of champions in six swine 


| breed classes; prize animals will be 


selected for Cyanamid by the Duroc, 
Hampshire, Poland China, Chester 
White, Berkshire and Spotted Poland 
China associations. 

Mr. Clow said all 4-H or FFA 
members showing animals in the jun- 
ior classes are eligible to win one of 


| the purebred prizes. 


ELEVATOR SOLD 

DASSEL, MINN.—Levi Haapala & 
Sons, Inec., recently purchased the 
Farmers Elevator Co. of Dassel and 
will assume operation as soon as a 
right-of-way lease transfer is ap- 
proved by the Great Northern Rail- 


| 
| 
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Wisconsin Scientist 
Comments on Early 


Weaning Prospects 


MADISON, WIS.—Three weeks is 
probably the earliest age at which 
farmers can profitably wean pigs 
under most Wisconsin farm condi- 


<> 


Methionine 


Get it in the Midwest from 
Carroll Swanson Sales Co. 


“It is our hope,” he said, “that this | FFA members also will be presented | way. | 620 D. M. Bidg., Des Moines, Ia., Tel. CH 4-5177 


| 
-| 
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Formula change at hand? 


RECHECK METHIONINE REQUIREMENTS 


when you change ingredients or alter feed energy 


CALORIES PRODUCTIVE ENERGY LB. 


Requirements for supplemental me- 800 625 650 675 900 925 950 975 1000 


with wheat, for instance, will reduce 


thionine change the minute you alter saad | rs... natural methionine content by half, 

your feed formula. For example, any |, see | | even though energy remains about the 

increase in the proportion of fat, corn — Z.490 a ws or |_| same. It is important to add additional 
or other high-energy. low-protein feed- $472, | | | | Dow methionine to protect feed 

stuffs in your formula will alter the x45 [ 4 gy ead | performance. 

| Dow methionine supplementation 

In order to obtain maximum results, 402 | | gives you greater formula flexibility, 
certain calorie-protein-amino acid re- 388 | het it is wise to check requirements 
f lations must be maintained. lhe graph equal energy value, you should review whenever you make a change. THE 
. visually depicts this vital protein- methionine requirements. Remember, DOW CHEMICAL COMPANY, Agricultural 
i calorie relationship. calorie content is no measure of pro- Chemicals Sales Department. Midland. 


Even if you interchange ingredients of tein or amino acid, Replacing corn Michigan. 


you can depend on DOW AGRICULTURAL CHEMICALS 
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We like Granulated Mash-Nic 


We just eat 
and grow, 
eat and 
grow! 


On-the-ball poultrymen control 
profit-robbing large roundworms 


if you mix your —with Black Leaf granulated 
own, read these 
clear, complete 


instructions! nicotine compound in this new 


Mash-Nic. Tests show our 5% 


form has these two advantages: 
1. Birds like granulated Mash-Nic better 
than powder. It’s odorless and tasteless. 
They eat 10% more. You waste less. 


2. Granulated Mash-Nic attacks round- 
worms where they live—in the birds’ in- 
testines. No nicotine is released in the 
mouth, throat, crop or gizzard. Birds grow 


without interruption, gain pounds faster. 


Rough on 
roundworn: 


Ask for feed containing ready-mixed granu- 
lated Mash-Nic. Most feed manufacturers 
are putting it in growing and laying mashes. 
Or you can take home a 50-pound bag and 
mix it yourself. Either way, you’ll knock 
out large roundworms and send healthier, 
heavier birds to market! 


Treat chickens after they’re four weeks 
old. Turkeys after six weeks. Start with 
the morning feed and keep it up for 24 
hours. If the range or house is badly in- 
fested, make it 72 hours. Treat broilers 
again at eight weeks. Recommended dose 
is 2 pounds in each 100 pounds of mash. 


smooth for us 
chickens! 
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| Ever see No-and 
| healthier 
birds, boss? 


never saw 
"em grow 
faster 


Money 
in the 
Bank ! 


BLACK LEAF MASH-NIC SALES OFFICES 


Eastern Sales Office Midwest Sales Office 

P. O. Box 1476, Lancaster, Pa. 3525 Vandalia Road, Des Moines, lowa 
Southern Sales Office Western Sales Office 

P. O. Box 1227, Montgomery, Ala. P. O. Box 817, San Jose, California 


Diamond Black Leaf 


300 Union Commerce Building 
Cleveland 14, Ohio 


> 
3 
q 
— 
‘ 
* 
4 ; ig 
= 
9 
But Large Roundworms Don 
| 
| 
an 
| 
"| 
| 


4 28——-FEEDSTUFFS, Sept. 15, 1956 

80-85% 
COARSE 


SPROUT-WALDRON 
| CORN CUTTER 


Arthur J. Burke William Hamilton 


NAMED VICE PRESIDENTS—Arthur J. Burke and William Hamilton have 
been named vice presidents of Richardson Scale Co., Clifton, NJ. Mr. 
Burke has been with Richardson for 20 years, serving as chief engineer 
ee since 1951. He is a graduate of Newark College of Engineering, receiving 
80% -85% of your his B.S. in mechanical engineering in 1937. He has done graduate work 
coarse cut corn is smoothly ai in electrical engineering at N.C.E. A member of the American Society 


diced . odes ft . | a th of Mechanical Engineers, Mr. Burke has also been active in the materials 
iced — no raggea edges — alter passing through the handling division of ASME, the technical committee of the National Associa- 


: unique knife and screen arrangement of the Sprout- tion of Scale Manufacturers, and the International Society of Milling Tech- 
: Waldron Corn Cutter. This amazing cutting efficiency nologists. He lives in Oakland, N.J. Mr. Hamilton has been with Richardson 


for over 25 years, working at various periods in the traffic, service and sales 


is provided on both high and low moisture corn. departments. In 1937 he was appointed assistant to I. H. Richardson, who 


Such top grade coarse corn is produced in large was then Chicago office manager. In 1945 he was named manager of 
capacities with minimum space, maintenance, and power Richardson's Chicago office, and in 1953 Midwest regional manager, in charge 
s A of Richardson offices in Chicago, Cincinnati, Omaha, Wichita, and Minne- 
requirements with this unit. It means a greater return q apolis. Mr. Hamilton lives in Western Springs, ILL. 
on your investment... more profitable operations. 


Cutters are available in 2 models, 5 sizes to meet “ 
h Weite tor Bulletin 1072 tions, says Dr. H. L. Self, animal when they're removed from the sow 
; the needs of large and small mills. Write for Bulletin 102. husbandman at the University of | at three to four weeks of age and 
: Wisconsin. fed a simple type ration.” 

z He said that “little success has Present studies with many differ- 
' been attained when pigs are less than | ent rations have given variable re- 

Sprout-Waldron’s BIG PLUS assures you of expert engineer- : three weeks old. Under most farm sults, the Wisconsin scientist said. 
£ ing guidance to fit the Corn Cutter into your production : conditions, four weeks may be bet- “The general conclusion, however, 
needs... plus finest workmanship and service... plus a ; ter.” is that pigs take to a simple dry 
reliability based on 90 years of dependable service to the Objections to earlier weaning, he | ration quite readily at three to four 
| feed industry and a desire to continue for another century. said, are scours, poor appetites, com- | weeks and gain well enough to justify 
24 plicated rations and high production | weaning at that age if the need 
| costs. arises,” Dr. Self said. “But at present 
Dr. Self mentioned a Wisconsin there are indications that these early 
+ study by Dr. R. H. Grummer in | weaned pigs may not gain as well 


SPROUT-WALDROWN 
The Beal Egusomenl Simee 
61 LOGAN STREET * MUNCY, PA. 


Exclusive Canadian Distributors: Strong-Scott, Limited, Winnipeg 


which pigs were artificially reared | after eight weeks of age as those that 
after three weeks on different types | remain on the sow. This isn’t con- 
of rations. Pigs made the transition | ¢lysive and only additional research 
from the sow to dry rations satis- | will clear it up. 

factorily, he said, but growth rates 
were only ordinary and cost of gain 
was excessive. 

Later trials with simpler rations 
were said to have lowered cost of s = 
gain and increased gains, but in both 
trials “cost and growth performance Rebuilding Delayed 
left something to be desired,” accord- 

) : ing to Dr. Self BERLIN, MD.—Completion of the 
; : — , ‘In a third Wisconsin experiment,” | new warehouse and plant of the Ber- 
We hove... Distributed in Iowa. by the report continued, “a ration was | lin Milling Co. has been delayed by 


| 

| RR. . made from cracked yellow corn, oat | a lack of steel, caused by the recent 

HHS F 7 “Ray €u “g V. A. MAGNUSON groats, dried skim milk, meat scraps, | steel strike. Fire swept the plant 
4 = PERFORMANCE SALES COMPANY fish meal, alfalfa leaf meal, soybean | last April with damage estimated 


PRE-MIXES 1340 62nd St. Des Moines, lowa oil meal, minerals and antibiotic sup- | more than $400,000. The rebuilding 
Phone: Des Moines 9-7897 plement. In general, these later trials | program is scheduled to be completed 


indicated that pigs gain satisfactorily | by May. 


PELLET MILLS * HAMMER, ROLLER, ATTRITION, AND BURR 
STONE MILLS * MIXERS * SCREW, BELT, AND PNEUMATIC 
CONVEYORS + BUCKET ELEVATORS + CUTTERS, CRUSHERS 
AND FEEDERS + REELS, SEPARATORS AND ASPIRATORS 
BULK FEED TRUCKS + A. ©. SMITH PERMAGLAS STORAGE 
_ UNITS * BUHLER BROTHERS FLOUR MILLING 


“In any event, the popularity of 
early weaning will depend primarily 
on the cost and simplicity of the 
ration.” 


EQUIPMENT 


| 
q 
the 
PUBLISHED BY CAPPER PUBLICATIONS.—LARGEST AGRICULTURAL PRESS IM THE WORLD 
— 


Now ... you can offer your poultry feed customers 


XANTHOPHYLL, the basic pigmenta- 
tion factor, is found in direct proportion to 
the carotene content of dehydrated alfalfa. 
National’s new product, Hi-N, has more 
beta-carotene (125,000 I. U.’s of Vitamin A 
per lb. and 150,000 mcg. of Xanthophyll per 
Ib.). With Hi-N in your poultry feed formu- 
las your feeds axe not subjected to the pos- 
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Guarantees 25°. more Pigmentation Factor 


sible Xanthophyll deficiencies of yellow corn 
and corn gluten meal. 


National’s new Hi-N also has more pro- 
tein (18%) and less fibre (23% maximum) 
than the old standard. For more energy per 
pound of feed, improved feed appearance 
and better feeding results, include 
National’s Hi-N in your formulas. 


BETTER BROILER PIGMENTATION AND EGG YOLK COLOR 


WORLD’S LARGEST ALFALFA DEHYDRATORS 


— 


TO BETTER SERVE THE FEED INDUSTRY tp 


. \ ACROSS THE LAND 


NATIONAL ALFALFA DEHYDRATING AND MILLING COMPANY 


GENERAL SALES OFFICES: BOARD OF TRADE BUILDING e KANSAS CITY 5, oS. 


y with National’s new 

| 

|. 
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Roy H. Callahan to 
Head C. J. Simpson 
Grain Company 


OLEAN, N.Y.—Rear Admiral Roy 
H. Callahan (ret.) has been named 
president of the C. J. Simpson Grain 
Co., Ine., which operates a 4,000,000- 
bu. grain storage terminal here, as 
a subsidiary of the Swan-Finch Oil 
Corp. 

His appointment was announced in 
New York by Lowell M. Birrell, 
Swan-Finch president, who said 
Adm. Callahan would also take an 
active part in the management and 
direction of the parent company’s 
other holdings. 

The Simpson company stores grain 
under contracts with the Commodity 
Credit Corp. as part of the govern- 
ment’s surplus storage program. Its 
Olean terminal has a storage capac- 
ity of 4,000,000 bu., including han- 


dling facilities, and a potential capac- 
ity of 5,000,000 bu. on the present 
site. 

Adm. Callahan is believed to be 
the youngest rear admiral in the 
aviation branch of the U.S. .Naval 
Reserve not graduted from Annapo- 
lis. A graduate of the University of 
Michigan, he was admitted to the 
Michigan bar in 1930 and to the New 
York bar two years later. He has 
been associated with such law firms 
as White & Case of New York, Kil- 
gore & Kilgore of Dallas and his own 
law firm, Callahan & Durant, also 
of Dallas. He obtained his master’s 
degree in law from Southern Method- 
ist in 1954. 


BUILDING STORAGE 


WHITTEMORE, IOWA—tThe erec- 
tion of a warehouse and storage 
space for grain and feeds was started 
here recently for the Whittemore 
Co-op Elevator. The structure will be 
84 by 28 ft. and will be 55 ft. high. 


ALWAYS PURE 


UNIFORMLY SIZED 


‘IOWA LIMESTONE COMPA! 


Des Moines, lowa 


For over 30 years Alden has consistently 
supplied the plus advantage of an extra pure 
Calcium Carbonate. Alden is properly ground, 
dried and “air-sized,” to meet your 


most exacting feed mixing requirements. 


With Alden, you get top quality limestone plus 
prompt, dependable service. Order Alden 

in 50 or 100 lb. 3-ply paper bags, 

coarse or regular grinds. 


Huge Surplus Sale 
Made to India 


WASHINGTON — The U.S. has 
negotiated an agreement with India 
for the purchase by the latter coun- 
try of $200 million worth—about 130 
million bushels—of wheat under Title 
I of Public Law 480. 

The wheat purchase is part of the 
largest agreement ever negotiated for 
the sale of U.S. agricultural com- 
modities under Title I. 

The agreement provides for the 
sale of $360.1 million worth (market 
value, including certain ocean trans- 
portation costs) of surplus farm 
products to India. (The CCC cost of 
the commodities is placed at $652.3 
million.) 

Payment for the commodities will 
be in Indian currency (rupees), which 
will be spent for expansion of U.S. 
agricultural markets in India, Indian 
economic development, and other pur- 
poses beneficial to both countries. 
Part of the funds will be made avail- 
able to India as a grant for economic 
development. 

The U.S.-India accord provides for 
purchase by India of $200 million 
worth, or about 130 million bushels 
of wheat; $70 million worth, or 500 
thousand bales of cotton; $26.4 mil- 
lion worth, or 4.4 million bags (100 


pounds) of rice; $6 million worth, or | 


6 million pounds, of tobacco; and $3.5 
million worth of dairy products. The 
ocean transportation total to be fi- 
nanced by the U.S. is $54.2 million. 


Dates for Grain 
Short Course Set 


SPOKANE - 


Dates for the third 


annual grain sanitation short course | 
at the University of Idaho student | 
union building are Oct. 25 and 26, | 
according to the Pacific Northwest | 


Grain Dealers Association, Inc. 
According to Roland Portman, Ida- 


ho’s extension entomologist, three top | 


notch speakers have been contacted. 

This year’s short course will be 
presented cooperatively by the Uni- 
versity of Idaho, Washington State 
College and Oregon State College. 
Sponsors will be the grain dealers’ 
group and the Pacific Northwest Crop 
Improvement Assn. 


R. W. Benson Named 


MINNEAPOLIS —R. W. Benson, 
Benson-Quinn Co., Minneapolis, has 
been elected president of the Minne- 
apolis Cash Grain Commission Mer- 
chants Assn. He succeeds R. W. Bol- 
ton, Atwood-Larson Co. 

Elected vice president was Robert 
Morken, Hallet & Carey Co. Gordon 
Berg was reelected secretary-treas- 
urer. 

Members of the association elected 
two new directors, Mr. Morken and 
Thomas G. McCarthy II, McCarthy 
Bros. Co., and reelected the following 
directors: Mr. Bolton; Mr. Benson; 


| Ralph Hegman, Kellogg Commission 


Co.; Wilbur Hyde, Hoover Grain Co.; 
and Kenneth McCoy, Cargill, Inc. 


BY ADDING 


TO YOUR 


CUT FEEDING COSTS 


RUME X 


DAIRY & BEEF CATTLE FEEDS 


No Cattle can gain faster than the activity of their 
rumen bacteria. RUMEX provides active growth 
stimulating, live colonies of the entire rumen micro- 
flora. RUMEX is the answer to many management 
problems. Send for the new RUMEX BROCHURE. 
It reveals many facts you should know. 


VITAMINS, INC 


809 W. 58th Street, Chicago 21, Illinois 
& Basic Material Manufacturers and Headquarters for Technical Informati 


RUMEX RUMEN 
BACTERIA 
STIMULATES 

GROWTH AND 
PROMOTES 

GOOD HEALTH 


CONTACT 
YOUR NEAREST 
NOPCOSOL 
DISTRIBUTOR 


A. G. Greene Company 


Commercial National Bank Bldg. 
Charlotte 2, N.C. 
Tel: EDison 2-2174 


R. A. Erb and Company 


60 Alta St. 

Arcadia, Calif. 

Tel: DOuglas 7-6757 
RYan 1-9782 


Kuder Pulp Sales Company 


Lake Alfred, Fla. 
Tel: 2-945], 2-8112 


M. & D. Sales Co., Inc. 


Snow Hill, Md. 
Tel: 281 


Maney Bros. Mill & Elevator 
Co., Inc. 


Minneapolis 4, Minn. 
Tel: PArkway 9-2351 


P. R. Markley, Inc. 
Lafayette Building 
Philadelphia 6, Pa. 
LOmbard 3-6838 


Merchants Chemical Co., Inc. 
605 Leavenworth St. 

Omaha 8, Neb. 

Tel: Atlantic 4755 


Pless and Sheahan 
Suite 728 M&M Bidg. 


Memphis 2, Tenn. 
Tel: 8-6411 


Edward E. Smith & Co. 


Glenn Building 
Atlanta, Ga. 
Tel: Walnut 8417 


Van Waters & Rogers, Inc. 


P.O. Box 1188 

10216 Denton Rd 
Dallas 9, Tex. 

Tel: Fleetwood 77331 


Sunset Feed & Grain Co., Inc. 
805 Dun Building 

Buffalo 2, N.Y. 

Tel: CLeveland 2938 


NOPCO CHEMICAL COMPANY 


| 
| 
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4 
Me 


Nopco’s pioneering knowledge of 
compatibility combined with Nopco’s 
stable vitamins in one unique package 


NOPCOSOL 


Nopcosols are practical, all-sufficient vitamin-mineral 
supplements—-the only ones on the market containing 
vitamin and minerals that are guaranteed to deliver 
full vitamin potency at feeding time. 


Nopco can offer a ready-mixed vitamin-mineral sup- ee 
plement, because Nopco has: on layer and breeder, end 


1. The necessary know-how in compatibility 


2. Micratized® vitamins— stable even in the 
face of trace minerals 


Because we control the mixing of Nopcosols as well 
as the production of their most critical ingredients, 
we make this tradition-breaking guarantee: 


The vitamin potency of feeds fortified 
with Nopcosols are 


GUARANTEED 


when made e when mixed ¢ when fed - 


Fortify with Nopcosol. They save stocking a con- 
fusing inventory of supplementary vitamins. They 
permit even the most inexperienced mill hand to mix 
expertly, accurately, economically. They eliminate 
expensive overfortification. 


NOPCO CHEMICAL COMPANY 
100 Front Street 
Harrison, N.J. 


Please send me the Nopcosol brochure. 


Name 
Firm name 
NOPCO CHEMICAL COMPANY Address 
Harrison, N.J. and Richmond, Calif. City Zone State 


Basic producers of Micratized Vitamins A & D, niacin, calcium pontothenate, choline chloride, ond other products 


NOPCOSOL MS for chick 
starter, broiler, and grower 
feeds. ‘ 
: ad 
| 
NOPCOSOL M-7 for turkey 
feeds and supplements. 
* NOPCOSOL for high- 
energy Droller mashes. 
| ., 
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Chlorophyll Compound Controls 
Female Mating Odors in Dogs 


By DR. H. T. GIER 


Associate Professor of Zoology 
Kansas State College 


A new highly-concentrated, odor- 
reducing chlorophyll product has re- 
cently completed a successful test 
period at Kansas State College and 
is now being placed on the commer- 
cial market. Processed expressly for 
the control of dog mating odors, the 
new product is called Cerophyllin 
Compound-SF. 

Experiments have been conducted 
in my laboratory for the past three 
years on the efficiency of various 
chlorophyll compounds in reducing 
the attraction odors of bitches in 
heat. The preliminary work was 
done with Cerophyllin-D and the re- 
sults published in “Veterinary Medi- 
cine” October, 1954. Since that re- 
port, 14 other chlorophyll compounds 
have been tested using at least two 
bitches for each test. Of all the dif- 
ferent products tested, Cerophyllin 
Compound-SF ranks highest, being 
10% better than regular chlorophyll 
and as much as 80% more effective 
than some of the other derivatives. 

The tests used were the simplest 
possible. The chlorophyll compound 
had been assayed chemically, then 
the desired amount of the particular 
compound computed. The chlorophy]] 
cempound was administered once a 
day, either in a capsule or mixed 
with food. After the bitch had re- 
ceived at least two doses at 24 hour 
intervals and the laboratory males, 
experienced with such deceptions, 
proved that she was in full heat, she 
was taken out for testing with un- 
conditioned, non-suspecting males. If 
she could run the gamut of the 11 
male dogs between the laboratory 
and my home without attracting a 
following, she was left overnight in 
a wire cage in my back yard. The 
starting dose of the chlorophyll de- 
rivative was calculated to be over the 
effective level, and then the dosage 
was reduced about 10% each day un- 
til positive reactions were obtained 
from the males. 


Tests Conclusive 


Results of these tests were both 
astounding and conclusive. Consist- 
ently, bitches in full heat could be 


allowed to run free—with feash off— | 


as I went to and from the laboratory, 
and they could be left outside over- 
night in a neighborhood where all 
dogs run free without attracting even 
one male dog, providing, of course, 
that she had an adequate level of 
chlorophyll derivatives. As the dos- 
age was reduced, there invariably 
came a day when one or more of the 
neighborhood males discovered they 
had been missing something. After 
a slight further reduction, every male 


dog she contacted followed her, and | 


others came in from downwind for 
at least five blocks. 


The test and results are probably 
best illustrated with a typical case. 
A 22-lb. cocker spaniel that had been 
kept under close observation in the 
laboratory was given 250 mg. (% 
gram of 1/120 oz.) of Cerophyllin 


Ath Us te Quote 


Vegetable and Animal Proteins 
Millfeeds, Alfalfa Meal, Molasses 
and other Feed Products 


Telephone—GR 6122 hn agg 370 


BOARD OF TRADE KANSAS CITY ales 


her food for two 
laboratory stud de- 


Compound-SF in 
days before the 


termined her to be in full heat. Each 
day thereafter the Cerophyllin Com- 
pound-SF was reduced by 25 mg. She 
was allowed to mate with a labora- 
tory male each day to prove her ac- 
ceptability, then following adminis- 
tration of the chlorophyll in her 
food, she was taken out for a half 
hour run. She was allowed to con- 
tact males freely, and although she 
did some flirting, none of the males 


exhibited any mating reactions. The 


run always ended with putting her 
in the outside cage for the night. 
The first five nights of testing 
were uneventful— down to and in- 
cluding the test on the 150 mg. sam- 
ple. The next evening after the 105 
mg. sample, however, two males re- 
acted slightly and followed for a 
short distance, but the next evening 
after the 125 mg. sample, every male 
contacted followed and the rumpus 
in my yard necessitated taking the 
bitch back to the laboratory early. 


Some Sight Attraction 


Repeated tests proved that the 
time during the heat period at which 
the “break level” was reached was 
of no significance—most bitches are 
just as attractive to males the first 
day of acceptance as they are at any 
other time. Bitches that have ex- 
treme flirting reactions attract males 
by sight so they are likely to have a 
following even though their attrac- 
tion odors are completely masked. 
Most bitches in heat, confined with 
an acceptable male, will mate regard- 


less of the chlorophyll administered, 
and if mating occurs, conception will 
follow just as certainly as if no chlor- 
ophyll had been given. 

Chlorophyll compounds thus have 
a function in reducing the attraction 
of the neighborhood males to the 
premises where a bitch is in heat. 
The efficiency of this function de- 
pends entirely on the bitch receiving 
an adequate amount of chlorophyll 
derivatives every day while she 
would otherwise be attractive. Dif- 
ferent chlorophyll preparations vary 
widely in content of chlorophyll de- 
rivatives, and all derivatives do not 
have the same value in deodorizing. 
It is obvious that an effective dosage 


must be determined by the actual 
chlorophyll derivative content, 
whether it be 05% or 95%. The 


dosages given in this report are as 
necessary for the relatively concen- 
trated Cerophyllin Compound-SF and 
would not apply to other prepara- 
tions without direct chemical or bio- 
logical comparison. 


As to administering Cerophyllin 


Disease-fighting in modern feeds 
protects your birds from poult to market 


New ‘mighty-but-mild” nf-180 
starves disease germs to death 
while it strengthens your birds 


Even with the best of management, dangerous stress periods 
can break down a turkey flock’s resistance to disease if birds 
are not protected. Vaccination, chilling, overheating, over- 
crowding, moving birds from house to range—all can trigger 


trouble. 


That’s when good grower management needs a teammate 
—‘“internal management” with disease fighting nf-180 (fur 
It’s the new way to supplement your own flock 
management and sanitation practices through positive ine 


azolidone). 


ternal disease protection. 


Modern turkey feeds containing nf-180 pack more diseases 
. provide protection you can get 
in no other way. That’s why you can look for faster, more 
profitable gains than ever when your turkeys get the lifee 


fighting power than ever.. 


saving benefits of nf-180. 


College tests and extensive turkey grower experiences have 
shown nf-180 can appreciably step up growth rate . 
prove feed conversion . . . and effectively control costly 


diseases. 


Fights Disease in New Way 


nf-180 goes right to work in the intestinal tract and in the 
blood stream to fight disease in a new way. It forces disease 
germs to starve themselves to death... 
metabolism and throws them off feed. And it does this job 
without building up in the tissues to cause marketing delays, 


Safe for Continued Use 


| nf-180, like all effective drugs, must be utilized by the bird’s 
tissues to do its job — and a good drug leaves no unwanted 
tissue residue. That’s why nf-180 is superior, it is used up 
as it works... there is no waste or undesirable leftover. It’s 
safe to use throughout the entire life of your flock... with »: 
| birds of all ages. 


. ime 


interrupts their 


Extra protection... 


In addition to specific diseases: listed at right, 
growers confirm that nf-180 will prevent most 
occurrences of CRD (air sac), non-specific en- 
teritis (blue comb, mud fever) and ulcerative 
enteritis (quail disease) plus harmful secondary 


infections. 


Emergency diagnosis and treatment 


Treat the first five — keep the rest alive 


Here’s new protection . . . new emer- 
gency first aid for ailing turkeys. Its 
the new nf-180 tablets, now prepared 
in the handy, pocket-sized containers. 

Use nf-180 tablets at the first sign 
of trouble. Get the jump on disease be- 
fore it strikes the whole flock. 

Because nf-180 is effective against so 
many diseases, treating the first 4 or 5 
sick birds will give you a quick answer. 
When birds respond, use nf-180 in a 


medicated feed to clean up most of your 
flock troubles. By isolating and treating 
the first few sick birds immediately, you 
give your whole flock better protection. 

See your local feed dealer today. Get 
a supply of nf-180 tablets. Carry this 
pocket-sized dispensary in your hip 
pocket and be p~epared for trouble be- 
fore it starts. Many turkey raisers have 
learned that nf-180 tablets offer the 
handiest way yet to get the jump on 
disease 
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Compound-SF to dogs, there are 
three satisfactory methods—by tab- 
let, capsule or special] treats. Vet- 
erinarians and specialty manufactur- 
ers generally are concerned with the 
first two forms of administration, 
while the latter product usually is 
processed by dog food manufactur- 
ers and sold through pet stores, gro- 
cery stores and super-markets. 


—_ 


SETS TONNAGE RECORD 


STOCKTON, CAL.—An increased 
advertising program has helped to 
make 1956 a record breaking tonnage 
year for the Farmer’s Feed Co., Inc., 
1302 East Miner Ave., Stockton, ac- 
cording to Richard Fleming, secre- 
tary-manager. Sales are up about 
20% over 1955. Farmer’s Feed has 
relied principally on newspapers and 
outdoor advertising this year for the 
second season. Supplier firms are 
cooperating with the retailer in this 
expanded program. 


Tennessee Report 
Reviews Nutrition 


Research Work 


KNOXVILLE, TENN. — Research 
work at the Tennessee Agricultural 
Experiment Station is reviewed in 
the station’s annual report. 

The report, covering 1955, includes 
reviews of work in the animal and 
poultry husbandry fields. Following 
are some of the findings which were 
reported: 

From the poultry department, it 
was reported that a study dealing 
with high and low energy diets for 
laying hens had been expanded. Hens 
fed an all-mash ration containing 903 
calories per pound of feed gave high- 
er production than did hens receiving 
an all-mash ration containing 712 
calories per pound. The high energy 
feed required fewer pounds of feed 
to produce a dozen eggs than did the 
low energy ration. Each ration con- 
taining 17% protein. 


Hydrolyzed feather meal] was found 


to be a satisfactory protein concen- 
trate for laying hens when used at 
the 2% and 5% levels. Chicken by- 


products meal was equal to high 
quality meat scraps when used either 
in a laying ration or for broiler pro- 
duction. The scientists said these 
two products, like other protein-rich 
feeds, are satisfactory ingredients 
provided their amino deficiencies are 
recognized and _ properly supple- 
mented. 

Investigations of the effects of re- 
stricting feed intake of growing pul- 
lets continued. Single Comb White 
Plymouth Rock hens which complet- 
ed their production year produced 
about the same number of eggs per 
hen while in the laying house, re- 
gardless of feeding method used 
while they were on the range. In an 
experiment with meat-type New 
Hampshires, it was reported, the 
birds failed to respond in increased 
production when grown on full feed 
throughout the entire period or when 


2 Ibs. per Ton 
(0.011% 
Furazolidone) 


Level of nf-180- 


How to feed for life-saving results 


FEEDING INSTRUCTIONS 


Prevent costly losses from Blackhead, Hexamitiasis, Typhoid, 
Paratyphoid, Pullorum and Synovitis by feeding a turkey starter 
containing 2 lbs. of nf-180 per ton for the first 4 weeks or until 
each poult has consumed 4 lbs. of feed. This ration will also mate- 
rially help prevent losses from diseases such as CRD (Air Sac), 
Non-Specific Enteritis (Mud Fever, Blue Comb), and Ulcerative 
Enteritis (Quail Disease). In addition to preventing disease, a 
turkey starter medicated with nf-180 gets poults off to a fast start 
. ++ promotes rapid early growth and development. 


2 Ibs. per Ton 
(0.011% 
Furazolidone). 


Continue feeding 2 lbs. of nf-180 per ton for the prevention of all 
the diseases listed above. 


1 Ib. per Ton 
(0.0055 % 
Furazolidone) 


On premises where Blackhead and Hexamitiasis have not been a 
problem in the past, nf-180 may be lowered to the 1 lb. per ton 
level. This level will prevent the occurrence of Salmonella dis- 
eases (Typheid, Paratyphoid, Pullorum), and aid in the preven- 
tien ef Synovitis, CRD (Air Sac), Non-Specific Enteritis (Mud 
Fever, Blue Cemb), and Ulcerative Enteritis (Quail Disease). 


2 lbs. per Ton 
(0.011% 
Furazolidone) 


Treat outbreaks of Hexamitiasis or Salmonella disease by feeding 
a ration containing 2 lbs. of nf-180 per ton of feed for at least 2 
weeks. This level is also very useful for reducing morbidity and 
for maintaining feed consumption, growth and livability in the 
presence of diseases such as CRD, Mud Fever and Ulcerative En- 
teritis. Following the treatment period, 1 lb. of nf-180 may be 
fed to prevent recurrence of these diseases. 


3 Ibs. per Ton 
(0.0165 % 
Furazolidone) 


Treat outbreaks of Blackhead with a ration containing 3 lbs. of 
nf-180 per ton, for at least 1 week. Follow with a ration medicated 
with 2 lbs. of nf-180 per ton for 2 weeks. This ration may be con- 
tinued throughout the danger period to prevent all the diseases 
listed under two pound level (See First Four Weeks). 


2 Ibs. per Ton 
(0.011% 
Furazolidone) 


nf-180 appears as Furazolidone 
on the feed tag 


During any period of stress (vaccination, environmental change, 
etc.) feed a ration containing 2 Ibs. of nf-180 for 2 to 5 days. A 
ration medicated with nf-180 helps keep birds on full feed and 
fights off many secondary bacterial invaders that can become 
problems during stress periods. 


Specialists in Feed M 


edication 


NEW BATES V. P.—The appoint- 
ment of John F. Ball to the position 
of vice president of the Bates Grain 
Co., Kansas City, has been announced 
by Max Bates, president of the com- 
pany. Mr. Ball also was elected to 
a membership on the Kansas City 
Board of Trade. He has been with 
the grain and feed merchandising 
firm for six years as office man- 
ager. Mr. Ball is a native Missourian 
and a graduate of the University of 
Missouri. 


the plane of nutrition was increased, 
when the pullets were mature. 

The animal husbandry department 
reported that results of feeding 10 
mg. of stilbestrol per steer daily 
showed that: (1) under some condi- 
tions feeding of stilbestrol to fatten- 
ing steers on pasture was not eco- 
nomical; (2) feeding stilbestrol to 
fattening steers in drylot confirmed 
results of previous studies showing 
faster and more economical gains 
and no appreciable change in car- 
cass grade; (3) feeding of stilbestrol 
to bulls did not affect sperm produc- 
tion during a period of 90 days. 


Feud Fires 


Feeding Operations 


SAN FRANCISCO — Safeway 
Stores, Inc., has drastically reduced 
its livestock feeding operations and 
may eliminate both feeding and 
slaughtering altogether. The Safe- 
way plant in San Francisco's “‘butch- 
ertown” was recently closed and fa- 
cilities sold to other firms. 

In Safeway’s semi-annual report 
for the period ended June 16, the 
company explained that between 1943 
and 1945 it required 12 meat slaugh- 
ter plants and a large number of 
cattle. All but two of the plants 
were closed after World War II. Of 
these two, one was subleased and the 
other converted to sausage process- 
ing. 

Safeway Stores has also sold about 
14,700. head of cattle and discon- 
tinued its contract feeding opera- 
tions at the points where these ani- 
mals were located. Only a small lot 
in Idaho is now maintained by the 
company. Even here the number of 
head of cattle being fed has been 
reduced materially. 


Cable Address: Parrheim 
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WORMS— your cattle have them 
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and more peopl 
using 
worm contro 


Are you taking advantage 
of this expanding market? 


Phenothiazine controls more worm parasites than any known 
drug. For the past 15 years its use for worm control in sheep has 
been universal practice. 


Phenothiazine for cattle is new. As recently as 1953 there were 
no recommendations for its use in beef and dairy animals. But 
now research has pointed out that most herds carry worms. Sales 
of products containing phenothiazine are climbing. Programs 
based on the use of the drug for parasite control in cattle are 


FOR BEEF CATTLE. . . Faster gains and greater feed efficiency are extra 


advocated by 17 states—and the list is growing. profits being realized by beef raisers using the new practice of parasite con- 
trol with “pheno.”’ 


Phenothiazine offers your customers an every-day profit— 
opens a rapidly growing new market for you. 


DU PONT PRODUCES 


Phenothiazine 


for feed and mineral manufacturers 
and formulators of animal-health products 


For more information on phenothiazine, write Du Pont. 


E. 1. DU PONT DE NEMOURS & CO. (INC.) 


GRASSELLI CHEMICALS DEPARTMENT FOR DAIRY CATTLE. . . Dairymen are raising more profitable herd re- 
WILMINGTON 98, DELAWARE placements, thriftier, earlier-maturing animals by using phenothiazine to 
P control the damaging worm loads in young stock. 


DISTRICT OFFICES 


739 West Peachtree Street 1207 Foshay Tower 
Atlanta 8, Ga. Minneapolis 2, Minn. 
1321 National City Bank Bldg. 1617 Penna. Blvd. 
Cleveland 14, Ohio Philadelphia 3, Pa. 
1100 East Holcombe Blvd. 111 Sutter Street 
Houston 25, Texas San Francisco 4, Calif. 


In Caxada: Du Pont Company of Canada Limited, 
85 Eglinton Ave. East, Toronto 12, Canada. 


gdh 


REG. U.S. PAT. OFF. FOR SHEEP... . Worm control pays off for sheepmen—in extra weight and 
better grade. Fattening lambs treated with “pheno”’ have put on four times 
BETTER THINGS FOR BETTER LIVING...THROUGH CHEMISTRY the gains of untreated animals. 
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USDA to Dedicate 


Disease Laboratory 


WASHINGTON—The Plum Island 
Animal Disease Laboratory, site of 
this country’s research on foot-and- 
mouth disease of livestock, will be 
dedicated during the week of Sept. 
24-28, launching an intensified study 
of foreign diseases dangerous to the 
nation’s livestock industry, the U.S. 
Department of Agriculture reports. 

During dedication week, the staff 
at Plum Island will explain the re- 
search operation and show visitors 
through the new $10-million labora- 
tory, considered the safest in the 
world for work on contagious dis- 
eases of animals. 

High point of the dedication pro- 
gram will come Sept. 26—Dedication 
Day—when Ezra Taft Benson, secre- 
tary of agriculture, will be principal 
speaker. 

The island, reached by ferry from 
Orient Point, N.Y., lies 1% miles off 
the northeast end of Long Island. 

Following the dedication ceremo- 


nies will be a two-day scientific sym- 
posium for invited persons concerned 
with foreign animal diseases, partic- 
ularly foot-and-mouth disease. 

Since 1954, some research has been 
conducted in a small laboratory on 
Plum Island. The new laboratory pro- 
vides facilities to greatly expand in- 
vestigations of foreign diseases that 
constitute a threat to the country’s 
livestock. 

Congress authorized the Secretary 
of Agriculture, in 1948, to establish 
a laboratory on an off-shore island 
for research investigations of foot- 
and-mouth disease and other foreign 
animal diseases that constitute a 
threat to the country’s livestock in- 
dustry. Plum Island Animal Disease 
Laboratory is the result. 


Export Prospect 


SAN FRANCISCO — Norway is a 
potentially important market for 
grain and feed products produced on 
the Pacific Coast, reports a distribu- 
tor of farm chemicals who has just 


returned from a trip to that Scandi- 
navian country. 

Jeffery W. Meyer, vice president of 
Wilson & Geo. Meyer & Co. found 
that increasing imports by the US. 
from Norway have brought many 
American dollars which the Norwe- 
gian government is willing to spend 
in America for grain products and 
other produce from American farms. 

Urea, which has become a popular 
source of proteff in cattle feed when 
mixed with molasses and supple- 
mented with cheap roughage, is a 
prominent Norwegian export item. 


JOINS HATCHERY FIRM 

MEXICO, MO. — B. J. Legan has 
joined the Smith Chickeries & Broiler 
Hatchery of Mexico, Mo., and Rogers, 
Ark., as assistant to G. K. Gooch, 
who is in charge of the Arkansas op- 
peration of the firm. Mr. Legan, who 
has had many years of experience 
with poultry and as a hatcheryman 
and with feed mills, has moved to 
Rogers. 


@ DOG FOOD 

@ CAT FOOD 

@ CANARIES 

@ PARAKEETS 

@ WILD BIRD FOOD 
@ PIGEONS 

@ NESTING FOODS 
@ TREAT FOODS 

@ RABBIT FOODS 
@ FOX & MINK 

@ FISH FOODS 


@ VITAMIN 
PREPARATIONS 


@ TONICS 
@ CONDITIONERS 
@ VETERINARY 


The Right Flavor 


PHARMACEUTICALS 


The Right Answer to 
PET FOOD FLAVOR 


UNIFORMITY 


Manufacturers 


Add flavor uniformity . 
. . « better shelf life to your formula! Tastelation 
offers you a wide range of industry-tested flavor 
products with "big company approval"... 
backed by solid experience and research. With 
Tastelation, you bring your formulas up-to-date with 
the best in palatability and aroma values. 


DOUBLE STRENGTH! 


Investigate the Tastelation LIOUA-SOLID series 
of stabilized DOUBLE STRENGTH flavors. Sugar 
free... non-caking ... greater aroma release... 
ideal low temperature handling . . . saves freight 
. . . Costs less fo use! Also a complete line of liquid 
flavors, oil soluble or water dispersible. 


OUR RESEARCH DEPARTMENT 

WILL GLADLY ASSIST YOU... 
. . « in flavor-aroma problems. Liberal working size 
samples for your own testing. All information con- 
fidential and without obligation. Write or phone— 


Engineering, 


Importers 
1401 W. HUBBARD STREET ® CHICAGO 22, ILLINOIS © MOnroe 6-5255 


. new sales appeal 


Distributors 


small-town characters at- 
meeting where 


Two 
tended a_ political 
they were impressed by the profundi- 
ty and obscurity of the language prof- 
fered by the principal speaker. 


“Do you know,” observed one, in a 
post mortem session, “I think he 
uses those big words because he’s 
afraid that if people knew what he 
was talking about, they’d know he 
didn’t know what he was talking 


about.” 


Perhaps the main accomplishment 
of civilization has been the develop- 
ment of a species able to endure it. 


Two salesmen met by chance in a 
downtown bar. “Say,” chided one, “I 
noticed you talking to a strange 
woman.” 

And the other asked, “Are there 
any other kind?” 


A city couple visiting a country 
couple, old friends who had taken 
over a general store in the Ozarks, 
were helping out in the emporium 
when a local family, shabby, toil- 
worn, and furrowed of brow, trooped 
in. After they had made a few modest 
purchases and trooped out, the visit- 
ing lady asked the resident lady, 
“What do poor souls like that do for 
a living up here in the winter?” 
“Oh,” said her hostess, “they record 
hillbilly songs for Decca.” 


Two cave men chanced to bump 
into each other one Stone Age after- 
noon. 

“You know, old boy,” said one, 
“Gertie Glug is going around telling 
everybody that you’re madly in love 
with her.” 

“My, how that woman exaggera- 
ted,” said his friend. “I may have 
given her one or two clips on the chin 
—but that’s all there is to it.” 


“Tommy,” said his Uncle John, “do 
you have a girl?” 

“Gosh, no” shouted the 10-year-old 
and ran off to the baseball game. The 
little girl next door smiled wisely at 
Uncle John and said, “They're al- 
ways the last ones to know.” 


Kinpstrom- ScHMoLt Go. 


Representing Suppliers of Vitamins, 
Proteins and Minerals 


418 Flour Exchange 
Minneapolis 15 + FEderal 8-0615 
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No one can say exactly, but... 


To the highway traveler, they’re people who never stop working. 


To city people, they’re often a mystery. 
A Congressman views them as let’s-wait-and-see, independent voters. 
An artist delights in the strength and character in their faces. 


Their neighbors know they're always ready to help in time of need. 


To their church, they’re people with a strong, abiding faith. 
To the county agent, they're wonderful, yet sometimes exasperating, folks. 
Feed dealers respect them as shrewd buyers. 

To the State Fair, they’re fun-loving, yet eager learners. 
To America, they're the backbone. 

The world marvels at their production miracles. 

To the lonel 'y places, they bring friendship, laughter, and hard work. 

The small-town editor sees them as warm, human people—the face of America. 


To each other, they are everything. 


T: you the farm family may mean still more 
things. It may mean the past when the farm 
family was part of the westward movement that 
leveled forests and broke the plain. Or the farm 
family may mean the present, a time when the 
farm family raises harvests vital to a swiftly- 
increasing population. Perhaps the farm family 
spells the future, a time when science and the 
farm family will work together still more closely 
to produce bigger, better crops. 

Yes. Even today the farm family depends on 
science. Science takes a hand in the farm 
family’s everyday life—in the feeds they use, or 
the farm equipment that saves them so much 
back-breaking labor. And science is back of 
creative processing that converts farm products 


for industrial and consumer use. 

You see, about 75% of the total farm crop is 
changed in form for industry and the consumer. 
Companies such as Cargill, known as Creative 
Processors, do the “changing.” 

Behind creative processing are Cargill’s scien- 
tists and laboratories, and countless hours of 
patient, probing experiments. Out of the research 
will come new uses for farm products, better ways 
of farming and a dazzling bright future for 
today’s and tomorrow’s farm families. 

Cargill is dedicated to this research because 
through its research findings and the resulting 
creative processing it can best serve the farm 
family and the free farm economy. For many 
years, as the number-two man on the farmer- 


processor team, Cargill has been a working 
partner of the farm family. This is a relationship 
we prize. We hope we can be worthy of the con- 
fidence thus far shown us by the American 
Farmer. 


SO Years of Creative 
Processing of Farm Products 


CARGILI. 


For free color reprints, suitable for framing, write Cargill, Inc., 
201 Grain Exchange, Minneapolis 15, Minnesota. 
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Only BACIFERM 
gives you all these values: 


* Highly effective bacitracin antibiotic 
content 


' Longer life in the digestive tract 


Effective control of harmful 
bacteria— before they can escape 
into the tissues 


» Vital selective action that encour- 
ages beneficial bacteria 


Extra vitamins and growth factors 


» Effective appetite stimulation and 
ie promotion of growth 


| Economy—25% lower cost than the 
tetracycline-type antibiotics 


...Offering you high profits and as- 
suring your customers full effective- 
ness at lower cost. 


antibiotic 


¥ 


Baciferm Maintains Protection Where it is 
Needed Most... in the Digestive Tract 


Evidence indicates that the action of antibiotics— 
when added to feed or drinking water—is confined 
to their effect on bacteria in the digestive tract.’ * 
Most antibiotics are lost from the digestive tract, 
leaving most of it unprotected. But it is generally 
agreed that bacitracin stays in the tract longer 
than other antibiotics, thus maintaining an effec- 
tive antibiotic concentration throughout the en- 
tire digestive tract. 

This means bacitracin controls harmful bacteria 
before they can escape into tissues, and, unlike 
some costly antibiotics, the bacitracin in Baciferm 
does not hinder growth of beneficial bacteria." 


In Poultry, Baciferm Controls 
Secondary Invaders... 


Bacitracin has proved effective in the prevention 
and treatment of blue comb, air sac disease 
(CRD), infectious sinusitis and non-specific en- 
teritis."'*° A top-performing antibiotic, bacitracin 
assures quick control of dangerous secondary in- 
vaders. Its content of this proven antibiotic makes 
Baciferm an antibiotic supplement that measures 
up to any demand. You will make lasting friends 
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of your customers by using Baciferm in all of your 
high-level poultry feeds. 


In Swine, Baciferm Controls Scours.. . 


Primary cause of black scours are disease-causing 
strains of Vibrio bacteria. And tests show that 
bacitracin is the most effective antibiotic in fight- 
ing these strains.”"* Other tests show clearly that 
bacitracin, because it provides protection through- 
out the entire digestive tract, is effective in many 
diarrheas and dysenteries where other medication 
has failed.”'’ Also, a series of rigidly-controlled 
tests reveals that when swine scours are treated by 
bacitracin, the recovered animals are more likely 
to become thrifty." 

Supply your customers with bacitracin by rec- 
ommending economical Baciferm. You help your 


customers make more profit. By using Baciferm 
supplements to combat scours, you'll be doing 
your customers—and your business—a service. 


Added Benefits Secured with Baciferm 
Baciferm provides vitamins, amino acids, uniden- 
tified growth factors. 

Baciferm stimulates appetites’*. . . bolsters the 
normal body defenses against diseases of the di- 
gestive tract'*. . . does not develop resistant bac- 
terial strains."* 

Selling Baciferm is good business. You supply 
your customers the economy and proved effective- 
ness of bacitracin antibiotic .. . in a supplement 
that meets every requirement and brings your sat- 
isfied customers back for more. 


>KPROVED BY THESE SCIENTIFIC PAPERS: 


1. Elam, F. F., Jacobs, R. L., Tidwell, W. L., Gee, L. L., and Couch, J. R.: 
Possible Mechanism Involved in the Growth-Promoting Responses Obtained from 
Antibiotics, J. Nutrition 49: 307 (Feb.) 1953. 

2. Stokstad, E. L. R.: Antibiotics in Animal Nutrition, Physiol. Rev. 34:25 (1945); 
Biol. Abstr. 28: 21737 (Sept.) 1954. 

3. Jukes, T. H.: Antibiotics in Nutrition. Antibiotics Monograph 4, p. 90. Medical 
Encyclopedia, Inc. New York, N. Y. 

4. Romoser, G. L., Shorb, M. S., Combs, G. F., and Pelezar, M. J., Jr.: Effect 


of Antibiotics and Diet Composition on Cecal Bacteria and Growth of Chicks. 
Antibiotics and Chemotherapy 2:42 (Jan.) 1952. 

5. Antibiotic Regulations, Food and Drug Administration, U. S. Department of 
Health, Education, and Welfare. Title 21, Section 146e. 425 (F) (4). 


6. Smyser, C. F., Jr., Cleverdon, R. C., Kulp, W. L. and Matterson, L. D.: Effect 
of Dietary Antibiotics on Number of Clostridium perfringens in Feces of Chick- 
ens. Antibiotics and Chemotherapy 2: 363 (July) 1952. 

7. Graham, R., Boley, L. E., and Woods, G. T*: Bacitracin in Necrotic Enteritis 
of Swine. North Am. Vet. 31:736 (Nov.) 1950. 


For further information, write: 
Animal Nutrition Department 


| « COMMERCIAL SOLVENTS CORPORATION 
- A 260 Madison Avenue, New York 16, N. Y. 


IN CANADA: Reliance Chemicals, Ltd., Montreal, Que. 
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Better Selling in Our Feed Industry 


By JOHN K. WESTBERG 


International Minerals & Chemical Corp. 


EDITOR'S NOTE: As agriculture berg gave at the recent convention clearly that all of this presentation 
and the feed industry become more of the Nebraska Grain & Feed Deal- is based on my own experience in 


complex, every feed man is faced ers Assn. 
with a bigger and more exacting job 
of measuring up to responsibilities. 
To meet these responsibilities, John 
K. Westberg, in the accompanying 


Please let me emphasize that every 
point made here is made in the spirit 


having continuously lived the feed 
field problem during a period of 
many years in all parts of the US. 
and Canada. 

However, in spite of that experi- 


article, suggests better selling. He of helpfulness to you and to our feed ence, which included a very inter- 
bases his practical approach to sell- industry. I plan to be sincere, frank, ram 
ing on a number of basic factors and constructive, with one principal ee ee ae 
which he says are wrapped up pretty _ target, that if each of you can gath- _ ply the fact that I don’t know all of 
largely with common, ordinary horse er one significant point from the fol- the answers in our feed business and 
sense. Mr. Westberg, who is sales | lowing, into which you can set your T have never found anyone yet who 
manager of International's feed in- teeth and put to work in your own does. 4 . 
gredients department, also points out business program with improvement = , 

that these factors of better selling in that business, then all of this will Transition Period 

must be continuously improved to have been worthwhile. In our mixed feed industry, we 
meet changing conditions. The article To avoid any confusion and mis- have been going through a transition 


is an abstract from a talk Mr. West- understanding, may I also emphasize period. We have been moving rather 


 Thisdog 
means BUSINES 


GOOD BUSINESS' 
the dog food mixer 
who uses 


G-AN-EN 


G-AN-EN packs irresistible appetite appeal . . . 
You can’t miss sales with this business-boosting 
food supplement. When owners see their dogs’ 
reaction to your G-AN-EN fortified ration, you're 
set for steady sales. G-AN-EN starts with magnetic 
aroma—"“‘this-is-for-me”’ sniff appeal. G-AN-EN 
follows through with flavor that dogs just can’t 
resist. It’s wonderful! 


G-AN-EN is economical to use . . . 

Just 5% G-AN-EN is all that’s needed. It’s a con- 
centrated blend of nutrients which combine “nose” 
appeal, flavor and food value: dried whole whey, 
dried buttermilk, cheese rinds, brewers dried 
yeast, vitamin A and vitamin D2 feeding oil, sta- 
bility improved, niacin, sulphates of iron, zinc, 
copper and manganese chloride. Put extra values 
like these in your dry mixes . . . enjoy the repeat 
business that goes with customer satisfaction. 


Pe Comes in handy, dry form . . . fits ANY mix formula! 
a You'll find G-AN-EN is quick and easy to blend. It's packed in 50-Ib. bags. 
Order G-AN-EN from Kraft Foods Company, 500 Peshtigo Ct., Chicago 90, Illinois. 


Contains vitamins, proteins, minerals! 


6 vitamins 


G-AN-EN offers vitamins A and D2 feeding oil, 
stability improved, B!, riboflavin, niacin (the anti- 
black-tongue factor), and pantothenic acid. 


6 minerals 
G-AN-EN offers the valuable milk minerals, cal- 


cium and phosphorus, plus the mineral salts, 
copper, iron, zinc and manganese chloride. 


Milk protein 


G-AN-EN offers milk protein which contains all 
the essential amino acids. 


rapidly from that period of guess- 
work and too often “building a feed 
to fit a price’, into that era of the 
science of nutrition and precision 
mixing. 

Within this same period, we have 
been in the transition with many 
individuals in our industry where 
little or nothing was known by too 
many on practically every phase of 


| our mixed feed problem, to an es- 


sential understanding and know-how 
of not only applying the scientific 
knowledge gained through research 


| and nutrition, but also continuous 


improvements in all of the other 
phases of production, selling, mer- 
chandising and efficiency of business 
operation. 

There are some individuals still 
within our industry who cannot 
change. They are licked and they 
don’t know it. Unfortunately, there 
are some who will not change. They, 
too, are definitely licked. There are 
some who are changing by acquiring 
the necessary know-how and certain- 
ly there is great hope for them. The 
others have changed. They are pre- 
pared. They are continuously keeping 
their ear to the ground for improve- 
ments of every phase of their busi- 
ness. To them there is a wonderful 
opportunity for continued growth 
and greater service to agriculture. 


Changes in Farming 

We are also in a definite transition 
period as far as the farmers are con- 
cerned. Agriculture is changing fast. 
Farming used to be “a way of life” 
as well as a business. The day is not 
far off when farming will no longer 
be a way of life. It will be strictly 
an efficiently run business if that in- 
dividual is to continue as a farmer. 

We are in the age of specializa- 
tion. Like other industries, individual 
farm units are growing larger. They 
are specializing on poultry or hogs 
or beef cattle or dairy cattle. They 
will be operated more and more as 
large units based on the utmost of 
efficiency and production in manage- 
ment with men well trained for that 
job. 

Therefore, as these two transitions 
progress, feed manufacturers have a 
bigger and more exacting job to be 
done. Every individual feed man will 
have to measure up much more com- 
pletely to that total job. 

How are we, in our feed industry, 
going to meet that responsibility? 
The answer as I see it is better sell- 
ing in our feed industry. 

May I humbly suggest a practical 
approach—one that is tried and 
proved over the years. Some of the 
points which follow are general, 
some specific. These are not new. 
They are not based on some untried 
theory. I believe they are simple 
and wrapped up pretty largely with 
common, ordinary horse sense. 


Many Factors Involved 

Good, solid selling involves many 
important factors and here I would 
like to review with you what I be- 
lieve are the essential factors that 
must be adhered to in better selling 
in our feed industry. 

FACTOR 1—You—yourself—the 
owner, president, manager, sales 
manager—top management. You are 
an important factor in better selling. 
To what extent have you evaluated 
yourself. On the basis of an under- 
standing know-how of the field prob- 
lem to make your contribution to 
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SPECIAL THREAD ON ALL MACHINES! 
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more solid selling, have you ever 
asked yourself “how good am I as 
a feed manufacturer?” To what ex- 
tent have you, personally, kept 
abreast of the many changes which 
have occurred in our feed industry 
so that in the decisions which you 
are called upon to make from day 
to day, the decisions are made wisely 
based on knowing the field problem. 

You can’t expect your organization 
to do a good, solid selling job of your 
feed program unless you know what 
it is all about and unless you play 
your part. So I say again, the first 
important factor of better selling in 
our feed industry is you, and unless 
you know intimately what the score 
is, you are not going to get the job 
done the way it should be done. 

FACTOR 2— Your organization. 
What kind of timber do you have in 
your organization for building a bet- 
ter and better feed program, for do- 
ing a better job of selling? How 
were the individuals in your organi- 
zation selected? How were they 
started? To what extent were they 
made fundamentally a part of the 
whole team? 

Everyone in the organization is 
selling, and therefore, we have a big 
job to do to build in them, a clear 
understanding of the field problem 
so that they can put to work the 
know-how that is required to accom- 
plish good, solid selling. It will pay 
dividends to take an inventory of 
every person in your organization, 
to draw up a balance sheet and 
then, in a practical manner, deter- 
mine what you can do to help them 
help themselves to do a better job 
for you, a better selling job. 


Customer Most Important 

What is the most important part 
of your business? Is it you, the own- 
er, or top management? No. Is it 
your production department or the 
feed mill? No. Is it your research 
program? No. Is it your central of- 
fice setup? No. 

The most important factor in your 
business is your customer and, bet- 
ter still, a satisfied customer, and 
both you and your organization must 
be tuned to satisfy that customer. 

FACTOR 3—/Your objective in 
business. I firmly believe that one of 
the most important factors in good, 
solid selling in our feed industry is 
your objective in business and, tied 
in with that, your principles and 
policies. 

I believe that you will agree, in 
any organization large or small, 
there is a definite objective. There 
must be. Of course in many instances 
that has been a fluctuating thing. 
In others it has been the basis on 
which, all decisions are made. 

For example, in our feed industry 
there have been and perhaps still are 
some individuals or organizations 
whose sole objective is making a 
fast buck today and to hell with to- 
morrow. Where such an objective is 
at work, it is a foregone conclusion 
that the principles and policies of 
that organization are tempered to 
the objective and everyone within 
the organization is governed accord- 
ingly. 

Some Building for Future 

On the other hand, there are 
those in our feed industry whose ob- 
jective is to build a sound and healthy 
business for the long pull and again, 
by the same token, the fundamental 
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principles and policies of that in- 
dividual organization are governed 
accordingly. 

I would urge you in every individ- 
ual case to consider well your over- 
all objective in your business and to 
do something which perhaps you 
have never considered doing before 
and that is to put that objective 
clearly in writing. When that is done, 
then do the same thing with your 
basic principles and policies because 
they are both tied together. 

Has it ever occurred to you that 
if your objective is sound and all of 
your decisions, principles and policies 
are based on that objective, that is 
one of your most important sales 
tools? If the whole program is hon- 
est, sincere, straight forward, sound 
and practical, that is actually the 
basis on which you are selling. Why 
not declare them and make them 
the foundation of your entire selling 
program. This to me is a very es- 
sential and important factor of better 


FACTOR 4—The next most im- 
portant factor in good, solid selling 
in our feed industry is the caliber 
or quality of your feeding programs 
and individual mixed feeds. Are they 
built completely on proved research? 
Are they adapted to your farmers’ 
needs? Are you daily “living with 
him”, your customer’s and prospect’s 
farm management problems so that 
you know his needs? Are you and 
your men steeped in that know-how? 


Must Keep in Step 


More and more we must daily 
keep our individual feeds as well as 
total feeding programs not only in 
tune with proved research findings 
but also in step with proved farm 
management practices. If they do 
not fit, we have to make them fit. If 
we don’t know how to make them 
fit, we have to build into our organ- 
izations the type of men who have 
the agricultural and feed industry 
know-how and experience. And again 
I want to emphasize that you can’t 


know how your feed program and in- 
dividual feeds measure up unless 
someone is living the field problem 
and adapting the entire feed program 
to it. 

FACTOR 5— Business teamwork. 
In line with an earlier reference in 
this presentation, I firmly believe 
that a very importanf factor in bet- 
ter selling is the degree of business 
teamwork within your organization, 
not only internally but out in the 
field. We often overlook the value 
of our people, the part that they in- 
dividually play in the success of each 
organization. 

To what extent are you carefully 
selecting these individuals? Do you 
get them off to a good start? Do you 
see to it that they have a clear 
understanding of your objective, 
principles and policies? Do you oper- 
ate on the basis of them working 
with you or you working with them 
and, in the final analysis, do you 
adhere to a program of constructive 
criticism to help each one of them 


selling in our feed industry. 


Special report to Nutritionists and those responsible for 
producing the best-possible feeds at the lowest cost 


You can build better egg f 


feeds at less cost 


with 


ARSANILIC ACID ADDITIVE 


Assured Safety 


Current research on laying feeds points to Pro-Gen as the additive 
of the future that will improve egg production and feed efficiency 
under practical conditions—provide an unmatched margin of safety. 


Keep your eyes on the progress reports on the effects of 
Pro-GEN in laying feeds! For only 50 cents... or less... 
per ton of laying feeds, PRO-GEN is creating results in the 
laying nests that no one can afford to over-look in the race 
for better egg-feeds that will produce even under adverse 
environmental conditions. 

Completed research has already caused some companies 
to include Pro-GeEn in their laying feeds. Several long-time 
studies on the effects of PRo-GEN on egg production are 
being conducted at Agricultural Experiment Stations. In 
the meantime, more and more feed companies are also 
testing Pro-GEN in their own feeds. They’re doing so be- 
cause earlier research points up these advantages . . . 


Increases Egg Production 7 to 10%: When your egg 
feeds are adequately supplied with vitamins and sources of 
unidentified factors, you can expect increased production 
when Pro-GEN is added. 

At Texas A.& M.... New Hampshire pullets increased 
egg production 7.9% over a five-month laying period when 
Pro-GEN was added to laying rations. This increase was 
comparable to that achieved by feeding various antibiotics. 

At South Dakota State College, Pro-Gen showed in- 
creases i both egg production and feed conversion in 
pullets on a 12% protein ration. Continuing studies have 
shown general improvement in egg production, hatchability 
and growth of progeny. 


At Michigan Stage College, White Rocks during a full 
year of production produced 5.2% more eggs than controls. 
Interesting, too, most of that increase came early in the 
laying season when egg prices were highest. 


Feed Efficiency Improved: The increased egg produc- 
tion at Michigan State College was also achieved with 0.3 
pounds less feed per dozen eggs. (For a 1,000 hen laying 
flock at the rate of production experienced, this would 
mean a feed saving of about 10 pounds every day . . . or 1.8 
tons of feed a year!) Other tests have shown savings of up 
to 1.6 pounds of feed per dozen eggs. 


Pullets Lay7 Days Sooner: In the same test at Michigan 
State College, White Rocks fed Pro-Gen from baby chick 
to pullet stage, grew faster all the way. First eggs were laid 
an average of 7 days sooner than the control group. Greatest 
respopse was seen with birds on the floor, under practical 
growing conditions. 


Improved Hatchability: Tests at South Dakota State 
College indicate an improvement in hatchability of eggs 
from flocks receiving feeds fortified with Pro-GEn. 


Arsenic Deposition Insignificant: When PRo-GEN is 
fed at recommended levels, the arsenic content of eggs, 
edible flesh, and liver is less than that occurring naturally 
in certain foodstuffs. 
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to help themselves to do a better 
job? Daily this factor of business 
teamwork is proving to be a greater 
influence in the success of business. 


No Bluffing Today 


Your approach to this important 
factor is especially important in the 
case of your feed salesmen, your 
field men, whatever handle you may 
apply to them. The day of the old 
type field salesman is long since 
passed by. The old “snake oil” ap- 
proach has long since destroyed it- 
self. No longer can a feed salesman 
bluff his way through. High pressure 
salesmanship never was any good 
and is entirely out of the picture to- 
day and we certainly all must agree 
that there is no longer any room for 
“verbal diarrhea”. That’s a disease 
which plagued the industry for many 
years. 

In fact not only now but every day 
from this point forward, our so-called 
feed salesman will have to be a 
technical service engineer. That in- 


dividual will have to have a back- 
ground of know-how way beyond the 
conception of even the best feed 
salesman of the past. He will have 
to know and be daily abreast of the 
developments in the science of nu- 
trition. He will have to know and 
clearly understand proved and test- 
ed farm management practices. He 
will have to know and be prepared 
to advise on every phase of an agri- 
cultural livestock business including 
marketing, production, engineering 
and just plain good business man- 
agement. 

That individual will have to be 
backed up by an organization which 
functions not only as a coordinated 
team, but one that is continuously on 
its toes in the know-how of his total 
business. Do not ever belittle the 
factor of sound business teamwork 
as a part of better selling. 

FACTOR 6 — Business manage- 
ment. It logically follows that the 
last, but certainly not least, impor- 


tant factor of good, solid selling is 
your business management. 

Just as economic conditions are 
forcing the farmer to lower the cost 
of production, every one of us must 
do the same. That means that first 
of all we have to know our costs. 
We have to stop letting competitors 
run our own business by setting our 
prices and then we have to put 
known costs to work to bring about 
better efficiency and lower costs to 
the minimum. 


Better Housekeeping 


Secondly, there is an increasingly 
crying need for better housekeeping, 
not only in our retail establishments, 
but in many of our feed plants. Bet- 
ter housekeeping is an important 
part of good business management 
and in many instances has a direct 
impact on efficiency. 

The third essential item in this 
factor of better business manage- 
ment is improving total service. The 
reference to service is often times 


How Pro-Gen Works: 


Pro-GEn fights sub-clinical diseases in much the same 


Pro-Gen in areas where sub-clinical or more serious 


diseases are prevalent. 


Prove It To Yourself 


Ary 
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too general, not understood, and yet 
I think you will have to agree with 
me that in our mixed feed business 
service is our most important product. 
Yet we have to be specific when we 
refer to this factor of service. 

For example, there is service in 
research, service in proved farm 
management practices, service in an 
understanding know-how of the feed- 
ers problems, service in filling the 
feeders’ needs with adapted products 
according to his timetable of prac- 
tical usage, service with humility, 
service for your community. 

Is there anyone who will disagree 
with me that in our separate busi- 
nesses the most important factor in 
our business is the customer? Is 
there anyone who will disagree with 
me that the best salesmen we have, 
from the standpoint of solid selling, 
is a satisfied customer? 

Therefore it behooves us, in good 
business management, to live con- 


| tinuously with better selling and bet- 
| ter merchandising. I mean by that, 


sell—don’t just handle mixed feeds. 
Don’t be just a glorified warehouse. 

Sell results — based on producin 
value to the feeder, nothing else maT- 
ters. Only that which makes the 
feeders’ home grown feed nutrients 
most valuable to him in the produc- 
tion of meat, eggs and/or milk is 
what counts in the final analysis. 

Sell — your objective — your basic 
principles and policies, your sincere 
interest in helping him to help him- 
self to do the most efficient job in 
his feeding operation. 

Continuously improve your mer- 
chandising every day of the week. 
Never let up. Any good product, re- 
gardless of what it is, must be con- 
tinuously sold. Adapt that merchan- 
dising program to your area, Adapt 
it to your own individual business. 
Adapt it to the needs of your custo- 
mers and prospects, even though it 
may be “out of step” compared with 
what others are doing. 

Merchandise your selling through 
hard working ads, hard working dis- 
plays, hard working promotion 
pieces, hard working creative think- 
ing and planning and, in some in- 
stances, hard working gimmicks. 


Business Depends on Selling 

The health of your business in the 
future depends upon solid selling. 
Your selling will work if you recog- 
nize and improve every factor in it 
and you recognize that better selling 
depends on you, first—the owner, top 
management. You must have an un- 
derstanding, “know-how”, salesmind- 
edness from the top down. No one 
else can do it for you. 

There is no substitute for know- 
how, careful thinking, careful plan- 
ning and solid common sense and 
you will never see the day that a 
good, successful job will be done 


. without hard work. 


I would like to reemphasize that 
in our feed industry better selling is 
better satisfying the need—the daily 
need—of our customers and pros- 
pects and in order to satisfy that 
need to its full limit we have to give 
more attention to and continuously 
improve every factor that adds up to 
solid selling. 

Some in our industry can not 
change. They are licked! Some will 
not change. They are licked! Some 
are changing. There is hope for them. 
To those who continuously improve 
each of these factors of better sell- 
ing will come growth and prosperity 
in an increasing opportunity for 


service and progress in our feed in- 


t way as antibiotics. But, it is a well established fact that 
; dustry and in agriculture. 


PRO-GEN is effective against organisms not controlled by anti- 
biotics. Future tests will probably prove the two to be 

i supplementary —just as research has already proved in the 
case of broilers and swine. 


Prove to yourself the extraordinary ability of this /ow- 
cost feed additive to safely boost egg production and cut 
feed costs in spite of sub-clinical or more serious levels of 
disease contamination. We will be glad to supply you free 
samples for research and testing purposes. Write or call— 
Chemical Sales Division, Abbott Laboratories, North 
Chicago, Illinois. 608469 


Technical Agricultural 
Products With 
Controlled Specifications 


The most positive benefits of Pro-Grn are achieved 
under stress, such as occur under practical growing condi- 
tions. That’s why tests show consistent effectiveness of 
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The Value of Highly Fortified 
Creep Rations for Single 
And Twin Suckling Lambs 


By T. W. Perry, W. M. Beeson, 
W. H. Smith and Claude Harper 
Purdue University 


4 


EDITOR’S NOTE: In the accom- 
panying article, Purdue University 


scientists report on research indicat- | 


ing that twin lambs can show as 
rapid a growth rate as singles if a 
creep diet is provided which is high- 
ly fortified with vitamins and other 
nutrients essential for maximum 
growth. Ordinarily twin lambs do 
not gain as rapidly as single lambs 
because their milk supply is limited. 


Dr. Beeson said that if this will work 
for the sheep industry, it will tend to 
increase producers’ profits because, 
in many cases, twin lambs are either 
reduced to one lamb per ewe or they 
grow at a subnormal rate. Genetical- 
ly, twin lambs should grow as rapid- 
ly as singles if they are fed properly. 
It resolves itself down to a nutri- 
tional problem, Dr. 
out. This article is the text of a re- 


| tion each day. 


Beeson points | 


port released this month by the Pur- 


due animal husbandry department. 


v ¥ 

Sheep raisers who have desired to 
supply a creep ration for their suck- 
ling lambs, while in dry lot, have 
usually placed a mixture of grain and 
a protein supplement in a trough in 
a portion of the pen accessible to the 
lambs, but not accessible to the ewes. 
Within a few days after birth, lambs 
will investigate the creep ration and 
by the time they are two to three 
weeks of age they will be consuming 
measurable amounts of the creep ra- 
Research was begun 


at Purdue to determine what feeds 


| or combinations of feeds could be 


used to best advantage in the creep 
ration of lambs to encourage in- 
creased consumption, and thus in- 
creased gains. 

Even though twins have the same 


| inherent capacity for growth as 


singles, twins do not gain as rapidly 


| as single lambs under usual farm and 
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ranch conditions, because of less milk 
available to each twin lamb. There- 
fore, research was begun to deter- 
mine whether a creep ration might 
be designed which would either re- 
place or supplement their mother’s 
milk sufficiently so that they will 
grow as rapidly as single lambs. 

In a 1955 experiment (Purdue 
Mimeo A.H. 159) designed to deter- 
mine the proper ratio of alfalfa meal 
concentrate in a creep pellet for 
lambs running with their mothers in 
drylot, from 0 to 98% of dehydrated 
alfalfa meal was used. 

Lambs fed pellets containing 98% 
dehydrated alfalfa meal grew as 
rapidly and efficiently as lambs fed 
pellets containing less dehydrated al- 
falfa meal, (20 to 80%) with 10% 
soybean meal and corn. Thus, under 
the conditions of the 1955 trial, dehy- 
drated alfalfa meal has a 100% corn 
replacement value in a complete pel- 
leted creep ration for suckling single 
lambs. 

Pellets containing the higher levels 
of dehydrated alfalfa meal were con- 
sumed as readily as those containing 
much lower levels, indicating the 
higher levels of fiber carried in the 
pellets containing higher levels of de- 
hyarated alfalfa meal did not affect 
palatability adversely. 

In the first experiment (1955) all 
lots of lambs gained remarkably well 
while nursing their mothers, with ac- 
cess to their respective creep rations, 
while in drylot between Feb. 1 and 
the beginning of the pasture phase, 
April 20. Even though the gains of 
both lots of twin lambs were in ex- 
cess of 0.60 lb. per lamb daily during 
the creep phase, their gains were 
below those of the single lambs (0.69 
to 0.79 lb. per lamb daily). 

The type of lamb creep pellet fed 
from Feb. 1 to April 20 had no effect 
on the gain of lambs nursing their 
mothers on pasture alone. As was the 
case in the drylot phase, twins did 
not gain quite as rapidly during the 
pasture phase as single lambs. 
(Singles, 0.52 lb. to 0.58 lb.; twins 
0.51 to 0.53 Ib.) 


Objectives of 1956 Trial 


In order to repeat at least parts 
of the 1955 trial, an experiment was 
set up this year (1956) to study: 

1. Levels of 0, 40%, and 98% of de- 
hydrated alfalfa meal in the lamb 
creep pellet for single lambs, 

2. A highly fortified “super” lamb 
pellet containing 40% dehydrated al- 
falfa meal, sugar, vitamins, antibio- 
tics and trace minerals for singles, 
and 

3. Comparison of two types of pel- 
lets containing 40% dehydrated al- 
falfa meal, one of which was the 
highly fortified “super” pellet, for 
twins. 

From these rations information on 
the following questions has been ob- 
tained: 

1. Whether a pellet containing a 
high level of dehydrated alfalfa meal 
(98%) was just as effective as a lamb 
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is now appearing in leading livestock and 


state farm papers—a new product announcement 
.. covering areas that produce more 


than 10 million cattle. 


Your Cattle Feed Sales, too! 
ift 


Yours from Swift, a great new feedlot development that 
' provides new life for the digestive process itself . . . plus 
new life in your cattle feed sales, too. 

Now SWIFT’S CATTLE PRIMER includes live 
rumen organisms by the billion to provide dramatic new 
efficiency with all kinds of feeds, especially with low- 
cost roughages. 


= e New gains... up to 18% more on low-cost roughage. 
<“cCuD BUGS 99. a ee e New fast start... cattle go on full feed in one-third the time. 
Live rumen organisms, more than a % e New uniformity . . . al! your cattle thrive and bloom. 
4 billion to the pound. ‘e e New protection against digestive disturbances. 
PLUS apr A concentrate 
Now you can “plant” lively appetites in cattle, 


a “cultivate” your customers with low-cost gains and 
“harvest” a new record volume of cattle feed tonnage 
with Swift's new Cattle Primer, with live rumen organ- 
isms included. Call, write, or wire Swift & Company, 
Feed Department, Chicago 9, Illinois. 


FEED DEPARTMENT + CHICAGO 9, ILLINOIS 
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30-DAY TRIAL 


says Bernard Dankbar 
Bancroft Feed Mill 
Bancroft, lowa 


BROWER 


FEED MIXER 


“Our Brower Mixer has been a good 
money - maker,” says Mr. Dankbar. 
“A feed mill and mixing business 
offers so many different kinds of serv- 
ice to the customer that pay off in 
increased profits. We have found the 
Brower Mixer to be fast and depend- 
able—it has required no servicing dur- 
ing hundreds of hours of operation.” 


THOUSANDS OF 
SATISFIED USERS 


Mixes a perfect blend in approximate- 
ly 10 minutes—at a power cost from 
3c to 5c per ton. Above-and-below- 
floor models. Five sizes — mixing 
capacities of 700, 1,200, 2,000, 3,000 
and 4,000 pounds of feed. Heavy 
welded steel construction — gives 
years of trouble-free service. Many 
outstanding features—easier and fast- 
er to operate. 


BROWER MFG. Co., 402 N. 3rd St., Quincy, Ill. 


Table 1—The Value of a Highly Fortified Creep Ration for Single and Twin 


Suckling Lambs 
Twins——— Singles 
Lot | Lot I! Lot Ill Lot IV Lot V Lot V/ 
40% alfalfa ‘'Super'' noalfalfa 40% alfalfa 98% alfalfa ‘'Super'’ 


Percentage Composition of Pelleted Creep Ration 


Ground 48 37.5 88 48 0 37.5 
Soybean meal ....... . 10 10 10 10 0 10 
Dehydrated alfalfa meal ... 40 40 0 40 98 40 
lodized salt ......... : 0.5 0.5 0.5 0.5 0.5 0.5 
it ¢.5* 0.5° 0.5* It 
Drylot Phase Creep Ration Available (Feb. 1 to May 4, 1956) 
Number of lambs ........- 48 52 20 20 19 20 
Birth weight, Ib. .......... 10.0 9.7 11.2 11.8 12.2 11.6 
Weight May 4, Ib. ........ 59 67 78 72 71 77 
Daily gain, Ib. ............ 0.63t 0.75% 0.84¢ 0.77% 0.73% 0.834 
Creep feed consumption 
0.90 1.15 0.97 1.03 1.12 
Creep feed 100 Ib. ain, Ib. 142 152 9 126 142 135 
Lamb quality, May ? 
Blue lambs, % ....... 0 94 100 95 42 95 
Red lemBs, % 4) 4 0 5 37 5 
Yellow lambs, % ...... 42 2 0 5 0 
Green lambs, % ...... 17 0 6 : 0 0 
0 0 0 16 0 
Subsequent Pasture Phase, Run With Mother, at VI Ration 
Available to All Pe May 4 to June 15) 
Weight June 15, ib. ......-. 86 92 103 101 96 102 
Daily gain, ib. (pasture 
Phase) ...--secrvecses 0.65 0.59 0.59 0.68 0.59 0.60 
poe 4 gain, Ib. (both phases) 0.64 0.70 0.75 0.74 0.68 0.75 
Lamb quality, June 
Blue lambs, % 
2 aes 32 65 90 95 74 84 
Red lambs, % 
49 29 10 10 
Yellow lambs, % 
($20.50 cwt.) ....... 5 6 5 16 5 
Green lambs, % ...... 4 


*Premix contributed 10 grams mixed tocopherols; 5 million units vitamin A; and 625 thousand 


units of vitamin D per ton of ration. 


+Premix contributed the following to each ton of feed: Aureomycin, 40 grams; thiamin, 2 


grams; riboflavin, 4.0 grams; niacin, 32 grams; 


calcium pantothenate, 20 grams; vitamin Biz, 


milligrams; ascorbic acid, 100 grams; mixed tocopherol, 10 grams; vitamin A, 5 million units; 
vitamin D, 625 thousand units; Fe SO. 7H: O, 150 grams; CuSO, 5H; O, 12 grams; and Mn SO, 


7H: O, 90 grams. 


tAt the 1% level of statistical significance all lots gained more than 1; Ill and V! gained 


more than Il; II! and VI gained more than V 


creep pellet containing a medium 
level (40%) or no dehydrated alfalfa 
meal. 

2. Whether a highly fortified pel- 
let (containing sugar, B-vitamins, 


antibiotics, trace minerals, etc.) has | 
an advantage over a pellet contain- | 


ing no special ingredients for single 
lambs. 

3. Whether a highly fortified pellet 
(containing sugar, B-vitamins, anti- 
biotics, etc.) has an advantage over 
a pellet containing no special ingredi- 
ents for twin lambs. 

The single lambs were assigned in 
order to each of the treatments in 
that the first single lamb born was 


assigned to Lot III, the second to Lot | 


IV, the third to Lot V, etc. The twins 
were assigned to Lots I and II in the 


same manner. The composition of the | 


experimental pellets is indicated in 
Table 1. All lambs had access to their 
respective creep rations in a separate 


pen in which water was available. An | 
infra-red heat lamp was suspended | 


over each creep so that the creep was | 
attractive and comfortable to the 
lambs. It was observed that the lambs 


spent a great deal of their time in 
the creeps, either eating or relaxing 
under the heat lamp. 

On May 4, all lots of ewes and their 
lambs were turned together on pas- 
ture. The lambs were separated from 
their mothers for approximately six 
hours each day and given free access 
to the “super creep ration” (same as 
Lot II and VI), hay, minerals and 
water. 

Summary 

1, Single lambs receiving a creep 
pellet containing corn, soybean meal, 
bonemeal, salt and vitamins A, D and 


E, (Lot III) grew as rapidly as 
single lambs fed a highly fortified 
creep pellet containing 10% sugar, 
an antibiotic, B-vitamins, ascorbic 
acid and trace minerals, in addition 


Performance 
Proven 


HIGH nutritional 
value at LOW 

COST 


KELL-PHOS has proven itself to feed manufac- 
turers and their customers all over the nation in 
millions of tons of efficient feeds. It's your most 
economical source of phosphorus for al! types of 
feeds. Contains an average of 10.03% Phospho- 
rus, 19-21% Calcium and essential trace minerals. 


KELL-PHOS is low in cost per unit of essential 
nutrition because it is strip-mined by modern 
equipment from laboratory-tested deposits. Every 
phase of the processing from mining to sacking 
is carefully controlled. 


KELL-PHOS blends readily with other ingredients 
in your feeds, is uniform in color, grind and anal- 
ysis. Has good palatability and no offensive odor. 


Whether you manufacture 
cattle feeds or aged feeds, 
KELL-PHOS offers you the 
most value at lowest cost. 

WRITE, WIRE OR PHONE 
today and let us prove it! 


NoorBaar & Co. 


Pasadena 2, Calif. « RYan 1-8491 
San Francisco, Calif. YUkon 2-5022 
Bakersfield, Calif, FAirview 7-2584 


1. A QUALITY PRODUCT = 


FROM THE CREAM OF THE SOYBEAN CROP 


YOURS... 


SERVICE From our MILL TO 


. AS SCHEDULED! 
Here's a formula that works ....FOR YOU! 
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SOYBEAN MEAL [3] 


Emporia, Konseas. 
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Dr. Donald 8S. Carver 


SPECIALIST—Dr. Donald S. Carver 
of Pullman, Wash., has been named 
broiler specialist at the General Mills 
Larro Research Farm, Indianola, 
Iowa. In announcing the appoint- 
ment, Dr. H. Ernest Bechtel, dir- 
ector of research at the farm, said 
that Dr. Carver will supervise broil- 
er feed and management research 


projects and will develop educational | | 
materials for the sales staff. He will | 
supervise the construction and de- | 


velopment of extensive broiler re- 
search and commercial testing facil- 
ities at the new research farm. Dr. 
Carver graduated from Washington 
State College in 1950, majoring in 
poultry husbandry. Advanced degrees 
in poultry nutrition were obtained at 
Iowa State College where he received 
his doctorate in 1958. The following 
year he was with the research de- 
partment of Swift & Co., Chicago. 
Since 1954 he has been in the Air 
Force. Dr. Carver’s father is Prof. 
J. 8. Carver, for 33 years professor 
and chairman of the department of 
poultry science at Washington State 
College and presently acting director 
of eight agricultural experiment sta- 
tions in the state of Washington. 


to the ingredients contained in the 
relatively simple pellet. (Lot VI) 

2. Under the conditions of this 
trial, a pellet containing corn, soy- 
bean meal, bonemeal, iodized salt and 
vitamins A, D and E was a very 
satisfactory creep ration for single 
lambs. The addition of dehydrated 
alfalfa meal to the pellet did not in- 
crease its nurtitional value. 

3. Twins receiving the highly forti- 
fied pellet (Lot II) gained significant- 
ly more than the twins in Lot I 
which had access to a pellet whose 
composition was relatively simple. 
Apparently twins require special] 
highly fortified creep rations to sup- 
plement their limited supply of milk 
to make maximum gains. (Compare 
Lots I and II) 

4. Significantly greater daily gains 
(0.63 vs. 0.75) were obtained from 
twins fed creep rations containing 
sugar, antibiotic, extra vitamins and 
minerals as compared to a creep ra- 
tion made up essentially from natural 
ingredients (Lot I). Also, the super 
creep feed improved the carcass 
quality (65% choice, 29% good and 
6% medium vs. 32% choice, 49% 


WORLDWIDE 
RESOURCES 


FEED 
| INGREDIENTS 


JUST A PHONE’S THROW AWAY 


| 
me. 
1400 South Penn Square, Philedelphia 2, Pe., U.S.A. 


Telephone: LOcust 4-5600 
Cable Address: “Woodward” Teletype: PH 109 


good, and 15% medium, and 4% 
feeder). 

5. Twin lambs will grow as rapidly 
as single lambs if they have access 
to a highly fortified creep ration. 


J. B. Fitch Heads 


Arizona Department 


TUCSON, ARIZ.—Prof. J. B. Fitch, 
recognized as one of the leading dairy 
scientists, is the new head of the 
dairy department in the University 


of Arizona’s College of Agriculture. 


Prof. Fitch retired this year from 
his position as head of the University 
of Minnesota dairy’ husbandry depart- 
ment. He was head of the dairy de- 
partment at Kansas State College be- 
fore going to Minnesota. 

“We are fortunate in being able to 


pursuade Mr. Fitch to come here,” 


said H. E. Myers, dean of agriculture 
at Arizona, “for with his coming 
here we can match our dairy depart- 
ment’s leadership with that of any of 
the dairy-conscious midwestern uni- 
versities.” 
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AN ECONOMICAL SOURCE 
of High Quality 
PHOSPHORUS 


y a Defluorinated Phosphate 
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Feed Service Bulletin Board 


Hay Replacement Possible 


Properly supplemented cornstalk 
silage or corncobs can réplace hay for 
some dairy herds in distress because 
of a hay shortage. But dairymen are 
advised by Floyd Arnold, extension 
dairyman at Iowa State College, to 
remember that feeding corncobs to 
dairy cows is a “last resort.” 

It doesn’t often pay to carry corn- 
cob feeding beyond the amount of cob 
the cows get in recommended rations 
that include corn-and-cob meal, he 


Helpful Notes on Feeding 
Management for Feed 
Men and Their Customers 


says. Mr. Arnold also suggests that 
a dairyman consider culling out low 
producers to bring his cow numbers 
within the limits of his feed supply. 

When it is a case of absolute neces- 
sity, in order to carry heifers and dry 
cows through a winter, corncobs with 
protein and vitamin supplement are 
better than no feed at all. 

These low-quality roughages will 
do their best dairy job for wintering 
heifers, he says. Here’s how replace- 
ments should be figured for heifer ra- 


tions: For a 650-lb. dairy heifer the 
normal daily ration would be about 
16 lb. of good legume hay and 2 Ib. 
of grain—corn or corn and oats—plus 
trace-mineralized salt and steamed 
bone meal or its equivalent. 

In the event of a hay shortage, Mr. 
Arnold says a dairyman could sub- 
stitute 3 Ib. of ground corncobs and 
% Ib. of high-protein and vitamin 
supplement for 4 Ib. of hay. If neces- 
sary, he says, that rate of substitu- 
tion could be applied until a cow is 
getting no hay and 12 Ib. of ground 
corncobs plus 3 lb. of supplement, 
along with the grain. 

Mr. Arnold advises that the supple- 
ment for this corncob feeding must 
include at least 30% crude protein; 
and 20,000 international units of vita- 
min A and 1,000 international units 
of vitamin D per pound. 


Details in Chick Raising 


When it comes to raising chickens, 
attention to small details is mighty 
important. That was proved recently 
by two Michigan State University 


Y ou rofit because... 


EVERY DETAIL OF THE ULTRA-LIFE PROGRAM 
IS LINKED FOR SERVICE TO YOU 


The Ultra-Life Program is a complete program designed to help feed manu- 
facturers build and sell top quality poultry and livestock feeds. When you 
manufacture feed under the Ultra-Life Program you profit because every 
detail is linked for service to you and your customers. 


Outstanding vitamin and trace mineral products for fortification of 
poultry and livestock feeds. 


Formula service to help you build nutritionally complete feeds with 
full emphasis on economic advantages of ingredients. 


Biological and laboratory testing of feed ingredients and finished 
feeds. 


Exclusive on-the-farm service programs. . . . Ultra-Way Method of 
Internal Culling—Ultra-Way Poultry Service—Ultra-Life Livestock 
Service. 


Schools for training your employees in on-the-farm service work and 
feed salesmanship. 


Feed tag registrations and printing of tags for your brand name 
feeds. 


A complete advertising service for YOUR BRAND NAME Feeds... 
direct mail pieces and letters, folders, posters, newspaper mats, 
booklets, radio continuity, and your own 16-page colorful monthly 
Poultry and Livestock Journal. 


YES, every detail of the Ultra-Life Program is linked for service to you, to help 
you build and sell highest quality, result-getting poultry and livestock feeds— 
Your Own Brand Name Feeds. 


Why not let us explain the Ultra-Life Program in detail to youP You 
be the judge as to whether we have something you can use to advantage! Just 
drop us a line on your letter-head. No obligation, of course. 


LABORATORIES,: Inc. Main Office and Plant: East St. Louis, Illinois 


One of the Country's Oldest and Largest Manufacturers of 
Vitamin and Trace-Mineral Products 


researchers. Carl C. Hoyt of the short 
course department and Dr. Lawrence 
E. Dawson, poultry researcher, took 
detailed expense and income informa- 
tion from seven Michigan poultry 
farm operators. The farmers had 
from 70 to 1,700 pullets at housing 
time. 

Here are some of the highlights of 
the researchers’ findings: 

Money outgo for feed was over 
46% of the total production cost of 
the pullets. But the feed consumed 
or wasted by the pullets ranged from 
25 Ib. per pullet on one farm to 46 Ib. 
at another. 

On the farms that had the lowest 
feed consumption or waste there were 
enough feeders and feeder space. 
Feeders were at the right level for 
the chicks. And the containers were 
filled only partially. 

The number of chicks that died 
during the 24 weeks varied from 
about 2% on one farm to 46% on 
another. The researchers concluded 
that overcrowding and respiratory 
troubles were the main causes. 

The farms with the highest death 
losses of pullets probably would have 
shown more return if there had been 
more room for the birds and if the 
chickens in some of the areas had 
been vaccinated for respiratory dis- 
eases. 

And there was a big difference in 
the rearing cost between the heavy 
breed chicks and the light breed 
birds. But the researchers concluded 
that the use of recommended skills 
affected the rearing costs more than 
did the breed wr variety differences. 
Just consider this: The most econo- 
mical production came from a flock 
of single comb White Leghorns; but 
another flock of the same breed and 
variety was the most expensive in 
production. 

Total cost of rearing the pullets 
from the seven farms varied from 
$1.95 to $4.16 per pullet. Labor cost 
ranged from 22¢ to $1.17 per bird. 

Difference in volume of production 
could account for part of the wide 
variation. But how the chickens were 
reared was the more important, the 
Michigan men explain. 


Higher Priced Hogs 


Hog raisers can get higher prices 
for their hogs generally if they can 
time their farrowings so that the 
bulk of the hogs is not marketed in 
October, November and December 
when hog prices are lower than at 
any other time in the year. 

H. G. Zavoral, extension livestock 
specialist at the University of Minne- 
sota, says that so many hogs go to 
market in those fall months because 
of the large number of farrowings in 
late March and earl} April. 

He suggests that farrowing pigs 
several times a year will enable a 


| DOUBLE YOUR TONNAGE and 
TRIPLE VOUR 


€ 
HONEGGER LEGHORNS 

A natural profit-maker with plenty of 
follow-up poultry feed sales. An exclusive 
with HONEGGER DEALERS. 

BIG “H” FEEDS 

Are tested and proved at Honeggers’ 
600 Acre Practical Test Farm. The su- 
perior results of Big “H” Feeds mean 
repeat orders and repeat profits. 

FARM BUILDINGS 

Honeggers’ complete line of competi- 
tively priced, pre-built farm buildings 
are an extra “exclusive” profit plus for 
Honegger Dealers. 

EQUIPMENT 

Honegger Dealers can have equipment 
shipped prepaid with their cars of feed. 
Honeggers’ full line of modern labor- 
saving equipment makes an excellent 
“door opener” for extra feed sales. 


For Full Details Write or Phone Collect 
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farmer to hit high markets oftener. 

Some of the advantages to multiple 

farrowing, he states, are as follows: 
@ More money to farmers. 


@ An increase in pork consumption | 
by leveling out the high and low price | 
periods. 


@ An increase in pork consumption 
by matching a steady supply to a 
steady demand. 

@An opportunity for farmers to 
make better use of their buildings | 
and equipment, resulting in lower ex- 
penses for farmers. 


CARRY YOUR BUSINESS TO 


MORE CUSTOMERS WITH 


‘ 
‘ 


A SECO “ALL-IN-ONE”’ 


@ Keeping packers, truckers and 
others in the industry busy the year 
around, making the industry more 
efficient. 


Multiple farrowings mean farrow- 
ing in the winter and summer-—the 
hot and cold months. Mr. Zavoral ex- 
plains that these disadvantages must 
be noted: 


@ Warmer buildings are needed | 
during the winter months. | 

® Protection from the heat must be | 
provided for pregnant sows in the 
summer. 


@ Fewer acres of pasture can be | 
utilized resulting in a greater ex- 
pense for processed protein meal. 


Feeding Effects on Eggs 


Feeding affects egg quality very 
little, according to T. E. Hartung, 
extension poultry specialist at Colo- 
rado A&M College. 

About the only difference feed 
makes in egg quality is in the color 
of the yolk. A layer that runs free 
and picks up a lot of green feeds will 
produce an egg with a dark-colored 
yolk, the poultry specialist says. 


He adds that the color comes from 
the green feed and is actually a form 
of vitamin A. Therefore, it is a very 
nutritious egg, but for some reason 
consumers consider it undesirable. 
Consequently, the dark-yolked egg is 
discriminated against and is graded 
down, 


For those who are producing eggs 
commercially, he recommends. Keep- GET MORE CUSTOMERS -- MORE SALES -- MORE PROFITS 
ing the birds away from green pas- 
tures. Otherwise, the grower may be = 
penalized for dark-colored yolks. Average custom mills and feed stores report additional net profits of from $1300 to 
There has been little or no proof $2000 per month with the SECO “ALL-IN-ONE" PORTABLE FEED MILL. 


that feeding will affect interior quali- 


By going direct to your customers, both in-store and territory sales of supplements and 

ar 1g Says a iayer aoes ze 

enough proper nutrients, she will lay feed items are greatly increased—you can serve bigger area—hold customers by giv- 

fewer eggs, but not eggs of poor 

amie. ing better service and knowing their needs—get new customers easier—give complete 
However, feeding does affect shell on the farm feed service—with greater volume and greater profits for you! 


quality, Mr. Hartung states. Shell 


ality will be lowered if the birds 
receive insufficient amounts of cal HERE’S WHY THE SECO “ALL-IN-ONE” PORTABLE DOES IT BETTER! 


cium or—in the event that they are 


confined—they do not have sufficient @ SECO SUPERIOR HAMMERMILL—20-inch width | @ CORN SHELLER—optional equipment. 
vitamin D in their feed. with 411,” curved screen length . . . provides 
The amount of thick white in an | capacity up to 30% more than most portable @ TWIN BAGGING ATTACHMENT. 
egg is determined by the bird’s breed- mills . . . exclusive SECO design prevents all 
ing. During the first year of lay, a slugging from blocks of hay and roughage. . . @ CONSTRUCTION—made for years of trouble-free 
chicken will produce a higher quality | uses less power. service . . . single unit electrically welded and 
egg than during its second year. For | @ COST—About 1/3 less than ordinary portable 
this reason, the Colorado specialist | units. @ ELECTRICALLY BALANCED 1” ester ust. 
advises, it’s a good plan to replace | . 
the hens before they become too old. @ POWER—186 h.p. Chrysler gasoline or L.P. gas @ SAFE—all belts and chains enclosed. 
engine—93 h.p. diesel (optional). 
° ° bd ne @ MIXING—fast and accurate... assuring balanced For over 25 years Southern Equipment Company has 
Investing in Farm Buildings feeds—repeat customers—-capacity from 20 to 28 manufactured and distributed fine quality mill machin- 
" ‘ . ba ery. Today, SECO has everything for any feed mill and 
Farmers puzzled about how much gs. 
ate provides parts and repair service unequalled in the 
to invest wed buildings for their wel TRUCK—unit mounts on 154-inch wheelbase. industry. We will fly parts and labor anywhere in our 
stock, the U.S. Department of Agri- territory. 


culture suggests, may find the answer 
in this question: ‘“‘How much rent can 
my animals pay?” 

Although ability of animals to “pay 
rent” depends largely on the income 
they prodiice, other factors are also 
important, say USDA scientists. 


FEED TABLE—adjustable—hydraulic controlled. 
LASSE Let us show you how the SECO ‘ALL-IN-ONE’ PORT- 
ae S—heated storage tank. ABLE FEED MILL can mean bigger volume and profits 


CONVEYOR—3 speed d lutch con- for your business. WE ARRANGE EASY TERMS—WRITE 
trolled). OF WIRE US TODAY! 


@ AUGER FEEDER—from concentrate hopper. 


Roy N. Van Arsdall, agricultural @ MOLASSES PUMP AND METER—with strainer and . 
economist, in the Agricultural Re- automatic relief valve—also attachment for bulk ; 
search Service, points out that build- sales. | am interested in the SECO ‘‘All-In-One"’ Portable 


Feed Mill 

am interested in other mill equipment [) 

am interested in inf ion about protected dealer 
territory 


ings represent one of the longest = 
term, highest priced, and least un- Seco... equipment of lomovrow--auailable today!” y 
derstood investments the average 


farmer or rancher can make. SOUTHERN EQUIPMENT COMPANY 


As a rule of thumb on how much 
GOODLETTSV! 
to spend for livestock shelters, he ULE, TENNESSEE 


suggests capitalizing a rental pay- 
ment based on the gross return for 
each animal. He gives this example: 
A 500-lb. steer bought for 20¢ and 
sold for 23¢ at 1,000 lb. brings a | 


| 
PORTABLE FEED MILL 
: 
— 
ye 
| 


FEEDMEN FIND PFIZER’S 
LIVESTOCK JUDGING CONTEST 
APPLE PIE 


Win year’s supply of cheese 
to top it off 


These Cheese-of- 
the-Month winners 
now get chance to 
enter new guessing 
contest: 


“WHEN 
WILL LIMBURGER 


iil 
CARL RYLANDER ARRIVE e VIRGIL BACHTEL 
Kauffman Feed Mill The Hampshire Herdsmen 
Waterman, Illinois Peoria, Illinois 


L. C. PELTON LEWIS SHELBY JAMES C. HAMILTON 
Fisher Flouring Mills Co. R. A. Smith Milling Co. Nutrena Mills, Inc., Research Center, 
Seattle, Washington Northhampton, Pa. Pleasant Hill, Missouri 


I Cheers and Cheese for the Champs 


Here are the top five winners in Pfizer’s special $20,000 in prize money in the main event. Because 
livestock judging contest for people affiliated with these five experts came closest to the official scoring 
the feed manufacturing industry. These experts of the professional judges, each of them wins a one- 
judged the same hogs, dairy cows and laying hens year membership in the Cheese-of-the-Month Club, 
(from photos) as FFA Members who will carry off compliments of Pfizer. 


| | 
| 
x => / 


THESE 245 RUNNERS-UP 
DIDN’T WIN A $2,000 PRIZE 
That was reserved for the top Future Farmers 
of America entrant—who also sent in the tag from 
a bag of High Level Antibiotic Fortified Feed to 
qualify his entry. 


EACH, HOWEVER, WINS 5-POUND WHEEL 
OF CHOICE CHEDDAR CHEESE and a duly en- 
graved certificate attesting to his skill as a judge of livestock 
and authorizing him to display his skill whenever and wher- 
ever livestock are encountered. 


RALPH E. RULIFSON 
Wholesaler Whse 
Manchester, lowa 


L. S. RIFORD 
Beacon Milling Co 
Cayuga, New York 


OWEN A. FORSYTH 
Allied Mills, Inc 
Ft. Wayne, Ind 


NORMAN H. SHERBURNE 


The Pike Mill 
Otsego, Michigan 


DANIEL J. TRULAND 
F. B. Spaulding Co 
Lancaster, New Hampshire 


RICHARD KIRBY 
Spencer Grain Co 
Spencer, South Dakota 
KENNETH HINSHAW 
Eastern States Farm. Exch 
West Soringfieid, Mass. 
HUGH N 
J.M 
Norfolk 9, Va 
CLAIR R. GEIGER 
Zehr & Co 
Pettisville, Ohio 


CARL A. WILSON 


Columbian Hog & Cattle Powder 


° 
Kansas City 2, Missouri 


PAUL COLEMAN 
Vita-Gro Feed Mills 
Mesa, Arizona 


CHARLES L. BAIRD 
Baird Milling Co 
Maryville, Mo 


GEO. H. DAELLENBACH 
Mutua! Products 
Minneapolis, Minnesota 


GERRY GOETTLER 
Cologne Milling 
Cologne, Minn 


JACK A. ROBINETTE 
Spartan Grain & Mili Co 
Spartanburg, S 


MURLOY MULLINS 
Headland Milling Co 
Headland, Alabama 


ROBERT L. OWENS 
The Quaker Oats Co 
Sherman, Texas 


JOHN BRADFORD 
Niemeyer Grain 
Little Rock, Arkansas 


R.N. PEARCE 
Vita-Gro Feed Mills 
Mesa, Arizona 


JAMES P. CAMERON 
Lakewood Labs 
Englishtown, N. J 


J. W. STARRATT 
Ralston Purina Co 
Los Angeles 54, California 


Cc. C. NORBECK 
GLF 
Bordentown, N. J 


RALPH D. ZIMMERMAN 
Blade Valley Milling Co 
Walkersville, Maryland 


WM. 6. MILLER 
Miller & Son Farm Supply 
Piano, Texas 


SAM T. MADDOX 
The Quaker Oats Co 
Los Angeles 23, California 


M. A. ANDERSON 
Anderson Grain Co 
Nacogdoches, Texas 


MELVIN W. FIEDLER 
Zeigier Bros. Feed Mills, inc 
Gardners, Pa 


HUGH KELLEY 
Ames Reliable Products Co 
Ames, lowa 


GERTRUDE A. CAMERON 
Lakewood Labs 
Englishtown, N. J 


ROBERT A. KEARNES 
Standard Feed Milling Co 
Macon, Georgia 


.OLD 
& T. O. Gwaltney, Jr., Inc. 


GEORGE W. KOLB 
Belgrade Flour Mill Co. 
Belgrade, Minnesota 


CLAUDE W. BICE 
The R. T. French Co 
Rochester 9, N. Y. 


RUSS BRANNEN 
Kent Feeds, Inc 
Muscatine, lowa 


CECIL C. CLEMENTS 
Standard Feed Milling Co 
Macon, Georgia 


JOHN W. LAHTI 
Farmers Exchange 
Duluth, Minnesota 


JOE RAY BROWN 
Sharon Grove Feed Mil! 
Sharon Grove, Kentucky 


GILDOW 
Albers Milling Co 
Carnation, Washington 
(Carnation Milk Farms) 


E. J. HENNESSY 
Armour & Co 
Chicago, Illinois 


W.E. CONNER 
Kemper Feed Millers 
DeKalb, Miss 


JOHN F. DOVE 
Rockingham Milling Co. 
Harrisonburg, Va. 


JOHN L. RICHARDSON 
Allied Mills, inc 
Fort Wayne, Indiana 


JOHN E. PAES 
JOHN J. HESS Ii 
Intercourse, Pa 


ARNO A. DENNERLEIN 
The Quaker Oats Co 
Chicago, Il! 


JOHN R. BICKERS 
Doane Agric. Service, Inc 
Memphis, Tennessee 


JACK MILLER 
Raiston Purina Co. 
Circleville, Ohio 


ROBERT WILKIN 
Sellars Grain Co 
Forest, Indiana 


JOHN C. SCHOLES 
Beacon Milling Co., Inc 
Cayuga, New York 


MARTIN L. STEGER 
Martin Steger Supply 
Seguin, Texas 


JIM GRAFF 

Riley Co 

irene, So. Dakota 
RAY RUST 
Quisenberry Mills, Inc. 
Kansas City 1, Mo 


A. E. TEPPER 


Merrimack Farmers Exch., Inc. 


Concord, N. 


RAY R. WHITCOMB 
Bieyhi's, inc. 
Grandview, Washington 
PHILIP H. KNOWLES 
General Mills, inc. 
Kansas City, Mo. 


CLYDE H. KENNEDY 


Archer Daniels Midland Co. 


Minneapolis, Minn 


JOE P. DAVIS 
Superior Feed Mills 
Oklahoma City 9, Okla. 


MRS. M. THURSTON 
Ralston Purina Co 
Circleville, Ohio 


LLOYD POITEVINT 
Flint River Mills, Inc. 
Bainbridge, Ga 


ARTHUR H. PALMER 
Arcady Farms Milling Co. 
Chicago 27, Illinois 


FAYE HOLLIS 
Ralston Purina Co 
Circleville, Ohio 


W.C. HOMEYER 
Dittlinger Roller Mills 
Houston 5, Texas 


oO. K. F R 


ISHE 
McKee Feed & Grain Co. 
Muscatine, lowa 


MILTON L. HOEFLE 
S. S. Buckwaiter, Inc. 
Spring City, Pa. 


TED HARSTAD 
Doughboy Ind., Inc 
New Richmond, Wisconsin 


DON DEIKE 
Rooster Mills Co. 
Dubuque, lowa 


PAUL REDINGER 
Deadwood Feed & Fue! 
Deadwood, So. Dakota 


DALE R. BLOYD 
The Borden Co. 
Elgin, Hlinois 


PARKER HITZFIELD 
The Early & Daniel Co 
Tampa 1, Florida 


GRACE SETRAN 
Mutual Products Co 
Minneapolis, Minn 


PAUL E. FERGUSON 
Chic-o-line Feed Mill 
Chickasha, Oklahoma 


E. HIMEBAUGH 
Economy Mills, Inc. 
Eliwell, Michigan 


KEITH J. PECK 
Ralston Purina Co. 
Omaha, Nebraska 


MRS. JIM ARMSTRONG 
Elgin Mills 
Eigin, Nebraska 


ROBERT C. GRAHAM, JR. 
Graham Bros., Inc. 
Washington, Indiana 


RICHARD J. STOCKY 
Partridge Milling Co 
Partridge, Kansas 


MRS. CAROL A. SMITH 
Mutua! Products Co 
Minneapolis, Minnesota 


JOHN WEDDLE 
Russel! Miller Milling Co 
Minneapolis, Minn 


J. KIRK 
The Borden Co 
New York City 


MR. E.1. ROBERTSON 
J. W. Eshelman & Sons 
Lancaster, Pa 


H.L. OBERT 
Dushore Roller Millis 
Dushore, Pa. 


CLARENCE NEWSOM 
Chic-O-line Feed Mills 
Chickasha, Oklahoma 


ROY H. WITTROCK 
Wittrock Bros. 
Davenport, Nebraska 


L. 8B. MURDOCK 
Ralston Purina Co 
St. Louis 2, Mo. 


K. C. CARLYLE 
Mattoon Milling Co. 
Mattoon, Il! 


ROBERT L. VOHS 
Ames Reliable 
Ames, lowa 


JAKE WOLFORD 
Peterson Biddick Co 
Cent, Minn. 


JIM MARR 
Ralston Purina 
St. Louis, Mo 


A. F. STEVENSON 
Sunset Feed & Grain Co 
Auburn, N.Y 


IRVIN H. SATHER 
Blue Ribbon Feed Co 
New Richmond, Wisconsin 


RICHARD M. SHOOP 
Albers Milling Co 
Kansas City, Mo 


EDWARD H. ZAMON 
Armour & Co. 

Chicago 9, Ilinois 
HARRY ROBINSON 
Baltic Mills, inc. 
Vincennes, Indiana 


MRS. REX HARRISON 


J. M. & T. O. Gwaltney, Jr., inc. 


Norfolk 9, Va. 


RICHARD A. FRYMIRE 
A. E. Staley Mig. Co. 
Decatur, Ilinois 


LESLIE MILLER 
The Sexaver Co. 
Brookings, So. Dakota 


MARGARET MCKNIGHT 
Ralston Purina Co. 
Circleville, Ohio 


LES WILD 
Gooch Feed Mill Co. 
Lincoln, Nebraska 


c.MYRON 
General Feed Mili 
Cambridge, Minn. 


J.C. HICKERSON 
Cudahy Packing Co. 
Omaha, Nebr 


KEN NOLD 
Osborne Feed Co. 
aa lis 15, M 


WM. H. HARDY 


Eastern States Farmers Exchange 


West Springfield, Mass. 


GRACE JEFFRY 
Centennial Mills, Inc 
Seattle 4, Washington 


HARVEY LE MENSE 
Rosiere Feed Mili 
Casco, Wisconsin 


JOHN COURTNEY 
Genera! Mills 
Rosstord, Ohio 


THOMAS M. JAMES 
Red Comb Pioneer Mills, inc. 
Lexington, Ky 


EARL A. SINDECUSE 
Raiston Purina Co 
St. Louis 2, Mo 


ROBERT E. MILLER 
Beacon Milling Co., Inc. 
Cayuga, N 


ROBERT E. MILLER 
The Park & Pollard 
Buffalo, N.Y 


STEERE 
Tow-Line Feeds 
lonia, Michigan 


KIRK CUPP 
Ralston Purina Co 
Circleville, Ohio 


ROY C. TOMPKINS 
Vita-Vex, Inc 
N. K s City, Mo. 

MRS. J. BUTTERBAUGH 


Ralston Purina Co 
Circleville, Ohio 


BERNARD MEYER 
Dannen Elevator 
Hamilton, Mo 


WM. A. AVIS 
Avis Mills 
Woodstown, N. J. 


D.M. KERNEN 
McMillen Feed Mills 
Marion, Ohio 


J. F. REID 
Gooch Feed Mil! 
Dathart, Texas 


KARL H. OSTLUND 
Pillsbury Mills, Inc. 
Minneapolis 1, Minn 


KARON ANN SIMMONS 
Hilltop Feed Co. 
Corsicana, Texas 


KERMIT SIMMS 
Gwinn Bros. & Co. 
Huntington, W. Va. 


JOHN E. BRADY 
Ralston Purina Co. 
Circleville, Ohio 


DAN L. HISTAND 
Pine Run Farm Supply Co 
Horsham, Pa. 


H. SWANNER 
Niemeyer Grain Co 
Little Rock, Arkansas 


W.G. WERNER 
Werner Milling Co 
Windom, Minn. 


M.G. BOQUIST 
Pillsbury Mills, Inc. 
Clinton, lowa 

JIM TRELOAR 
Merrimack Farmers Ex. 
Concord, 


LATON M. HENDERSON 
Doughboy Industries 
New Richmond, Wisconsin 


LYLE B. GUNDERSON 
Clermont Cooperative 
Clermont, lowa 


LEWIS TANGEN 
Farmers Elevator 
Cyrus, Minn 


J. DAVIS 
Northern Supply Co. Stores 
Amery, Wisc. 


LAURENCE GREENE 
C. L. Greene Milling & Grain 
Winters, Texas 


ROBERT K. SPECK 
Van Zante Sales, Inc. 
San Francisco, Calif. 


WM. F. SPREHN 
Sprehn Bros. Mil! 
Bangor, Wisc 


OR. H.B. GEURIN 
Ralston Purina Co. 
St. Louis 2, Mo 


WELLS 
Gwinn Bros. & Co 
Huntington, W. Va 


DON GARD 
The Crete Mills 
Crete, Nebraska 


HERMAN SCHMIEDEL 
Farmers Feed Co 
Worcester, N.Y 


K. C. DANIELS 
Kent Feeds, 
Muscatine, lowa 


B.V.RACCY 
Little River Mill 
Buckner, Va. 


JAMES L. MAHONEY 
Mahoney Milling Co. 
unlap, Tenn 


0. R. HUCKLE 
Coop. Feed Dealers 
Binghamton, N. Y 


JAMES H. PETERSON 
Raiston Purina Co 
Gainesville, Ga 


MARCUS COFFLAND 
Ralston Purina Co 
Circleville, Ohio 


A. J. LANGSDORE, JR. 
Ralston Purina Co 
St. Louis, Mo 


J.M. FOGELBERG 
R. T. French Co 
Rochester 9, N. Y 


G. W. WEILER 
Ralston Purina Co 
Circleville, Ohio 


JAN KIRK 
The Borden Co 
New York, N.Y. 


QUENTIN MARSH 
Hubbard Milling Co 
Mankato, Minn 


M.R. EIGHMY 
Gooch Feed Mill Co 
Lincoln, Nebr 


D. GUSIE 

Topeka Mill & Elevator Co 
Topeka, Kansas 
FRANCIS F. NELSON 
King Midas Feed Milis 
Minneapolis, Minn 


LOWELL M. GOBBLE 


Lynchburg Southern States Coop 


Abingdon, Va 


CHAS. D. LAMKIN, JR. 
Lamkin Bros., Inc 
Brownwood, Tex 


A. H. WINTER 
Con. Products Co. 
Danville, Illinois 


WANDA J. FISH 
Robertson Mill Co 
Bedford, ind 


K. F. DILLON 
irvin T. Fangboner Co. 
Bellevue, Ohio 


STEVE W. TAYLOR 
Rodney Elevator Co 
Fort Morgan, Colorado 


DONALD SIDLE 
Bowmansdale, Pa. 


CLYDE R. BREITWIESER 
Chas. Nunn & Sons Mig. Co. 
Evansville, Ind. 


A. SMITH 
Sales Coop. Co. 
Dorr, Michigan 


DOYLE K. BROOK 
Home Mix Feed Co. 
Austin, Texas 


T. Ww. wooDy 
Superior Feed Mills 
Oklahoma City, Okla. 


G.W. MANN 
Kent Feeds 
Muscatine, lowa 


CHAS. CROCKETT 
Ulster GLF 
Ulster, Pa 


JACK BLANICE 


Blair Milling & Elevator Co., Inc 


Atchison, Kansas 


W. A. GAUNT 
Hess & Clark, inc 
Ashland, Ohio 


HELEN E. ARMSTRONG 
Ralston Purina Co 
Circleville, Ohio 


CHARLES BROCK 
Ralston Purina Co. 
St. Louis, Mo. 


DON W. BLONG 
St. Lucas Feed Mil! 
St. Lucas, lowa 


PAUL CHACON 
Gilcrest, Colo. 


FRANK T. BLONSK! 
Coraopolis, Pa. 


FRED KESSLER 
Ralston Purina Co 
Circleville, Ohio 


TED R. SCHREINER 
Laret Mills 
Chattanooga, Tenn 


MRS. HELEN SCHLEICH 
Ralston Purina Co 
Circleville, Ohio 


CHAS. F. COLES 
Coles Farm Supply 
Perry 


JIM O. ROBERTS 
Southwestern Cotton Oi! Co 
Oklahoma City, Okla. 


CALVIN M. WITMER 
Selingsgrove, Pa. 


MARGIE MERZ 
Raiston Purina Co. 
Circleville, Ohio 


H. E. SMITH 
Pillsbury Mills, inc. 
Clinton, lowa 


CHESTER S. SHAMBAUGH 


Hon -Hanley Mills, Inc 
Mansfield, Ohio 

E. D. GRIFFIN 

Allied Mills, Inc. 

Chicago, Illinois 


ROBT. W. BERGER 


Ohio Farmers Grain & Supply 


Fostoria, Ohio 


GEO. C. FIELD 
Kent Cooperative 
Chestertown, Md 


DON SLOAN 
D. King Milting Co. 
Pittsfield, Illinois 


MRS. C.H. HANCOCK 
The Cory & Danie! Co. 
Tampa, Florida 


LINCOLN M. AULD 
Pillsbury Mills, Inc 
Centerville, lowa 


G. C. MONTGOMERY 
The Sexaver Co 
Brookings, So. Dakota 


KEITH H. MORGAN 
Jackson Grain Co. 
Tampa 1, Fla 


GLEN W. JUSTICE 
Ralston Purina Co. 
Circleville, Ohio 


HOWARD L. SMITH 
Phillips County Grain Co 
Phillipsburg, Kansas 


LEON J. VAN HOVE 
Blatchford Calf Meal Co. 
Waukegan, Illinois 


RALPH L. BRAUN 
S. D. Wheat Growers 
Aberdeen, S.0 


EVERETT O. OLIVER 
Archer Daniels Co 
Minneapolis, Minn 


Zz. A. SALIT 
Farmers Supply Co 
Cedar Rapids, lowa 


WM. H. DUNBAR 

J. H. Gray Milling Co., inc. 
Little Valiey, N. ¥ 

WM. C. SENIOR 

Doane Agric. Service 
Doylestown, Pa 


FRANCES E. BLODIG 


The Blair Milling & Elevator Co 


Atchison, Kansas 
S.E. BALLARDS 
Ballard Milling Co. 
Hamilton, Ala 


JAMES CUNNINGHAM 


St. Louis Co. Ferm Bureau Serv. 


° 
Chesterfield, Mo 


H.E. DAY 

Day Milling Co 

North Platte, Nebraska 
MISS M. BARTHELMAS 


Ralston Purina Co. 
Circleville, Ohio 


BRUCE |. BISTLING 
Cumberland Valley Coop. 
Oakville, Pa 


STANLEY FINKBEINER 
Oscar Finkbeiner & Son 
Middleville, Michigan 


CLARENCE C. CAMPBELL 


Zip Mills 
Sioux Falls, So. Dakota 


NANCY LOU WALKER 
Ralston Purina Co 
Circleville, Ohio 


JIMMY MULLINS 
Headland Milling Co. 
Headland, Ala 


C.H. BLANICE, SR. 
Blair Millin: 
Atchison, Kansas 


JOHN C. FLOR 
Cudahy Packing Co. 
Omaha, Nebr. 


8B. F. REINKING 
General Mills, Inc. 
Minneapolis 1, Minn. 


CONNAUGHTON 
Fulton Nobile Milling Co. 
Fulton, K 


W.0. NUSBAUM 
Ralston Purina Co 
Ft. Worth, Tex 


W. CLYDE OESTERLING 
P. J. Oesterling & Son, inc 
Butler, Pa 


L. P. KOHL 
Ralston Purina Co 
Willmar, Minn 


ROBERT ADAMS 
Standard Feed Milling Co 
lacon, 


NED TRUETT 
Goochland, Va 


LEROY JOHNSON 
Tri-State Milling Co. 
Rapid City, S 


R. E. PETERSON 


Spencer & Sons, inc. 


Buffalo, N 


KNOX MCOANIEL 
White Star Concentrates Co. 
Portiand, Oregon 


WAYNE B. RENTSCHLER 


Farm Bureau 
Lancaster, Pa 


RONALD E. FRANZEN 
General Mills 
Kansas City, Mo 


FRED D. PURSLEY 
Farm Bureau Coop 
Columbus 16, Ohio 


JAMES H. FRAZER 
Williamsburg Elevator 
Williamsburg, indiana 


S.R. HELTON 
Royal Feeders Supply 
Kansas City, Mo. 


HARRY S&S. DAVIS 


McKenny Willis & Sons, | 
Easton, 


MARY ELLEN THURSTON 
0. 


Raiston Purina C 
Circleville, Ohio 


HELEN PRICE 
Rains Milling Co 
Princeton, N. C. 


PAUL WILKINS 
Nutrena Millis, inc 
Meridian, Miss 


MICHAEL A. JORDAN 
Park & Pollard Co 
Buffalo, N.Y 


BOB NORPOTH 
Ralston Purina Co. 
Circleville, Ohio 


LYNN THOMAS, JR. 
Geneva Milling Co. 
Geneva, Pa 


HARVEY PEARMAN 
F. M. Stamper Co 
Moberen, Mo 


ALSON W. BROWN 
Eastern States Farmers Exch. 
West Springfield, Mass. 


J.B. HUNTZBERGER, JR. 


J. K. Stauffer 4 Son 
Elizabethtown, Pa 


SHARLET BLACK 
Blanding Feed 
Blanding, Utah 


F.H. REAMS 
F. H. Reams Feed Mili 
Greenville, Fia 


G.E. BREMER 
Booster Feed Mills, inc. 
Tulsa, Okla. 


RUSS HEETER, JR. 
Buckeye Feed Mills 
Sligo, Pa. 


R. D. HENDERSHOTT 
Vitren Corp. 
Ontario, Calif 


HENRY B. LOVIG 
Lovig Feed Mil! 
Galesville, Wisc. 


ERNEST IRVIN 
Ralston Purina Co. 
Circleville, Ohio 


F. W. LIPSCOMB, JR. 
Lipscomb Grain & Seed Co. 
Springfield, Mo 


RICHARD M. SANDEY, JR. 


Southern States Coop. 
Danville, Ky 


ADOLPH J. FORKEL 
Farmers Elevator 
Aberdeen, So. Dakota 


VON H. KLEPINGER 
Syntha Labs. 
Ingomar, Ohio 


A. E. HAYES 
Moorman Mig. Co. 
Quincy, Illinois 


JOHN R. ARNOLD 
Vitren Corp. 
Ontario, Calif. 


WILKINS 
Ralston Purina Co. 
St. Louis 2, Mo 


We’ll Be Looking For You At The Royal Wind Up 


Finalists from the thousands of entrants in Pfizer’s 4th Annual Livestock Judging 
Contest will rate live animals for the big top awards in October—at the time of the 
American Royal Livestock Show and Future Farmers of America Convention in 
Kansas City. 

Winners from each of the 48 states, their FFA leaders, representatives of the feed 
industry and other agricultural leaders will be Pfizer’s guests at a gala event which will 
take over Kansas City’s huge Municipal Auditorium. ; 

We are pleased to report that the contest has been highly successful in extending the 
educational program for High Level feeds to — feeders and, through them, to their 
fathers. Such large-scale ‘sampling’ of High Level feeds is bound to mean many repeat 
sales long after the contest is over. 


Terramyecin 


BRAND OF OXTTETRACTCLINE 


Chas. Pfizer & Co., Inc. 
Brooklyn 6, N.Y. 


World’s largest producer 
of antibiotics 


—for the best antibiotic protection 
and performance in your 
HIGH LEVEL FEEDS 
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7 ... can help make your busi- 
a ness operations safer by pro- 
| tecting you against market 
i fluctuations and inventory 
4 losses. 
| e 
| 
HEDGE your soybeans, soy- 
| bean oil and soybean oil meal 
j in the futures market. It’s the 
tt inexpensive way to take the 
| risk out of your ingredients. 
e 
Call, wire or write us today 
for information. 
ARTHUR C. HARRISON 
Partner in charge of 
Commodity Department 
One Wall St. 231 S. La Salle St. 
New York 3 Chicago 4, Ill. 
Digby 4-0700 MEMBERS ST. 2-1700 
Chicago Board of Trade ° 
Memphis Board of Trade 
New York Stock Exchange bd 
and Other Principal Commodity * 
and Security Exchanges © 


gross return of $130—his $230 sale 
price less the $100 first cost. Annual 
cost of buldings in a beef enterprise 
averages about 8% of gross returns. 
Taking 8% of $130, the result is 
$10.40—the portion of gross income 
from each animal that can be allotted 
annually to pay for the buildings. 
Since the annual cost of buildings 
in this case $10.40—usually equals 
about 9% of the investment in build- 
ings, the amount per animal that is 
justifiable for buildings is about $116 
($10.40 divided by nine, times 100). 
However, this is a break-even point 


| on the maximum allowable for butld- 


| est 


ings, not necessarily the most eco- 
nomical figure. 

The annual rental paid by the ani- 
mal—$10.40 in the case just described 

must cover many items, including 
some often overlooked, such as inter- 
on the investment. A point to 
keep in mind is that any investment 
for above the actual need 
of the animals is an economic loss, 
even if the total is well below the 
break-even point. A cow that pro- 
duces a $200 calf, for example, does 
not need twice as much housing as 
a cow producing a calf worth only 
$100. 


facilities 


Studies by animal scientists and 
agricultural engineers over the past 
half-century indicate that cattle need 
less housing than many farmers have 
heretofore considered necessary. 
Some researchers feel animal shelters 
should be considered simply as shells 


over space, to which may be added | 
the working tools the equipment, 
feed mangers, pens and partitions. 


Built in this fashion, buildings should 
permit more labor-saving 
methods, and be more readily adjust- 
table to changing needs. 


cost less, 


tesearch and experience have 
taught that the one-story shelter barn 
is the most economical type of build- 
ing for sheltering beef animals. 

In a beef enterprise, as well as in 
other livestock operations, buildings 


| have a job to do, say the USDA re- 


searchers. They should be evaluated 
with respect to how much they add 
to production—or how much they 
lower costs—the same as one would 
evaluate different feed rations or the 
purchase of new breeding stock. 


Cows Need Vacations 

Dairy cows need vacations, too. 
That's the advice of G. A. Williams, 
Purdue University extension dairy- 
man, who says, however, that these 
vacations should not last too long. 

A recent DHIA study shows that 
a rest of more than eight or nine 
weeks per year may reduce income 
per cow. 

There were 166 cows tested that 
were milked more than 300 days. 
Production average was 11,543 lb. of 
milk and the income over cost of feed 
was $325 per cow. The remaining 233 
cows were tested in herds that aver- 
aged less than 300 days in milk. Pro- 
duction was only 7,320 lb. of milk 
and the return td herd owners was 
just $172 per cow for the year. 

Mr. Williams believes the following 
suggestions will help keep the dry 
period from lasting too long: 

Keep a breeding chart in the stable. 
Record the date each cow is bred. If 


a return occurs, indicate it on the 
chart. Refer to the records often. 
If production of a certain cow 


shows a decided drop too long before 
she is due to freshen, lack of feed or 
water may be the cause. 

Some cows are naturally short 
milkers. Regardless of how they are 
managed, they will not milk as long 
10 months. Such should be 
replaced as soon as more promising 
cows can be put in their place. 


as COWS 


Dairymen who are successful in 
keeping cows that milk for about 10 
months and two months, and 
with proper care are prepared to 
start each lactation in good condi- 
tion, hold one of the keys to higher 
and more efficient production, Mr. 
Williams states 


rest 


Big money-saver for 
Custom grinders 


z You can switch screens in seconds while the machine 
, is running with this compact unit. Screen changes are 
4 not hampered by torn or clogged screens. Capacity is 
not sacrificed to accommodate the unique screen- 
change arrangement. 

1 The mill is designed throughout for flexible op- 
eration ... high capacity ... low power consumption. 


ing and stopping a mill to change screens. You'll speed up service, 


plete line of conventional mills. Details on request. 


61 LOGAN STREET * 


It eliminates delays between grinds and the high power costs of start- 


increase volume, and attract new customers with the Sprout-Waldron 
Side-Screen-Change Hammer Mill. For details, write for Bulletin 114. 

Also available, a quick-screen-change hammer mill equipped with 
a positive remote control arrangement for screen changes. In addi- 
tion to these quick-screen-change units, Sprout-Waldron offers a com- 


SPROUT-WALDROR 


MUNCY, 


Exclusive Canadian Distributors: Strong-Scott, Limited, Winnipeg 


SPROUT-WALDRON 


'SIDE- SCREEN-CHANGE 
.HANMMER MILL 


PELLET MILLS « 
BELT 


AND FEEDERS 
ASPIRATORS * BULK FEED TRUCKS 


PA. 


Sprout-Waldron’s BIG PLUS assures 
you of expert engineering guidance on 
installations and applications 

. . . plus finest workmanship and service 
... plus a reliability based on 90 years 
of dependable service to 

the feed industry and a desire to 
continue for another century. 


HAMMER, ROLLER, ATTRITION, 
AND BURR STONE MILLS * MIXERS * SCREW, 
AND PNEUMATIC CONVEYORS 

BUCKET ELEVATORS * CUTTERS, CRUSHERS, 
REELS, SEPARATORS, AND 


A. O. SMITH PERMAGLAS STORAGE UNITS 
BUHLER BROS. FLOUR MILLING EQUIPMENT 


@ 


PMOL 


Li) 
A 
| | 
| 
| 
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Guard your FORMULA FEEDS 


from iodine loss 


Cuprous Iodide is a new and improved source 
of iodine for livestock and poultry feeds. It 
is stable—and it requires no stabilizing ad- 
ditive—nor is it lost in pelletizing. Additional 
advantages of Cuprous Iodide are that the 
iodine has superior nutritional availability 
to livestock and they retain it longer. 


Now! CUPROUS IODIDE 
Morton Mixing Salts 


maintains iodine content INGREDIENTS IN MORTON TRACE-MINERALIZED MIXING SALTS 


SALT, MANGANOFERRO PHOSPHATE, FERROUS CARBONATE 


from mill to feed bunk COPPER OXIDE, COBALT OXIDE, CUPROUS IODIDE 


Improve your feeds! Protect your analysis! Your customers ZINC CARBONATE, PROPYLENE GLYCOL 
want feeds that supply their poultry and livestock with essen- In addition to Trace-Mineralized and lodized Mixing Salts 


tial amounts of nutritionally available iodine. When your tag , a 
shows iodine as an ingredient, the iodine must be present Morton also makes an extra free-flowing Special Mixing Salt for 


wherever tests are made . . . in the laboratory, in your mill, at se in feed formulas that do not call for trace minerals. 
the feed dealer’s, or on the farm. 


Mail this coupon for full information 
Developed and proved by research. As a major supplier of - shies, oot me 
iodized salts to the feed manufacturers and mixers of the nation, 6 
Morton Salt, knowing the problems encountered with ordinary 


iodine compounds, looked for an improved source of iodine. 9.15 
Research by an independent Research Laboratory resulted in | Morton Salt Company, Dept. CF 8. | 
proof that Cuprous lodide is a truly stable of iodine, 
with improved availability and retention qualities. Also, it en- | Name | 
ables you to obtain a more homogeneous mixture. Now, Com 
Morton Salt offers these improvements to all feed manufac- aah | 
turers in Morton Trace-Mineralized and Iodized Mixing Salts. | Address. | 
Morton’s nation-wide distribution enables you to get Morton City. 
Mixing Salts anywhere in the United States. For complete in- | “aes State | 
formation, mail coupon at right. 
anil 
MORTON MIXING SALTS 


| 
| | 
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Where Is Vertical Integration 
Heading in the Broiler Industry? 


By Dr. Charles K. Laurent 


EDITOR’S NOTE: In the accom- 
panying article, Dr. Laurent, chair- 
man of the poultry department at 
the University of Georgia, discusses 
advantages and disadvantages of ver- 
tical integration in the broiler indus- 
try. He points out that the broiler 
business is a natural for vertical in- 
tegration, and he predicts there 
will be more of it, despite the fact 
that only a few have been able to 
make it click so far. The article will 
be of interest to feed men who serve 
the broiler industry—and Dr. Lau- 
rent’s plan for action may be applica- 


ble to many feed businesses as well 
as broiler operations. This is the 
text of a talk he gave at the recent 
National Broiler Assn. convention in 
Indianapolis. 


¥ 

At a meeting of the American 
Poultry & Hatchery Federation in 
January, 1955, I discussed the sub- 
ject, “Is Integration Ahead in the 
Hatchery Business?” As a_ back- 
ground, I made a thorough study of 
periodicals and found very few refer- 


ences concerning the subject of in- 


tegration. This is certainly not the 
case today. Within the past year 
and a half, many articles have ap- 
peared on the subject, and it has been 
discussed by some of the most able 
men in the poultry industry. 

Why the seemingly sudden interest 
in the subject? What are the ad- 
vantages and disadvantages of inte- 
gration, and where are we heading? 
This presentation will be more or less 
a summary of the thinking presented 
by many individuals in the poultry 
industry. I will also include some of 
my own views on the subject. 

First, let me define integration. 
For convenience, economists have 
separated integration into two cate- 
gories: horizontal and vertical. 

Horizontal integration is the 
spreading out of a similar business 
over a wider geographic area. For 
example, when a feed company builds 
or buys a mill in another location it 
is becoming integrated horizontally. 
The adding of an additional feed 


Cools and 
2. bitio 
HARD PELLETS, 
HI-MOLASSES PELLETS, 
CRIMPED and ROLLED 
GRAIN 


ld The installation of a Wenger Single Stage 
Late or Superposed Two Stage Cooler of the 


Patents Pending 


proper size for your particular pelleting or 
crimping capacity will correct these short- 


comings of the other types of Coolers. 


Superposed two stage pellet cooler. 
Pellet Mash 
Bin 
SIZES and TYPES of INSTALLATIONS a 
ENGER “100 
For EVERY Pellet Cooling Problem oneal 
MOLASSES FEEDER | 
Wenger Pellet Coolers are produced in lengths of 10, ‘ome ii 
14, 18, 24 and 30 feet in both Single Stage and super- it i 
posed Two Stage models. In Superposed Coolers, a 
pellets enter upper cooler and are discharged at the . —— ae 
end of lower cooler directly beneath point of entry. 
All coolers may be suspended from ceiling or floor a ER] & CONDITIONER , | | 
mounted. Where floor space is limited, suspension | 
from ceiling is a big advantage. Single stage units pom TO COLLECTOR = 7} La) | 
may also be inclined up to 12°. | 
Cooling capacities range from 3 to 30 tons per hour. | i rae | ' 

WRITE TODAY for our free Pellet Cooler Catalog and coouer seme 

recommendations for size of cooler needed for your | | 

specific problem. Give maximum tonnage to be pro- 

duced and the largest size pellet you produce. For ee Sue Se 

crimped or rolled grains give approximate temperature +— i 


of your rolled or crimped grains. 


Typical installation of superposed model. 
Note minimum ducting. 


| tegration. 


store is spreading out horizontally. 
Swift & Co. has poultry processing 
plants in Georgia and Delmarva and 
perhaps other areas and thus is hor- 
izontally integrated in this phase of 
the poultry business. Purina has 
feed mills in a number of states and 
is horizontally integrated in the feed 
business. General Motors assembles 
Chevrolets in Tarrytown, N.Y., De- 
troit, Mich., and in many other loca- 
tions and is horizontally integrated. 
It is also vertically integrated. 


Vertical Integration 


Vertical integration implies a 
stacking of one phase on top of an- 


| other. This is merely to distinguish 


it from horizontal integration. What 
vertical integration really means is 
control of all the productive process- 
es from the beginning to the end. 
This, of course, is complete integra- 
tion and few businesses in agriculture 


or industry are completely inte- 
grated. 

Most integration is in several 
phases. For example, a_ hatchery 


and feed dealer integration; a hatch- 
ery-hatching egg supply flock inte- 
gration; or a feed dealer-grower in- 
All of these are fairly 
common examples of degrees of ver- 
tical integration. 

Then, of course, we have almost 
complete vertical integration. The 
hatching egg supply flock, hatchery, 
feed mill, broiler grower and proc- 


| essing plant are under one organiza- 


tional plan. These phases may be 
guided by an over-all management 
team or there can be independent 
ownership tied to an operational 
agreement. The complete integra- 
tion is the subject of most of the de- 
bate today. 

Let’s look eloser at this matter of 
integration and discuss both the ad- 
vantages and disadvantages. First, 
the advantages. These are not in 
the order of importance because it 
is difficult to say what the order 
should be. I might add that most of 
these ideas were advanced by Charles 
Vantress, L. A. (“Tiny”) Wilhelm, 
G. E. Coleman, Jr., and Oliver Hub- 
bard in the June issue of Broiler 
World. Many ideas were also dis- 
cussed by Hollis Shomo, Paul Abbey, 
Bill Lewis, C. E. McCauley and oth- 
ers in the June and August issues of 
the Eastern Breeder and Broiler 
Grower. I’ve added several of my 
own, along with a discussion of the 
ideas. 

Advantages 

1, Decreasing profit per unit makes 
it necessary. 

Under these circumstances it is 
better to have a smaller profit on 
several phases than on one. This 
tends to hold up or increase net in- 
come. Marshall Durbin of Birming- 
ham, Ala., hit the nail on the head 
when he pooh-poohed the idea of 
making only one profit—generally on 
the processing phase. Each phase 
must be a profit-making enterprise, 
else the integration will not be suc- 
cessful. There are times, however, 
when profits on some phases will off- 
set losses on others, and this has de- 
cided advantages. There are also 
tax considerations. 

2. Better coordination between 


Vitamin Antibiotic 
PRE-MIX 


“PLUS” for swine, poultry, cattle. 
Also custom pre-mixes. 


Carroll Swanson Sales Co. 
620 Des Moines Bidg., Des Moines, Iowa 


Distributors and Sales Agents Wahted 
Protected Territories. 


thi ough 
WANT ADS 
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phases reduces inefficiency and also 
results in a better product. 

There is little doubt but that co- 
ordinating each phase of the over-all 
business results in savings. A hatch- 
eryman who knowns his output is 
placed can concentrate on other 
phases of his program. A feed deal- 
er who knows his broilers have a 
market at a certain time will more 
nearly operate at peak capacity. A 
processing plant with a guaranteed 
supply can better control its over- 
head. Under such a coordinated plan 
it is possible to reduce costs and im- 
prove the quality of the final product. 


Way of Avoiding Gluts 


8. A practical way to avoid gluts. 

A steady supply of product is as- 
sured and only seasonal factors op- 
erate to cause ups and downs in sup- 
ply. I might add that there may be 
possibilities of a uniform supply un- 
der integrations, but market demand, 
hatching egg supply and other fac- 
tors tend to cause wide fluctuations 
in supply. There is no doubt, though, 
that an integrated business will tend 
to produce longer than a non-inte- 
grated business. 

4. Takes the gamble out of grow- 
ers’ hands. 

Few growers are financially able 
to stay through several] bad markets. 
Charles Vantress made a very pene- 
trating observation when he said that 
volume production tends to hurt the 
small broiler grower most. This is 
true because volume production usu- 
ally results in decreasing margins, 
lowering the net income from a given 
number of broilers. This is the rea- 
son for the rapid increase toward 
larger number of broilers per grower 
—an attempt to maintain or increase 
incomes. 

5. Results in rapid adoption of new 
ideas and methods, even those de- 
manding rather sizeable outlays of 
capital. 

An integration may have larger 
capital resources and/or borrowing 
power than a non-integrated business. 
This enables the integration to try 
out and put into practice new ideas. 
For example, bulk feed bins require 
considerable financing on someone’s 
part and fit into an integrated pro- 
gram. 

6..Eliminates some costs, especial- 
ly sales costs from one phase to an- 
other. 

Inasmuch as sales cost is a big fac- 
tor, this savings may be important. 
The hatchery, feed mill and process- 
ing plant may reduce costs by oper- 
ating at capacity throughout the 
year. This has many advantages be- 
cause of the desire for year ‘’round 
employment by most workers. 


Disadvantages 

The above advantages are those 
advanced by most of the industry 
leaders who have discussed the prob- 
lem of vertical integration. There 
are disadvantages, however, other- 
wise the whole industry would be 
completely integrated. The main dis- 
advantages are: 

1, Large capital requirement. 

Marshall Durbin estimated that $2 
million would be required for an in- 
tegrated firm to produce 100,000 
broilers weekly, own the houses, pro- 
duce hatching eggs, grow broilers, 
run hatchery, feed mill, processing 
plant and have capital for operations. 
Actually, 100,000 broilers weekly is a 
rather smal! output for a processing 
plant, and the capital requirement 
could easily triple that shown above. 

2. Difficulty in organizing a 
smoothly operating unit. 

Not all people have the ability to 
coordinate the entire operation. Also, 
it is very difficult, if not impossible, 
to operate all phases at peak effici- 


ency. This is why most integrations 
have some leeway in their operations. 
There are times when hatching eggs 


must be purchased from _ supply 
flocks outside the organizations, and 
there are often times when broilers 
must be purchased wherever they 
may be available. 


Overproduction Danger 

3. May result in prolonged over- 
production. 

This has considerable evidence to 
back it up, but actually may not be 
as important as it appears on the 
surface. Any operation will continue 
as long as it is financially able to do 
so, even though it is losing money. If 
integrations keep output up during 
low price periods it may be an indi- 
cation that they are not suffering 
losses to the same extent as non- 
integrated operations. 

4. Large overhead is required. 

Several people even stated that 
this is going back to the peonage 
system. To me this is a pretty dras- 
tic statement. I wonder if they refer 


to the workers in their feed mills and 
equipment manufacturing plants as 
peons. Actually, broiler growers in 
the South and elsewhere are free 
agents to deal with whomever they 
wish. They are very similar to the 
wage earner in the factory in that 
they are guaranteed an income while 
they are growing broilers. Their in- 
comes are very comparable to what 
they can make in nearby jobs. 

So far I’ve discussed some of the 
advantages and disadvantages of ver- 
tical integration as seen by industry 
leaders and myself. There are prob- 
ably other advantages and disadvan- 
tages that I have not listed, but I be- 
lieve I’ve covered the major ones. 
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The question can now be raised as 
to how far integration will go. There 
are some who feel the trend has 
about reached its peak. Meade Sum- 
mers of the Ralston Purina Co. is 
one of these. He doesn’t think the 
trend is good for the industry and 
thinks there will be a tendency to go 
in the other direction. Others, how- 
ever, fee] that the trend will continue 
and that some day the industry will 
consist of many integrations. 

Personally, I feel that the trend 
is a long way from over. Actually, 


I don’t believe we’ve seen anything 
yet. The broiler business is a natur- 
al for a completely integrated opera- 
tion but only a few have been able to 


This Year? 
PROFIT OR LOSS 


on Your Stored Grain 


Douglas has a new movie and 
a new folder on TETRAKOTE 


TETRAKOTE is a liquid grain protectant that is ap- 
plied to clean grain as it goes into stérage, or to 
grain that is being turned or resealed. TETRAKOTE 


which explains how you can 


meet new government grain 
sanitation requirements and 
increase your profits, Write 


for either or both. 


Hayglas 


CHEMICAL 


670 146TH AVE 


oe 
AUGUSTA 


CORPUS CHRISTY TEX 


DOUGLAS CHEMICAL CO. 
620 East 16th Avenue, North Kansas City, Mo. 
C) Send free copy of TETRAKOTE brochure, - 
Send movie reservation information, 
Name 
a 
Address 
City State 
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leaves a prorec on ime gram Kerners- 
that keeps insect infestation rom starting in 
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new government sani- 
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“Mother, why 
does this feed 


“Because it’s protected with\ 


Koppers BHT... and 
that makes it better 


~ for you, too!” 


Koppers Micro-Ground BHT Anti- 
oxidant—a new powder form of bu- 
tylated hydroxy toluene—keeps poul- 
try feed palatable and nourishing 
because it protects feed from turning 
rancid during storage, and it protects 
vital nutrients from deteriorating. By 
preserving and improving utilization 
of vitamin E, it prevents encephalo- 
malacia, or “crazy chick” disease. 
In a ton of feed, just a quarter of a 


during processing and storage, and 
preserves added fats. 

Koppers BHT has proved effective 
and has been approved for use in both animal 
and human foods. It is odorless, colorless, 
tasteless. It is available in the form of 
white crystals for wet mixing, as well 
as the new Micro-Ground powder 
form which was developed especially 
for dry mixing in animal and poultry 
feeds. Write for full information. 
pound of Koppers BHT stabilizes Koppers Company, Inc., Dept. F-96, 
vitamin A, vitamin E, and carotene Chemical Division, Pittsburgh 19, Pa. 

Koppers BHT is distributed by: 


Peter Hand Foundation 
Chicago 22, Illinois 


KOPPERS 
CHEMICALS 


Sales Offices: PITTSBURGH - NEW YORK - BOSTON - PHILADELPHIA - ATLANTA - HOUSTON - CHICAGO 
DETROIT - LOS ANGELES - SAN FRANCISCO In Canada: Dominion Anilines and Chemicals Ltd., Toronto, Ontario 


McKesson & Robbins, Inc. 
New York 17, New York 


The Ray Ewing Company 
Pasadena 5, California 


If you have customers who are 
not feeding oyster shell to their 
laying flocks, suggest a trial with 
Eggshell Brand. This low-cost cal- 
cium source will improve egg quali- 
ty, and BUILD EXTRA BUSINESS 
FOR YOU. 


Eggshell Brand is soft, digestible 
pure reef shell. 


“Lotta Dozen” 


Mihi 


YEARS 
OF 
SERVICE 


SOUTHERN OYSTER SHELL MILLING CORP. 


MOBILE, ALABAMA 


TAKES TO THE ROAD—“The Champ”, a 4,000 Ib. cow, 25 times normal size, 
started a five-year educational truck tour of the nation with the official bless- 
ings of its creators, the Ralston Purina Co. and its president, Raymond E. 
Rowland, left, shown with H. R. Stickel, assistant-to-the-president of the 
White Motor Co. A White highway tractor is pulling the huge plastic and 
fiberglas model on a specially designed trailer. Inside the animal, spectators 
are able to see the ribs, beating heart, breathing lungs, and stomachs on one 
side. The opposite side shows development of an unborn calf. Its first big show- 


ing was at the Illinois State Fair. 


make it click so far. There seems to | 
be several prerequisites for a success- 
ful integration. 

First, a processing-chain store (or | 
meat packer) combination. The back- | 
bone of most integrations is a regular | 
sales outlet. All the other phases 
hinge upon the ability of the process- 
ing plant to successfully move the 
finished product. 

Competent Team Needed 

The second prerequisite is a highly 
competent team to operate the or- 
ganization. No one man is capable 
of running a large-scale integration. 
He must have key executive person- 
nel in charge of the hatchery, feed 
mill, processing plant and_ sales. 
Without these, the integration is in 
for rough sledding. 

I believe we will see a continued 
trend toward dealer-owned broiler 
houses. Labor is becoming an acute 
problem in some areas and it is dif- 
ficult to find people willing to raise 
only 5,000 broilers every 10 weeks. 
With reduced margins the grower 
can barely make a living on such a 
small number, and yet few growers 


| dealers find 


have the capital to build 30,000 and 
40,000-capacity broiler units. Many 
they can hire broiler 
growers to take care of large units 
such as these at a lower cost per 
1,000 birds than if the grower owns 
his own house and equipment. I don’t 
believe dealers will ever own all of 
their own broiler houses and equip- 
ment but I believe the trend will con- 
tinue in this direction. 
What to Do? 

If integration is coming, what 
should I do? I believe I would sharp- 
en my pencil and figure the advan- 
tages of my integrating. Actually, 
my set-up might be such that I would 
be inviting trouble to integrate. This 
is especially true when one considers 
getting into the processing business— 
the toughest of all the phases to op- 
erate successfully. 

I would want to know what might 
happen to me if I failed to integrate. 
If the consequences should appear 
disastrous, I would prepare my busi- 
ness for the day it would be neces- 
sary to do so, and not integrate until 
the advantages were clear-cut. 


Check 
these features: 


Model “R” Hytrol 


@ Lightweight, sturdily 
constructed 

@ Ruff-Top belt for longer 
life 

® Loads at floor level 

@ Reversible at flip of switch 

Sizes—10 te 21 ft 


Model “B” Hytrol 


@ Handles 150 Ib. bags, boxes, 
cartons 
@ Elevates hydraulically to 45 


degrees 
@ Ruff-Top belt, with or 
without cleats 
@ Reversible at flip of switch 
@ Sizes—10 to 22 ft. 


OR CALL 
COLLECT 


ANdover 
3-228 


| | WHY GRAIN, FEED and SEED MEN LIKE 


MODEL “R" HYTROL 

A lightweight aluminum 
folding conveyor for com- 
plete portability. 


These versatile conveyors are so 

completely flexible in use that every 
stacking or loading job can be done 

with a maximum of worker 
satisfaction and a minimum 
of time and labor. 


MODEL “B” 
HYTROL 

A heavy-duty port. 
able, folding 
veyor, bullt for 
long life. 


BOTH MODELS FOLD 


“See your Seedburo Representative” 


(SEED TRADE REPORTING BUREAU) 


EQUIPMENT COMPANY 
GS «Dept. FS-9, 618 W. Jackson Bivd., Chicago 3, Ill. 


ae 
\ SEEDBURO Portable HYTROL 
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ASK THE ONE WHO EATS THE FEEDS THAT USE 


MERRY MIXER 
DEHVORATED ALFALFA 
GREENULES 


“I'll give it to you Cold Turkey— 
we've got it better than PEOPLE! 
Every day is Thanksgiving Day when 
MERRY MIXER'S on our menu! That's the 
De-Hy in our feeds this year... and it's turn- 
ing us into the plumpest, healthiest-lookin’ birds 
you ever saw. Put down that hatchet, Mac! YOUR 
Thanksgiving is next November!" 


Judge your De-Hy 2 ways: By purity, and by the physical pro- a cr OF ALFALFA PRODY ! 
perties of dispersion and handling ease. Next time order MERRY * EMERALD BRAND “5 
MIXER~—best both ways! 


CONSOLIDATED BLENDERS, INC. ’ 


Dept. F-8, FREMONT, NEBRASKA 
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Robert W. Jones 


Promotions Announced 


For 7 On Pillsbury 
Feed Sales Staff 


CLINTON, IOWA—Seven promo- 
tions in the sales department of the 
feed division of Pillsbury Mills, Inc., 
have been announced by Jack Hub- 


Louis R. King 


W. Gary Alford 


bard, general sales manager. Mr. 
Hubbard said the new moves will 
serve to strengthen and expand the 
feed division sales activities. 
Robert W. Jones, formerly Los An- 
geles plant sales manager, was ap- 
pointed manager of the concentrate 
mixing department. He will be trans- 
ferred to the division’s headquarters 


Leo V. Bilger 


James V. McAllister 


at Clinton, Iowa, and will be respon- 
sible for the national concentrate 
sales program. 

Louis R. King succeeds Mr. Jones 
as plant sales manager of the Los 
Angeles and Colton plants. He has 
been project sales manager at Clin- 
ton. 

W. Gary Alford has been named 


Dean and Alan Dungen, partners in Farmers 
Certified Mills Company, Lawler, lowa wrote that 
their Bryant Double-Duty Hammermill gives: 


“greater capacity - trouble free grinding 
low cost maintenance - power savings.’’ 


IF YOU WANT THE SAME COMPETITIVE AD- 
VANTAGES DEAN AND ALAN DUNGAN HAVE, 


completed.” 


They also said, “These facts are why we bought 
another Bryant Double-Duty for a new mill we just 


INSTANT SCREEN CHANGE 


is just one of the facts the brothers Dungan of 
Lawler, Iowa liked about their Bryant Double-Duty. 


The Bryant Simplex Screen Changer lets you 
change to any one of three screens from the work 
floor without stopping the mill. There is never any 
feed leakage—the screen enters from top of the mill, 
slides freely into grinding position and is locked 


securely by the exclusive Bryant screen lock. You 
can insert an extra screen manually in less than 
30 seconds without loosening bolts or using any tools. 


WRITE US FOR THE COMPLETE BRYANT DOUBLE- 


DUTY STORY. 


Diagram above shows operation 
of the Bryant Simplex Screen Changer 


WAMMERMILL 


BRYANT ENGINEERING CO. 
1514 Tenth Ave., Port Huron, Mich. 
Quality — our most important product fer 45 years, 


John F. Toeller 


Charles W. Dobbs 


egg marketing specialist in northern 
California. He was formerly sales 
manager of the Sacramento plant. 

Leo V. Bilger, formerly Ogden 
plant sales manager, has been ap- 
pointed Sacramento plant sales man- 
ager. 

James V. McAllister, Los Angeles 
area salesman, has been appointed 
Ogden plant sales manager. 

John F. Toeller, formerly Atchison 
plant sales manager, has been named 
sales manager in the Clinton, Iowa, 
area. 

Charles W. Dobbs, assistant to the 
director of sales training, has been 
appointed plant sales manager at 
Atchison. 

Mr. Jones joined Pillsbury in 1930 
as a retail salesman and transferred 
to feed sales in 1936. He was a sales 
supervisor in Iowa and Minnesota 
and became Los Angeles plant sales 
manager in 1954. 

Mr. King joined the feed division 
after his graduation from the Uni- 
versity of Iowa in 1948 and worked 
as a resale man, territory manager, 
advertising and promotion assistant 
and sales training director. 

Mr. Alford has long been associa- 
ted with the West Coast feed indus- 
try. He joined Globe Mills in 1933 
as a feed salesman and was a sales 
supervisor for Globe when it merged 
with Pillsbury in 1940. 


Mr. Bilger joined the company in 
1952 as a livestock specialist and 
the following year was appointed 
Ogden plant sales manager. 


Mr. McAllister became a Pillsbury 
feed salesman in 1955. He has been 
associated with feed sales since 1946. 

Mr. Toeller started as a Pillsbury 
resale man in 1942, progressing to 
territory manager, area manager 
and plant sales manager in 1954. 

Mr. Dobbs joined the feed division 
in 1950 as a salesman and later 
transferred to the sales training de- 
partment where he became assistant 
to the director. 


Colorado Dealers Plan 


February Convention 


DENVER, COLO. — The annual 
convention of the Colorado Grain 
Milling & Feed Dealers Assn. will be 
held here Feb. 24-26, it has been an- 
nounced by Otis P. Sherrill, presi- 
dent. 

Program plans will be made by the 
directors in October. 


APPROXIMATE COMPARATIVE COST PER 
UNIT OF EFFECTIVE PHOSPHORUS 
(Delivered Midwest) 


»hosphate 


$2.55 
6.65 
Dicalcium Phosphate ........... 4.60 
Defluorinated Phosphate ......... 4.50 
Low Fluorine Rock Phosphate ..... 4.20 

: WRITE for 
sample & price 


Soft Phosphate Inc., Box 31, Media, Pa. 
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Don R. Marsh 


TRANSFERRED — Spencer Kellogg 
& Sons, Inc., has announced the 
transfer of Don R. Marsh to the posi- 
tion of sales representative under 
Thomas J. Gould, district manager 
of the Baltimore territory. Mr. 
Marsh joined the company in 1948 
and has spent recent years in several 
capacities in the oilseed meals divi- 
sion where his latest assignment was 
as meal sales representative for the 
Ohio territory. He is a graduate of 
Washington & Lee University, Lex- 
ington, Va. 


Program Set 


For 6th Arkansas 
Feed Conference 


FAYETTEVILLE, ARK.—‘Modern 
Developments in Livestock Feed For- 
mulation” will be the theme of the 
sixth annual Formula Feed Confer- 
ence to be held at the University of 
Arkansas Sept. 20-21. 

The meeting will be held in the 
large animal laboratory of the new 
Animal Science Bldg. More than 150 
feed dealers, mixers and manufactur- 
ers from Arkansas and elsewhere are 
expected to attend. At last year’s 
meeting, more than 20 states were 
represented, according to Dr. E. L. 
Stephenson of the University’s De- 
partment of Animal Industry & Vet- 
erinary Science, general chairman for 
the conference. 

Among the program subjects are 
the following: “Quality Control in the 
Feed Industry,” Maxwell Cooley, 
Hoffman-Taff, Inc., Springfield, Mo.; 
“Stilbestrol and Other Hormones for 
Beef Cattle,” Dr. C. K. Whitehair, 
Michigan State University; “Milk Re- 
p'acers in Calf Nutrition,” Dr. Fos- 
ter Owen, University of Arkansas; 
“Utilization of Surplus Grain,” Dr. K. 
W. Scott, University of Arkansas. 

Other subjects will include: “Inter- 
relationship of Energy, Fat, Amino 
Acid and Protein,” Dr. E. L. Steph- 
enson, University of Arkansas; “Pel- 
lets and Pelleting,” Loren Burns, 
Agri-Tech, Kansas City; “Unidenti- 
fied Growth Factors in High Energy 
Rations,” Dr. J. H. Hare, Chas. Pfizer 
& Co. Inc; “Feeding of Feather 
Meal and Keratin Proteins,” Dr. O. 
H. Wilder, American Meat Institute 
Foundation, Chicago; “Processing of 
Protein Supplements for Optimum 
Nutrition Value,” Wilfred Witz, 
Archer-Daniels-Midland Co., Minne- 
apolis; “Winter Disorders in Cattle 
Fed Low Quality Roughage,” Dr. C. 
K. Whitehair; “The Feeding of Rice 
Hulls, Chicken Litter, Cotton Stalks, 


etc.,” Dr. M. L. Ray, University of 
Arkansas; “Nutrition of Rumen Mi- 
croorganisms,” Dr. O. T. Stallcup, 
University of Arkansas. 


Teenagers to Compete 


In Livestock Judging 


NEW YORK—Teenage boys repre- 
senting 47 states have won the right 
to compete in the finals of a nation- 
wide livestock judging contest in 
Kansas City on Oct. 19. 

Each of the youngsters already has 
received an award of $100 as first- 
place winner in his own state and 
each will get a free trip to Kansas 
City at the time of the Future Farm- 
ers of America convention as a guest 
of Chas. Pfizer & Co., Inc. 

This is the fourth year in which 
Pfizer, manufacturer of drugs, phar- 
maceuticals and antibiotic feed sup- 
plements, has sponsored the competi- 
tion. A total of $20,000 in prizes is 
at stake. 

This year’s Pfizer contest has a 
new feature. A teacher of vocation- 
al agriculture from each of the four 
FFA regions will receive $1,000, rec- 
ognizing him as having made the 
most outstanding contribution to 
teaching the fundamentals of live- 
stock judging. 


BUY and SELL through WANT ADS| 


W.H. NIGH & COMPANY 
Grain Feed Ingredients 
Rice By-Products 
312 Oil & Gas Bidg. FAirfax 3-8331 
HOUSTON, TEXAS 


THANK 
HEAVEN! 


’VE GOT 
A SECRET 
and 
» THEY CAN’T 
‘ TELL! 


ion 


aS 


Here’s the answer to increasing sales of dog 


food products—and enlarging your profits— 


it’s CEROPHYLLIN COMPOUND S-F! 


FOUNDED AND MANUFACTURED BY Ss 
NATIONAL CHLOROPHYLL & CHEMICAL CO. 


Division of Hofmann Industries, Inc. 


1070 BOARD OF TRADE BUILDING, KANSAS CITY, MISSOURI 
PHONE Baltimore 1-0204 


Much more potent than regular 
chlorophyll ingredients, CEROPHYL- if 
LIN COMPOUND S-F actually con- 
trols female mating odors during 
heat, yet does not affect conception 
or food palatability. Just released 
after two years’ unbiased testing at 
a leading agricultural college . . . 


DISTRIBUTED BY j 


Specifide, Inc. 


P.O. BOX 5305 INDIANAPOLIS, INDIANA 
Complete information—test results, recommended dosages, feeding methods, cost, marketing 
possibilities—are yours for the asking. WRITE US TODAY 
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versity of Georgia, Athens; Dr. Sidney Goff, White Laboratories, Inc., Kenil- 
worth, N.J.; Dr. W. N. McMillen, director of feed nutrition, A. E. Staley 
Manufacturing Co., Decatur, Ill., and Dr. John W. West, head of the poultry 
department, Oklahoma A&M College, Stillwater. 


SPEAK AT BROILER CONVENTION—Among speakers at the recent third 
annual meeting of the National Broiler Assn. at Indianapolis, Ind., were 
(from left to right): Harold H. Earthman, president of the NBA, Murfrees- 
boro, Tenn.; Dr. Charles K. Laurent, chairman of the poultry division, Uni- 


Output of Dry Skim 
Milk for Feed Up 


WASHINGTON—The July output 
of dry skim milk for animal feed to- 
taled 1,900,000 Ib., up 36% from a | 


year earlier but practically the same 
as the 1950-54 average. Dry butter- 
milk production totaled 6,800,000 Ib. 
in July, 24% greater than in July of 
1955 and 38% more than the average. 

These figures are reported by the 
U.S. Department of Agriculture in 


| 
| 
| 


the latest evaporated, condensed and 
dry milk report. 

Combined production of dry skim 
milk for feed in the first seven 
months of 1956 totaled 10,940,000 Ib., 
3% below the same period of 1955. 
Dry buttermilk output in the Janu- 


REPORT TO THE FEED INDUSTRY 


Contract feeder profits from 
‘Stilbosol’-fortified feeds 


Veteran contract feeder cooperates 
with his feed manufacturer to test 
‘Stilbosol’’ two ways. Gets 36.8% 
extra gain... 35% more income. 


by Eugene S. Hahnel 


Don Brink, Manager, Anderson Cattle 
Company, feeds about 3,000 cattle at 
a time on contract for a large meat 
packer. He buys local and western 
feeders, both steers and heifers, and 
brings them to his 600-acre ranch in 
the rich Mississippi River delta near 
Rolling Fork, Mississippi. 


On October 15, 1955, he put 2,000 
steers on his regular rations and fed 
them for 60 days. During this period, 
the average daily gain was 1.9 pounds. 
Then, on December 15, he started feed- 
ing ‘Stilbosol’-fortified supplement. . . 
his regular supplement with the addi- 
tion of ‘Stilbosol.’ After 60 days he 
again weighed the 2,000 head. Average 
daily gain had jumped to 2.6 pounds 
... an increase of 36.8%! 


Second Test... Similar Result... 
Next, Mr. Brink ran a direct-comparison 
test. A check lot on regular rations 
(ear corn silage, ground ear corn, com- 
mercial supplement) without ‘Stilbosol’ 
gained 1.8 pounds per day for 120 days. 
Another lot of 870 head (800 steers, 
70 heifers) were fed identical rations 
... plus ‘Stilbosol.’ These averaged 2.3 
pounds daily gain. . . an extra one-half 
pound per day due to ‘Stilbosol.’ 


Of course Mr. Brink thinks highly of 
‘Stilbosol’-fortified feeds. ‘“‘The better 
daily gains at less cost per pound have 
raised our income from cattle around 
35%. I’ve got to have it (‘Stilbosol’)!”” 


Don Brink (at scales) and Warren Travis, his feed manufacturer's representative, worked 
together on the two ‘Stilbosol’ tests made on Brink's ranch. Fifteen farm magazines 
with wide readership in heavy cattle feeding areas will carry Don Brink's success story. 


Lilly products 
for the feed industry 


PROCAINE-PENICILLIN-G 
CALCIUM PANTOTHENATE 
VITAMIN 
‘STILBOSOL’ 


‘Stilbosol’ is sold only to the 
feed manufacturing industry. 


* 1876 - Eightieth Anniversary - 1956 - 


(Diethyistilbestrol Premix, Lilly) 


‘Stilbosol’ Is Eli Lilly and Company's trad rk 
for Diethylstilbestrol Premix which is manufac- 
tured and sold under exclusive license granted 
by lowa State College Research Foundation, 
Inc., under its U. S$. Patent No. 2751303. 


EL! LILLY AND COMPANY, AGRICULTURAL PRODUCTS DIVISION, INDIANAPOLIS 6, INDIANA | 


ary-July period totaled 42,400,000 Ib., 
12% more than a year earlier. 

Manufacturers’ stocks of dry skim 
milk for animal feed on July 31 
amounted to 1,885,000 lb., up 22% 
from a year earlier but 40% under 
the 1950-54 average for that date. 
Dry buttermilk stocks totaled 6,618,- 
000 Ib., an increase of 23% from a 
year earlier but a decrease of 35% 
from the July 31 average, USDA re- 
ports. 

Sales by manufacturers of dry 
skim milk in July averaged 9.81¢ Ib., 
one fourth cent and nine tenths cent 
respectively below the preceding 
month and a year earlier. Combin- 
ing both human food and animal 
feed, the prices of dry buttermilk 
averaged 12.55¢ lb., practically un- 
changed from the preceding month 
but four tenths cent less than in 
July, 1955. 


Salesmen to Push 


Broiler Promotion 


RICHMOND, VA.—Some 2,000 of 
the nation’s top salesmen have started 
calls on food retailers all over the 
nation to urge them to tie their fall 
sales to the upcoming “Western 
Ranch Dinner” promotion featuring 
broilers as the meat, officials of the 
National Broiler Council have an- 
nounced. 

Scheduled for Oct. 20-Nov. 20, the 
idea promotion will feature a recipe 
using peaches, biscuits, milk for gravy 
and broilers. 

“The Broiler Council has tied in 
with the Cling Peach Board, Ballard 
Biscuits and Pet Milk to provide the 
most powerful advertising campaign 
ever scheduled to feature broilers,” 
according to Frank Frazier, executive 
vice president of NBC. 


ELEVATOR DESTROYED 
BENSON, MINN.— The Farmers 
Elevator Exchange elevator here was 
destroyed by fire recently. In addi- 
tion to the building, several thousand 
bushels of oats and a quantity of feed 
were destroyed by the flames. 
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Aluminum House 
Boosts Pig Gains 
In lowa Study 


AMES, 
experts 


IOWA-—-Animal husbandry 
have been emphasizing the 
importance of good management and 
housing and disease control in getting 
the performance from today’s 
improved feeds 

In connection with swine produc- 
tion, this has been particularly im- 
portant, for nutrition knowledge and 
the ability to formulate and manu- 
facture good feeds have generally run 
ahead of management and capital on 
the farm 

As Dr. Damon Catron of Iowa 
State noted, much of the future im- 
provement in swine production effci- 
ency will come in improved manage- 
ment, housing, breeding and market- 
ing—-making the best possible use of 
the scientiific feeds available. 

In line with this is a recent report 
from Iowa State on a study of hous- 
ing for growing hogs. 

The report says environmental pro- 
tection for growing hogs provided by 
aluminum-covered houses produced a 
higher daily rate of gain with less 
feed in an extensive experiment 
which has just been evaluated. 

Thamon Hazen, an agricultural en- 
gineer, reported that in an experi- 
ment conducted jointly with swine 
nutritionists at the college, pigs kept 
in aluminum covered houses during an 
eight-week test period last summer 
gained an average of 0.2 lb. more per 
day on 0.18 lb. less feed per pound 
of gain than pigs housed in galvanized 
steel covered houses. For the test 
period this amounted to 11.2 Ib. gain 
on 17.1 Ib. less feed. 

Pigs in the aluminum houses also 
gained an average of 0.1 Ib. more 
per day on 0.1 lb. less feed per pound 
of gain than those in wood houses 
with asphalt shingle roofs. However, 
the difference in average daily gain 
and feed efficiency between the alu- 
minum and wood, or the wood and 
steel houses was not considered statis- 
tically significant, he said. 

Nine hog houses were constructed 
for the experiment, all identical in 
design, having four pens measuring 


best 


8 ft. by 8 ft., with separate watering 
and feeding equipment in each pen. 
Three of the houses were covered 


with embossed aluminum, three with 
galvanized steel and three with wood 
carsiding, with asphalt shingle roofs 
over solid sheathing. 

Mr. Hazen said that 72 pigs of sim- 
ilar heredity and growth character- 
istics, averaging 110 lb. each at the 
start of the experiment, were carried 
over the eight-week test period to an 
average weight of 205 lb. The 72 pigs 
were selected randomly for placing 
into the nine houses, eight pigs per 
house. All animals were fed the same 
“free choice” ration, received the 
same temperature drinking water, 
and were managed as uniformly as 
possible. Animal weight and feed con- 
sumption were recorded at two-week 
intervals. 

From each of the three units of the 
same type covering material, one unit 
was selected randomly for housing 
instruments which kept continuous 
records of temperatures and relative 
humidity. Air temperatures were re- 
corded at levels of 6 in. and 36 in. 
above the floor and at the surface of 
the walls and roof. Periodic measure- 
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ments at selected test points were 
also taken in the remaining six 
houses to provide a check on the reli- 
ability of projecting the continuously 
recorded measurements to all houses. 

Although all houses came to essen- 
tially the same temperatures during 
the night, daytime temperatures in 
the aluminum units were noticeably 
lower. Lower daytime temperatures 
tended to increase feed efficiency by 
stimulating appetites, Mr. Hazen said. 

When the same test was repeated 
last winter, the different house types 
produced no significant difference in 
the rate of daily gain or in feed ef- 
ficiency. In the winter test. 144 pigs, 
averaging approximately 45 lb. each, 
were carried through an eight-week 
period to approximately 155 lb. 

Mr. Hazen pointed out that changes 
in house design or variations in cli- 
mate during the growing season may 
result in greater or lesser differences 
than were found in this comparative 
test of building materials. 

He added that the same experiment 
is in process again this summer. 
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FLAKED 
Dog 


Food 


larger litters 


healthier pups 
lower feeding 
costs 


RYDE & CO., 5425 W. Roosevelt Road, Chicago 50, Ill. 


This 
nourishment in 


good health 


comes om 


unique FLAKED Dog Food 
plies vitamins and minerals essential to growth and 
pets. Dogs like ‘Ryde's Flaked Dog 


Mo fuss. . 
it. wages Flaked Dog Food is ava lable in 5, 25 


ovides needed 


@ texture preferred by dogs. It sup- 


peal" for all 
food just os it 
or moistenin 
s don't tire o 


. has ‘‘Appetite- 


e bag. No soaking 
. and best of all, d 


bags for c c 


Machine 
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m 
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For larger capacity 
ask us about the 
Triumph No. 1200 
Corn Sheller 


Zip 


Write for full details about 


TRIUMPH 


COB BLOWING CORN SHELLERS 


e Only one moving 


manufacture 


part— . 
life bearings 


BUY THE BEST... 


OB BLOWING CORN SHELLERS 


OY THE BEST... 


TRIUMPH 
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FRIUMPH Division 
THE C. O. BARTLETT & SNOW CO. , 
6249 HARVARD AVENUE, CLEVELAND 5, OHIO 
e Send me catalog and delivery information about Zip Corn Shellers. 
I need capacity to handle about bushels per hour. ° 
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Your customers for cattle feeds can start getting cheaper 
gains right now with rations containing AUREOMYCIN 
Chlortetracycline 

AUREOMYCIN protects cattle from disease—gives them more 
vigor to withstand stresses of weather, shipment, changes in 
environment. 


AUREOMYCIN helps cattle go on feed faster and stay on feed. 


AUREOMYCIN keeps cattle doing well—with fewer sickness 
days, less respiratory troubles, more ‘‘bloom.’’ 


AUREOMYCIN assures extra pounds of beef at market— 


provides the cheap gains cattle feeders need to make a profit. 


AUREOMYCIN returns your customers as high as $9 in feed 
savings alone—for every $1 invested in feeding it. 


These are facts proved in field and experiment station trials 
over the past 5 years—and by cattle feeders who have been 
using AUREOMYCIN for the past 3 years. 

Recommend this proved antibiotic to your cattle feeders for 
more dollar returns on their cattle! American Cyanamid 
Company, Animal Feed Department, 30 Rockefeller Plaza, 
New York 20, N. Y. 


7@ears of use as the antibiotic that provides 
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In and Out of the Mil! 
Prater’s one stop IN and OUT OF THE Mii 5A TION, You can 
= unload, grind, mix and reload in justo few > h any formula! 
Your customer loses a minimum amoun! o | le volved for both 
of you, less power used and ao greater en f feeder patrons 
you can service. This means more profi!s' | FEED A AUTOMATION 
and Prater makes the most fully aviomotic chinery e for one stop 
service ... i's BLUE STREAK 


TRIPLE REDUCTION 
is the Only Key to 


For a good feed formula, you must first have good 
grains and supplements—and a good mix, too... 
BUT! If the grind contains a lot of flour, the farmer ; 
is feeding expensive feed because his livestock 

and poultry can't digest the unpalatable fines! : 
The farmer loses some of his feed budget and you 
may lose a good customer 


Blue Streak Granular Grind, which can be pro- 
duced only with Prater's patented TRIPLE REDUC- 
TION, is a grind without fines! This gives the 
feeder the maximum amount of nutritional value 
from his grains and supplements! Farmers know 
this and they seek out custom millers who are 
equipped with Prater Blue Streak Advance Custom 
Mills! Let one of our sales engineers show you 
more. And send for the booklet, ‘‘Granular Grind 
is Good Business!" 


REDUCTION 240 REDUCTION x REDUCTION 


Re Pro-sized particles are 7 to 2 
first produced in the rmly ed size AR 
crusher feeder and th pr 1 particle tak pla Final re 
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Uniformity Gf mixing is now more important tha: 
In addition to good grains, supplements and o 
@ more thorough mixing is required with todo 
potency antibiotics and vitamins being injectec 
in the ratio Gf grams-to-the-ton. TSM — Twin © 
- ing—-is one way of being sure! It's FORCE FLOW 
with two spirals. . not just one, insure UNIFO®: 
a perfect Blend. Let a Prater Consultant shov 
this-is true, Or send for the book on Blue Si 
Spiral Mixer. 
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AUTOMATION 


For the Nation's Mills 
.... for more than 
30 Years 


Prater Pulverizer Company 
1537 S. 55th Court, Chicago 50, Illinois 
Please send me the books I've checked — no obliga 
tion to me, of course! 
Granular Grind is Good Business! 
Blue Streak Twin Spiral Mixing 
] The new Blue Streak Hay & Grain Grinder 


MACHINERY MANUFACTURERS 
ASSOCIATION 
These books on 


Mixing and Grinding 
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Max Spencer 


PROMOTED — The promotion of 
Max Spencer to assistant plant man- 
ager of the Chattanooga, Tenn., plant 
of the Central Soya Co. has been 
announced by R. W. Fay, plant man- 
ager. Mr. Spencer is a graduate of 
Purdue University with a degree in 
chemical engineering. He joined Cen- 
tral Soya in 1947 as a member of 
the company’s technical division. In 
1955 he was appointed production 
engineer and later M&R_ superin- 
tendent at the Chattanooga plant. In 
his new position he will assist in the 
coordination of current activities 
with the expansion program which 
is now in progress at the plant. 


Beef Cattle Outlook 
To Be Reviewed at 
Minnesota Field Day 


ST. PAUL, MINN.—Prospects for 
feeding beef cattle are more encour- 
aging than they were a year ago. 

That’s the main point expected to 
be brought out in an outlook discus- 
sion by Dr. O. B. Jesness, head of the 
University of Minnesota’s agricultur- 
al economics department, at the an- 
nual Beef-Grasslands Field Day, Sept. 


Make Your Customers 
GOOD Customers... all year ‘round 


SUPREME Brand 


Condensed BUTTERMILK 


HERBERT K. CLOFINE, Inc. 


MILK PRODUCTS 
315 South Smediey St. Phila. 3, Pa. 


MOVING? 


If you are moving, tell us about 
it, won't you? Your weekly 
copy of Feedstuffs will not fol- 
low you unless we have your 
new address right away. Make 
sure you don’t miss a single im- 
portant issue . . . and help us 
make the correction as quickly 
as possible by giving us your 
old address tc >. 
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P. 0. Box 67, Minneapolis 1, Minn. 


18, at the university’s agricultural 
experiment station, Rosemount. 

The price spread between grass-fed 
and lot-fed steers is wider than last 
year, according to Dr. Jesness. A bet- 
ter selling price per hundredweight is 
in prospect for fed cattle of good 
quality. 

In general, beef feeding promises to 
be more profitable in late 1956 and 
1957 than it was a year earlier, Dr. 
Jesness says. Hog numbers are down 
from last year, meaning the total 
meat supply will be reduced and beef 
will have less competition from pork. 

Prices for fed cattle should be 
strong through early fall and then 
may taper off, depending on how the 
summer-started cattle come in to 
market. 

Right now, more cattle off grass 
are going to slaughter than a year 
ago and cattle are being moved in 
and out of feed lots with shorter feed- 
ing. Feeders are expected to sell 70% 
of July 1 inventories by Oct. 1, com- 


pared to 68% a year ago, Dr. Jesness 
says. 

Due to poor western range condi- 
tions, there may be a heavier selling 
of young stock cattle this fall. The 
supply of feeding cattle is a little 
larger than a year ago. Feeder cattle 
prices may be lower. 

There was a record number of cat- 
tle on Jan. 1, 1956. If the present 
cattle cycle follows the usual pattern, 
says Dr. Jesness, total numbers of 
cattle should turn down soon, but no 
positive indication of that is yet in 
sight. 


Foreigners Visit 


NORWICH, N.Y.—A group of ag- 
ricultural officials from Iran, Indo- 
nesia, Jordan, the Philippines, Thai- 
land and Greece, guests of the U.S. 
Department of Agriculture, recently 
toured the laboratories of the Nor- 
wich (N.Y.) Pharmacal Co. The visit- 
ors received information on the use 
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of the nitrofurans in agriculture, par- 
ticularly in the prevention and cure 
of a variety of animal diseases. The 
nitrofurans are a class of antimicro- 
bial drugs produced exclusively by 
Eaton Laboratories, a division of the 
Norwich Pharmacal Co. Norwich offi- 
cials who conducted the tour were 
Kenyon Hayes, assistant director of 
research, and Dr. Henry E. Paul, as- 
sistant research director. 


Mill Damaged 


MINNEAPOLIS — Ellis English, 
president, Commander-Larabee Mill- 
ing Co., reports his firm expects to 
complete repairs in time to put its 
St. Joseph, Mo., flour mill back in 
operation some time next week. The 
mill sustained an explosion and fire 
Sept. 10. 

Mr. English said the accident is 
believed to have occurred from an arc 
welding torch being used on the out- 
side of a flour bin. Two men were 
slightly injured. 


NOW... 


STABILITY —Open-container storage tests (3 weeks at 113° F, 
both dry and at 100% rel. humidity) proved Peter Hand E’s stability 


under the most trying conditions. 


AVAILABILITY— Peter Hand E comes in the same free-flowing, 
hard beadlet form that has proved so effective as a coating for Peter 
Hand Vitamin A. This coating is known both for its high protective 
quality and for its ready digestibility —quickly releasing Peter Hand 
Vitamin E in the intestinal tract for complete biological activity. 


RELIABILITY—Peter Hand Research Laboratory and Experi- 
mental Farm constantly test Peter Hand products to assure highest 


quality and effectiveness. 


ALSO SUPERIOR QUALITY 
CUSTOM PREMIXES BLENDED TO 
YOUR EXACTING SPECIFICATIONS 


© 1956, P.H.B. Co. 


PETER HAND 
FOUNDATION 


Division Peter Hand Brewery Co. 
1000 W. North Avenue, Chicago 22, Illinois «> MOhawk 4-6300 


SUPPLEMENT 


Contains 20,000 ot 
Vitamin E& per pound 


Day by day scientific research in- 
creases our consciousness of the im- 
portance of Vitamin E in livestock and 
poultry rations. 


Some common results of low Vitamin E 
rations. 


® Poor fertility and hatchability in turkeys. 
@ Enlarged hocks in turkeys. 

“White muscle disease” in calves. 

"Stiff-lamb disease.” 

* “Crazy chick disease” in poultry, 

* “Yellow fat disease” in mink, 


Mail this coupon for complete detalis 


Peter Hand Foundation | 
1000 W. North Ave., Chicago 22, Ill. 


Please send me full data and recommended usage on 
Peter Hand Vitamin E Supplement. 


| 
4. 
| 
| 
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High-Speed, Low-Platform Feed Scale 
Speeds Production . . . Guards Profits 


Speeds manual sacking or check- 
weighing of feedstuffs two ways 


bring indicator to rest quickly, 
and magnified indication makes 
possible an accurate reading at 
a glance. Overweights are elim- 
inated, production is held to 
exact weight. Weighing platform 
is only 614 inches from floor— 
minimizes lifting of containers. 
Open construction permits easy 
cleaning. Weighs accurately in 
out-of-level - position. 
Write for complete 
information on Model 
1120-V. 


Sales and Service from 
Coast to Coast 


Better quality control Beales 


Better cost control 


THE EXACT WEIGHT SCALE COMPANY 


908 W. Fifth Avenue, Columbus 8, Ohio 
In Canada: P.O. Box 179, Station S, Toronto 18, Ont. 
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MODERN SIGN—In front of his store, adjacent to a well-traveled highway 
is the above sign of feed dealer Frank M. Bell, Mobile, Ala. Mr. Bell is shown 
at the right. He has developed a one-stop farm supply store, emphasizing 
complete feed lines and services, fertilizers, seeds and equipment. Another 
unique promotion is providing the free services of a purbred bull for cattle 
of customers. Mr. Bell says he has traced many feed sales directly to this 
special service. 


Alabama Dealer's Policy 


Services of Purebred Bull 
Provided Free to Customers 


By AL. P. NELSON 


Frank M. Bell, feed dealer of Mo- 
bile, Ala., believes that it is a feed 
man’s duty to help farmers improve 
their herds, and so he offers his cus- 
tomers the free use of a purebred 
Brown Swiss bull. Farmers have been 
quick to avail themselves of this spe- 
cial service for their herds. 

The bull cost Mr. Bell $400 when 
young, and he has now raised it to 
full size. Farmers borrow the bull for 
cattle other than Brown Swiss, but 


since the bull has been made avail- 
able more farmers are getting pure- 
bred herds, Mr. Bell says. 

Mr. Bell says the bull is a walking 
advertisement for our business. “I 
have won many new customers be- 
cause of this bull. And this type of 
promotion certainly ties in well with 
the feed business,” he adds. 

Dairying and cattle raising have 
been growing rapidly in the Mobile 
area the past few years and most of 
this dealer’s feed volume is done with 
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VITAMIN A 
VITAMIN E 


Choline Replacement 
Fat Antioxidant 
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dairymen, although there is also a 
good volume in poultry feeds, too. 

Mr. Bell has one outside salesman 
who is constantly visiting farmers, 
talking over their feed, fertilizer and 
other needs with them. This sales- 
man, too, mentions to farmers the 
availability of the Brown Swiss bull 
for breeding purposes, and signs the 
farmers up on an appointment basis 
if they wish to use the bull’s services 
for their herds. By visiting farmers 
in this manner, the salesman is able 
to talk milk and weight gains with 
dairy and cattle raisers and help them 
in their programs. 

The orders which the salesman 
gets are delivered on a route system 
basis. This plan enables Mr. Bell to 
cover his territory thoroughly. He 
himself likes to visit farmers when- 
ever his schedule permits. He feels 
that constant personal contact is im- 
portant in securing and retaining cus- 
tomers. 

He does considerable newspaper 
and direct mail advertising, but feels 
that such advertising is doubly effec- 
tive when followed up with personal 
calls. 


Close Relationship 


“The customer wants to feel very 
close to his feed dealer,” says Mr. 
Bell. “He wants to know that the 
dealer is watching what he does on 
the farm, is interested in his progress 
and welfare, and is always ready to 
lend a hand if necessary to help the 
project along. That’s why a lot of 
personal contact is necessary in this 
business.” 

This dealer also keeps his collec- 
tions in good control, especially from 
dairy farmers. When a dairy farmer 
gets behind in payment of feed 
accounts, then he is visited by Mr. 
Bell or the salesman to find out why. 
If the farmer pleads lack of cash, he 
is told that dairy farmers get paid 
twice a month for their milk in this 
area, and that should enable them to 
pay up their feed accounts or part of 
them. This sort of approach usually 
results in some cash on accounts be- 
ing procured. 


Constant Follow-Up 


“While the percentage of slow ac- 
counts on our books is small,” says 


FERTILIZER 


DANNEN MILLS, INC. 


Mr. Bell, “nevertheless we make no 
profit on the sales until that money 
is collected. We find that constant 
follow-up on slow accounts brings the 
money in faster. If you neglect those 
accounts, the customer who owes will 
also neglect paying you.” 

This feed firm does a great deal 
of grinding and mixing and also 
sells straight ingredients. Mr. Bell is 
constantly working toward what he 
cal's a “one-stop service” for farm- 
ers. By this he means that the farm- 
er can come here to buy straight feed 
ingredients, or formula mixed feeds. 
He can also bring his grain to be 
ground and mixed with concentrates. 
He can buy by the bag or by the ton. 
If he wants a poultry and livestock 
remedy service, he can get this. 

At the one-stop store the farmer 
can also buy seeds, fertilizer, garden 


tools, insecticides, sprayers, farm 
hardware, baby chicks and other 
things. 


Because he is working toward the 
“one-stop service” Mr. Bell this year 
is planning to build an extension on 
the front of his building. He has been 
watching articles and pictures in 
Feedstuffs for several years on this 
subject, has clipped many pictures of 
new store fronts, and from this selec- 
tion has chosen his new type of store 
front. 


“We are located on an important | 
highway at the south end of Mobile,” | 
Says this dealer, “and many farmers 
come by our store on their way to 
town. The new front will attract 
more attention and should build more 
traffic. We will have visual windows, 
plenty of lighting and our drive-in 
parking space will be ample. The 
farmer who wants practically any- 
thing for his herds and flocks, garden, 
lawn and buildings, will be able to 
get it here.” 

This past year Mr. Bell erected a 
fine, sturdy billboard near the high- 
way, directly in front of his premises. 
The sign has black, white and red 
lettering and can easily be seen by 
highway traffic. The copy is the same 
on both sides. 


“You've got to go modern on signs, 
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display and service nowadays,” re- 
ports Mr. Bell. “These improvements 
show customers you want to get their 
business by trying to serve them 
better.” 


National Fisheries 
Institute Sets Dates 


WASHINGTON—tThe annual con- 
vention of the National Fisheries In- 
stitute in 1957 has been set for April 
26-May 1 in the Edgewater Beach 
Hotel, Chicago, it has been announced 
by Howard O. Sturgis, director of the 
industrial products division. 

Mal Xavier, assistant general man- 
ager of the institute, Washington, is 
in charge of arrangements. 


TRADE MARK RES: 
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“Why Portable Mills Make Money > 
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New Model Jay Bee Portable Feedmaker 


“The Complete Goed Mill on Wheels” 
WHAT THIS OWNER SAYS: 


3 
eee 


“ALL-IN-ONE” FEEDMAKER 
wee BEATS THEM ALL 


eS Just think of it! Not just a mobile grinder but a 
; ee complete modern feed t on wheels. That's 
the JAY BEE ALL-IN-ONE. Designed to give 
maximum service right on the farm. Note these 
features: 
®@ High capacity for 
fast production—8 
to 10 tons per hour. 


4 
~ 


PURINA 


® Deliver bulk or 
sacked. 


si for 
Hydraulic auger for po 
quick bulk unload- @ Handles roughage 
ing. with 20" width in- 
dustrial type ham- 

@ Air system for re- mermill. 


moving dirt and 


® Unique molasses 
chaff from feeds. system. 


CLIP AND MAIL FOR FULL INFORMATION 


J. B. SEDBERRY, INC., FRANKLIN, TENN. 
Please send me full information on JAY BEE All-in-One 


Cc. C. Morrow, Tennessee State Hatchery, Columbia, Tenn., 
Purina dealer who owns the unit shown above, says: “We 
like our machine very much. It really dees a job in a hurry. 
We also appreciate the prompt and courteous service you 
give.” 

ALSO NEW—JAY CORNSHELLER 


Specially Designed for Mobile Use 


- 
| 
| 
A LIVE YEAST CULTURE 
* footed animals and poultry. Supplies all 
tector Vitamins including B. plus other 
‘ | Write or wire for sample and prices. 
| 
> 
A complete modern mill on wheels. Grinds farmers grain. = : 
| Mixes with concentrates and molasses right on farm. Here My : 
| are four major reasons why JAY BEE ALL-IN-ONES make > Ragiles ‘ 
money: 
4 Farmers want the convenience Eliminates competition — 
of on-the-farm service gues 
gs it saves time labor. 4.4 milling odvertisement for 
DANNEN a MAM 
C—™ 
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EXPELLER 


SOYBEAN 


PEASIZE CAKE 


43% PROTEIN — 4% FAT 


The High - Fat, High - Protein 
High - Energy Basic Ingredient 
for All Feeds and 


DOG FOOD RATIONS 


PREFERRED by Feed Manufacturers from 
Coast to Coast 
AVAILABLE in carloads and trucklots 
throughout the year from our 
centrally located plant 


ILLINOIS SOY PRODUCTS COMPANY 


SOYBEAN PROCESSORS 


SPRINGFIELD, ILLINOIS 


OIL MEAL 


Phone 23391 


Distributed in Arkansas, 
Oklahoma and Texas by 


The Tommy Thompson Co. 


3617 Dryden Road Fort Worth, Texas 
elephone: WAinut 3-0005 


W. Don Hathaway 


Fulton Bag Expands 


Controller Department 


ATLANTA — Clarence E. Elsas, 
executive vice president of Fulton 
Bag & Cotton Mills, has announced 
an expansion of the company’s con- 
troller department and has named 
Charles H. Burns, Atlanta, as cor- 
porate controller. 


Two other controllers have also 
been added, one serving the com- 
pany’s bag division and the other for 
the company’s textile division. Named 
controller of the bag division with 
headquarters in New Orleans is W. 
Don Hathaway, formerly of Chicago, 
Ill. Appointed controller of the tex- 
tile division is Warren W. Danner, 
formerly of Columbus, Ga., who will 
now make his home at division head- 
quarters in Atlanta. 


Mr. Burns attended Northwestern 
University and joined the Fulton or- 
ganization in 1952. Prior to that time, 
he was a senior executive officer with 
one of the nation’s largest public ac- 
counting firms. 

Mr. Hathaway attended Ohio State 


COOLAIRE 


costs. 


Fe/442 


SPROUT-WALDRON 


YOU’LL SAVE MONEY with this combined 
cooler and dryer, crumblizer, and cleaner and 
grader with scalper. Only one foundation is re- 
quired. No expensive interconnecting spouting 
is needed. Floor space is saved. All drives, mo- 
tors, and motor supports are furnished as part 
of the package unit. And the assembly can be 
easily bolted together and installed by semi- 
skilled labor, eliminating expensive installation 


Coolaire handles all sizes of pellets and 
cubes efficiently. A built-in by-pass allows the 
production of either pellets or crumbles without 
switching screens. Automatic Pellet Flow Con- 
trol starts feeder only when cooler is full, pre- 
venting hot pellets at start of run. Additional 
cooling sections may be added for increased 
capacity — an important cost-saving feature. 
Coolaire can be installed without the crumb- 
lizer, which can be added later, if desired. It 
can be obtained with movable louvers—a new 
Sprout-Waldron first that insures cool pellets 
on short runs as well as on production runs. 
Get détails now. Write for Bulletin 105. 


SPROUT-WALDRON 
—— "he Beet ie Equsomont Since 1866 —— 


61 LOGAN STREET » 
Exclusive Canadian Distributors: Strong-Scott, Limited, Winnipeg 


PELLET MILLS + HAMMER, ROLLER, ATTRITION, AND BURR STONE MILLS 
MIXERS + SCREW, BELT, ANO PNEUMATIC CONVEYORS «+ 
ELEVATORS + CUTTERS, CRUSHERS, AND FEEDERS + REELS, 
SEPARATORS, AND ASPIRATORS + 


with the 


A. ©. SMITH PERMAGLAS STORAGE UNITS 
BUHLER BROTHERS FLOUR MILLING EQUIPMENT 


Sprout-Waldron’s BIG PLUS assures 
you of expert engineering counsel 
and guidance on installation 

and application.. 
workmanship and service... plus a 
reliability based on 90 years of 
dependable service to the feed 


industry and a desire to continue 
for another century. 


MUNCY, PA, 


BUCKET 


BULK FEED TRUCKS 


. plus finest 


Charles H. Burns 


Warren W. Danner 


University and became a certified 
public accountant in Illinois. He was 
associated with a national account- 
ing organization and later became 
controller of a large foundry and 
machine company in Chicago before 
joining Fulton. 

Mr. Danner attended Young Har- 
ris Junior College in Georgia. He was 
associated with a number of Georgia 
cotton mills in accounting work be- 
fore coming to Fulton. 


USDA Gets Out Leaflet 
On Alfalfa Weevil 


WASHINGTON — A new eight- 
page leaflet, describing methods for 
contro] of the alfalfa weevil, major 
pest of fhe nation’s most valuable 
hay crop, has been published by the 
U.S. Department of Agriculture. 

Leaflet No. 368, “The Alfalfa Wee- 
vil: How to Control It,” describes 
the pest’s way of life and discusses 
its control through proper crop man- 
agement and use cf insecticides. 

This publication, written for alfalfa 
growers in both the East and West, 
recommends special practices for 
each of the two regions. 

One new approach to weevil con- 
trol mentioned is by a small, black 
wasp that often kills 80 to 90% of 
early-season weevil larvae in the 
western states. This wasp is being 
introduced into some eastern areas 
infested by the alfalfa weevil. 

Precautions in handling insecti- 
cides are also covered, including nec- 
essary waiting time before livestock 
are grazed on sprayed or dusted al- 
falfa. 

Single copies of the leaflet may be 
obtained free from the Office of In- 
formation, U.S. Department of Agri- 
culture, Washington 25, D.C. 


New Mexico Dealers 


Plan Convention 


ALBUQUERQUE, N.M.—The New 
Mexico Grain & Feed Dealers Assn. 
has scheduled its convention for Jan. 
13-15 at the Hilton Hotel here. 

H. B. Hening, P. O. Box 616, Albu- 
querque, is executive secretary of the 
association. 


DIVIDEND DECLARED 

CHICAGO—The board of directors 
of International Minerals & Chemi- 
cal Corp. has declared the regular 
quarterly dividend of $1 a share on 
the 4% cumulative preferred stock 
of the corporation and a quarterly 
dividend of 40¢ a share on the com- 
mon stock of the corporation, both 
dividends payable Sept. 30, 1956, to 
stockholders of record Sept. 20, 1956. 
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Dog food maker, what of vitamin E? 


It’s hard to know how"much vitamin E is in a dog food, if you rely on 
vitamin E in its raw, unstable form. For whatever vitamin E happens to 
be originally present may disappear in processing and storage. 
The best way to satisfy the vitamin E nutrient requirements of dogs* 
is to make sure that you are using the most stable form of the vitamin, the 
esterified form that appears in Myvamix® Vitamin E Feed Supplement. 
Despite heat, moisture, and minerals, tests show the effectiveness retained 
for as long as six months of storage"at 100 F. With a soy meal base, Myva- 
mix is a dry, non-dusting, easy-to-use material with 20,000 International $i 


Units of Vitamin E to the pound. producers of 


For information or a quotation on Myvamix Vitamin E Feed Supple- ° 
ment, write Distillation Products Industries, Rochester 3, N. Y. Sales | “ 
offices: New York, Chicago, and Memphis ¢ Charles Albert Smith Limited, yvei m iX Vitamin E 


Montreal and Toronto. 


*Nutrient requirements for dogs, Publication 300, Agricultural Board, P A: F 
Division of Biology and Agriculture, National Research Council 5D) WIA ° Also... vitamin A... distilled monoglycerides 
D 2 


hy ...more than 3500 Eastman Organic 
Chemicals for science and industry 


Distillation Products Industries iso division o¢ Eastman Kodak Company 
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H. Yacowitz J. R. DeZeeuw 

TEXAS CONFERENCE SPEAKERS—Authorities on animal nutrition from 
colleges and industry will appear on the program of the Texas Nutrition 
Conference scheduled for Oct. 4-5 on the campus of Texas A&M College, Col- 
lege Station. Among the outstanding speakers will be Dr. R. H. Bunnell of the 
applied nutrition laboratory, Hoffmann-LaRoche, Inc., Nutley, N.J., talking 
on antioxidants and vitamin E; Dr. G. L. Crenshaw, Dow Chemical Co., speak- 
ing on systemic animal insecticides; Dr. H. Yacowitz, head of the nutrition 
research department, the Squibb Institute for Medical Research, New Bruns- 
wick, N.J., talking on reducing feed costs by using separate rations for male 
and female poultry, and Dr. J. R. DeZeeuw, biochemist with Chas. Pfizer & 
Co., Inc., Terre Haute, Ind., who will talk on unknown growth factors in pigs. 


Hardeman Milling Co. 
Now Magic Mills, Inc. 


McALESTER, OKLA.—The Harde- 
man Milling Co. of McAlester, Okla., 
has announced the change of its cor- 
porate name to Magic Mills, Inc. The 
move which is effective immediately 
incorporates the name of its leading 
brand of formula feed. C. T. Harde- 
man, president, indicated that the 
firm originally was called the Harde- 
man-King Co. when first entering 
business shortly after Oklahoma be- 
came a state. For many years it has 
operated under the’ Hardeman Mill- 
ing Co. name, manufacturing both 
flour and feed. Now the company 
specializes in the manufacture and 
sale of formula feed only. 


MOVES FEED STORE 
GRUNDY CENTER, IOWA—Ray 
Connell has moved his feed store 
from the Main St. location to his 
new building in the north part of 
town. 


Product of N. V. Philips-Roxane, The Netherlands 


re DEE MINERAL STABLE 
VITAMIN D,; 


Save more than $100 per ton on Dry D cost! 


SiN ALUMNI 
ACH FOUNDATION 


Approved for 


VITAMIN D 
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tests 


VITAMIN D, POTENCY OF BO-DEE UNDIMINISHED 
FOR PERIODS IN EXCESS OF 12 MONTHS 


In tests conducted by the Wisconsin Alumni Research Foundation—12 month 


tests at 30 day intervals—showed no loss of potency of Bo-Dee Mineral 


Stable Vitamin D3; when mixed with the following minerals: 


GROUND LIMESTONE 
STEAMED BONE MEAL 
CALCIUM PHOSPHATE 


MAGNESIUM SULPHATE 


FERROUS SULFATE 
COPPER SULPHATE 
MANGANESE SULPHATE 


COBALT SULPHATE 


TO THE BEST OF OUR KNOWLEDGE THESE 
RESULTS HAVE NEVER BEEN DUPLICATED 


WRITE TO US FOR INFORMATION ABOUT HOW YOU CAN SAVE 


130 Central Avenve, Holland, Michigan 
220 E. 42nd Street, New York 17, N. Y. 


THE BOWMAN GROUP 


New York Office George O. Adams 
220 East 42nd St. 385 Crescent Ave. 
New York !7, N. Y. Buffalo 14, New York 
Standard Sales Co. Arch Sales Company 
202 Cochran Bidg. 1406 E. 47th Ave. 
Meridian, Miss. Denver, Colorado 
Crittendon-Smith, Inc. 
514 Wallace S. Building 
Tampa, Fia. 


K. S. Crittendon, Inc. 
120 East Third St. 
Charlotte 2, N. C. 


Crittendon-Smith, Inc. 
3240 Peachtree Rd. Bidg. 
Atlanta, Georgia 


Chicago Office 


600 S. Michigan Ave. 
Chicago, Ill. 


Feed Associates, Inc. 
106-108 No. Court St. 
Marysville, Ohio 


FROM $100 TO $200 PER TON ON YOUR DRY D COST. 


BOWMAN FEED PRODUCTS, Inc. 


Durgin & Co. Kindstrom-Schmoll Co. 
116 Foundry 


Wakefield, Mass. 


M. A. McClelland Co. 
Dwight Building 
Kansas City, Mo. 


A. Lucius Company 
3007 Race Street 

O. Box 7244, Sylvania Station 
Foot Worth Texas 


Minneapolis, Minn. 
Frank Seitz Sales Co. 


1510.3ist Street 
Des Moines, lowa 


418 Flour Exchange Bidg. 
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Program Set for 
Cornell Nutrition 
Conference 


ITHACA, N.Y.— The program for 
the 1956 Cornell Nutrition Confer- 
ence for Feed Manufacturers in the 
Hotel Statler, Buffalo, Nov. 8-9, has 
just been released by Dr. G. F. 
Heuser, professor of poultry hus- 
bandry at New York State College 
of Agriculture, the conference chair- 
man. 

Sponsors of this annual event are 
the Cornell University departments 
of animal husbandry, poultry hus- 
bandry, biochemistry and nutrition, 
and the school of nutrition, in co- 
operation with the American Feed 
Manufacturers Assn. 

Approximately 600 are expected at 
the conference to hear 20 speakers 
describe recent advances in the sci- 
ence of nutrition and applications to 
feeding practices on farms. 

The opening talk on Nov. 8 will be 
given by Robert R. Spitzer, chairman 
of the Nutrition Council of the Amer- 
ican Feed Manufacturers Assn., who 
will discuss “Opportunities Unlimit- 
ed, and Responsibilities, Too.” Dr. 
L. C. Cunningham will discuss feed 
price prospects for 


| 1956-57. 


Other talks that day deal with re- 
cent developments in fat nutrition, 
parakeratosis in swine, phosphorus 
requirements of calves, recent devel- 
opments in unidentified growth fac- 
tors for poultry, bone formation in 
turkey poults and protein supple- 
ments vs. urea in dairy feeds. 

The evening program features a 
dinner and illustrated talk on live- 
stock in the Orient and Middle East, 
by Dr. K. L. Turk of Cornell, who re- 
cently returned from the Philippine 
Islands. 

Featured visiting speakers and 
subjects are Dr. B. F. Barrentine of 
Mississippi State College, experimen- 
tal bloat studies; Dr. H. R. Bird of 
the University of Wisconsin, inhibi- 
tors in poultry feedstuffs; Dr. J. A. 
Hoefer of Michigan State University, 
advances in swine nutrition and par- 
akeratosis in swine, and Dr. F. H. 
Kratzer of the University of Califor- 
nia, amino acids in poultry nutrition. 

The Nov. 9 program includes dis- 
cussions of biochemical changes in 
bloat, recent studies on dog nutrition, 
relative influences of milk, hay and 
grain on the development of the ru- 
minant stomach, vitamin K for chick- 
ens, body composition in feeding 
studies, energy utilization by the 
chick and energy value of molasses 
in cattle feeding. 


SCROGGINS GRAIN CO. 
Phone FE 5-3913 — Teletype: MP 344 
WHOLE and GROUND GRAINS 
and SCREENINGS 
MINNEAPOLIS, MINNESOTA 


EXPELLERS 


SOLVENT EXTRACTION 
EQUIPMENT 


DRYERS + FLAKERS 


GRAIN EXPANDING 
EXPELLERS 


MATERIAL HANDLING 
EQUIPMENT 
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Donald L. Johnson 


APPOINTED — Donald L. Johnson 
has been appointed sales representa- 
tive for the California Pellet Mill 
Co., Crawfordsville, Ind. Mr. John- 
son will cover Ohio, West Virginia 
and eastern Kentucky, maintaining 
his office at 81 E. State St. in Colum- 
bus. Before joining California Pellet 
Mill Co., he attended Purdue Univer- 
sity and then spent several years 
with the Indiana Farm Bureau. 


Program Complete 
For National Mineral 


Feeds Convention 


CHICAGO—Nutritional and sales 
topics will be on the program for the 
annual convention of the National 
Mineral Feeds Assn. The meeting is 
scheduled for Sept. 19-21 at the 
Sheraton Hotel here. 

The first day will be devoted to 
meetings of the Scientific Advisory 
Committee and the board of direc- 
tors. 

After a 9 a.m. general assembly 
on Sept. 20, Russ Bagnall, Arbie Min- 
eral Feed Co., Marshalltown, Iowa, 
president of the ‘association, will 
make his address, starting at 9:30. 
Peter W. Janss, executive secretary, 
will also make a report before the 
first outside speaker talks. 

“Taking the Story to the People” 
is the subject on which Herman 
Holmes, manager of the Iowa unit, 
Pfister Associated Growers, Monroe, 
Iowa, will speak at 10:30. He will be 
followed by Harry G. Hoffman, Hoff- 
man & York Advertising, Milwaukee, 
speaking on “Nothing Happens Till 
the Cash Register Rings.” 

Dr. W. H. McMillen, A. E. Staley 
Manufacturing Co., Decatur, IIl., will 
take “A Look into the Future” to 
open the afternoon session at 2 p.m. 
A genera] business meeting will be 
held the rest of the afternoon, with 
a cocktail hour scheduled for 5:30. 
The banquet, starting at 7, will fea- 
ture special entertainment. 

The Sept. 21 session will start at 
10 a.m. with Dr. Damon Catron, Iowa 
State College, speaking on “New De- 
velopments in Swine Nutrition.” Two 
Iowa State sociologists, Joe M. Boh- 
len and George M. Beal, will follow 
Dr. Catron with “What Do You Know 
About Your Customer?” 

At the noon luncheon, V. B. Ham- 


Step-Up Poultry Grit 


SALES and PROFITS 


WITH OUR NEW SELF 
FEEDING POULTRY 


GRIT UNITS 


HE SHARPEST 
Grit I 
THE NDING ences EVER CU 
NORTH CAROLINA GRANITE CORP. 
~ MOUNT AIRY NORTH CAROLINA 


ilton, president of the Farmers Hy- 
brid Hog Co., Hampton, Iowa, will 
speak on “New Breeding Methods for 
Maximum Growth Rate and Meat- 
type Hogs.” Adjournment will fol- 
low his talk. 


Crown Zellerbach 


Plans New Bag Plants 


SAN FRANCISCO—A new factory 
to produce bags in which fertilizers 
and other agricultural chemicals can 
be packaged and shipped will be de- 
dicated in Antioch, California, this 
fall, and a second will be under con- 
struction next year at Bogalusa, 
Louisiana, 

The Crown Zellerbach Corp. of San 
Francisco, manufacturer of multi- 
wall bags, is completing a two and a 
half million dollar structure in An- 
tioch, and the Bogalusa plant will be 
built at an investment estimated at 
four million dollars. This factory will 
measure 350 feet by 600 feet. 


CSS Approves Wheat 


Unloadings From 
Pacific Fleet 


PORTLAND, ORE.—<Authority has 
been granted to the Portland (Ore.) 
commodity office of the Commodity 
Stabilization Service to proceed with 
the unloading of seven ships on the 
Columbia River. The first contingent 
of ships to be unloaded will be those 
containing hard winter wheat. 

A letter from CSS’s Washington 
office stated: 

“The action was taken to gain ex- 
perience in unloading which might be 
of great value in an emergency, to 
get information about costs of such 
unloading in your area and to provide 
some of the wheat now needed for ex- 
port. Decision regarding return of the 
seven ships to the Maritime Adminis- 
tration and unloading and release of 
additional ships is withheld pending 
further study of the entire grain 
storage situation of the Pacific North- 
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west to be made in cooperation with 
interested trade groups. Any final 
recommendations for policy deter- 
minations will be based on an analy- 
sis of that study.” 

The action comes as a result of re- 
quests to CCC by the trade in the 
Portland area to unload the mothball 
fleet in order that reserve stocks 
would be left in land-based position 
where they would be readily acces- 
sible. The trade also felt that since 
the emergency need for the mothball 
fleet storage was passed, the com- 
petitive factor of government storage 
was a serious economic consideration. 


BUYS OUT PARTNER 

STOCKTON, CAL.—Don Knutson 
is now the sole owner of the Brown 
& Knutson Feed Store, 2919 East 
Main St., Stockton. Partner Edmund 
Brown, his father-in-law, has sold 
his interests to Mr. Knutson, but 
continues to work for him “in an 
advisory capacity.” The feed store 


| was founded by the pair in 1955. 


Here is a new high in preventing slippage. 
You can’t see Hudson’s “Magnetized” coat- 
ing, or feel it. But it is applied uniformly to 
every square inch of every surface of the bag. 
When stacked, “Magnetized” sacks actually 


clutch each other. 


Standard tilt tests show firm holding 
power up to a 40° angle. Costing only 
pennies in upcharge, “Magnetized” Multi- 
walls can save you dollars in usage. 


You save in breakage, you save in time, 


Plants at: 
PINE BLUFF, ARK. 


Let us demonstrate 
this safer finish. Write 


Dept. 49 for convincing ube 


“do-it-yourself” test. 


HUDSON PULP & PAPER CORP. 


477 Madison Avenue . 


you save in possible injuries. And, most 
practical, you save in space because both 
you and your customers can now stack 
higher with safety. 


New York 22, N. Y. 


PALATKA, FLA. *  WELLSBURG, W. VA. 
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_ BELGIUM-BOUND—This feed piper, riding piggy-back on a flat bed trailer, 
is pictured enroute from the Muncy, Pa., plant of Sprout, Waldron & Co., Inc., 


‘4 to Merksen, Belgium. Frans Van Dooren, nutritionist for Les Alimentes Hens, 
7 S.A., one of the leading feed manufacturers in Belgium, will receive the first 
Sprout-Waldron feed piper to be put in service outside the U.S. 


sessions will be aimed at showing the 
renderers new, bigger markets for 
animal by-products to capture. 

After formalities of registration 
and preliminary committee meetings, 
the general convention will open at 
10 a.m. Oct. 2. 

At this time Richard B. Mortimer, 
president of the National Renderers 
Assn., will give a report to the ren- 


National Renderers 
Assn. Convention 


| Program Announced 


CHICAGO — Renderers from all 

4 across the country will gather for 
the 23rd annual convention of the 

| National Renderers Assn. at the Ho- 
The | 


(4 tel Statler, Boston, Oct. 1-3. 


derers on the program agreement of 
the Foreign Agricultural Service of 
the U.S. Department of Agriculture. 
Mr. Mortimer, having just returned 
from Japan and Korea in the inter- 
ests of this program, will have much 
new information for the renderers on 
the export front. 

Also that morning, the renderers 
will get additional facts and informa- 
tion on the export situation from M. 
A. Drisko, director, livestock and 
meat products division, Foreign Agri- 
cultural Service, USDA. 

That afternoon starting at 2:30 
p.m. renderers will hear special ad- 
dresses from two well-known, highly 
qualified members of the industry. C. 
R. Berg, executive secretary, New 
York Produce Exchange, will present 
information on animal by-products as 
viewed from the produce angle. 

This talk will be followed by an- 
other on automation by Ben Cooper 
of Taller & Cooper, Brooklyn, N.Y. 
Mr. Cooper, drawing on his experi- 
ence and knowledge in the field of 
automation, will point the way for 
renderers through history and theory 
to the many applications and possi- 
bilities of automation in the render- 
ing industry. 

Following these talks, a research 
round-up is scheduled for participa- 
tion of NRA members. Dr. Leonard 


Your customers 
look to 


PILOT BRAND 


OYSTER SHELL 


for TOP 
egg production 


| OYSTER SHELL 


Wise poultry raisers always keep their hoppers filled 
with PILOT BRAND Oyster Shell. That’s because 
PILOT BRAND is a perfect, tried-and-proved 
eggshell material. It definitely helps to maintain 
maximum production of stronger-shelled eggs. And 
it costs just about a nickel a year per hen. 


Nationally-advertised on 70 radio stations and in 
leading farm and poultry journals, PPLOT BRAND 
is the largest-selling eggshell material in the world. 
It’s a real money-maker and business-builder for 
dealers who display it, promote it. 


Order from your distributor ... or write to us 


BRAND 


For Poultry 


Oyster Shell Products Corporation 


New Rochelle, N. Y. 


St. Louis 9, Mo. 


L. Gelb, senior fellow, NRA tallow 
and grease project, and Dr. Milton 
Lapidus, senior fellow, NRA animal 
protein project, will talk. Both men 
are from the Eastern Utilization 
Board, USDA, Philadelphia. 

On Oct. 3, a new type of question 
and answer forum will be held at 
8:30 a.m. It will be a “Brainstorm- 
ing” Breakfast with Batten, Barton, 
Durstine & Osborn, Inc., acting as 
moderators. At this session members 
of the NRA will suggest ideas right 
off the top of their hats, as it were, 
on new and better ways to promote 
their products. 

Later in the morning the renderers 
will meet in a business session and 
engage in a “Do-It-Yourself” panel 
presentation on fats in feed. Ad- 
journment is scheduled for after the 
noon luncheon. 

A reception and dinner, with enter- 
tainment, are planned for 5:30 p.m. 
Oct. 2. An extensive series of tours 
and special events has been arranged 
for women who attend the conven- 
tion. 


Pelleted F aed Boosts 


Profits on Beef Steers 


CROOKSTON, MINN. — Pelleted 
grain boosted gains and increased 
profits by 44% in a recent research 
project at the University of Minne- 
sota’s Northwest School and Experi- 
ment Station near here. Homer D. 
Fausch, station animal husbandman 
at Crookston, reports that steers fed 
pelleted grain rations gained .42 Jb. 
more per day than steers that got 
ordinary ground grain. 

The grain ration for both groups 
was 70% barley and 30% oats. The 
only difference was that the grain 
was pelleted for one group of steers. 

It took almost 1 Ib. less feed for 
a pound of gain on steers when the 
grain was pelleted, compared to non- 
pelleted rations. The pellets reduced 
the cost of gain by 36¢ for each 100 
lb. of gain put on by the steers. 

Average profit after feed costs was 
$17.84 for steers fed ground grain 
and $25.37 for steers on pelleted 
grain—an increase of $7.53 in favor 
of the pelleted ration. 

Both groups of steers in this study 
got soybean meal and alfalfa hay in 
addition to the grain, Mr. Fausch 
said. 
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MOVING? 


If you are moving, tell us about 
it, won't you? Your weekly 
copy of Feedstuffs will not fol- 
low you unless we have your 
new address right away. Make 
sure you don't miss a single im- 
portant issue . 
make the correction as quickly 
as possible by giving us your 
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Here's new Prot? Power” 
FOR YOUR DAIRY AND CATTLE FEEDS! 


The people who buy your cattle and dairy feeds 
want two things . .. two things not always 
found in the same bag . . . maximum quality 
and maximum economy. Borden’s Bospro will 
help you give them what they want. 


For years, Borden’s Bospro has been recog- 
nized by quality-minded feed manufacturers 
as the ultimate in fortification for ruminant 
rations. 


Successful mills all over the country rely on 
Bospro to help their feeders avoid the serious 
losses which can result from disease, slow 
growth and lowered milk production. 


Yes, Borden’s Bospro is a very important 
ingredient in modern cattle and dairy feeds, 
because it helps promote greater utilization of 
low cost roughage and stimulates the appetite 
to insure steady feed consumption. It greatly 
helps increase rumen activation, permitting the 
rumen micro-organisms to speed up the manu- 
facture of many of the nutrients required for 
profitable milk and beef production. 


Write now ... send the coupon today ... get 
the full and complete story . . . take the first 
step towards “Profit Power”! 
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BORDEN HELPS You sl Too! 


Your feeds, when fortified with 
Borden's Bospro, are privileged to 

_ carry the Ruma-Fixed Seals, among 

the strongest sales 

merchandising today. 

Borden supplies you with hard- 

hitting promotional of all 
kinds .. . sew-on tags, newspaper 

etc. 


we toy hore 


THE BORDEN COMPANY FEED SUPPLEMENTS DEPARTMENT 
350 Madison Avenue New York 17, N. Y. 

Please send us: 

(1 Technical data on Borden’s Bospro. 


(1) Complete information on the “Ruma-Fixed” seals. 
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LARGE VOLUME—Some active and effective merchandising has built a 
sizable dog food volume for R. A. Land, owner of Feed & Supply Co., Inc., 
Meridian, Miss., shown at the left. The customer at the right is looking over 
Mr. Land’s dog food display. Mr. Land has built his dog food business by be- 
coming actively interested in the local fox hunting club. An aggressive mer- 
chandiser, Mr. Land is working for greater crop diversification in the area 
and is promoting broiler raising among his customers. 


Proper Checking of Credit 


Holds Down Losses, States 
i RUDY ESCHENHEIMER COMPANY § Meridian, Miss., Feed Man 


| em By MARTIN FRANCIS 
7 . BOX 147 ‘s Seruing the There is an old saying that it does R. A. Land, owner of Feed & Sup- 
| i ‘ | little good to lock the barn after the ply Co., Inc., Meridian, Miss. saves 
CHILLICOTHE Geed Trade horses are stolen, and this philosophy | himself’ a lot of collection trouble 
on Ouer applies to feed customer collections, by doing some “pre-collection” work, 
MISSOURI 4 too. The dealer who grants credit as he calls it. For instance, if a new 
PHONE 1047 20 Years to a new customer without first | customer comes to this store and 
p checking his credit is asking for wants to buy a bill of goods on open 
collection trouble in the long run. account, Mr. Land tells him he will 


be glad to accommodate him, but that 
it takes several days to complete 


credit arrangements. Meanwhile pres- 
He Mr. Dealer! ba tin hf Ba ton ent purchases are for cash, until the 
® W or credit arrangement is approved. 


What can a customer say to a 
fair presentation like this? If he 

ls Continuing to... 

e Impress Your Customers! 


cares to ask what these credit 
| ~ Build Stock Salt Sales! 


arrangements are, Mr. Land frankly 
tells him, they include looking up 
This Appealing, Eye-Catching Ad 


the man’s references, clearing his 
name and paying record with the 

Needs 
Mineral 
Protection 


local credit bureau. If the customer 
is the kind who habitually tries to 

Will Soon Be Appearing 

in This Ever-Growing 


run up a lot of credit with some 
dealer and then take his good natured 

List of Publications 

Newest Addition— 


time in paying, he often says, “Well, 
never mind, I’ll pay cash,” or he may 
walk away without buying. 
Wallace's Farmer—308,398 Readers. 
Plus All These Leading Farm Papers: 
The Dakota Farmer—104,316 Readers. 


Se. Dakota Stock-Grower—4,500 Readers. 
The Nebraska Farmer—120,217 Readers. 
The Nebraska Cattleman—5,000 Readers. 
The Kansas Farmer—114,571 Readers. 
The Kansas Stockman—8,500 Readers. 


Business Isn’t Hurt 

In any event, this pre-collection 
work doesn’t hurt Mr. Land’s business 
at all. The new customer who wants 
credit and who deserves credit can 
get it, within three to five days, and 
he expects this kind of checking up 
anyway. But the deadbeat is the 
fellow who goes away mad, and as 
Mr. Land says, “Who cares about 
his business, if he doesn’t intend to 
pay unless forced to?” 

An advantage of this pre-collection 
policy, too, is that when farmers get 
talking, they may mention the Feed 
& Supply Co., Inc., and its policies, 
and one farmer will say to another, 
“Sure, you can charge your feed 


The Farmer-Stockman (Oklahoma)—165,708 It pays to give your livestock one of 
Readers. "se siv as ( in- B 
The Hear Readere. Barton's exclu: ive formula salt and min arton 
The Colorado Rancher—13,769 Readers. eral products right from the start. It e 
Western Farm Life—35,000 Readers. aids digestion, promotes rapid growth, TRACE MINERAL SAL 


Daily Drovers Telegram—20,091 Readers. 


Daily Journal-Stockman—19.087 Readers. helps build sound bones and teeth, and is * In phosphorus 


its > 7 j i ing 
vital to healthy organic functioning. Put deficient areas, 
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it.” They know how much to use and use 
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the extra profits that result! 


for You! “SALT & MINERALS” 
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there for awhile, if you have to—but 
it takes a few days to make a charge 
arrangement with Mr. Land.” 

Ninety-nine per cent of the firm’s 
customers think this is a_ sensible 
policy, reports Mr. Land, and they 
keep coming back and buying more 
feed and related farm items all the 
time. But the slow-pays give the 
front door a wide detour, as a rule. 

“It is time that the feed dealer 
handle his customers just like any 
other retailer,” says Mr. Land. “Sure, 
you want to help customers buy and 
pay for their feeds when best they 
can. But that means a definite pay 
date, an understanding when to pay. 
It does not mean an indefinite allow- 
ance of time to pay when the cust- 
omer gets ready to do so. And we 
find that farmers respect us more 
when we are cooperative, but firm 
about this type of credit policy.” 

Promotes Crop Variety 

Next to getting his financial house 
in order, establishing definite pay- 
for-merchandise policies, Mr. Land 
devotes a great deal of his time to 
promoting crop diversification in the 
area. He believes, with many other 
merchants, that crop diversification 
to some extent, is an answer to the 
restricted cotton acreages in the area. 
Work along crop diversification lines 
in this area in the last few years 
has resulted in more truck and grain 
crops and more dairying and cattle 
raising. Currently, Mr. Land is work- 
ing on an arrangement where he 
will finance a number of broiler 
raisers in a broiler program in the 
area. He is convinced that the rais- 
ing of broilers can be profitable to 
selected raisers in the area, and to 
himself. Mr. Land and his feed sup- 
plier are mapping out the broiler 
program and will give much atten- 
tion to it. Broiler raisers will have 
about 10,000 broilers in a_ single 
operation and will be given so much 
per head for caring for them, plus 
another payment for feed conversion. 

“There is no reason why we can’t 
raise broilers profitably in the Mer- 
idian area, as they do in other sections 
of the South,” points out Mr. Land. 
“But we have to try it, push it and 
follow through on the program. That’s 
the only way progress is made.” 

Some years ago, this enterprising 
feed mill owner began manufacturing 
cornmeal, too, which fits well into 
the raising of corn in the area. As 
a result Mr. Land is now selling 
cornmeal over a wide area. His 
custom feed mill is well equipped 
and he can custom grind and mix 
as well as produce all the cornmeal 
needed in his operations. 

Mr. Land has also expanded his 
dog food business greatly. He states 
that one third of the formula feed 
brand he sells is on dog food, and 
he is one of the largest dog food 
volume dealers in the state. 

How has he done this? 

Well, for one thing he is a member 
of the local fox hunting club, and 
he occasionally hunts with the mem- 
bers and so does the feed manu- 
facturer’s salesman. Mr. Land gives 
prizes in the fox hunting show held 
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DEVOLKOD VITAMIN OILS 
Fortified Cod Liver Oils 
CEVOLKOD NON-DEST. COD LIVER On USP 
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EXCELSIOR MLG. CO. ATLANTIC 7152 
712 FLOUR EXCH. MINNEAPOLIS, MINN. 


annually and usually feeds all the 


hounds at the show free of charge. 

This friendly gesture creates much Ss 

dog food business to the feed mill , ell 

for the rest of the year. Quite a . 
large number of fox hunters drop CUSTOMERS va: Letter ee 
in at the mill regularly to pick up < ', = 
a bag or two of dog food and other SHOW FLAKE § > R Vi Cc E 
4 OYSTER SHELL 


Mr. Land also sells baby chicks, 
fertilizers, insecticides, as well as 
poultry and livestock remedies, field : 
seeds, lawn, garden and farm tools. 

He has plans to build a new show : ' Mia 
room on the front of his mill. r 

“The new store will give us plenty 
of display space,” reports Mr. Land, 
“and we will show much more mer- 
chandise. We know that good display 
sells more goods, for this has been 
proved many times in our limited 

arters now. And when we get that 
new show room, we are boosting our 


NET 
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OYSTER SHELL 


100% 
TRIPLE SCREENED DRIED 
97% CALCIUM CARBONATE 


advertising budget to 1%. We will MAYO SHEL CS 
use newspaper, direct mail and radio PEA-SIZE 


advertising to tell our sales and MAYO SHELL CORP. 


service story to a wide area of ‘ 
approximately 30 mile radius.” WRITE Witt PHONE us 


ABIDTAIRE, 


ase 


A typical Arid-Aire installation shows the simple, 
low-cost way to dry corn and other small grains. 


Arip-ArreE’s “LEASE PLAN” offers elevator mana- _ itself’. When your option to buy is exercised at 
gers an unusual opportunity to make big profits the end of the minimum rental period, all rental 
from drying grain—at a cost so low every elevator payments apply on the purchase. If for any reason 
can afford one. With a small initial payment, you you decide to relinquish the dryer, you should 
may use the dryer on a rental basis for the period have realized profits from using the dryer that 
of the lease. This gives you the chance to see _ cover all or part of the initial payment. No “hid- 
whether the annual volume of corn and grain den charges’’—no “extras”. Only Arid-Aire can 
handled justifies use of a dryer—plus the oppor- make this offer! 
tunity to appraise the tremendous profit potential 
right at your own elevator. © Quick delivery © Simple, low-cost operation 
This “Lease Plan” is advantegeous for those Quick installation e Excellent for custom drying 
who don’t wish to make a large cash outlay at the _—e Big capacity, big profits ¢ Portable, movable, compact 
start, but who can make rental payments during 
the drying season while the dryer is “paying for | WRITE FOR DETAILS OF ARID-AIRE “LEASE PLAN” 


Division of: DAYCOM, INC. 


811 3rd Avenue N.E. Minneapolis 13, Minn. 
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Main Street Huddles Produce 
Orders for Texas Feed Dealer 


By FRIEDA and SAMUEL HYATT 


E. L. McNew, owner and manager 
of the E. L. McNew Feed Store, No- 
cona, Texas, 85 miles north of Ft. 
Worth, likes to talk with farmers 
and livestock men on the corners of 
Nocona’s Main Street and come back 
to his store with a sizable order. He 
makes it a practice to leave his store 
at frequent intervals and drum up 
business in this manner. The pay- 


PERFORMANCE 
PRE-MIXES 


off has been a continual gain the 
past six years. 

Typical of many towns in the 
Southwest, Nocona, population 4,500, 
is a gathering place on the Main 
Street of farmers and ranchers who 
meet their friends in front of the 
bank, post office, or barber shop. 

“I study feeds and grains,” ex- 
plained Mr. McNew, “and I am al- 
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ways trying to figure out the best 
possible balanced feed for the indi- 
vidual needs of my customers. More 
than 50% of the feed mixed in our 
plant is on suggestions I make. This 
makes up a large part of our vol- 
ume.” 

Custom mixing and grinding serv- 
ices are offered to the trade. The 
store makes any type of feed for a 
customer that is requested. 


Garden and field seeds, fertilizers, 
pet feeds, horse feed and insecticides 
are other profitable lines stocked by 
the McNew Feed Store. A complete 
line of farm supplies also adds up to 
increased profits for the firm. 

Mr. McNew added: “Like every- 
where else the farmer and rancher 
in Nocona has to watch his money 
carefully to make a go of his opera- 
tions. The trade appreciates my ef- 
forts to mix formulas slanted to give 
the best possible gain. 

Custom mixing aids the sale of for- 
mula feeds, according to this dealer. 
Customers develop the habit of buy- 
ing all their feed needs and farm sup- 


PROCADIAN’ is telling your customers the profit-build- 
ing details of the rumen-urea story in a continuing series 
of advertisements like those shown above. The high- 
quality balanced feeds and concentrates you make with 
Urea as an ingredient are featured in these advertisements. 
Watch for them in livestock and dairy magazines read 
by thousands of farmers. They tell your customers to 
look for Urea on the tag—to look for the good feeds you 
make with this concentrated source of protein as an 
ingredient. When you need Urea—get PROCADIAN. 
Order now for prompt shipment by rail or truck. 


PROCADIAN UREA 


NITROGEN 
cH 


Feed Mixture 
THE QUICK SOURCE OF PROTEIN IN MIXED FEEDS 


*Trade-mark 


hbephone uw 
NITROGEN DIVISION 


Allied Chemical & Dye Corporation 


P.0. Box 166, Omaha 7, Neb. 
Bellevue 1464 


P.0. Box 98, Irenton, Ohio |ronton 8-4366 


6060 College Ave., Indianapolis 20, Ind. 
Clifford 5-5443 


P.0. Box 188, Columbia, Mo. 
Gibson 2-4040 


P.0. Box 869, Kalamazoo, Mich. 
Kalamazoo 5-8676 


235 Montgomery St., San Francisco 4, Cal. 
Yukon 2-6840 


127 Peachtree St., N.E., Atlanta 3, Ga. 
Walnut 7805 


1203 Gervais St., Columbia 1, S.C. 
Columbia 3-6676 


P.O. Box 28, Hopewell, Va. Cedar 9-6301 


45 N. Snelling Ave., St. Paul 4, Minn. 
Midway 5-2864 


2999 West 6th St., Los Angeles 5, Cal. 
Dunkirk 8-3201 


40 Rector St., New York 6, N.Y. 
Hanover 2-7300 


plies while waiting for their feed to 
be mixed. They have confidence in 
Mr. McNew taking proper care of 
their needs because his formulas get 
results for them. 

Another policy of the firm puts 
more figures in the black for the 
E. L. McNew Feed Store. The owner 
makes sure to buy all his customers’ 
grain before he has any shipped in 
from other parts of the country. The 
trade appreciates this sense of fair- 
ness and are loyal to him, in turn. 

The store’s location is a helpful 
factor in company operations. The 
50 by 75-ft. building is less than one 
block from U.S. Highway 82. Mr. 
McNew said: “This is very helpful in 
our buying of grain. Commercial 
haulers of grain come in with tandem 
trailers and we conveniently buy 
corn, milo, oats and barley from 
them. We are only eight feet from 
a railroad siding. Three cars can be 
worked at a time and our loading 
dock on the north side can handle 
12 trucks.” 

Customer confidence and customer 
contacts add up to gross sales of 
$185,000 for the firm and a steady 
increase in volume has made it nec- 
essary to expand. The business was 
established July 1, 1949, and has 
shown a gain each year. 

The E. L. McNew Feed Store does 
a wholesale as well as retail business 
in bulk grain and mill feeds. A 15- 
mile radius is covered and deliveries 
are made over this territory by 
means of a semi-trailer and a pick- 
up truck. Store hours are 6 a.m. to 
6 p.m. and at the height of the sea- 
son, during the winter, the firm em- 
ploys five persons. 

In the center of the store Mr. Mc- 
New maintains a small compact of- 
fice that seldom finds the owner in- 
side except to record a sale or make 
a quick check in a reference book 
Most of the time he is in the plant 
or mixing it up with farm folks on 
Main Street. 

This progressive dealer works with 
FFA and 4-H Club members. Feed 
was furnished by a supplier for a 4- 
H boy’s hog that won first place in 
the Montague County Fair. The pub- 
licity and goodwill from this promo- 
tion was a valuable asset to the firm. 
Through the other supplier located 
at Ft. Worth, Mr. McNew conducts 
meetings at the vocational agricul- 
ture building of the local high school 
for the club members. Help is given 
on dairy and poultry problems, pic- 
tures are shown, and talks given. 
Added sales are noted following these 
programs and many of the young- 
sters later become regular customers. 

Alertness to the needs of the man 
with a flock or a herd is evidenced 
by Mr. McNew in his culling of flocks 
and help in the control of diseases. 
In the case of livestock diseases he 
calls on his supplier at Ft. Worth 
for help from their specialists. Much 
of his time is spent in the field, dis- 
cussing good feeding and good man- 
agement with his customers 

Advertising mediums that get prov- 


IRRADIATED Dry 


MIRICOE TRACE MINERALS 
Always Safe and Sure 


NO MUSS 
NO FUSS 
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Contains No 
Mineral Oil 
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i 
R. E. Fiedler E. B. Dunning 


ADM APPOINTMENTS—Two addi- 
tions to the staff of the development 
department of the Archer-Daniels- 
Midland Co. have been announced by 
Dr. George K. Nelson, department 
director. Raymond E. Fiedler has 
been appointed manager of agricul- 
tural products development, activi- 
ties directed at expanding the com- 
pany’s interest in products related 
to the agricultural industry. Edward 
B. Dunning has been assigned to the 
industrial chemical development 
group. Before joining ADM, Mr. 
Fiedler was senior chemical engineer 
at the A. E. Staley Mfg. Co., Deca- 
tur, Ill, where he worked for 14 
years. He received a B.S. degree 
from the University of Notre Dame 
in 19388 and a master’s degree in 
chemical engineering from the Uni- 
versity of Michigan in 1940. Mr. 
Dunning has been with ADM since 
August, 1954, as a research chemist, 
working at the firm’s Minneapolis 
research laboratory. 


en results for the E. L. McNew Feed 
Store are a direct mail program, con- 
sistent advertising in the Nocona 
News, and a radio program in con- 
junction with their supply sources. 

Mr. McNew is a firm believer in 
the value of coordinated efforts on 
the part of trade and research 
groups. He credits trade magazines 
as doing an excellent job in keeping 
the dealer posted on trends, machin- 
ery, and methods that mean more 
money for those in the business. As 
a member of the Texas Grain & 
Feed Dealers Assn, he feels the as- 
sociation is beneficial in meeting 
his buying needs. He reported: “My 
experience shows that such an af- 
filiation helps locate grain and feeds 
in various parts of the country.” 

In giving his opinion of the future 
of the feed business in the Nocona 
area Mr. McNew stated: “The farm- 
ers are gradually going in more and 
more for proper feeding. Proper man- 
agement is half a farmer’s success 
and this includes the use of im- 
proved methods and machinery— 
both in the plant and on the farm.” 


SPLIT SECOND SER 
ur t order with us. Call 


Kansas City * Omaha 


Clears $12.00 hourly 
From $500 investment 
10” x 10” 

Krimper-Kracker 


with 
3 H.P. motor 


Missouri community miller reports invest- 
ment in modern dust-free grain roller 
returned so quickly he never missed the 
money. 

You, too, can jump in ond moke a killing 
now! . . . while others sit idly by with 
outmoded “grinders” and bellyache about 
conditions. 

Write today for catalog on oll 15 sizes. 


Box ©H-185, Bonner Springs, Kansas 


Nebraska Consolidated 


Reports Earnings Up 


OMAHA—Record sales and a 16% 
increase in earnings were reported 
by J. A. Mactier, president of the 
Nebraska Consolidated Mills Co., in 
his annual statement to stockholders. 
Net sales exceeded $49 million, earn- 
ings of $1,440,000 before taxes were 
at a peak and earnings per share 
advanced to $2.1708. 

Total sales and storage revenue re- 
ported by Nebraska Consolidated for 
the year ended June 30, 1956, was 
$49,046,480, compared with $48,881,- 


small sales total of $24,804,000 yield- 
ed a top earnings figure of $878,000, 
the Nebraska milling firm has shown 
steady ffinancial growth. Sales 
have doubled and earnings have 
climbed back to within a short dis- 
tance of the 1947 consolidated figure 
in spite of heavy investments and 
higher taxes. 

Highlights of this growth have 
been the entrance of the company 
into the prepared mix field, the ex- 
pansion of storage operations, in- 
creased interest in bulk bakery flour 
movement and broader formula feed 
operations in the Southeast by the 
Alabama Flour Mills division of the 
company. 
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Commenting on the formula feed 
division of the company, Mr. Mactier 
said: 

“In March, 1956, we completed our 
second Red Hat feed mill at Tunnel 
Hill, Ga., a small town about 25 miles 
southeast of Chattanooga. This 
streamlined plant produces only 
broiler feeds. Its operations are off 
to a very good start and we believe 
it will prove to be one of our very 
good and steady income producers.” 

Investment of more than $1,250,000 
in adding and improving physical 
properties was indicated by the pres- 
ident. This includes the new feed 
mill in Georgia and a million-bushel 
elevator addition at Fremont, Neb. 


668 in the previous year. The earn- 


ings before taxes of $1,440,188 are a 


gain of nearly $200,000 over the $1,- 
267,224 in 1954-55. Federal income 
taxes were $743,000 against $666,000 
in the previous period, leaving net 
earnings of $697,188 in 1955-56, com- 
pared with $601,224 in the preceding 
year. 

Since 1947 when a comparatively 


A "MUST" 


Processors of DRIED FISH SOLUBLE PRODUCTS 

IN EVERY SWINE OR POULTRY RATION 
Call or write for complete information and price 

327 S. La Salle St., Chicago 4, Ill. 


Phone HArrison 7-1528 


“De-hulled” on the tag 


means extra 
SALES APPEAL 
for your feeds! 


4archer- 


Mdaniels- 
Miidland 


Other ADM feed ingredients: 

44% Soybean Oil Meal, 44% Soybean Pellets, 44% Soy- 
bean Flakes, 44% Pea-Size Soybean Meal; Linseed Oil 
Meal, Pellets and Grits; Flax Screenings Oil Feed; Feed 
Grain, Mill Feeds; Dehydrated Alfalfa; Wheat Germ Meal. 


SOY 


y 
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the flexible protein 
for all your feeds 


DE-HULLED SOYBEAN OIL MEAL, can now be 
printed on feed ingredient tags, according 
to a recent ruling by feed control officials. 
These few words can be a powerful selli 
tool for your feeds, and the high energy o: 
50% soybean oil meal can help boost effi- 
ciency of your entire line. 

ARCHER 50 soy is a high protein, top 
quality soybean oil meal . . . as different from 
regular meal as feeding today and 20 years 
ago. ARCHER 50 soy is a premium meal— 
low in fiber, with higher protein in every 


ounce. 

ADM pioneered the development of 
50% soybean oil meal—introduced the first 
“‘De-hulled” meal. From this new concept 
of feeding has come startling improvements 
in gain, and feed efficiency . . . first from 
broilers and turkey feeds : . . later from pig 
a calf rations, and now from laying 

Ss. 

_ Flexibility of ARcHER 50 soy has lead to 
its use in entire lines of feed . . . both high 
energy and conventional feeds. No need to 
stock both 44% and 50% meal—use ARCHER 
50 soy exclusively and blend to proper 
protein level. 

_ Two modern ADM mills, in Mankato, 
Minnesota and Decatur, Illinois serve you 
with high quality, high protein ARCHER 50 
soy. Faster shipping—better all ‘round 
service. 

Call or write now for complete details 
on prices and shipping. 


New 24-page booklet 


describes Archer 50 Soy, 

its uses, and the profit-making 
advantages it offers to feed manv- 
facturers. Send for your free copy. 


ARCHER-DANIELS- 
MIDLAND COMPANY 

700 INVESTORS BUILDING, MINNEAPOUS 2, MINNESOTA 
Please send me a copy of your new ARCHER 
50 soy booklet. 
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Here’s why ... Because your customers know they need 
Morton T-M Salt. In practically every farm publication 
they read in 1956 they will see eye-catching, memorable 
sales messages like these . . . 


| 


aw? 


ii Titre 


Thus, when anyone comes into your place of business, 
all you have to do is say: —‘‘Do you need Morton Trace- 
Mineralized Salt today?’’ Chances are they will need 
some. Can you think of any easier way to sell and make 


a more consistent profit? 


What do we do for you? The Morton Salt Company 
backs the name ‘“‘Morton’”’ and a fine product with the 


most powerful advertising ever! 


In 1956, in practically every issue of the best-read farm 
publications in your trading area—State Farm Papers; 
Regional Publications (Capper’s, Successful, Progressive, 
Southern Planter); Special Livestock Magazines (Breed- 
ers Gazette, Western Livestock Journal, Hoard’s Dairy- 
man)—you will find advertisements urging your custom- 
ers to buy Morton T-M Salt. That means they are pre- 
sold on Morton T-M Salt... ready to buy at the drop 


of a hint. 


Stock up on Morton Trace-Mineralized Salt. Be ready 
to meet the demand of your customers. When a man 
wants salt for his livestock, he wants Morton T-M Salt. 


* Your customers want it 


* Their livestock need it 


* Your feeds will do a better job * You'll make more profit 


Sell it by the bag—or block 


| and parking facilities. The total cost 
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WELL STOCKED—A full line of poultry feeds is supplemented by complete 
stocks of poultry equipment at Sullivan’s Hatchery, Peru, Ind. The above 
view is a section of the poultry equipment display room. 


Long Look Ahead for Indiana 
Dealer Pays Off in Profits 


By MARTIN FRANCIS 


In 1950 Ralph Sullivan, owner of | 
Sullivan’s Hatchery, Peru, Ind. took 
a long look ahead to plan for future 
business. He decided then to make 
a move which helped him attain a 
far greater volume than he had ever 
had before, and with a bright future 
beckoning. 

Before 1950 Mr. Sullivan was oper- | 
ating a feed store and hatchery in 
the near downtown area of Peru. 
Parking space was at a premium 
and there didn’t seem to be much 
room for building expansion. 

Therefore, Mr. Sullivan got into 
his car and began driving around 
the outskirts of the city looking for 
a location which would serve the 
hatchery’s purpose for at least 25 
years. Finally he found such a loca- | 
tion on an important highway lead- 
ing into Peru from the west. 

Then he proceeded to buy enough 
land for future operations. The lot 
measured 100 by 650 ft., and on 
such a plot of ground he knew he 
could map out a model hatchery and 
feed store. 

The land secured, Mr. Sullivan 
erected a building which would serve 
his purposes. He finally settled on a 
48 by 116 ft. concrete and steel build- 
ing, set back about 100 ft. from the 
highway and offering easy drive-in 


| 


of the land and building was approx- 
imately $50,000. 

Farmers liked the new layout and 
found lots of parking space. They 
also liked the new big showroom, 
with a sizable display of feeds, fer- 
tilizers, spray materials, etc. And the 
poultry equipment showings were 
very large and began to stimulate 
many impulse sales. This was truly 
a poultryman’s store, and the farmers 
were quick to realize it and make 
it their shopping center for feeds 
and other farm supplies. 

Mr. Sullivan also discovered that 


GRAIN SOYA 


MINNEAPOLIS 


VAN DUSEN HARRINGT 


DIVISION 
F. H. Peavey & Co. 


Founded 1852 


he could operate his new and larger 
store with two less men than he had 
in his smaller, downtown store. This 
was due to the fact that serving and 
loading customers’ trucks was much 
easier. Feed did not have to be wheel- 
ed so far. Small lot customers had 
room to park also at the new store, 
instead of a half block distant on 
rush days as at the old store. 

The new building will be paid for 
in 10 years just through the labor 
savings effected, Mr. Sullivan reports. 
On rush days, most orders flow 
smoothly and there is hardly any 
congestion due to the fact that there 
is room in which to work, and room 
for trucks to maneuver in and out 
of the premises. 

Mr. Sullivan moved into the new 
building in early 1951 and has in- 
creased his volume of business each 
year, with much less labor, he states. 

“Any farmer who comes down this 
highway to Peru sees our large build- 
ing and parking lot signs,” he states, 
“and if they need chicks or feed 
they usually come in. Our premises 
have advertising value now—much 
more so than the old place.” 

In addition to selling a lot of feeds 
and poultry supplies, this hatchery 
sells about 500,000 chicks annually. 
Many of these are broilers. Mr. 
Sullivan sells and delivers a lot of 
chicks within the immediate area, 
but a sizable volume is also shipped 
throughout Indiana. Mr. Sullivan re- 
ports that this section of Indiana 
is fast becoming a leading broiler 
area. There is quite a bit of laying 
flock production in the region also, 
a fact which gives farmers variety 
and stability in poultry raising. 


Ad Budget Increased 


Since Mr. Sullivan moved into his 
new building he has increased his 
advertising budget. He now places 
copy quite often in all local news- 
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papers, including those which are 
published in nearby towns. In this 
way many new customers are re- 
minded to come to visit the hatchery 
the next time they are on a shopping 
trip to Peru. 

Mr. Sullivan also has a 75-acre 
farm near Peru where he raises siz- 
able poultry flocks. He has exper- 
imented with raising of chicks to 
four weeks of age and then selling 
them. He says that many farmers 
who are uncertain at spring chick 
time as to whether they want to 
raise chickens, later decide to do so 
and appreciate being able to get 
started chicks up to four weeks of 
age. 

Also some farmers wish to en- 
large their chick flocks at four weeks 
and can buy such started chicks, he 
reports. He keeps very close watch 
on costs of raising such chicks to 
four weeks of age. On his own farm 
where he raises pullets to 8-9 weeks, 
he has found there is a demand for 
pullets of that age. 

This dealer finds that close contact 
with customers, plus a willingness to 
serve them, is a decided asset in 
building business. Mr. Sullivan owns 
a camera, and he frequently takes 
pictures of customers and their 
flocks. Then he presents customers 
with a picture at no cost and has 
extra pictures printed for his office 
collection. Each time a customer 
looks at a picture Mr. Sullivan has 
given him, he remembers the dealer 
and thus good will is built. 

“You've got to make customers 
feel that you are genuinely interested 
in helping them to make a profit 
with the chicks and feed and sup- 
plies you sell them,” reports Mr. Sul- 
livan. “We'll gladly visit any custom- 
er on request and help him with dis- 
ease or other management problems. 
Our business is built on service.” 


AFMA Unit Continues 
Work on Management 


Recommendations 


CHICAGO—The Nutrition Council 
of the American Feed Manufacturers 
Assn. is continuing its work on stand- 
ardized management recommenda- 
tions for livestock and poultry. 

The council and the AFMA have 
previously prepared and published 
recommendations for various types 
and ages of livestock and poultry, 
and now the council is in the process 
of preparing additional sets of rec- 
ommendations 

An AFMA report on the proceed- 
ings of the Nutrition Council’s an- 
nual meeting notes that the manage- 
ment survey committee—headed by 
Dr. Logan T. Wilson of Honeggers’ 
& Co.—worked on certain swine and 
turkey projects. 

The swine sub-committee reviewed 
tentative recommendations on: (1) 
the breeding and gestation phase and 
(2) the sow and litter phase. These 
tentative recommendations were be- 
ing submitted to agricultural colieges 
and council members for comments. 

The final form of these two sets 
of recommendations will be prepared 
for approval by the council at its 
November, 1956, meeting, and after 
that they will be ready for publica- 
tion. 

Tne — turkey 


sub-committee re- 


FOR POULTRY 


Hilltop Laboratories mise 


viewed tentative questionnaires on: 
(1) the turkey breeding phase and 
(2) the turkey growing phase—eight 
weeks to market. These tentative 
questionnaires were to be submitted 
to council members for comments, 
and, following usual procedure, rec- 
ommendations on these two turkey 
phases should be established and 
ready for adoption at the November, 
1957, meeting of the council. 

The management survey commit- 
tee also commended the AFMA staff 
for publishing present recommenda- 
tions in attractive leaflet form. 


DANGER FROM DEFOLIANTS 

ORLAND, CAL.—Crops sprayed 
with defoliants should not be fed or 
sold as livestock feeds, warns Roy 
Jetter, farm advisor of Glenn Coun- 
ty, Cal. Residue tolerance under the 
Pure Food & Drug Act is zero on all 
commonly used defoliants, he said, 
and crops sprayed with such chemi- 
cals can be used only for seed pro- 
duction. 
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NOW AVAILABLE 


10% Feed Grade 


Folic Acid 


Samples and complete information on request. 
THE UPJOHN COMPANY, Chemical Sales Dept., Kalamazoo, Michigan 


FISH MEAL - FISH SOLUBLES 


LIVER MEAL—VITAMIN OILS 
MEAL—FEED INGREDIENTS 


ALBUMINA SUPPLY CO., INC. 


2 Broadway, New York 4, N. Y. 


BUARANTEED ANALYSIS 


WWOREDIEWTS 
AND COMPANY - GEN 


Use all three of these thoroughly tested 
and proved Armour feed ingredients to 
build feeds that give visibly better results 


to hog feeders. 


Armour Tankage and Armour Meat and 
Bone Scraps are rich in high quality natu- 
ral protein that puts that special nutritive 
“lift” in both hog and poultry rations. 


BUARANTEED ANALY 


begin with these 


AMOUR AND COMPANY GEN. 


Armour Feed 


They also contain Vitamin B-12 and other {rece 


important vitamins and minerals in natu- 


ral form. 


You’ll profit by using plenty of Armour 
Tankage in all your hog rations, Armour 
Meat and Bone Scraps to build high-qual- 


MBREQIENT RES 
DUR. AND COMPAR: For meat-building results that build a 
strong preference for your brand of 


feeds—vuse Armour feed ingredients! 


ity beef and poultry rations—and Armour 


Steamed Bone Meal to supply any addi- 
tional calcium and phosphorus required. 


ARMOUR AND COMPANY 


You’ll be rewarded with more business 


from more satisfied feed customers! 


Tallow and Feed Department * General Offices * Chicago 9, Illinois 


100 LBS. NET ! } 
ARMOUR fe | 
30% 
Protein 
Meat & Bone | 
| scraps 
Better hog feeds’ § | 
Standard 
| 
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N.H. Poultry 
Meeting Includes 
Integration Talks 


DURHAM, N.H.—‘Dynamic, fast 
moving, nothing’s impossible’—that 
was the impression received by more 
than 300 persons from New Hamp- 
shire and neighboring states who 
attended the annual meeting of the 
New Hampshire Poultry Growers 
Assn. recently at the University of 
New Hampshire. 

Among the topics discussed was 
integration in the poultry industry. 

Dr. Tevis Goldhaft of Vineland 
Poultry Laboratories, started the pro- 
gram with a discussion of the firm’s 
patent for treatment of hatching 
eggs to control sex characteristics. 
The principle is that an egg is porous 
and substances can diffuse through 
the shell. By dipping the hatching 
eggs in a hormone solution, the 


pullet chicks hatched can be mascu- 
linized or if another solution is used, 
the cockerel chicks are feminized, 
Dr. Goldhaft said. The practical 
application is for the meat producers. 
Cockerels grow faster and more 
efficient than pullets so by mascu- 
linizing the pullets the whole flock 
will be more efficient. These mascu- 
linized pullets, although not just 
like cockerel chicks, grow faster than 
pullet chicks. They are nearly equal 
to males and will even stand up to 
them in combat. 
Integration 

The panel discussion on “Integrat- 
ed or Independent”, moderated by 
T. B. Gadd of Plymouth, brought out 
that no matter what the set-up, 
closer relationship is needed between 
the various phases of the poultry 
industry. 

Al Savitz of the Penobscot Poultry 
Co., Belfast, Maine, stated that he is 
in favor of independent broiler grow- 
ing but as things are today, it’s not 
possible. He brought out the need for 


taking care of business; that is, when 
they promise to deliver ready-to-eat 
poultry, they have to make the de- 
livery. With independent growing 
operations, this isn’t always possible, 
which means disappointed customers 
and loss of business. With integrated 
operations a known supply can be 
marketed in an orderly fashion. Also, 
quality control is much easier where 
the dressing organization also con- 
trols the growing operations. 

Allen Will of Buffalo, on the other 
hand, stated that in his area the 
broiler business is nearly 100% in 
the hands of independent growers 
who finance and control their own 
operations. Through a spirit of com- 
radeship between the dressing plant 
and the growers, this method has 
been very successful. If the plant 
needs birds to fill orders, they make 
two or three telephone calls and they 
have them. He feels that we are not 
overproduced on fryers but that the 
depressed markets are because the 
buyers dictate the markets. Consum- 
ers, he believes, could take all the 


Were talking now about your customers 
who are feeding for “good” to “‘choice” 
grades. For them to get fast gains and 
proper finish, a high energy, properly sup- 
plemented ration is required. 

More than 40 different experiments have 
conclusively proven that linseed oil meal 
is king of all ration supplements for getting 
that combination of quick gain plus top 
finish. 

Minnesota 36% comes to you with 2 
pounds more protein in every bag. It’s the 
quality supplement for mixers and manu- 
facturers of quality feeds. 


Available as meal... pellets . . . grits 


Minnesota Linseep oi co. 


SUnset 8-9011 


MINNEAPOLIS 21, MINNESOTA 


birds at 2 to 3¢ more a pound, which 
would give growers some return. He 
feels that we may have to have some 
horizontal cooperation to make the 
industry healthy. 

Albert Spaulding of Nichols Poul- 
try Farm, Kingston, N.H., discussed 
integrated hatching egg operations. 
He feels that by close ties between 
the supply flock and hatchery, the 
business could become much more 
stable. It would eliminate the bidding 
up of prices by outside hatcheries 
coming into the area when the supply 
is short, and give closer control over 
the management of breeding stock. 
This would mean better hatches and 
more uniform chicks. 

Raymond Mead of Cheshire, Conn., 
on the other hand, said he is an inde- 
pendent, not a chain store. He is a 
broker or trading post in hatching 
eggs, doing business with 325 pro- 
ducing farms and 135 hatcheries in 43 
states. 

The poultry research work being 
carried on at the University of New 
Hampshire was discussed by a panel 
led by Prof. W. C. Skoglund, depart- 
ment chairman. Prof. Walter Collins 
brought out the work being done in 
breeding for improved feed efficiency; 
Dr. R. C. Ringrose, the work in the 
calorie-protein ratios for layers and 
broilers, also comparing pellet and 
mash rations for broiler production 
and debeaking trials. Richard Strout 
discussed disease research. 

Jesse Jewell of Gainesville, Ga., 
discussed “Building Poultry Mar- 
kets.” He brought out that if every 
family ate one chicken a week, we 
would have to double our present pro- 
duction. He didn’t believe that cur- 
tailment is the answer to solving our 
problems now, but the answer lies in 
developing markets. He believes there 
is a big field in foreign markets; 
Acronizing is just starting and pro- 
mises much in broadening markets. 
Also new products can be helpful in 
expanding consumption. 


Government Approves 


Small Business Loans 


WASHINGTON — Several grain 
and feed dealers are included in the 
latest list of firms granted loans by 
the Small Business Administration. 

In the period Aug. 1-15 the loans 
approved included the following: 
Green Camp (Ohio) Cooperative 
Elevator Co., $89,000 for grain stor- 
age; the Logsdon Elevator, Browns- 
ville, Neb., $25,000 for grain storage; 
W. J. Montgomery, Winchester, Ark., 
$11,000, grain storage; Farmers Feed 
& Seed Store, Magnolia, Ark., retail 
feed and seed, $10,000; Agricultural 
Service Co., Centerville, Iowa, grain, 
seed and fertilizer, $15,000; Glover 
Feed Mills, Mt. Pleasant, Texas, feed 
manufacturer, $50,000; Jones Alfalfa 
Mill, Litchfield Park, Ariz., feed 
manufacturer, $12,000. 


for the 
FEED INDUSTRY 


¢ Chemical Analyses 
Vitamin Assays 

Drug Assays 
Spectrographic Analyses 
Chick Feeding Tests 
Consultation 

Formula Reviews 


Write for Schedule of Charges 


FEED SERVICE DIVISION 
LIME CREST RESEARCH LABORATORY 
R. D. 1, Box 67 Newton, New Jersey 


LIMESTONE PRODUCTS CORP. OF AMERICA 
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Delaware Test Shows 
Low Feed Use of 


New Broiler Strains 


NEWARK, DEL.—Preliminary re- 
sults of the first competitive broiler 
test in the new poultry house of the 
University of Delaware’s research 
station at Georgetown showed that 
the chicken is far outpacing its com- 
petitors when it comes to producing 
low-cost meat, say poultry research 
men from the School of Agriculture. 

Average weight of the 4,050 birds 
remaining in the pens at nine weeks 
of age was 3.05 lb. reports Dr. 
Ernest F. Waller, head of the uni- 
versity’s poultry department. They 
achieved this weight on only 7.04 Ib. 
of feed per bird. Only 78 birds, or 
1.9% of the total were lost during 
the growing period from ordinary 
causes. 

The competitive part of the test, 
Dr. Waller explains, came from pit- 
ting birds of 14 different broiler 
strains against each other in some 
27 pens to see which would grow 
fastest on the least feed and with the 
smallest losses. Four of the strains 
were new experimental chickens not 
in commercial use yet. The other 10, 
however, are kinds commonly pur- 
chased as chicks by broiler growers 
in the state. 

Dr. Waller reported that the birds 
were sold at nine weeks of age at 
within a quarter-cent of the top mar- 
ket price for the day. 

Feed used in the test was a 24% 
protein ration carrying about 1020 


calories per pound. The ration was a | 


Delaware Poultry Nutrition Council 
formula with 3% added fat. The nu- 
trition council, Dr. Waller explained, 
is made up of University of Delaware 
research men, plus nutrition special- 
ists from commercial feed companies 
in the state. 

Dr. Waller said that results showed 
good growing ability for a summer 
flock. 


Entire Production 


Devoted to Granules 


FRESNO, CAL.—A west coast 
poultry feed manufacturer announces 
that it is now devoting its entire pro- 
duction program to the preparation 
of granule-type feeds. 

The J. B. Hill division of Balfour- 
Guthrie, Ltd., said it has completed 
changes in its Fresno miil facilities to 
make granules. J. B. Williams, vice 
president and general manager, said 
it was felt that this type of feed is 
superior. 

Further, it was stated, the milling 
operation is made simpler by the pro- 


duction of this one form of feed | 


rather than two or three forms. No 
extra charge is made for the granules. 
The firm has given the brand name 
of HH or “Double H Hillco Homo- 
genous” to the feed and is delivering 
it in bulk or 100-lb. bags. The trend 
to bulk is increasing, company offi- 
cials said, and the firm is in the 
process of installing automatic Omega 
feeders on certain bins to change 
from a sack to bulk operation. 
Distribution is made throughout 
the San Joaquin Valley and to the 
seven retail stores operated by Hill. 
The Hill company was purchased 
last October by Balfour-Guthrie and 
became the Hill division. 
W. R. Rollins, formerly manager 


awe 


of the Porterville retail store for 
Hill, has been promoted to manager 
of the larger outlet in Modesto, suc- 
ceeding Charles Hegwir, who has re- 
signed. The new Porterville manager 
is Lloyd Rider, promoted from field 
man in that area of California. 


Clean Grain Program 


NEW YORK—A radio series em- 
phasizing “clean grain” has been 
prepared for farmers in the grain 
belt. The series of programs has 
been prepared by the Fairfield Chem- 
ical Division of the Food and Ma- 
chinery Corporation. 

Three broadcast programs, .de- 
veloped as a contribution to the clean 
grain program, sponsored by the fed- 
eral extension service, have been dis- 
tributed to 75 radio stations in the 
midwest. Prof. Donald Wilbur, of 
Kansas State College, and Wayne 
Colberg, of North Dakota, cooper- 
ated in this project with Carl Watts, 
technical development representative 
for Fairfield. 
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when CRD or 
Blue Comb 


Strikes... 


NEW 


GALLIMYCIN 


WANS 


SA 


protects profits...boosts feed conversion... 
helps keep sick birds on feed and water 


Comb strikes! This superior new 
disease fighter helps keep sick birds 
from slowing down ... keeps broilers 
gaining and hens laying. . . increases 
water consumption in a matter of hours 
and quickly boosts feed consumption. 


New Specific-Type Antibiotic 

GALLImycIN differs from the com- 
monly used wide range antibiotics. It 
searches out and uses its full power 
against specific types of infectious or- 
ganisms without harming helpful or- 
ganisms necessary for health and 
growth. Among the organisms which 
GALLIMYCIN is most effective in con- 
trolling are those associated with 
Chronic Respiratory Disease (air sac) 
and Blue Comb (mud fever, nonspe- 
cific enteritis). 


Doesn't Upset Intestinal Balance 
When Gatiimycrn is used, there’s 


no fear of harming useful intestinal 
organisms necessary for good health 
and maximum growth or production. 
Thus fungus infections and forms of 
enteritis sometimes seen following 
treatment with other commonly used 
antibiotics are not a problem when 
GALLIMYCcIN is used. 


No Expensive Vitamins Needed! 

GALLIMYCIN saves you money in 
another way. You don’t need to add 
extra and expensive B-Complex vita- 
mins to your rations because it doesn’t 
interfere with vitamin production in 
the intestinal tract. When you use 
GALLIMYCIN, your birds continue to 
get the vitamins they need from their 
regular feeds or supplements. 


Protected Against Intestinal Acids 
Some antibiotics when given in feed 
or water may be partially destroyed by 
strong intestinal acids before they 
have a chance to go to work. 
GALLIMYCIN is not affected by this 
acid action—all of it is readily ab- 


sorbed into the blood to fight disease. 


GALLIMYCIN Proved More Effective 

At the University of California, 
GALLIMYCIN controlled tracheal infec- 
tions more effectively than certain 
wide range antibiotics of the tetra- 
cycline group. Other studies also show 
GaLLimycin 500 to 1000 times more 
active against five separate strains 
of infectious organisms associated 
with CRD! 

Next time CRD or Blue Comb 
strikes a customer’s flock recommend 
effective GALLIMycIN! 


Stock GALLIMYCIN Now! 


Get ready, now, to supply your 
Customers with effective, completely 
water soluble GALLIMYCIN—in Y, 1, 
and 5 Ib. packages! For complete 
details . . . and the name of your 
nearest distributor . . . write or call 
Veterinary Division, Abbott Labo- 
ratories, North Chicago, Illinois. 


Abbott Laboratories © Veterinary Division @ North Chicago, Illinois 


Producers of fine pharmaceuticals since 1888 
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CONVENTION CALENDAR 


Sept. 17—American Dairy Science 
Assn., Eastern Section; Eastern 
States Farmers Exchange, Inc., 26 
Central St., West Springfield, Mass. 

Sept. 19-20— Ohio Poultry Indus- 
tries Conference; Youth Blidg., Ohio 
State Fair Grounds, Columbus; spon- 
sor, Ohio Poultry Council, Ohio 
State University, Poultry Dept., Co- 
lumbus 10, Ohio. 

Sept. 19-21 — National Mineral 
Feeds Assn.; Sheraton Hotel, Chi- 
cago; sec., Peter W. Janss, 212 
Equitable Bldg., Des Moines 9, Iowa. 

Sept. 20-21—American Pet Food 
Manufacturers Assn., division of 
American Feed Manufacturers Assn.; 
Drake Hotel, Chicago; sec., Richard 
Kathe, 53 W. Jackson Blvd., Chi- 
cago 4, Ill. 

Sept. 20-21 — Arkansas Formula 
Feed Conference; University of Ar- 


kansas, Fayetteville; chmn., Dr. E. 
L. Stephenson, Department of Ani- 
mal Husbandry. 

Sept. 24-25—Pennsylvania Millers 
& Feed Dealers Assn.; Abraham 
Lincoln Hotel, Reading, Pa.; sec., 
Richard I. Ammon, P.O. Box 3829, 
Ephrata, Pa. 


Sept. 26-27 — Michigan Hatchery 
Conference; Michigan State Univer- 
sity, East Lansing, Mich.; sec., Harry 
Hathaway, Michigan State Poultry 
Improvement Assn., East Lansing, 
Mich. 


Sept. 28—Swine Feeders Day, 
University of Minnesota, St. Paul; 
chm., Dr. L. E. Hanson, Animal Hus- 
bandry Department, University of 
Minnesota. 


Oct. 1-3—National 
Assn.; Hotel 


Renderers 
Statler, Boston; sec., 


Miss Jamie C. Fox, 30 N. La Salle 
St., Chicago 2, Ill. 

Oct. 2-4 — Northeastern Poultry 
Producers Council exposition and con- 
vention; Onondaga County War Me- 
morial Auditorium, Syracuse, N.Y.; 
managing dir., Alfred Van Wagenen, 
10 Rutgers Place, Trenton 8, N.J. 


Oct. 4-5—Texas Nutrition Confer- 
ence; Texas A&M, College Station, 
Texas; chmn., J. R. Couch, Dept. of 
Poultry Husbandry, Texas Agricul- 
tural & Mechanical College, College 
Station, Texas. 


Oct. 8—Virginia State Feed Assn.; 
Natural Bridge Hotel, Natural 
Bridge, Va.; sec., J. Paul Williams, 
615 E. Franklin St., Richmond 19, Va. 


Oct. 9-10—Virginia State Poultry 
Federation; Natural Bridge Hotel, 
Natural Bridge, Va.; sec. J. Paul 
Williams, 615 E. Franklin 8t., Rich- 
mond 19, Va. 


Oct. 12—Nebraska Nutrition Con- 
ference; University of Nebraska, Lin- 
coln; chm., Prof. William Loeffel. 
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Oct. 15-16—California Animal In- 
dustry Conference; Fresno Memorial 
Auditorium, Fresno; sec., John Gil- 
more, 1400 10th St., Sacramento 14, 
Cal. 

Oct. 17—Iowa Cattle Feeders Day; 
Iowa State College, Ames; chm., 
Prof. C. C. Culbertson, animal hus- 
bandry department, Iowa State Col- 
lege. 

Oct. 17 — Animal Nutrition Re- 
search Council, annual meeting, 
Shoreham Hotel, Washington, D.C.; 
sec., Maxwell L. Cooley, Hoffman- 
Taff, Inc., Springfield, Mo. 

Oct. 17-18—Assn. of American Feed 
Control Officials; Shoreham Hotel, 
Washington, D.C.; sec., L. E. Bopst, 
U. of Md., College Park, Md. 


Oct. 18-19—Michigan Feed & Grain 
Conference; Kellogg Center, Michi- 
gan State University, East Lansing; 
sec.-treas., John A. Krusoe, Box 472, 
East Lansing, Mich. 

Oct. 25-26 — Oklahoma Formula 
Feed Conference; Oklahoma A&M 
College, Stillwater, Okla.; co-chm., 
Dr. Magnar Ronning and Dr. Wil- 
liam Kirkham. 

Nov. 2 — Ohio Animal Nutrition 
Conference; Ohio State University, 
Columbus, Ohio; chm., W. J. Tyznik, 
Department of Animal Science. 

Nov. 8-9—Cornell Nutrition Con- 
ference for Feed Manufacturers; 
Statler Hotel, Buffalo, N.Y.; chm., 
Prof. G. F. Heuser, Rice Hall, Cor- 
nell University, Ithaca, N.Y. 

Nov. 8-9—Florida Nutrition Con- 
ference; University of Florida Agri- 
cultural Experiment Station, Gaines- 
ville; John P. Feaster, University of 
Florida, Gainesville. 

Nov. 12-13—Missouri Feed Confer- 
ence; Memorial Union Bldg., Univer- 
sity of Missouri, Columbia; chm., 
Dr. W. H. Pfander, Mumford Hall, 
University of Missouri, Columbia, 
Mo. 


Nov. 14-15—Illinois Feed Assn. and 
Illinois Poultry Improvement Assn., 
joint meeting; Armory, Leland Hotel 
(IFA) and St. Nicholas Hotel (IPIA), 
Springfield, Ill.; sec., IFA, Dean M. 
Clark, Board of Trade Blidg., Chi- 
cago, Ill.; sec., IPLA, Aubrey Harless, 


Box 91, Shelbyville, Il. 


icemen 


| University, 


| facturers 
| Nashville, 
| Levine, 


Nov. 16—School for Poultry Serv- 
in Feed and Allied Indus- 
tries; College of Agriculture, Rutgers 
New Brunswick, NJ.; 
chm., C. 8S. Platt, Poultry Depart- 
ment. 

Nov. 18-19—Tennessee Feed Manu- 
Assn.; Hermitage Hotel, 
Tenn.; sec., Wendell H. 
200 Baxter Bldg., Nashville. 

Nov. 19-20—Western Grain & Feed 
Assn.; Fort Des Moines Hotel, Des 
Moines, Iowa; exec. sec., Mark G. 
Thornburg, 928 Des Moines Bldg., 


| Des Moines 9, Iowa. 


Nov. 23-24— American Society of 


| Animal Production; Hotel Sherman, 


MIXED FEEDS « PELLETS 
CUBES « ROLLED OATS 
CRIMPED OATS 
ROLLED or CRIMPED BARLEY 
FEEDING OATMEAL 
OAT GROATS 
PULVERIZED OATS 


FOR SAMPLES OR QUOTATIONS— 
Write, Wire 


TELEPHONE 2325 
TELETYPE PHILLIPS 8831 


FLAMBEAY MILLING CO. 


Phillips, Wisconsin 
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Dr. Walter A. Glista 


DIRECTOR—Dr. Walter A. Glista 
has been appointed director of re- 
search for Wirthmore Feeds, it has 
been announced by Robert F. McLeod, 
president of Chas.M.Cox Co., Boston. 
Dr. Glista has a B. S. in poultry 
from the University of Massachusetts, 
an M. 8. in poultry nutrition from 
the University of Connecticut and 
a Ph.D. in animal nutrition from the 
University of Illinois. At Connecticut 
he worked under Drs. L. D. Matter- 
son and E. P. Singsen and at Illinois 
under Drs. H. M. Scott in poultry 
and H. H. Mitchell in animal nutri- 
tion. For the past five years Dr. 
Glista has been assistant director of 
research for Wirthmore under War- 
ren S. Baker who retired on May 
31. Expanded physical facilities for 
Wirthmore research include an en- 
larged chemical and chick laboratory 
at Malden, Mass., a new research 
farm still under construction in 
Berkley, Mass., and a research farm 
in Waverly, N.Y. 


Chicago; sec., W. M. Beeson, Dept 
of Animal Husbandry, Purdue Uni- 
versity, Lafayette, Ind. 

Nov. 26-27—American Corn Mill- 
ers Federation; Drake Hotel, Chi- 
cago; sec., Harry Hunter, 173 W. 
Madison St., Chicago 2, Ill. 


Dec. 3-4—Farmers Elevator Assn. 
of South Dakota; Huron, 8.D.; sec., 
©. C. Anderson, 423 Citizens Bldg., 
Aberdeen, 8.D. 

Dec. 3-5—Midwest Feed Production 
School, Muehlebach Hotel, Kansas 
City, Mo.; sponsored by Midwest 
Feed Manufacturers Assn.; Lloyd S. 
Larson, executive vice president, 20 
W. 9th St. Bidg., Kansas City, Mo. 

Dec. 6-7—Washington Animal In- 
dustry Conference; Western Wash- 
ington Experiment Station, Puyal- 
lup, Wash. 

Dec. 6-7—North Carolina Animal 
Nutrition Conference; North Caro- 
lina State College, Raleigh, N.C.; 
chm., George Wise, Animal Nutrition 
Section, North Carolina State Col- 
lege, Raleigh, N.C. 

1957 
Jan. 7-8 — Kansas Formula Feed 


Conference, Kansas State College, 
Manhattan; chm., F. W. Atkeson, 


head of department of dairy hus- 


bandry, Kansas State College, Man- 
hattan. 

Jan. 8-10 — National Turkey Fed- 
eration, Cincinnati, Ohio; exec. sec., 


615 E. Franklin St., Richmond 19, Va. 

Jan. 30-Feb. 2—American Dehydra- 
tors Assn., Edgewater Gulf Hotel, 
Edgewater Park, Miss.; exec. vice 
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& Seed Dealers Assn.; Casper; sec., 
Everett L. Berry, P.O. Box 118, 
Sheridan, Wyo. 


M. C. Small, P.O. Box 69, Mt. Mor- 
ris, Il. 

Jan. 11-12—Kansas Seed Dealers 
Assn.; Hotel Broadview, Wichita, 
Kansas; sec., O. E. Case, 901 Wiley 
Bidg., Hutchinson, Kansas. 


Jan. 138-15—New Mexico Grain & 
Feed Dealers Assn.; Hilton Hotel, 
Albuquerque, N.M.; exec. sec., H. B. 
Hening, P.O. Box 616, Albuquerque, 
N.M. 

Jan. 20-22—Indiana Grain & Feed 
Dealers Assn.; Claypool Hotel, In- 


pres., 


Durham, 


N.H.; 


Conference; 
Corvallis; chm., 


Joseph Chrisman, 430 Board of 
Trade Bidg., Kansas City, Mo. 

Jan. 31-Feb, 1—University of New 
Hampshire Poultry Health Confer- 
ence; University of New Hampshire, 


Skoglund, Poultry Dept. 
Feb. 4-6—Assn. of Southern Agri- 
cultural Workers, Birmingham, Ala. 
Feb. 7-8—Oregon Animal Industry 
Oregon State College, 


Feb. 10-12—Wyoming Grain, Feed 


Feb. 14-15— Washington State | 
Feed Assn.; Olympic Hotel, Seattle; 
sec., J. G. Wilsen, 814 Second Ave. 
Bldg, Seattle 4, Wash. 


Feb. 14-15 — Utah Feed Manufac- 
turers & Dealers Assn.; Brigham 
Young University, Provo, Utah; sec.- 
treas., Dr. Lawrence Morris, Animal 
Husbandry Dept. 


Feb. 15-17—Institute of American 
Poultry Industries Fact Finding Con- »" 
ference; Municipal Auditorium, Kan- - 
sas City, Mo.; pres., Cliff D. Carpen- 3 


chm., Prof. W. C. 


Dr. J. R. Parker. 


dianapolis; sec., Fred K. Sale, 600 
Board of Trade Bldg., Indianapolis 4, 
Ind. 

Jan. 23-24 — Massachusetts Dairy 
Farmers Seminar; University of Mas- 
sachusetts, Amherst, Mass. 

Jan. 28-30 — Southeastern Poultry 
& Egg Assn.; Dinkler-Plaza Hotel, 
Atlanta; exec. sec., J. Paul Williams, 


LASSEN PROCESS 
CANADIAN & FORTIFIED 


R.S.WILSON CO. 


1206 MAPLE AVE.+LOS ANGELES 15, CALIF. 


Now, you can sell a dairy herd nutrition program 
based on results . . . results that are demonstrated 
in better feed conversion, higher herd averages, 
steadier production and improved vigor and 
appearance. 


Dawe’s Ruminant Program is years ahead, but 
thoroughly field-proved on thousands of animals 
coast-to-coast. It includes balanced, fortified feed 
formulas designed for high-efficiency performance 
in dairy nutrition. It is in keeping with the trends 


Dawe’s Ruminant Program represents years of research and 
field testing to bring to dairymen advancements in nutrition 
on a par with those available to raisers of poultry and swine. 


WORLD'S 


OLDEST AND LARGEST 


SPECIALISTS 


your 


DAIRY FEEDS 


STEP AHEAD OF COMPETITION 
with DAWE’S 


PROVEN RUMINANT PROGRAM 


exemplified by research work at leading state ex- 
periment stations. 


Feed manufacturers employing the Dawe’s Rumi- 
nant Program are experiencing a new era in dairy 
feed sales and customer satisfaction. It is a volume- 
building program, including nutrition, merchan- 
dising and sales training assistance, for progressive 
feed manufacturers who seek leadership in the 
field of dairy feed sales. 


Learn how you can profit through Dawe’s Rumi- 
nant Program. Mail the coupon today. There is 
no obligation. 


ALSO COMPLETE PROGRAMS FOR 
BEEF CATTLE— POULTRY — SWINE 


ries, Inc. 


| 

4 

4800 S. St., Dept. FS-96 Chicage 32, Illinois 


t Offices and warehouse stocks: Belgium—13, Courte rue des Claires, 
Antwerp. Mexico—Sierra Leona 755, Mexico 10, D. F. 


Please send me full information on Dawe's Ruminant Program. 


NAME. 


ADDRESS_ 


CITY. STATE. 


IN VITAMIN PRODUCTS FOR FEEDS 
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ter, 221 North LaSalle St., Chicago 
1, 

Feb. 17-19 — Midwest Feed Manu- 
facturers Assn., Broadmoor Hotel, 
Colorado Springs, Colo.; exec. vice 
pres., Lloyd Larson, 20 W. 9th St. 
Bldg., Kansas City 5, Mo. 

Feb. 24-26—Ohio Grain & Feed 
Dealers Assn.; Neil House Hotel, Co- 


lumbus, Ohio; sec., G. E. O’Brien, | 


212 Martin St., Greenville, Ohio. 

Feb. 24-26—Colorado Grain, Milling 
& Feed Dealers Assn.; Denver, Colo.; 
sec., R. B. Kelly, 714 Cooper Bldg., 
Denver 2, Colo. 

March 18—Distillers Feed Confer- 
ence; Sheraton-Gibson Hotel, Cin- 
cinnati, Ohio; exec. director, Law- 
rence E. Carpenter, 12382 Enquirer 
Bldg., Cincinnati, Ohio. 

March 13-17 — Grain Processing 
Machinery Manufacturers Assn.; 
Edgewater Gulf Hotel, Edgewater 
Park, Mississippi; sec., Raymond J. 
Walter, 511 Fifth Ave., New York 
17, N.Y. 

March 14-15—Oregon Feed & Seed 


Dealers Assn., Multnomah Hotel, 
Portland; mgr., Huss Hayes, Lewis 
Bldg., Portland 4, Ore. 

March 17-18—Quad-State Conven- 
tion; Martin Hotel, Sioux City, Iowa; 
sec., Don Suttie, Sioux City Grain, 
Feed & Seed Assn., Box 341, Sioux 
City. 

March 21-22 — Maryland Nutrition 
Conference; Shoreham Hotel, Wash- 


| ington, D.C.; chm. Dr. G. Lynn Ro- 


moser, Department of Poultry Hus- 
bandry, University of Maryland, Col- 
lege Park, Md. 

April 10-11—Texas Feed Manufac- 
turers Assn.; Gunter Hotel, San An- 
tonio, Texas; sec., Ben E. Schmitt, 
528 Bewley Bldg., Ft. Worth, Texas. 

April 12-13—Texas Grain & Feed 
Dealers Assn.; Gunter Hotel, San An- 
tonio, Texas; sec., Ben Ferguson, 614 
Meacham Bidg., Ft. Worth 2, Texas. 

April 25-27—Kansas Grain & Feed 
Dealers Assn.; Broadview Hotel, 
Wichita, Kansas; sec., O. E. Case, 901 
Wiley Bldg., Hutchinson, Kansas, 


| 


April 26-May 1—National Fisheries 
Institute; Edgewater Beach Hotel, 
Chicago; Mal Xavier, 1614 20th St. 
N.W., Washington 9, D.C. 

May 1-3 — American Feed Manu- 
facturers Assn.; Conrad Hilton Hotel, 
Chicago; sec.-treas., W. T. Diamond, 
53 W. Jackson Blvd., Chicago 4, IIL 


May 19-20 — Missouri Grain, Feed 
& Seed Assn., Hotel Connor, Joplin, 
Mo.; sec., D. A. Meinershagen, Eagle 
Mill & Elevator, Higginsville, Mo. 


June 9-11—Indiana Grain & Feed 
Dealers Assn.; French Lick-Sheraton 
Hotel, French Lick, Ind.; sec., Fred 


| 


K. Sale, 600 Board of Trade Bldg., | ; 
| when he needed room to display hog 


Indianapolis 4, Ind. 

June 10-11—Eastern Federation of 
Feed Merchants; Hotel Commodore, 
New York; exec. dir., 
Carpenter, Sherburne, N.Y. 

June 17-18—Georgia Feed & Poul- 
try Conference; Dinkler Plaza Ho- 
tel, Atlanta; sec., Will L. Kinard, 
3240 Peachtree Road Bidg., Room 
210, Atlanta 5, Georgia. 


HOW AVAILABLE 


IS 


YOOR 


Findings to date prove that a supplement showing 
high phosphorus solubility in allthese chemical tests 
can be correlated with good biological availability. 


HOW DOES YOURS RATE? 


CDP 


Analytical reagent 


YOUR grade dicalcium 
SUPPLEMENT 17% phosphate 
PERCENT PERCENT PERCENT 


99.8 


100 


95.1 


93.5 


No one solvent is entirely dependable in measuring the availability 
of phosphorus supplements. Conclusions drawn by researchers 
point out that high solubility in only 0.4% HCl does not indicate 


a high feed utilization. 


CDP shows high availability in all three determinations, con- 
firming excellent results in a variety of feeding tests. 


The lowest cost, quality phosphorus product, CDP (Coronet 
Defluorinated Phosphate) is produced in the following Guaranteed 


Uniform Analysis: 


Phosphorus 


Calcium Fluorine 


17.0% min. | ee min. | 0.17% max. 


A DIVISION OF SMITH-DOUGLASS COMPANY, INCORPORATED 


lowa Dealer's 
Outdoor Lot 
Boosts Sales 


By AL P. NELSON 


George Simon, owner of the Simon 
Feed Store, Farley, Iowa, is the sort 


of alert feed merchandiser who is 
always looking for good sales and 
display opportunities. Therefore, 


brooder houses and also hog feeders, 
he lined them up very neatly on a lot 


ms se ai siness 
Austin W. | he owns closer to the main bu 


district. 
The merchandise, shown in that 
location, attracts the attention of 


more traffic and extra sales are made 
at this spot. The lot also contains a 


| small building which Mr. Simon uses 
| for storage purposes. 


“Even when hog prices weren't too 
satisfactory for farmers, many were 
buying hog brooder houses and feed- 
ers,” states Mr. Simon. “They knew 
that hog prices would come back, and 
they wanted to be ready to cash in. 


| I have found you've got to get these 


items outdoors where both sidewalk 


and vehicle traffic can see them. 
This lot is only a block from our 
feed store, so we can easily keep 


an eye on it. Most of the farmers in 
the area, too, now know that it’s our 
merchandise displayed on that lot.” 

In cooperation with a feed manu- 
facturer Mr. Simon staged a meeting 


which 400 hog feeders attended. 
Farmers are more interested than 


ever in getting good hog gains from 
feed, Mr. Simon feels. Greater feed- 


| ing efficiency is the goal. Hog and 


cattle feeds account for the largest 
feed tonnage at this store and mill, 
although some dairy and poultry 
feeds are also sold. There are some 


Users all agree: 


winsteo Rode - Matic 


brings in more 


Feed Mill Profits! 


Winsted ROTO-MATIC Alfalfa 
Bale Shredder attracts repeat 
baled alfalfa shredding and grind- 
ing business by saving mill labor 
time and annoying customer delay. 
Gravity-fed bale shreds ollie 
and hay blows into hammermill at 
capacities to 6 tons an hour! 
Enclosed, dust-free operation. 
Needs but 4 feet square space and 
only 5 HP motor. Learn how 
ROTO-MATIC steadily taps profits 
for your mill. Get Bulletin 10i— 
free. 


LAKELAND 


ENGINEERING EQUIPMENT CO. 
118 Third Ave. No., Minneapolis 1, Minn. 


— 


| 
| 
1 
\ 
bet 
4 
be = | 
li Let us figure the cost of CDP Delivered to Your Plant 
GcpP Coronet Phosphate Company | 


big lot feed buyers in the area who 
may buy several tons at a time. 
Some also buy every week. 

Mr. Simon reports that he tries 
to contact most of the big lot feed 
buyers regularly and sell them on 
the advantages of the brands of feed 
which he carries. 

Poultry Equipment 

There is quite a bit of poultry 
equipment on display, because while 
poultry flocks are generally small, 
almost every farmer has a flock, and 
thus waterers, feeders and nests are 
needed. 

“We also sell power mowers, fer- 
tilizers and seeds, as well as some 
farm chemicals,” reports Mr. Simon. 
“In fact we like to have more than 
one line so we can iron out those 
midsummer sales slumps. It is sur- 
prising how much hog and poultry 
equipment, chemicals and mowers 
can be sold during a year. Some of 
these lines carry a fine markup, too.” 

Mr. Simon points out that the 
average Iowa farmer has such a high 
purchasing power, despite lower farm 
prices, that it pays a feed dealer to 
carry many related lines. One never 
knows, he states, when a farmer 
will decide to buy a hog brooder 
house for $400 or a power mower 
for $125, and pay cash, too. 

This feed store does some news- 
paper,.and direct mail advertising. 
Since several feed lines are stocked, 
direct mail advertising cooperation is 
secured from. manufacturers. The 
direct mailings keep farmers pretty 
well informed about feed advances, 
and farmers are especially anxious to 
try the new growth-producing feeds 
now on the market. 

“There certainly is a great deal 
for the dealer to explain about the 
new feeds to farmers,” says Mr. 


Simon. ‘We like to do the explaining, 
but we urge farmers to stick on one 
brand of feed long enough to give 
it a thorough test. We don’t think 
it a good idea for a farmer to keep 


jumping from one feed to another 
in hopes of always getting more and 
more production.” 


BUILDING ELEVATOR 

MADISON, S.D.—A new 40,000-bu. 
elevator is being built here for the 
Callan Grain & Seed Co. It will re- 
place the elevator destroyed by fire 
recently and will be complete with 
new grain handling and seed clean- 
ing equipment. Including the new 
elevator, the Callan firm will have a 
total holding capacity of 200,000 bu. 


eee before it TALKS 


...is the way our doctors put 
it—“Our chances of curing 
eancer are so much better 
when we have an opportunity 
to detect it before it talks.” 
That’s why we urge you to 
have periodic health check- 
ups that always include a 
thorough examination of the 
skin, mouth, lungs and rectum 
and, in women, the breasts 
and generative tract. Very 
often doctors can detect can- 
cer in these areas long before 
the patient has noticed any 
symptoms. 

For more life-saving facts 
phone the American Cancer 
Society office nearest you, or 
write to “Cancer”—in care of 
your local Post Office. 


American Cancer Society 


H. H. King Suspends 
Milling Operation 


FARIBAULT, MINN. — The H. H. 
King Flour Mills Co. is suspending 
milling operations at its plant in 
Faribault. 

The mill had a spring wheat unit 
with a daily capacity of 2,400 cwt. 
and a durum unit with capacity of 
2,400 ewt. 

L. G. Truesdell, Jr., president of 
the company, said plans have been 
made for dismantling and selling the 
milling machinery. The firm’s eleva- 
tor capacity of 500,000 bu. will be de- 
voted to the storage of government- 
owned grain. 

Mr. Truesdell said the company 
will continue to operate as the H. H. 
King Flour Mills Co. with Arthur W. 
Quiggle continuing as vice president. 
Mr. Truesdell became president of 
the firm in 1942, succeeding H. H. 
King, who became chairman of the 
board. Mr. King died in 1948. 
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304 Pages 
176 Ilustrations 
Cloth-Bound 


A thorough revision of the 1953 edi- 
tion, and broadened in scope by the 
addition of Professor Dale F. King as 
co-author, who is mainly responsible 
for the strong interest in cages in the 
Southeast and the East. 


KEEPING CHICKENS IN CAGES 
FOURTH EDITION (1956) 


By Roland C. Hartman 
Editor, Pacific Poultryman 
Head, Dept. of Poultry Husbandry 

Alabama Polytechnic Institute 


The Only Complete Book on Management 


and Dale F. King 


of Layers in Individual Cages 


| 


$5.00 per copy, Postpaid 


NO C.O.D.'s 


ORDER FROM 
Reader Service Department 


FEEDSTUFFS 
P.O. Box 67 
Minneapolis |, Minn. 


DR. SALSBURY’S UNIQUE 
MULTI-CHEMICAL BLEND 


Puts broad range 
disease protection 


in your poultry feeds 


COCCIDIOSIS 


— all types in chickens and turkeys 


—in chicks and poults 


—large roundworms and tapeworms 


—in turkeys 


— in turkeys 


Polystat is in a class by itself! It is the only feed additive that is 
highly effective against so broad a range of disease organisms, from Salmon- 


ella bacteria to protozoans and worms! 


It cannot be compared with additives that only prevent coccidiosis, or only 
control worms. Polystat does all this and more, and is an outstanding growth 
stimulant as well. Birds on Polystat finish out better for higher market values. 
Polystat is, in fact, many feed additives in one. 


With Polystat in your feed you perform a real service to growers. You give 
them more of what they need to raise better birds at higher profits. Polystat 
helps you too. It reduces flock service required, simplifies your feed additive 
program, cuts costs and stimulates repeat sales from more satisfied customers. 
We urge you to “take a new look at Polystat.” Write today for Feed Manu- 
facturers Guide No. 7-A for the authoritative data that will prove to your 
satisfaction that poultry feeds containing Polystat are worth more because 


they do more... 


recommend, promote and profit from 


for you and your customers. 


HEXAMITIASIS 


SUB-CLINICAL DISEASES == --- 


— in chickens and turkeys 


MINIMIZES STRESSES wu = = 


—in chickens and turkeys 


IN ADDITION POLYSTAT STIMULATES GROWTH, IMP 


DR. SALSBURY’S LABORATORIES 


Charles City, lowa 


— in chickens and turkeys +3 


DR. SALSBURY’'S 


THE SUPERIOR 

3- N tro ADDITIVE FOR PIG AND 
HOG FEEDS, CHICK 
AND LAYING MASHES 


(Included in recent official pig feed 

formulas for pre-starter, starter, and growing 
feeds released by the Animal Husbandry 
Department, lowa State College) 


Write for Feed Manufacturers 
bulletin on 3-Nitro 


complete line of 
poultry medicines 


| 
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Export Plan Marks Victory | 
For Private Grain Trade 


through the normal machinery of 
grain marketing. Marketing facili- 
ties had been slowly strangling as 
government wheat holdings increased 
to a point where they represented 
virtually all of the nation’s wheat 
stocks. 

To the extent that administrative 
determination can influence policy 
under this new order it now seems 
probable that the big major com- 
modity contract markets of Chicago, 
Kansas City and Minneapolis will re- 
gain some of their former vigor as 
they do their normal historic func- 
tions of making a hedging market for 
the movement of grain into the ex- 
port stream. 

This order by 
plete return of 


By JOHN CIPPERLY 
Feedstuffs Washington Correspondent 


WASHINGTON — Recently the 
U.S. Department of Agriculture is- 
sued its new wheat export subsidy 
regulation, GR 345. According to the 
order, all bulk wheat exports under | 
government programs will be sub- 
sidized by in-kind payments of grain 
from Commodity Credit Corp. surplus 
stocks. 
i The extent of the subsidy in-kind 
i will be governed by daily subsidy 
| announcements made by USDA ap- 
proximating the techniques previous- 
| ly used by the International Wheat 
1 Agreement unit of USDA. 
| This new regulation was primarily 
| 


no means is a com- 
grain marketing to 


designed to turn back some substan- 
tial 


part of the grain business 


the efficient and effective handling 
of the big contract markets, but it 
is one long stride in that direction. 

That this order could have been is- 
sued must be attributed to the pa- 
tient, painstaking labor of a wide 
group from the trade and a willing- 
ness on the part of understanding 
USDA administrative officials to try 
new methods which gave open rec- 
ognition to the spirit and principle 
of free enterprise. 

It is in many respects a repudia- 
tion of the in-grown policies of previ- 
ous administrations which seemed de- 
termined to wipe out, either by fell 
purpose or indirection, the functions 
of the commodity markets and as- 
sume a centralized control in Wash- 
ington of the day-to-day pricing and 
distribution of grain crops of the na- 
tion. 

Before touching on some of the 
special aspects of the new regulation 
itself it is appropriate to give rec- 
ognition to some of the individuals 
who worked with government offi- 


i In recent months Spencer Kellogg and Sons, Inc. have more 


RVICE FOR YOU 
FROM SPENCER KELLOGG IN 
50% PROTEIN SOYBEAN MEAL 


than doubled their pro- 


duction capacity in 50% Protein Soybean Oil Meal. By using part of the resources 
of the great Bellevue, Ohio plant for this purpose we have been able to fill a larger 
part of the demand from eastern states. This releases meal from the company’s 
Decatur production and greatly increases the meal available for the midwestern 


market, improving the shipping service. 


Spencer Kellogg meal quality continues unrivalled. We use every care to obtain 


‘al the best quality beans, protect them completely in storage 


and process them with 


the most trustworthy procedures. We control quality with laboratory tests in all 


our plants and keep samples of each shipment at the central control laboratory. 
With this care we have built up a reputation for the finest quality on the market. 
A shipment of Spencer Kellogg meal of any type is always a “good car”. Ask your 


unloaders! 


Buffaic CL 5850 Chicag 
Des Moines 4-7291 
Minneapolis BR 4221 


SPENCER KELLOGG 
MEAL SALES OFFICES 
ARE LOCATED AT: 


Spencer Mills are located at: EDGEWATER, 4. © BELLEVE 


MINMEAPOLIS, MINN. DES MOINES, cel 


FR 2-3437 


Philadelphia PE 5-8787 


SPENCER KELLOGG AND SONS, INC. 
BUFFALO 5, N.Y. 


CHICAGO it. « 
© Lone 


Decatur 5365 
Long Beach 67-9530 


DECATUR, TAL 
cALH, 


cials to develop this program. Chief 
among those trade representatives 
were the leaders of three major com- 
modity markets — Julius Mayer, 
Continental Grain Co., chairman of 
the Chicago Board of Trade; Walter 
Scott, executive vice president, Kan- 
sas City Board of Trade; James Mul- 
lin, Leval & Co., president, Minne- 
apolis Grain Exchange; Carl C. Far- 
rington, Archer-Daniels-Midland Co., 
chairman, National Grain Trade 
Council; R. B. Bowden, executive sec- 
retary, Grain & Feed Dealers Nation- 
al Assn.; Don Stevens, executive vice 
president, General Mills, Inc.; Roy 
Hendrickson, executive secretary, Na- 
tional Council of Grain Cooperatives; 
William F. Brooks, secretary, NGTC; 
John Murray, vice president, The 
Quaker Oats Co., and formerly chair- 
man of the NGTC; Raymond J. 
Barnes, president, Tidewater Grain 
Co., Philadelphia, and Willem C. 
Schilthuis, executive vice president, 
Continental Grain Co., New York, 
and many others. 

On the part of the government it 
is fitting that credit be granted to 
Marvin McLain, assistant secretary 
of agriculture, and Lloyd N. Case, 
director of the Commodity Stabiliza- 
tion Grain Branch for their adher- 
ence to the principles of free enter- 
prise against doubting Thomases in 
other quarters of the government. 

This month the marketing machin- 
ery of the grain trade regains at 
least some part of the business of 
moving our grain crops into the world 
export stream. The wheat farmer of 
the Great Plains states will have his 
inalienable right to capture some 
larger share of the marketing price 
than that which was rigidly pre- 
scribed by former policies. 

Order Is Flexible 

This new order can generally be 
described as flexible, subject to ad- 
ministrative discretion. 

That it is flexible seems to be in- 
tentional since it is exploring new 
ground. The officials who will ad- 
minister this order are open-minded 
men prepared to make quick and 
rapid adjustments. If after early trials 
it is disclosed there are some serious 
“bugs” in it they will be prepared to 
move promptly to amend the order. 

The order itself fails to put em- 
phasis on previously declared inten- 
tions to deliver the wheat subsidy 
payment in-kind on an f.o.b. basis 
at port areas. 

However, executives who will ad- 
minister the order say unequivocally 
that all deliveries of wheat in satis- 
faction of subsidy payment certifi- 
cates earned by an exporter will be 
only on the basis in the immediate 
months ahead. 

The method by which f.o.b. seaboard 
delivery of grain to exporters ir « .b- 


For Finer Packaging 


Look to 


Falton 


BAG & COTTON miLiS 


First 


KEMITRACIN 


the purified ANTIBIOTIC compiex— 
thot does your feed antibiotic job better! 


Send for complete scientific data. 


WHITMOYER LABORATORIES, Inc. 
MYERSTOWN, PENNA. 
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MONSANTO OFFICE—Architects sketch shows Monsanto Chemical Co.’s 
new Los Angeles district office and warehouse. The building, now nearing 
completion, will be occupied this month. It has about 60,000 square feet of 
space. A large red 16’ x 22’ block “M”, the company’s trademark, is mounted 
on a corner of the building. The structure will serve as a distribution center 
for all Monsanto marketing activities in the Southern California area. It is 
located at 6670 East Flotilla St. in the Vail Field area of the Central Manu- 
facturing District. 


sidy payment will be accorr-..cd | ticularly critical, the 50% soybean 
is through notification by U* to | meal is especially attractive because 
exporters in the “confirr . or | of the fact that about four tons of 


sale.” In this document —jDA will | soybean hulls are left in the East 


and can be replaced by West Coast 
fiber at much cheaper levels.” 

Commenting further on the general 
feed situation, Mr. Reese said turkey 
feeding on the West Coast seems to 
be experiencing its biggest year, with 
an increase of 15 to 20% in formula 
feeds. Some other parts of the poul- 
try industry, he said, are not faring 
SO well because of the poor ratio be- 
tween cost of feeding and selling 
price of meat. 


FIRE DAMAGES ELEVATOR 

CANEY, KANSAS—Fire enveloped 
the Halligan Grain Elevator here 
Aug. 23 causing damage estimated 
at $35,000. The main elevator build- 
ing and a separate machinery struc- 
ture were heavily damaged. Glenn 
Durrill, Bartlesville, Okla., who re- 
cently purchased the elevator from 
the Halligan interest, estimated 
damage to machinery at $15,000 and 
damage to the buildings at $20,000. 
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Exchange Head to 


Make Russian Tour 


MINNEAPOLIS—James F. Mullin, 
president, Minneapolis Grain Ex- 
change, is among more than 30 busi- 
ness executives who left last week 
for a 15-day flying tour of Europe, 
including several days in Russia. 

Points on the itinerary include 
Brussels, Copenhagen, Helsinki, Len- 
ingrad and Moscow. Mr. Mullin is 
vice president and Minneapolis man- 
ager of Leval and Co. 


BUSINESS SOLD 


HOLLAND, IOWA—Creery Hat- 
chery & Feed Store, owned and oper- 
ated by Lloyd Creery, has been sold 
to Clarence Kruse of the Holland 
Grain Co. Included in the transac- 
tion were the hatchery and the Kent 
feeds dealership for the area. 


PRODUCTS 


Co-operative 
Feed Dealers, 


P.O. BOX 431 
BINGHAMTON, NEW YORK 


DIAL 3-352! 


notify the exporter under what terms 
and at what point USDA will deliver 
its grain subsidy payment. As may 
be noticed in the reading of the or- 
der there is no precise mention of 
f.o.b. seaboard delivery. The order 
has been left flexible for administra- 
tive elbow room. 

First examination of the new docu- 
ment here by trade representatives 
has failed to disclose any variation 
from the comprehensive and exhaus- 
tive discussions between the trade 
and USDA officials. The delay in 
issuing this new regulation must be 


charged against the cumbersome ma- | MIX WITH A é 


chinery of government which re- 
quires some 40-odd individuals to in- 
itial the orginal drafts of such orders. 
Greater Use of 50% 


Soybean Meal on 


West Coast Noted MIXES BOTH DRY 


AND MOLASSES FEED 


SAN FRANCISCO—There is a 
definite trend toward greater use of Marion Molasses Equipment, costly 
(yA >j thes ; stalled with your Marion Mixer, 

50 © protein soybean oil meal on the | the simplest, most efficient design for 

West Coast, according to John Reese | thoroughly impregnating ary materials 

ys) > ran. requiring any percentage of molasses. 

of the Fred DeHoff Co., San Fran Outstanding design features of the 

cisco broker and merchandiser. Marion Molasses equipment are: The 

ad j is ¢ , j spray manifold that runs the entire 

Introduced in this nay only a little length of the mixing cylinder for com- 
over a year ago, the higher protein 
meal is gaining rapidly in popularity, 


plete saturation, the rugged “gear with- 
in a gear’ rotary pump that handles 

Mr. Reese commented recently. He 

said he looks for the volume to in- | 


liquids of the highest viscosity, and the 
crease further in the coming year. 


molasses meter that registers exactly 
the amount required for the formula— 
(NO MORE ... NO LESS!) then keeps 

The 50% soybean meal is dehulled, 
and the elimination of the hulls, of 
course, cuts down the fiber in the | ELIMINATE GUESSWORK 


a cumulative record for you, if desired, 
meal, Mr. Reese pointed out. Most 
po IN MOLASSES MIXING— 


of pounds of molasses or oil used by 
50% meals will average not over 


the day, week, month or year. 
2%%% fiber. The cost of the 50% meal | MIX WITH A MARION MIXER 


to West Coast users is about equal 


per unit of protein to the standard CONSTANT UNIFORMITY 


44% soybean oil meal, Mr. Reese 
said. 

Feed manufacturers who use the 
50% meal are sticking with it, he 
continued. 

“The economics for the sale of high 
protein soybean meal are especially 
attractive on the West Coast because 
of the high freight rate ($29.25 per 
ton),” he said. 

“In feeds where fiber is not par- 


food murianda 


BAG AFTER BAG 


even the most rugged 
im various sizes suitable for any mixing req 


BLOMFIELD- 


Manufactured by 


MINNEAPOLIS, 


| 887 11th Street 


Preved to be one of the highest efficiency mixers in the industry, 
through the most exhaustive laboratory testa, the Marion Mixer 
is still one of the lowest priced mixers on the market today. 
The exelusive Marion Mixing and Blending Action is the key to 
its efficiency because through its design, even the barest trace 
materials oan be thoroughly and eompletely blended while 
simultaneously being cross-bliended constantly in the mix for 
assured formula uniformity. Marion Mixers are designed for 
feed mixing operations and are available 
uirement. 


SEND FOR YOURS TODAY! 


RAPIDS MACHINERY COMPANY 


MARION, IOWA 


HERE’S ONE MIXER 
FOR ALL YOUR 
MIXING REQUIREMENTS 


MIXER! 


Stop adding the 
ing 


NO DOUBT...NO GUESSING! 
FOR FEED UNIFORMITY 


ent of “Doubt” te your mix- 


unnecessary ingredi 
... day efter day. Instead, start adding te your mixing 
profite with @ Marion Mixer and Marion Molasses Baqulipment 
for a tep quality mixed product that is absolutely aieoaly 
bateh after batch. 


RAPIDS MACHINERY COMPANY 87 $t. Marion, lowe 
Please send us prices and information on: 


MARION MIXER — Dry or Molasses [7] 
[] V2 tom [] 1 tom [] 1¥2 ton [] 2 ton 
MARION FINISHER: [ | 


2S = 
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2 
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| ow Available! 
A complete descriptive catalog 
<5 he = of the Marion Mixer and acces- 
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Camera Views 


NEW ENGLAND SPEAKERS—Among those who spoke at the recent con- 
ference of the New England Feedmen at the University of Vermont, Burling- 
ton, were those shown above. The group on the left constituted the poultry 
panel; the one on the right, the dairy panel. From left to right, they are: Prof. 
Donald C. Henderson, head of the poultry department, University of Vermont, 
moderator; Prof. J. Robert Smyth, head of the poultry department, University 
of Maine; Dr. Glen H. Snoeyenbos, University of Massachusetts; Harry Miti- 


of the News 


JAPANESE VISITORS—A delegation of seven representatives of the soybean 
industry in Japan attended the recent convention of the American Soybean 
Assn. at Urbana, Ill., and later toured the soybean growing and processing 
areas of the U.S. Japan is the No.1 customer for U.S.soybean products abroad. 
The visitors came to get acquainted with the way soybeans are grown, market- 
ed, and processed here. Five of the visitors came as official representatives of 
the Japanese-American Soybean Institute, agency for the soybean market 
development project being operated by the American Soybean Assn. in Japan 
in conjunction with Japanese trade groups. Two others came at their own 
expense. Shown above is the Japanese visitation team with the president of 
the American Soybean Assn. Left to right, front row: Saihei Toriumi, vice 
president, Japan Shoyu (Soy Sauce) Assn., Tokyo; Yubio Sakaguchi, vice 
president, Oil and Fat Manufacturing Assn., Tokyo; Albert Dimond, president 
American Soybean Assn., Lovington, Ill.; Goro Kawamura, president, Japan 
Miso Assn., Tokyo; Kumazo Abe, president, Japan Tofu Assn., Tokyo; and 
Keiichi Matsuoka, president Japan Oil & Fat Exporters & Importers Assn., 
Tokyo. Back row: T. Ogasawara, Nichiei Bussan Co., Ltd., Tokyo; Yoshio 
Tanaka, Ajinomoto Co., Yokohama; S. Morohashi, interpreter, Japan Cotton 
& General Trading Co., Portland Ore.; Ichio Matsuhara, chief inspector and 
vice president, Japan Oilstuff Inspectors Corp., Kobe, and K. Isobe, 
Toyomenka, Inc., New York. 


NEW LABORATORY—Recently air conditioned and redecorated is this Kan- 
sas City grain inspection laboratory of the Kansas State Grain Inspection 
Department. The laboratory is equipped with all the precision apparatus 
needed for grain grading, and is one of the most modern in the country. J. L. 
Franklin is inspector-in-charge of the Kansas City operations. Donald C. 
Lunt is state director and J. A. McKone assistant. 


guy, agricultural economist with the Federal Reserve Board, Boston; Prof. W. C. 
Krueger, Rutgers University; Ivan Bigalow, Charles H. Hood Foundation, 
Boston; Thomas Dickinson, Borden Dairy Farm manager, Ottawa, Canada; 
Henry Merrill, Greensboro, Vt., dairy farmer; Prof. Alex Bradfield, Univer- 
sity of Vermont, and Ralph C. McWilliams, agricultural agent in Franklin 
County, Vt., moderator. The poultry panel considered health, management 
and credit problems. The dairy panel discussed loose housing and milk flavors. 


HAPPY COUPLE—Already to take their new mobile feed mixer back to their 
business in Jasper, Fla., are Mr. and Mrs. James L. Dunaway, Jr. Mr. 
Dunaway was awarded the big unit by the Daffin Manufacturing Co., Lan- 
caster, Pa., for his completion of the statement, “I want a Daffin mobile feed 
mill because..... ”, which judges chose as the best of the hundreds of contest 
entries. 


VITAMIN OLD-TIMERS HAVE OUTING—The Vitamin Old-Timers, whose 
total years of experience in the vitamin business amounts to over 250 years, 
held their third annual yacht outing recently. The men met for lunch at the 
Larchmont (N.Y.) Yacht Club and then sailed on Chzrles L. Bowman’s yacht, 
Fox, to Oyster Bay, Long Island. In the group were the following (seated 
left to right): Charles Hermann, vice president, Prentiss Drug & Chemical 
Co., Ine.; Dr. Simon Lubarsky, retired vice president, International Vitamin 
Corp.; Mr. Bowman, president of Charles Bowman & Co.; Frank Dowe, vice 
president, Distillation Products Industries; John R. Costanza, president, 
Vitamerican Oil Corp. Standing—Wilbur E. Dowell, general manager, Mc- 
Kesson & Robbins, Inc.; Ralph Wechsler, president, Nopco Chemical Co.; 
Ward Ross, managing director, Wisconsin Alumni Research Foundation; Ben- 
ton Bowman, assistant sales manager, Charles Bowman & Co., and Frank 
Kara, president, Savoy Drug & Chemical Co. Members of the group who 
missed the outing included L. D. Barney, president, Hoffmann-LaRoche, Inc.; 
Adolph Weinberger, chairman of the board, Gray Drug Stores, Inc., and 
James DeCesare, president, White Laboratories, Inc. 
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PAPROCO 


West Coast Condensed 


FISH SOLUBLES 


with 
Fish Glandular and Liver Hydrolysate 


Practical feeding experience has proved that a basal ration fortified with PAPROCO West 
Coast Condensed Fish Solubles (with fish glandular and liver hydrolysate added) stimulates 
growth in both poultry and swine. The growth response to the fortified ration is greater than 
the same basal ration with all the known nutritional factors added. These unidentified growth 
factors provide the extra punch in your feeds which mean satisfied customers and increased 
profits for you. PAPROCO gives you the following p/ws factors: 


ues Unidentified Growth Factor(s) . > The “Carry Over” Factors in Breeding Rations 
* B-12 and all known B-Complex Vitamins wp Manufactured by Lassen Process 
aa Amino Acids from Fish Protein * Double Screened to remove Excess Solids 


ke Essential Trace Minerals whe Assured Year ‘Round Supply 


Complete analysis of amino acids, vitamins and mineral content available on request 
Write for descriptive booklet! 


Distributed Exclusively by 


___ Statler Center — 900 Wilshire Blvd. Los Angeles 17—MUtual 1371 


daught 
} = : i 
\ \ 
‘ — — = 
| 
A Contains paproco Condensed Fish Solubles, fish a 
glanduler and liver hydrolysate, solvent extracted | 
soybean cil meal and phosphate mineral, man" 
foctured by @ patented process which requires "° a i 
these ingredients- Sea Maid “40” is convenient and } 
easy to vse requiring no speciol mixing equip: 
ment. Packed in 100 multiwoll poper bogs. | 
Sea Maid “AQ” is eosily added to any formula. 
* 
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Economist Notes 
Improvement in 
Dairy Industry 


URBANA, ILL. — Dairy industry 
improvement is pointed out in a re- 
port by Prof. L. H. Simerl, agricul- 
tural economist at the University of 
Illinois. 

Discussing the current situation 
and outlook for dairy farmers, Prof. 
Simerl notes that production, con- 
sumption and prices are up slightly 
from last year. 

Dairy farmers, he says, have not 
been pinched so much as farmers 
who produce and sell hogs, beef cattle 
and corn. 

Milk prices were recently about 
10% higher on the parity scale than 
corn prices and 25% higher than 
prices of hogs and beef cattle. Six 
months ago the differences in favor 
of dairymen were even larger. 


Prof. Simerl goes on to report as 
follows: 

Production: Although dairymen be- 
gan this year with 1% fewer cows 
than they had a year ago, they were 
getting 5% more milk. Because out- 
put increased less than usual this 
spring, production this summer has 
been only about 1% higher than it 
was a year ago. Poor early pastures 
were responsible for limiting milk 
production in several important dairy 
areas. Production is expected to hold 
near year-before levels for two or 
three months, but could increase 
toward the end of the year. 

Consumption: High consumer in- 
have boosted consumption 
milk. Sales in federal order markets 


year were up about 3% from last 
year. The special milk program in 
schools has also helped to increase 
consumption. A little more milk has 
been used this year for ice cream, 
condensed milk and dry whole milk, 


but less for evaporated milk. More 
butter and cheese were produced 
from January through April this 
year than last, but less in May and 
June. So far butter consumption has 
been about the same in the two 
years. Cheese shows a slight increase. 

Price Support: The government 
buys butter and cheese to support 
prices of milk and butterfat. Pur- 
chases for price support were a little 


| larger during the first quarter of this 


year than in 1955, but second quar- 


| ter purchases were about the same. 


| 


come and the increase in population | 
of fluid | 


Total purchases of butter and cheese 
for price support during the first six 
months were equivalent to about 5% 
of all milk produced. 


Stocks: Storage stocks of dairy 


| products have been reduced sharply 


during the first six months of this | 


from levels of one and two years ago. 
Stocks are usually smallest at the 


| end of April. At that time this year 


total stocks of manufactured dairy 
products represented 7 billion pounds 
of milk, compared with 11 billion a 
year earlier. Of these amounts the 


ALWAYS BAS A 
CUTTING EDGE 


more profit, they have the guts 


better grinding job at less cost. The exclusive star 
cylinder serves as a flywheel and actually requires 
less horsepower than other machines with a com- 
parable capacity. You don’t have to pregrind ear 
corn with these powerful machines, and you get a 
smoother, virtually vibrationless, performance than 
with any other make. Screens are available with 
perforations ranging from 1/32” to 2” and are 
rapidly changed whenever you desire. 


FOR GREATER 
GRINDING PROFITS 


W-W Hammermills not only have the heart for 


as well to to a 


Any hammermill is only as good as the hammer 
that’s in it, and W-W Hammermills have the longest 
life hammers available. That’s because they are 
Tungsten Carbide hard surfaced with W-W’s own 
special process which makes them several times 
harder than the toughest steel. The bodies are made 
of heat treated alloy steel. With W-W hammers 
you're sure to get longer hammer life and more 
grinding profits. Whether for new equipment or as 
replacements... 


insist on W-W Hammers. 


You can get a W-W Hammermill to fit your capacity requirements or have a machine 
custom made to your specifications. Convenient time payments can usually be arranged. 


Send for complete catalog and quotations. Also send samples to be ground at no obligation. 


W-W GRINDER CORP. 


DEPT. 311 


WICHITA, KANSAS 


government owned the equivalent of 
only 3 billion pounds of milk this 
year, compared with 8 billion pounds 
the year before. 

Prices: Prices received by US. 
farmers for milk in July averaged 
about $4 cwt., 4% higher than the 
year before. Prices for butterfat 
averaged 58.3¢ Ib., also up 4%. The 
higher prices this year stem directly 
from the higher price support for 
butter and cheese, and from higher 
prices specified in most federal or- 
ders governing prices paid to farmers 
for fluid milk. 

Recent dairy-feed price ratios were 
generally more favorable than usual, 
but not so favorable as in some past 
months. Many dairymen would wel- 
come higher prices, but they would 
probably bring on too rapid an in- 
crease in milk production and conse- 
quent surpluses later. 


PENB Schedules 


Two Meetings 


CHICAGO—The executive commit- 
tee of the Poultry & Egg National 
Board will hold its regular fall meet- 
ing in Jackson, Miss., Oct. 19-20. 

A meeting with the special com- 
mittee which for over a year has 
been studying the need for a south- 
ern branch office of PENB and an 
open forum for the discussion of 
problems relating to the promotion 
of southern poultry products by 
PENB. 

The meeting with the southern 
branch study committee is scheduled 
for 3 p.m. the first day, according 
to Leslie S. Hubbard, PENB presi- 
dent. 

The annual planning conference of 
PENB will be held Jan. 31-Feb. 1, 
1957, at the LaSalle Hotel, Chicago, 
and will feature a dynamic and for- 
ward-looking program, according to 
Dr. James M. Gwin, PENB general 
manager. 

The conference dates will not con- 
flict with any other national poultry 
industry meeting or convention or 
with the many furniture conventions 
which overcrowd Chicago hotels ear- 
lier in January, Dr. Gwin said. 

Hoiel facilities have been provided 
for Jan. 30 meetings of PENB’s com- 
modity advisory committee on shell 
eggs, broilers and turkeys, and a spe- 
cial meeting of the PENB finance 
committee. 


N.D. Test Shows 
Salt’s Value for Pigs 


FARGO, N.D.—If pigs get all the 
salt they want, they may gain twice 
as fast as those without it, accord- 
ing to a report on swine feeding tests 
at North Dakota Agricultural Col- 
lege. 

The tests indicated that for each 
pound of salt eaten, 45 Ib. of gain 
were made. 

W. E. Dinusson, animal husband- 
man, recommended that salt be pro- 
vided free choice or added at the 
rate of % lb. for each 100 Ib. of feed. 


PROVIDE CLEAN, FRESH 
FOR YOUR FLOCK AT ALL TIMES! 


No Ny 

2550 

KING SIZE 
Waters targe 


flocks. Supplies as 
much as a 4 ft. 
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$5.95 


BABY CHICK FOUNTAIN 
No, 2525 

Designed for watering 
tiny chicks and turkey 


LITTLE GIANT 
Large 


6 
e ! ve 
non-rustin 
brass fountain $4 95 
stem. Completely $4 95 
free of complicating Dealers... 


gadgets and adjustments WRITE FOR CIRCULAR 


MILLER MANUFACTURING CO. 


Dept. 12 251 W. Kellogg Bivd., Saint Paul 2, Minn, 
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USDA Studies 
Dehydrating 
Plant Costs 


WASHINGTON—A new U.S. De- 
partment of Agriculture report tells 
of a study of the costs and operations 
of cooperative alfalfa dehydrators. 
The study was made by Lacey F. 
Rickey of USDA’s Farmer Coopera- 
tive Service. 

The report includes details from 
case studies of eight cooperative de- 
hydrating plants. The cost figures 
were for the years 1953 and 1954. 

While average figures for such a 
small number of plants are not con- 
clusive, they are used in Mr. Rickey’s 
report to facilitate comparison and 
are not presented as being representa- 
tive of the industry. 

Mr. Rickey’s summary of the find- 
ings included the following: 

1. Dehydrated alfalfa meal has 
gained recognition as a valuable in- 
gredient in formula feeds largely be- 
cause of its carotene content, its 
high quality protein and other es- 
sential nutrient factors. 

2. Production of dehydrated alfalfa 
meal in the U.S. increased from less 
than 400,000 tons in 1944 to more 
than a million tons in 1952 and again 
in 1954. 

3. In recent years prices for dehy- 
drated meal have shown sharp sea- 
sonal increases. For the eight years 
1947-54, the average price at Kansas 
City increased from $44.50 ton in 
June to $71.20 ton in February. 

4. As the dehydrating industry de- 
veloped, there has been considerable 
standardization in equipment and 
methods, but there are still wide 
variations in operation. 

5. Recognition of the value of caro- 
tene in animal feeds and its readily 


oxidizable nature led to rapid han- | 


dling of the green alfalfa, cold stor- 
age of a part of the annual produc- 
tion, and in recent years to treatment 
of the meal with antioxidants or 
storage under inert gas. 

6. Yearly production for the plants 
included in this study ranged from 
871 tons to 11,381 tons and averaged 
3,803. 

7. The cost figures in the study in- 
clude operating costs from the cut- 
ting of the alfalfa to the sale of the 
product, ordinary warehouse storage 
and brokerage or other selling costs. 
They do not include cost of the stand- 
ing alfalfa, bags, oils or antioxidants. 
There was practically no pelleting or 
special storage involved. 

8. The following gives the extreme 
high and low amounts, per ton of 
meal produced, for the principal items 
of cost at the individual plants, to- 
gether with averages of all plants, 
for the two years covered by the 
study: 

Labor: Field—low, high and aver- 
age, respectively, $2.45, $6.16 and 
$.03; plant—$3.07, $8.09 and $5.35; 
total—$6.37, $13.58 and $9.38. 

Fuel: Oil—$5.17, $9.22 and $6.30; 
gas—$3.30, $5.09 and $4.16. 

Maintenance and repair: Field— 
$0.53, $3.94 and $1.41; plant—$0.52, 
$4.36 and $1.56; total—$1.31, $5.83 
and $2.97. 

Depreciation: $0.71, $6.16 and $2.86. 

Power: $0.98, $2.87 and $1.89. 


PREMIER LITTER 
@ Absorbs 


More 
e Bales for 
= every need 
Premier Peat Moss Corp..535 SthAve., New York 17 


KAFIR & MILO 


Largest Dealers 
in Southwest 


MID-CONTINENT GRAIN CO. 


Kansas City, Mo. 


Total processing costs: $17.09, 
$35.41 and $27.24. 

9. Labor is the largest item and 
makes up more than a third of the 
total processing costs. Hourly wage 
rates ranged from $0.71 to $1.70. 

10. At three of the plants, general 
administration was provided by over- 
head organizations of which the 
plants were departments, and records 
were such that a satisfactory alloca- 
tion of these costs could not be made. 
At another plant only part of the 
administrative expense was charged 
to the dehydrating operation. 

At the four other plants, adminis- 
trative costs were: low, $2.07; high 
$6.36; average $3.48. 

When the costs of administration 
were added to the processing costs 
of these plants, their total costs per 
ton were: low, $19.16; high $40.42; 
average $32.64. 

11. Annual volume, as affected by 
length of season, size of plant and 
steadiness of operation, has a large 


effect on operating costs. If the 16 
plant-years for which data are shown 
are divided into years when produc- 
tion was over or under 3,000 tons, 
Processing cost was nearly $11 per 
ton higher in the case of lower 
volume, 


Form Association 


YREKA, CAL.—A new trade 
association has been formed in north- 
ern California primarily to promote 
commercial sales of feeder cattle in 
the area, A group of Angus cattle 
breeders met in this north Sacra- 
mento Valley town early in August 
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to organize the Northern California 
Angus Breeders’ Assn. Growers in 
both California and southern Oregon 
have been invited to join. Officers 
elected include V. O. Ralston of 
Grenada, president; Wally Pindell of 
Ft. Jones, vice president, and Dwight 
Hammond of Edgewood, secretary. 


FIRM INCORPORATED 
BREDA, IOWA—The Breda Grain 
Co., Inc., has been incorporated to 
deal in and handle grain products. 
Capital stock of $50,000 was author- 
ized. Anton B. Heisterkamp is presi- 


| dent and A. F. Wilberding, vice presi- 
| dent. 


BOSWORTH COMMISSION CO. 


Boston Grain & Flour Exchange Bidg. 

i SELL THROUGH US ' 
BUY THROUGH Us 
A. WARE BOSWORTH 


BOSTON, MASS. 
FEED PRODUCTS 
GRAIN PRODUCTS 


THERE'S A DIFFERENCE IN ANIMAL PROTEINS 


Here's picture proof: Photomicrographs much enlarged 


» 


For Repeat Sales, build your feed with Swift’s qualit 

meat and bone scraps (shown above). Notice the well- 
cooked chunks of meat (rough-surfaced) and the 
whiter bits of bone, notably free of vegetable fiber. 


Here’s the direct route to the best in animal protein feeding results. When an im- 
properly processed animal protein reduces the rate of gain in an otherwise good 
feed, it doesn’t take the word long to get around among farmers and feeders. 

Protect the reputation of your brand with Swift’s Quality Animal Proteins. 
Every feed gets a lift from Swift’s Animal Proteins. 


gene 
BT 
SWIFT COMPANY, 


Careless processing and poor product control can 
dilute the feeding value of meat and bone scraps with 
excessive amounts of hair, fuzz, vegetable fiber (see 
white arrows above) and undesirable extraneous ma- 
terials such as leather scrap, limestone and feather meal, 


All of these materials adulterate animal proteins. 


helps you win and 
hold your customers 


SWIFT & COMPANY, Feed Department 
Union Stock Yards « Chicago 9, Illinois 


Order from your Swift’s Feed Salesman 
or from the nearest producing plant listed below. 


P.O. Box 549 St. Louis Indpt. Pkg. Co. ards 
Fort Worth 1, Texas 824 S.Vandeventer Ave N.S. Yards, Illinois 
Phone: Market 3161 St. Lowis 10, Mo. Phone: L. 

Phone: Prospect 1-2800 Upton 4-8100 
2691 E. Vernon Ave. Local, Bridge 1000 
Los Angeles 54, Calif. 4, ind Se. St. Joseph 
Phone: Ludiow 8-0111 Dial 4.3301 Phone: 8.1771 
Union Stock Yards 

Packers Station P.O. Box 97 
4, Ale. Kansas City 3, Kanses Winona, Minn. 
Phone: Phone: Phone: 2225 
Se. Omaha Station 24th St. Union Stock Yards 
Omahe 7, 390 W inion 4 
Phone: Market 2280 Phone: 4-3413 
Box 38 P.O. Yards 
Phone: Botley Phone: 500 Phone: Tabor 5-1231 

Ss AN IMAL 


Cleveland 2, Ohie 
Phone: Melrose 1-2660 = Phone: LaSalle 1331 


= 


N. 9th Avenue 


wn, 
Phone: 7641 
1901 So. San Marcus St. 
Sen Antonio, Texas 


lowa 


Stock Yards Station S.E. 18th St. & Maury 
Sioux City 6, lowa Des Moines 6, lowe 
Phone: 5-5081 Phone: 6-3131 

P.O. Box 311 Plankinton Pkg. Co. 


Se. San Francisco, Calif. 
Phone: June 8-3233 
Unien Stock Yards 

So. St. Paul, Minn. 


230 So. Musk Ave. 
Milwaukee 3, Wisc. 
Phone: Mitchell 5-3000 


White Provision Co. 
Howell Mill Road & 
14th St., N.W. 


Ga. 
Phone: Emerson 2571 


Nevhoff Pkg. Co. 
1309-11 Adams St. 
Nashville 8, Tenn. 
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By Leonard 


Agricultural Economist, Kansas State College 


W. Schruben 


Let's Explain Marketing Margins 


One a!most gathers the impression 


that everyone is interested in who | 


gets what part of a consumer's dol- 
lar spent for food. And it’s the busi- 
ness of everyone who is engaged in 
marketing to improve the general 
understanding of what is involved. 
Anyone concerned with either buying 
from or selling to farmers has a 
stake in the current discussion of 
marketing margins. 

Marketing margins are essential. 
They are payments for services per- 
formed in making raw _ products 
available to consumers. Not many 
farm products are ready for the table 
when they leave the farm, and not 
many farmers want to undertake the 
job of getting them ready. They 
would rather leave that job to spe- 
cialists in the marketing system and 
concentrate on farming. 

When farm prices are high farm- 
ers receive a greater share of the 
dollar spent for the finished product 


| than when farm prices are low. This 
is because farmers work for profits 
or the hope of profit, whereas most 
people who handle and process grain 
| and livestock work for wages. Profits 
from farming go up and down more 
than do wage rates for those work- 
ing in industry. 

Whether a farmer receives $25 
cwt. for hogs or $15, the wage rates 
paid to those who work in the pack- 
inghouse, drive delivery trucks or 
sell the meat, stay about the same. 
At least, they haven’t been coming 
down recently. It takes the same 
number of man hours to process a 
hundred hogs whether they are priced 
high or low. Therefore, there is a 
rather fixed margin. 


Based on Volume 


This is only one example of a fixed 
margin with respect to a marketing 
firm. Other expenses of marketing 
also often are fixed on a per pound 


FOR 


WELL-BALANCED 
NUTRITIVE FEEDS 


WITH 
GRAIN FERMENTATION PRODUCTS 


PRODULAC 


CORN DISTILLERS SOLUBLES WITH DRIED GRAINS 


NADRISOL 


CORN DISTILLERS DRIED SOLUBLES 


The feeds that promote quicker growth and greater meat and egg 
yield are the feeds your dealers and their customers want to buy: 


Produlac or Nadrisol—grain fermentation products—are stand- 
ardized, both products having the same riboflavin content and chol- 


ine content. 


With either Produlac or Nadrisol you can mix highly nutritive 
formula feeds. These economy fortifiers are rich in proteins—vege- 
table fats—and essential Vitamin B-G Complex factors, as well as 


unidentified growth factors. 


Mix either Produlac or Nadrisol in your formula feeds. It’s a good 
way to gain and hold customer acceptance. 


Sold only to manufacturers of formula feeds. 


Products of 


NATIONAL DISTILLERS 


PRODUCTS CORPORATION 


GRAIN PRODUCTS DIVISION 
99 PARK AVENUE, NEW YORK 16, N. Y. 


H. R. Eshelman, Jr. D. J. Carpenter 


ESHELMAN CHANGES—John W. Eshelman & Sons has announced two 
changes in personnel assignments. H. R. Eshelman, Jr., vice president of 
the company will be transferred from Circleville, Ohio, to Lancaster, Pa., 
and assume duties there at the firm’s headquarters. He will coordinate 
policies at the variously located Eshelman mills at Circleville, Ohio; Tampa, 
Fla.; Sanford, N.C., and Chamblee, Ga. Mr. Eshelman graduated from Yale 
University in 1936, started with the company at Lancaster, covered a sales 
territory in western Pennsylvania, then managed a company-owned grain 
elevator. After Navy service, he was assigned to Eshedman’s Circleville 
purchasing department and in 1946 was appointed manager of the Circleville 
plant. Mr. Eshelman will be replaced by D. J. Carpenter as general manager 
of the Circleville plant. Mr. Carpenter attended the University of Michigan, 
started with the firm in 1930 in the production department, and has had broad 
experiences in all phases of the company’s operations. He is presently assistant 


general manager of the Circleville plant. 


basis. Frequently, for example, com- 
missions are charged based on the 
volume handled and not on the price 
of the volume. One should remember 
that there is no assurance of a job 
for a packinghouse worker. He may 
| be told not to come to work next 
week. 

The consumer pays the price a 
farmer receives for his product plus 
marketing costs. When farm prices 
are high the farmer receives a higher 
percentage of the consumer’s dollar 
than when the farm price is low. 
There are many advantages of being 
a farmer and taking a chance on get- 
ting a profit or taking a loss is one 
of them. 

Actually, marketing margins are 
| payments made for services per- 

formed in getting farm products to 
| the ultimate consumer. Sometimes 
| these services don’t amount to much 


—for example, when I drive out to 
the country to get eggs direct from 
one of my farmer friends. Sometimes, 
however, a lot of work goes into the 
package of food between the farm 
and the housewife. Grain products, 
for example, require a lot of work 
before they are ready to eat. Wheat 
must be milled and the bread baked 
before you can have toast for break- 
fast. Since most families live away 
from wheat-growing areas; the grain 
or flour must be hauled. Also it must 
be stored. It costs money to hire 
these services done. 

Is the spread between farmer and 
consumer about right, too wide, too 
narrow? This kind of question is 
hard to answer except by examining 
each part of the entire margin. Even 
then a satisfactory answer is hard to 
find. 

The answer depends upon many 


MORE 


1954. Why? 


Poultry raisers feeding 


get faster broiler growth, lower feed cost, 
more and larger eggs and increased 
profits. Ri-Stone is essential for develop- 
ing large, strong, muscular gizzards, and 
for the efficient utilization of feed 
grains and grass. It promotes digestion 
and general health. 

Ri-Stone has no superior for insolu- 
bility, for sharp grinding edges, for 
attractiveness to fowls, for cleanliness 
and for uniformity of sizes. 

More poultry raisers are learning about: 
Ri-Stone through its regular advertising 
in the poultry publications. Once they 


QUARRIERS OF GRANITE FOR OVER 70 YEARS. 


Customers, Sales 
= and Profits for 
RI-STONE Dealers 


1955 Ri-Stone sales were more than double the Ri-Stone sales of 


GRANITE GRIT 


try it, they find it profitable to make it 
available to their flocks at all times. 

Ri-Stone comes to you clean and 
sparkling in strong orange and blue 80 
lbs. bags. There are proper sizes for all 
ages—for chicks, pullets, broilers, hens, 
poults and grown turkeys. 

Prompt shipments. Your inquiries in- 
vited. Write for copy of Poultry Grit 
Facts. 

Fine Aggregate Division 


RION CRUSH STONE CORP. 
Rion, S. C. 
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things. One, for instance, is, “Are 
marketing firms using resources ef- 
ficiently and do they have normal 
profits?” If this is the case margins 
may be about right. If resources are 
not used efficiently and they have 
normal profits or if resources are 
used efficiently and they have above 
normal profits, the chances are the 
margins are too high. The reverse of 
these situations would indicate that 
the margins are too low. 


Apply To All Segments 

Profits are the mainspring of our 
economic system and apply to the 
marketing system as well as to farm- 
ing and to other segments of the 
economy. Profit is not a naughty 
word. When we lose opportunities for 
profitable employment we lose the 
incentive of the free enterprise sys- 
tem. 

It is in this area of efficiency that 
study of marketing margins can be 
fruitful. Such efficiency studies can 
provide yardsticks by which manage- 
ment can gauge the efficiency of their 
operation. True, the detailed results 
need to be studied by people who 
understand their application. 

Of course, farmers are more inter- 
ested in net income than any given 
share of the food dollar. Comparing 
who gets what percentage of dollars 
spent for food gives us a measure of 
changing farm prosperity as com- 
pared with other parts of the farm 
industry. But these studies may be 
misunderstood. Sometimes new pro- 
ducts such as cake mixes, frozen bis- 
cuits and prepackaged meats win 
consumer acceptance within a very 
short time. They usually add to the 
size of the market available to the 
farmer at the same time increasing 
the marketing margin because of the 
added costs. It has been said that 
increased marketing costs are paid 
by consumers from savings formerly 
paid the hired maid. 

We can build on these studies, if 
they are understood and used cor- 
rectly. Otherwise, we are left with 
the question, “So what?” 


Cargill Develops 
New Hybrid Corn 


MINNEAPOLIS—Development of 
a new corn especially suited to ad- 
verse growing conditions has been 
announced by the hybrid corn de- 
partment of Cargill, Inc. 

H. K. Hayes, department manager, 
said the new corn, called “Pol'en In- 
sured” or “PI” corn, will give grow- 
ers increased expectation of good 
yield even when hot, dry and windy 
weather prevails during the crucial 
pollination period. This is achieved, he 
said, by an improved method of ex- 
tending to roughly twice its normal 
duration the over-all pollination pe- 
riod. 

The “PI” hybrids were developed 
at Cargill’s Grinnel!, Iowa, breeding 
station by a staff headed by Gordon 
M. Halverson. Mr. Hayes said the 
new corn was bred to comprise all 
desirable hybrid characteristics now 
obstainable. 

He said the new corn is unlike con- 
ventional hybrid “‘bl-nds” designed to 
extend the effective pollination pe- 
riod. It is made up of hybrids which 
are intimately related. They are 
similar to the extent that they have 
an identical parent and are derived 
from complementary inbred lines but 
are different in that their pollination 


Trace Mineral 


Where only trace minerals 
ere to be added, Herman 
Nagel's Trace Mineral Con- 
centrate supplies all eight, 
in correct balance. 


THE HERMAN NAGEL CO. 


53 W. Jackson Bivd., Chicago 4, Ill. 


periods overlap, resulting in a longer 
period. 

In connection with the announce- 
ment of the new corn, Cargill recent- 
ly showed a summary of hybrid seed 
corn developments over a closed cir- 
cuit television circuit from Minne- 
apolis. The viewers were 5,000 hybrid 
corn representatives from 12 states, 
who gathered in five midwestern 
cities. 


Pellet Feeding 
Of Lambs Noted 


SAN FRANCISCO—Pellet feeding 
of lambs has been increasing, and in 
connection with this is a recent re- 
port of successful pellet feeding of 
lambs during the past year by an 
Antelope Valley feeder who has been 
keeping 4,000 animals on pellets. 

Juan Arrache of the Antelope Val- 
ley Cattle & Feeding Co. at Lancas- 
ter, on the edge of the Mojave Des- 
ert in California, said his lambs have 


been gaining an average of % Ib. a 
day on the feed he uses. He said he 
uses a 40% ground barley mix plus 
Some cottonseed cake and linseed oil 
meal and Aureomycin. The first 
feeder lambs going on pellets in the 
spring are fattened and ready for 
market in 40 days, he said. 

Mr. Arrache said use of pellets 
eliminates waste, and _ self-feeders 
mean a saving in labor. Feed is put 
out every third day. He also reports 
that he sells the feed. 


> 


NEW MOBILE MIXER 
BURLINGTON, WIS.—The Spring 
Brook Feed Co. here has inaugurated 
a mobile feed processing service. The 
mill on wheels is owned by Gil Vos. 


| 
| 
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McMillen Names Feed 


Warehouse Manager 


FT. WAYNE, IND.—New manager 
of the Master Feed & Seed Co., Inc., 
of East St. Louis, Ill., is Robert Mar- 
tin, it has been announced by Dale 
W. McMillen, Jr., president of Mc- 
Millen Feed Mills. 


Joseph Merck, who previously 
managed the distribution center for 
Master Mix livestock and poultry 
feeds, has been transferred to the 


Gibson City (Ill.) plant in the posi- 
tion of grain buyer 

Mr. Martin has been with MeMil- 
len since 1947, and has been super- 
visor of the company’s stores divi- 
sion since 1953 


a 


ADVERTISING CAPS for... 
the Most In Publicity and Good Will 


Write Us for Samples and Prices 


MINNESOTA SPECIALTY CO., INC. 
121 N. 4th St., Minneapolis 1, Minn. 


For FASTER and 
MORE ACCURATE MOISTURE TESTS 


Your order is shipped the Day 


Received—No Delay! 


) THE WORLD'S 
MOST WIDELY USED 
MOISTURE TESTER 


Serving the Grain, 

Feed and Seed Trades 
with the Best in Quality, 
the Right Price with the 
Fastest Service 


for over 43 years 


@ There are more than 35 different moisture testers 
in the United States...yet, by far, the Steinlite is the most 
extensively used. With over 22,000 successful installations, 
Steinlite has proved its reliability over the years. Wherever 
moisture is a dollar-important factor in the buying, seliing and 
storing of grain and other commodities, the Steinlite 400G has 


the reputation of being the most popular and practical mois- 
ture tester available. Write for full information on how you 


can save time and money with a Steinlite. 


Just pick up your phone and call 


ANdover 3-2128 
“cor L E cr” 


Grain Testing Equipment 
for Over 43 Years” 


(SEED TRADE REPORTING 


EQUIPMENT COMPANY 


“World's Largest Suppliers of 


Exclusive Distributor of Steinlite Moisture Testers 


SEEDBURO EQUIPMENT COMPANY, Dept. FS-9 
618 W. Jackson Blvd., Chicago 6, Illinois 

Please send me full information on the 400G Steinlite 
Moisture Tester for Grains, Seeds, Mixed Feeds, Nuts, 
Meal, Flour and many other commodities of consistent 
chemical and granular nature. 


| 
| 
| 
| ORDER A 
| 
| 
4 
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Going to the Dogs in Volume— 


Pet Food Industry Serves Fast-Growing Market 


The business of going to the dogs 
appears to be a pretty big one. 

At any rate, there’s a rapidly in- 
creasing amount of commercially pre- 
pared dog food going to the dogs of 
the country. 

Estimates of the pound and dollar 
volume of dog food sales vary some- 
what, but it appears that more than 
2 billion pounds, or 1 million tons, 


_ of canned and dry dog food are now 


sold annually to the owners of some 
23 million dogs. 

What’s more, the dog population 
continues to rise much more rapidly 
than the fast-growing human pop- 
ulation, and dog food business pros- 
pects climb accordingly. 

Right new, according to the Ameri- 


can Pet Food Manufacturers, a divis- 


| 


The dog food volume has increased 


ion of the American Feed Manu- | more than 150% from a total of 800 


facturers Assn., it appears that the 
dog food industry is about the same 
size as the breakfast cereal industry. 
And anyone exposed to youngsters’ 
television-stimulated demands for 
various breakfast cereals knows that 
the cereal industry must be rather 
large. 

Estimates of the dog food dollar 
volume in 1955 vary up or down 
somewhat from a level of $300 million. 

Unofficial figures indicate that the 
current annual rate of dog food pro- 
duction is about 2% billion pounds— 
including 900 or more million pounds 
of dry dog food and 1.3 billion pounds 
of canned dog food. 


| 


million pounds in 1940. 

The pet food business also includes 
food consumed by cats. The total es- 
timated number of cats in the USS. 
is around 25 million. According to 
Cats Magazine, some 8 million cats 
in 5 million families can be consid- 
ered as a potential market for pro- 
cessed cat foods. Some estimates are 
higher. 

Dog Population 

Estimates of America’s current 
dog population range from 22.5 to 
23 million. 

Harry Miller, director of the Gaines 
Dog Research Center, New York, 
says the outlook is favorable for the 


To Cut Grinding costs, 
Cut Your Grain with 


PACAL HARD-FACED HAMMERS 


Sharpened by each revolution, custom de- 
signed Pacal hard-faced Hammers cut grain 
cleanly and economically. They produce a 
superior controlled grind and actually lower 
operating costs through increased efficiency. 
Pacal Hammers last up to ten times longer 


Whatever your product, 
whatever your hammer- 
mill, there is a Pacal hard- 
faced Hammer that will 
lower your costs. 


Write or call 


nation’s dog population to reach 26 
million by 1965. Of the estimated 8 
million new households to be estab- 
lished in the next 10 years, at least 
40% will include one or more dogs. 

Supporting this prediction, Mr. 
Miller says, is the 200% gain in the 
dog population in the past 30 years, 
as compared to a 50% increase in the 
human population during the same 
period. 

A Gaines Center survey indicated 
that of the nation’s 17 million dog- 
owning families, 80% keep one dog, 
14% have two dogs, 4% have three 
dogs, and 2% have four or more dogs. 

It is estimated that about 8 million 
of the nation’s dogs are purebred. 
Bigger and heavier dogs are more 
numerous as community size decreas- 
es. The South continues to lead the 
country in number of dog-owning 
families and the average number of 
dogs per family. 

The Gaines figures indicate that 
dog owners spent more than $275 
million on dog foods in 1955. 


82% Buy Dog Food 
The Gaines Center report also 
points out that leftovers are no long- 
er dog’s main diet; 82% of dog own- 
ers use commercially prepared dog 
food at least partly. 


Officials of the Gaines Division of 
General Foods Corp. estimate that 
the total annual consumption of all 
types of food by America’s dogs may 
be as much as 9 billion pounds. This 
figure includes human foods specially 
prepared for dogs or served pets as 
table leftovers, as well as the pre- 
pared dog foods. 


No one knows for certain the dollar 
value of all this food, but the total 
so expended keeps dropping each year 
as dog owners turn increasingly to 
prepared dog foods. Part of the trend 
is attributed to use in the home of 
ready-trimmed meats and frozen 
foods in meal-size portions, resulting 
in a minimum of leftovers, and part 
to the realization that no diet of 
leftovers can compare in nutritional 
value with good commercial dog 
foods prepared with the dog’s nutri- 
tional needs in mind. 

One of the dog food manufacturers, 
The Quaker Oats Co., estimates the 
dog population at 23 million and 
points out that it is increasing four 
times as fast as the human population. 

Almost every other household has 
one dog, according to a Quaker study, 
and almost 15% of all American 
homes have two or more dogs. 

The study also showed that dogs, 
like their masters, are enjoying a 
higher standard of living than ever 
before. Dogs are larger, eat better 
and live longer. 

The total dog and cat food volume 
in 1947, according to the Census of 
Manufactures, was about 1.1 billion 
pounds. This included some 427 mil- 
lion pounds of canned food and about 
681 million pounds of biscuits, pellets 
and meal. 

The totals, as indicated above, are 
now believed to be much higher, and 


COMBO WATERER 


Cattle, Hogs. 20 gal. Fiber 
Glass tub top. | gal. Cast 
Iron hog drinker. Electric 
heat. Therm. control. 
Salesmen wanted. Price 

$32.50 up. 


RHINEHART CO. 
Ft. Wayne, Ind. 


and increase screen life by 50%. 


Sr, 


Hammer 
Department. 


H. E. HARDY & Co. /o.. 


@ MILLFEED 
@ OIL MEALS 
@ ALFALFA MEAL 
@ GROUND GRAINS 


848 Midland Bank Bidg. FE 5-2114 
Minneapolis 1, Mian. 
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© 
i County Road B and Walnut Street, St. 8, Minn. Telephone Midway 56-9456 
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the 1954 Census data, to be released 
later this year, will probably show 
much larger totals. 


Pet Ownership Study 


In 1953, the American Can Co. 
sponsored a study of dog and cat 
ownership, and that study indicated 
that there were 22.6 million dogs 
living in American homes. This figure 
was based on a finding that 41% of 
the nation’s 41 million families re- 
ported having one or more dogs. 

It was found that 47% of all U.S. 
dogs were located in urban homes, 
23% in rural non-farm homes and 
30% on farms. This means there 
were 10.5 million urban dogs, 5.2 
million rural non-farm dogs and 6.9 
million farm dogs. 

Figures from the study on a geo- 
graphic basis indicated that the South 
contains the largest number of dogs. 
This area, which represents 29% of 
total U.S. families, boasts ownership 
of 38% of the nation’s dogs. It is 
noted, however, that 40% of the dog 
population is located on farms. The 
Midwest, with 30% of the nation’s 
families, contains 29% of the total 
dog population to occupy second 
place. Like the South, however, the 
region is extensively rural, better 
than one third of its dogs having 
farm homes. The East, which con- 
tains 28% of the nation’s families, 
has 21% of the dog population, but 
only 1 in 8 of these dogs is found 
in a farm home. The Far West, with 
13% of the nation’s families, has 
12% of the nation’s dogs. 

In 1953, according to the American 
Can Co. report, 41% of the total 
families owned one or more dogs. 
This figure is 33% among urban fam- 
ilies, 47% in rural non-farm sections 
and 71% among farm homes. 

In listing foods they feed their 
dogs, 87% of the dog-owning families 
approached in the survey mentioned 
table leftovers as a staple item of 
their dog’s diet. In addition, how- 
ever, 78% of the dog owners were 
buying particular foods for their dogs. 


Higher Urban Area Demand 


Canned meat base pet food was 
fed to dogs by 54% of the dog owners. 
Use was as high as 74% among 
urban dogs, declining to 49% among 
rural non-farm and to as low as 18% 
among farm dogs. 

Dry meal, it was found, was pur- 
chased by 38% of ali dog owners, 
with the percentage ranging from 
41% for urban dog owners to 30% 
for farm dog owners. Biscuit-type 
dog food were purchased by 33% of 
all dog owners, the percentage rang- 
ing from 44% for urban dog owners 
to 20% for farm dog owners. 

Fresh meat was purchased by 18% 
of all dog owners, canned fish base 
food by 10% and frozen meat by 6% 
of all dog owners. 


Cat Food Market 


Based on the American Can Co. re- 
port, the 1953 cat population was 
estimated at 26.7 million. This figure 
was based on a finding that 29% of 
the nation’s families reported having 
one or more cats. The average cat- 
owning family had 2.21 cats on the 
home premises. This estimate of the 
cat population does not include per- 
manent strays or cats found in stores, 
factories, etc. 

Family-owned cats, it was found, 
are predominantly rural in locale. 
Only 26% of all family-owned cats 


Sort ite 

NEQSCO 
Clay 

Prepared by: Loncala Phosphate Co. 
High Springs, Fla. 

Distributed by: Warren-Douglas 

Chemical Co, 
1513-15-17 Burt St., Omaha, Neb. 


are located in urban homes, 25% in 
rural non-farm homes and 49% on 
farms. 

As with dogs, the South contains 
more family-owned cats than other 
regions. However, most of them are 
on farms. 

In listing the foods they feed their 
cats, 73% of the cat-owning families 
approached in the survey mentioned 
table leftovers as a staple item of 
their cat’s diet. In addition, however, 
58% of the cat owners were also buy- 
ing particular foods expressly for the 
cat. Such purchasing is found prin- 
cipally among urban cat owners. 

For the U.S. as a whole, including 
both urban and rural families, 33% 
of all cat-owning families purchase 
canned fish base food; 23% purchase 
canned meat base food; 17% buy 
fresh meat and fish for their cat; 
11% buy dry meal; 5%, biscuit types 
of food; and 4%, frozen meat. 

With the cat food demand supple- 
menting the growing dog food vol- 
ume, the pet food business all adds 
up to quite an industry. 


S.C. Station Tests 
Dried Citrus Pulp 


In Steer Rations 


CLEMSON, S.C—A feeding trial 
conducted with Hereford steers by 
the animal husbandry department of 
the South Carolina Agricultural Ex- 
periment Station has indicated that 
dried citrus pulp may be used as a 
Satisfactory substitute for one-half of 
the ground shelled corn in steer-fat- 
tening rations. 

R. F. Wheeler, head of the depart- 
ment, reports that one group of 
steers was fed a ration of alfalfa 
meal, ground shelled corn and cotton- 
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seed meal. A second group was fed 
the same ration, except that one-half 
of the ground shelled corn was re- 
placed with dried citrus pulp. 

The steers which received the corn 
ration gained 2.28 lb. daily and re- 
quired 1,029 lb. of feed per 100 Ib. 
of gain. Those which were fed corn 
and dried citrus pulp gained 2.33 Ib. 
daily and required 1,007 Ib. of feed 
per 100 lb. of gain. = 

All carcasses were similar in gross 
composition (percentage fat and 
lean), color of lean, grade and dress- 
ing percentage. 

The results of this experiment rep- 
resents only one year’s work, and ad- 
ditional experiments are scheduled 
for next year. 


Earl Saul 


Dehydrated ALFALFA MEAL 


From the Fertile Red River Valley of Minnesota 
Write - Phone - Wire 


RED RIVER ALFALFA CO. 
Phone 61 


Crookston, Minn. 


“My Purina Dealer 
EARNS my business” 


—says Mr. Elmer E. Jacobson 


Field work in Stoughton, Wisconsin, is just as important as it is anywhere. 
But Mr. Elmer E. Jacobson (on tractor) takes time out to talk over 
problems with his Purina Dealer, Obert Asleson, and his outside 


salesman, Herman Arneson. 


V Vien a truck from the City Feed Mill in Stoughton, 
Wisconsin, heads out on RR #2, one of the places it’s 
probably going to stop is the Elmer E. Jacobson farm. 
The driver's going to get a fine welcome, too, because, 
as Mr. Jacobson puts it: “I appreciate the help given to 
me by the City Feed Mill. By helping me with a Purina 
program for my dairy cattle, I’ve seen cow condition 
improve and milk production increase. 


“Not only are they of help with livestock, but poulsry, 
too! When I ask, they are always willing to help dur- 
ing busy seasons by delivery and pick up of my grist 


and Purina needs. 


“Their advice is always welcomed when I need help with 
a sanitation problem, or need some tips on management. 
My Purina Dealer is always a big helpto me!” 


Real Service 
to the Farmer 


“I'd hate to tackle the feed 
business today, if I didn’t 
have the Purina Franchise! 


That's what Mr. Obert Asleson, owner of the 
City Feed Mill in Stoughton, Wisconsin, thinks 
about Purina! “Purina’s proven program of 
profits—for the dealer and for ch 

is something no other competitor offers. 
“Without the combination of those two, it's 
pretty hard for a feed dealer to survive the 
competition today! And having been asso- 
ciated with Purina for 21 years, I know what 
I'm talking about! 

“We are able—because of Purina’s know-how 
and training—to offer services no other feed 
concern offers. And we do many of these 
services without charge. That's something that 
has made us many customers, and given us a 
lot more prestige among the folks around 
our trade area. 

“‘But without the help of Purina, I don’t believe 
we'd have the position we have today!” 


If you'd like to know more about the Purina 
Franchise, and what it can mean to you, write: 
RALSTON PURINA COMPANY, 

1602 Checkerboard Square, St. Louis 2, Mo. 
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Beat the 


Heat with 


NICHOLS 


If hot weather headaches have been getting 


you down, better chec 


k on Nichols #12 females. 


These hardy birds are bred with the ability to 
maintain good egg production during hot spells 
and to bounce back into top production fast. 

They'll produce well all summer and main- 
tain a high rate of hatchability that finds favor 
with hatcheries everywhere, opening new markets 
for hatching eggs in all broiler areas. 


Why fight summer slump any longer, when 


you can avoid it with 


NICHOLS “12's 


Specially developed meat-type crossbreds for eco- 


nomical production of 


broiler hatching eggs. 


Indian River — NICHOLS Crosses" 
Vantress - NICHOLS Crosses* 


*Three-way crosses that have given the industry 
new standards for health, feed efficiency and quality. 


For information on 


stock, and hatcheries 
in your area write: 


this 


NICHOLS POULTRY FARM, INC. 


KINGSTON , 


NEW HAMPSHIRE 


Distributed in Utah and Souther Idaho bye 


Alan Bader 


214 24th Street 


P.O. Box 267 Ogden, Unh 
Telephone: Ogden 9323 


Blatchford 


Calf Manna 


Fish Mea 


WATERLOO MILLS COMPANY 


Waterloo, lowa 


Small’s Dehydrated Alfalfa Meals 
Leader Peat Litter I 
Clear Quill Livestock Mineral 


Toxite Disinfectant Spray 
Reyal Oak Charcoal 


Mt. Airy Gran-I-Grit 
Servall (Staz-Dry) Poultry Litter 


Clear Quill Poultry Concentrates 


Clear Quill Dog Foods 
Pilot Oyster Shells 


Golden West Condensed Buttermilk 
V- 


C© Tobacco Stem Fertilizers 
Fish Solubles 


United Calcium Carbonate 
Demon Oat Products 


Wholesale Distributors 


Cc. K. Whitehair M. L, Scott 


L. E. Hanson 


M. L. Cooley 


TEXAS CONFERENCE SPEAKERS—A number of outstanding speakers, in- 
cluding both college and private industry workers, are scheduled to speak at 


| the annual Texas Nutrition Conference. The conference will be held at Texas 
| A&M College, College Station, Oct. 4-5. Among the speakers will be Dr. C. K 

| Whitehair, new member of the Michigan State University staff, former head 
| of veterinary research at Oklahoma A&M College and a visiting professor at 


the research facilities of Chas. 


| husbandry, Cornell University, 


Pfizer & Co., 
talk on winter disorders in cattle; Dr. 


Inc., Terre Haute, Ind., who will 
M. L. Scott, department of poultry 


talking on turkeys and unidentified growth 


factors; Dr. L. E. Hanson, head of the department of animal husbandry, Uni- 
| versity of Minnesota, speaking on the effect of protein on pig growth and 
eareass quality, and M. L. Cooley, technical director, animal nutrition divi- 


sion, Hoffman-Taff, Inc., Springfield, Mo., 


talking on quality control. 


| Good Gains in Winter 
Cheapest in Long Run, 
Iowa Study Indicates 


WEST LAFAYETTE, IND.—Cat- 
tle wintered at a daily rate of gain of 
over a pound made better and cheap- 
er gains over the total feeding period 
than cattle wintered at a low rate of 
gain in two years of Iowa State Col- 
lege tests. 

J. M. Scholl, Iowa State College 
| agronomist, reported results of these 
| tests here in an address before the 

summer meeting of the American So- 
| ciety of Agronomy, convened at Pur- 
due University. 

Separate lots of cattle were win- 
tered at daily rates of gain of % and 
1% lb., respectively. Cattle wintered 
at % lb. made higher gains during 


| 
| 
| 
| 
| 


| summer 
| costs of gain. In addition to producing 


| period. 
| much total gain as those wintered at 


the summer and during the finishing 
But they didn’t make as 


1% Ib. 


The lot at % lb. gained an average 
of 550 Ib. total for the entire feeding 
period. The average for the cattle 
gaining 1% lb. was 610 lb. Winter 
gains averaged 192 lb. for the heav- 
ier-fed group; 80 lb. for the others. 

Cattle gaining % lb. daily had 


higher costs per unit of gain in the 
winter. Summer and finishing costs 
were lower, but the cost of gain for 
the entire period was slightly higher. 

The study tended to discount the 
belief that low winter gains and high 
gains result in lower total 


higher total gains at lower costs, the 
lots with daily winter gains of 1% 
lb. were ready for market ahead of 
cattle wintered at the lower rate. 


The most popular 


feed ingredient 


BUFFAL 


corn gluten feed 


For more than 50 years Buffalo® Corn Gluten 
Feed has been a standard in the feed industry. 
Dairymen prefer it because over the years 
Buffalo Corn Gluten Feed has proven to be 
one of the best milk producing ingredients. 
You too can depend on Buffalo to help you 
make your mix a fully balanced ration. Start 


using Buffalo Corn Gluten Feed. 


BRAND 


BUFFALO] 


1906 + 50th ANNIVERSARY - 


17 Bottery Place, New York 4, N.Y. 
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CORN PRODUCTS REFINING COMPANY 


| 
i} wt "he | 
| 
= », PRE-MIXES Gy. \ 4 
PROFIT LINES THAT MOVE FAST! 


Drive Underway to 
Put Wheat on Cwt. 
Basis in 1957 


CHICAGO — The campaign to 
switch grain trading from the bushel 
to the hundredweight has made such 
progress that the American Feed 
Manufacturers Association’s commit- 
tee of purchasing agents feels that its 
slogan, Hundredweight by Fifty- 
Eight, may become a reality. 

The aim is to put new crop wheat 
on the cwt. basis in 1957 with full 
transition accomplished a year later. 

Progress of the campaign was re- 
ported at the semi-annual meeting of 
the committee in Chicago Sept. 9-10. 
The meeting was a prelude to the 
60th annual convention of the Grain 
& Feed Dealers National Assn. Wil- 
liam T. Diamond, AFMA secretary, 
reported that 27 farm and trade or- 
ganizations had already demonstrat- 
ed their interest in supporting the 
campaign and that more were pre- 
paring to climb on the “band-wagon.” 

The meeting, presided over by 
Earle Ellis, Hales & Hunter Co., Chi- 
cago, was told that the relative mer- 
its of trading on the cwt. basis as 
opposed to the variable bushel basis 
will be pinpointed in a summary re- 
port to be released by the U.S. De- 
partment of Agriculture early in 
January, 1957. All government agen- 
cies, directly or indirectly concerned, 
have been contacted for purposes of 
study. Legal aspects of the change- 
over are being studied. Individual 
states are being contacted to deter- 
mine what legislation, if any, might 
be needed and what problems might 
be expected from the standpoint of 
administration, statistics and crop 
reporting. From grain exchanges, the 
government is seeking information on 
the possible effects of trading prac- 
tices and procedures. 


Little Resistance Expected 

The AFMA purchasing agents were 
told by Mr. Ellis that indications 
point to a minimum of resistance to 
the proposed change. 

One market analyst had made some 
objections, claiming that the use of 
the bushel was motivated by its ad- 
vantages as an instrument of grad- 
ing more than anything else. How- 
ever, attempts have been made to 
reconcile the varying points of view 
on this subject. 

The problems of the change as they 
affected the small elevator operator 


were detailed by one veteran elevator 
man. He said that as far as the ma- 
jor operators were concerned, the 
changeover presented no real diffi- 
culty. It was at the “grass roots” 
level that he anticipated difficulty. 
Another member pointed out that 
problems were expected when the 
flour milling industry switched from 
barrels to sacks and in view of the 
ease with which that transition was 
made he suggested that any objec- 
tions to the cwt. unit would disap- 
pear after a season or two. 

Speaking of the future, W. E. Glen- 
non, president, American Feed Manu- 
facturers Assn., said that the publica- 
tion of the report might be followed 
by another general trade meeting so 
that any final problems could be 
solved. 

Mr. Ellis exhibited an illustration 
of typical invoice extensions at Chi- 
cago, using five grains. One sheet 
called for extensions on a_ bushel 
basis, the other on a hundredweight 
basis. He said that practical tests 


showed that the cwt. basis was al- 
most twice as quick. One experienced 
operator did the cwt. computation in 
three minutes and took six minutes 
for the bushel extensions. A less ex- 
perienced operator took five and 10 
minutes, respectively, for the two 
computations. Working by hand, an- 
other took eight minutes for the cwt. 
extensions and 20 minutes for the 
bushels. Others took varying longer 
periods for bushels because of mathe- 
matical errors resulting from the 
complicated nature of the calcula- 
tions. 

Members of the trade have been 
asked to take copies of the typical 
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extensions in order to have their 
staffs work out the prices and com- 
pare the times shown. 


Five New Members 


MINNEAPOLIS — Admitted to 
membership recently in the Minne- 
apolis Grain Exchange are the fol- 
lowing: Earl N. Hvidsten, Stephen 
Farmers Cooperative Elevator Co.; 
Warren C. Olson, Osborne McMillan 
Elevator Co.; Emil B. Paulson, Bunge 
Corp.; David A. Staege, Hallet & 
Carey Co., and John R. Snyder, Ral- 
ston Purina Co. 


MILWAUKEE, WIS. 


BUDDE 


MALT SPROUTS 
BREWERS GRAINS 
DISTILLERS GRAINS 
BEET PULP 
AND 4 OTHER FEEDS 


EUREKA 


HORIZONTAL 


BATCH MIXER 


Most modern, most efficient, 
most economical of all mixers 


Conceded to be the world’s No. 1 hi-accuracy mixer for scientific 
blending of varied products. Perfect mixing range from light, dry 
ingredients to heavy, dense materials. The Eureka “reverse- 
spiral-ribbon” agitator produces the most thorough blend or mix, 
regardless of percentages, in the shortest period of time and with 
the least amount of power. Materials are in constant suspension, 


cannot stratify. 


Write for Catalog .165-HB. 


Various types of discharge gates available, 
including new contour type slide gates — manual or air operated. 


The Eureka trademark in Flour, Feed, Seed, Grain and Cereal Machinery and Equipment 
is like the Continental Mark I in cars. It’s the recognized symbol of a superior product. 


Since 1856 


| | 
| ; 
gts CANADA 
< Nana ar (0); Super Cleaner—Receiving Separator Hi-Capacity Receiving Scalper Vertical Batch Mixers Corn Cutters and Graders 
| — aemped OK Bagging Scale—Series A, B Horizontal Batch Mixer Oct Crimper-Single Pair Roller Mil Duplex Agitator Molasses Mixer | 
plastic -lined bags ‘e stor- 
ge—convenient handling. 
stocks available for quick le 
) N PEAT SALES LTD. | e SILVER CREEK, 
>. 0. Box 399, New Westminster, Canada | 
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looking Into 


New Products 


New Services 


New Literature 


This reader service department announces the development of new and improved 
products, new services and new literature offered by manufacturers and suppliers. 
Claims made in this department are those of the firm concerned. Use the accom- 
panying coupon to obtain the desired information. 


No. 5549—Counter 
Display 


A new dispenser-type counter dis- 
play for self-service of nf-180 tablets 
is now a part of the merchandising 
“package” offered for this product 
by Hess & Clark, Inc. The red, black 
and yellow display holds one dozen 
containers of 100 tablets and marks 
another phase of the firm’s expanded 
distribution plans for direct sampling 
to growers through feed companies, 
drug stores, feed stores and hatch- 
eries. The tablets contain furazoli- 
done and are recommended for emer- 
gency treatment of blackhead, fowl 
typhoid, paratyphoid, and pullorum 
in both chickens and turkeys, as well 
as hexamitiasis in turkeys. The tab- 
lets are also recommended in aiding 
the treatment of CRD (air sac), non- 
specific enteritis (bluecomb, mud 
fever) and quail disease in both chic- 
kens and turkeys and synovitis in 
chickens. For more complete details 
check No. 5549 on the coupon and 
mail it to Feedstuffs. 


No. 5544—Dauher Lid 


A dauber lid is a new convenience 
provided by the Dr. L. D. LeGear 
Medicine Co. for its screw worm 
smear. The lids are included in each 
case of the product to make appli- 
cation simpler. The smear is avail- 
able in 4- and 8-oz. and pint sizes. 
To secure more complete informa- 
tion check No. 5544 on the coupon 
and mail it to Feedstuffs. 


No. 5548—Grain 
Shovel Devices 


Co. and are claimed to improve the 


on man hours in operating 
shovel machines. One is the Brooks 
conversion kit, a device which re- 
places the rope and weigh system on 


grain 


old-style shovel machines. Developed 
and perfected on the job by a Kansas 
City elevator superintendent, the kit 


| has a tripping mechanism that is 


| 


No. 
No. 


| 
No. 
No. 


ADDRESS 


Send me information on the items marked: 


5544—Dauber Lid 
5548—Grain Shovel Devices 
5549—Counter Display 
5551—Kibbled Biscuits 


CLIP OUT —FOLD OVER ON THIS LINE—FASTEN (STAPLE, TAPE, GLUE)— MAIL 


FIRST CLASS 
PERMIT No. 2 


(Sec. 34.9, 
P. L. & R.) 


MINNEAPOLIS, 
MINN, 


BUSINESS REPLY ENVELOPE 


No postage stamp necessary if mailed in the United States 


Feedstuffs 


Reader Service Dept. 


i 
i 
! 
| 
| 
t 
t 
i 


POSTAGE WILL BE PAID BY— 


P. O. Box 67, 


Minneapolis 1, Minn. 


Two new mechanical improvements | 
are offered by the Foster & Felter | 


efficiency, length of service and save | 


adjustable to the pull and length de- 
sired. Company Officials say there is 
no rope to confuse the direction of 
rotation of chain and cable and in- 
stallation is simple enough to be done 
without stopping the shovel. The 
second perfection is the Brooks shovel 
hook, a new style hook which fastens 


the chain to grain shovel boards. The 
hook has a patented soft sponge rubber 
washer which holds the hook closed. 
The hook is made of heavy, malleable 
cast iron. The new type of hook 
eliminates the excessive breakage of 
hooks and grain shovel boards, it is 
claimed. For further information 
check No. 5548 on the coupon and 
mail it to this publication. 


5551—Kibbled 


Biscuits 


A new product, called by the trade 
name, Kibbled Biscuit Dog Food, is 
announced by Vitality Mills, Inc. The 
announcement states: “Made under 
a new process at the Vitality plant 
in Monmouth, IIl., this new Kibbled 
Biscuit has been under extensive 


laboratory and kennel testing for al- 
most a year. Formulated by Dr. For- 
est H. Clickner, director of research, 
the new biscuits carry extra high 
protein and high fat for this type of 
dog food. Great attention has been 
given to taste appeal.’ Secure more 
complete details by checking No. 5551 
on the coupon and mailing it to 
Feedstuffs. 


Also Available 


The following new products have 
been described in previous issues of 
Feedstuffs and information about 
them may still be obtained by jotting 
the appropriate number on the cou- 
pon and forwarding it to Feedstuffs. 


No. 5528—“Free-running” salt proc- 
ess, Morton Salt Co. 

No. 5530—Booklet describing Chris- 
tie’s Spizzerinktum New Hampshires, 
Granite Whites and White New 
Hampshires. 

No. 5531—F arm and dairy cleanser, 
Pennsylvania Salt Manufacturing Co. 

No. 5532—Portable formula feed 
blender, Barnard & Leas Manufactur- 
ing Co., Inc. 

No. 5533—Antibiotic, vitamin and 
mineral product for swine feed or 
drinking water, American Cyanamid 
Co. 

No. 5534—Poultry and livestock dis- 
ease treatment with nitrofuran drugs, 
Hess & Clark, Inc. 

No. 5535—Brochure on bolted steel 
tanks, Columbian Steel Tank Co. 

No. 55386—Valve bag packer using 
fluidizing principle of conveying ma- 
terial, Black Products Co. 

No. 5587—Rodent control unit, Sol- 
vit Chemical Co. 

No. 5539—Stream splitter for di- 
viding single stream of dry, free- 
flowing material, Sprout-Waldron & 
Co., Inc. 

No. 5541 — Phenothiazine wormer 
for cattle and sheep, VyLactos Lab- 
oratories, Inc. 


No. 5542 — “Pallet bag’ for 
“squared-off” appearance, St. Regis 
Paper Co. 

No. 5548—Poultry feed additive, 


Heterochemical Corp. 

No. 5545—Dairy cattle feeding pro- 
gram, Pillsbury Mills, Inc. 

No. 5546—Bulk delivery of molas- 
ses feed, Baughman Manufacturing 
Co. 

No. 5547—Vitamin D product for 
treatment of milk fever in dairy cat- 
tle, Silmo Chemical Corp. 

No. 5550—Bulk feed tank with 
2%-5 ton capacities, Martin Steel 
Products Co. 


DID YOU SAY 


TOP QUALITY PELLETS 
IN ANY SIZE OR SHAPE ? 


Re 
@) 


YES-AND AT THE 
LOWEST COST 


PER TON witH A 
CPM "CENTURY" 


No doubt about it: the California “Century”— 


in 75 and 100 HP Models—has every feature 
you need to produce top quality pellets in any 
size and shape, and at lowest cost per ton. The 
standard in pellet mills everywhere. Get full 
facts today on both models. Write, or call your 


nearest CPM representative. 


CALIFORNIA PELLET MILL COMPANY 


SAN FRANCISCO + CRAWFORDSVILLE » NO. KANSAS CITY 
Sales & Service Representatives also in ATLANTA ® BUFFALO * DENVER © FT. WORTH 
HARRISBURG * MEMPHIS * MINNEAPOLIS * OMAHA * SEATTLE © ST. LOUIS 


| 


Austin Cole, Jr. 


JOINS PERCY KENT—A recent ad- 
dition to the Percy Kent Bag Co. 
staff is Austin Cole, Jr., who has 
been appointed supervisor of the 
Chicago and New York areas for the 
Kansas City firm. A graduate of the 
Massachusetts Institute of Technol- 
ogy, Mr. Cole for the past 20 years 
has been vice president and general 
sales manager of the H. C. Cole 
Milling Co., Chester, Ill. 


Court Rules for 


Grain Company 


JEFFERSON CITY, MO. — The 
Missouri Supreme Court in a decision 
announced Sept. 10 reversed a lower 
court opinion and awarded $689,517 
damages to the Hart-Bartlett-Sturte- 
vant Grain Co., Kansas City (now 
operating as Bartlett & Co.) in a suit 
against the Aetffa Insurance Co. 
growing out of the 1951 flood. The 
Bartlett firm operates the Rover-Rail 
Elevator in Kansas City, Kansas, 
which was in the flood area. 

The main point of the litigation 
centers around an insurance policy 
which covered explosions. The insur- 
ance company contended the loss was 
due to flood damage and not explo- 
sions. The jury in the trial court 
found for the grain firm, but the 
judge reversed the jury verdict and 
entered a judgment for the insurance 
company. The court then overruled a 
motion for a new trial. 

The Missouri Supreme Court 
opinion said: “Although in a large 
measure the plaintiff was necessarily 
relying on circumstantial evidence to 
show the alleged explosions, there 
were facts and circumstances shown 
in evidence which were premises for 
reasonable inferences and an ultimate 
conclusion that the grain hopper bot- 
toms were suddenly and violently ex- 
pelled.” 


IRRADIATED Dry Yeast 
IN FOUR-FOOTED ANIMALS 


Crampton’'s 


APPLIED ANIMAL 
NUTRITION 


The Uses of Feedstuffs in the 


Formulation of Livestock Rations 


Now published. 478 pp.,ill., $6.50 


W. H. FREEMAN & COMPANY 
660 Market St., San Francisco 4, Calif. 


PENB Egg Promotion 
Month Is Now March 


CHICAGO—March, 1957, has been 
selected as the period for conducting 
an “Eat Extra Eggs” campaign which 
will combine the egg checkoff pro- 
gram of the Poultry & Egg National 
Board and the national*egg month 
promotion heretofore held in Janu- 
ary, it has been announced by Dr. 
James M. Gwin, PENB general man- 
ager. 

The decision to tie together the 
egg checkoff and egg month cam- 
paigns was based on a recommenda- 
tion of a special committee of PENB 
state leaders and a study of requests 
made by many individuals, Dr. Gwin 
said. 

The promotion program being de- 
veloped will use the methods found 
effective in the January egg months 
of the past. The same kind of all-out 
promotion of eggs will be carried on 
nationally and locally, but it will be 
more intensive. 


Plans for the finance campaign are | 
off to an early start. Kits of mate- | 
rial are being readied by PENB for 
distribution to fund raisers in the 
state PENB committees. “Eat Extra 
Eggs” planning meetings will be held 
between Oct. 15 and Dec. 1. The aim 
is to have all bulk orders for PENB 
finance campaign materials in the 
hands of state PENB finance leaders 
by Jan. 28. 

Shifting of the egg promotion 
campaign from January to March 
will eliminate the annual holiday 
rush and mailing problems and will 
have other advantages which greatly 
outweigh any sacrifices, Dr. Gwin 
pointed out. 


McKesson & Robbins 


Opens New Facilities 


NEW YORK—The addition of stor- 
age and distribution facilities at To- 
ledo, Ohio, and at Charlotte, N.C., 
has been announced by F. Dean 
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department, McKesson & Robbins, 
Ine. 

The new Toledo stock point is lo- 
cated at 15-29 South Ontario St. In 
Charlotte, the new facility is at 1949 
Freedom Drive. These two points are 
part of the 40 McKesson warehouses 
throughout the country. The com- 
pany’s other chemical warehouses in 
the Southeast are located at Atlanta, 
Memphis, and Mobile, Ala. 

The Toledo warehouse, plus the 
chemical department's chemical ware- 
house in Cleveland, will provide fast- 
er service to feed mills in northern 
and central Ohio, with one-day deliv- 
ery the rule, Mr. Hildebrandt said. 
Allan Leskine, a resident of Bowling 
Green, Ohio, is McKesson’s feed sup- 
plement specialist in the Ohio area 
with headquarters at the McKesson 
Chemical sales office, 4500 Euclid 
Ave., Cleveland. 

McKesson & Robbins offers a diver- 
sified line of more than 50 feed chem- 
icals, including antibiotic feed sup- 


Hildebrandt, vice president, chemical 


plements, antioxidants, vitamins, en- 
| zymes and chemobiotics. 


Advertisement 


STRONG-SCOTT UNI-BLEND ... FIRST 
COMPLETE LIQUID APPLYING SYSTEM 


Strong-Scott's Uni-Blend Feed Mixer is a complete liquid 
supply and application system which automatically supplies, 
heats, measures and applies the desired amount of molasses, 
fats or fish solubles to dry feed. 


The Molasses Regulator on the Uni-Blend insures a constant 
supply, at steady pressure to the meter at any desired rate 
in one simple automatic operation. It affords complete 
control and accuracy, yet requires minimum attention. 


Dry feed may be 


applying costly 


dry feed mixer. 


Add 1 to 50% Liquids to Feed. 
Get 5 to 30 Ton Per Hour Output. 


A continuous system employing a variable speed 
Dry Feeder—continuous double rotor Mixer—plus 
heated and regulated Liquid Application. Designed 
to produce uniform products at high capacity. 


regulated to a desired—even flow 


to the mixer, where liquid is sprayed at a selective 
rate. Slow mixing action of the paddles assures 
thorough blending without the necessity of over 


liquids. This means low cost 


operation and maintenance. 


One motor to power the complete system, and one 
man to operate and sack the finished product means 
low cost production. 


The Uni-Blend may also be used as a continuous 


liquid going to the 


WRITS FOR FREE COLOR BULLETIN 


Detailed information on the equip- 
ment shown above will be sent on 
request. Simply drop a card or a 


letter to the Sales Department at 
the Strong-Scott Mfg. Co. 451 Taft 


Street, Minneapolis 13, Minnesota. 


ae 


The Liquid Meter of the Uni-Blend accurately measures the 


mixing chamber. It eliminates all guess- 


work and gives the operator complete control. A 3-way valve 
permits flow of metered liquid for bulk sale. 


Co. 


Equipment Designed for Better Processing 
451 TAFT STREET, MINNEAPOLIS 13, MINN. 


Dept. FS-915 
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= | 
4 


100-——FEEDSTUFFS, Sept. 15, 1956 
New Rauales on Shipment 


Of Animals Announced 


WASHINGTON—A recent amend- 
ment to federal regulations govern- 
ing interstate shipment of animals 
and poultry should aid substantially in 
assuring the success of the nation’s 
brucellosis eradication program, ac- 
cording to the U.S. Department of 
Agriculture. 

In general, this amendment will 
have the effect of strengthening and 
unifying control over the interstate 
movement of cattle—particularly to 
counties and states already designat- 
ed Modified Certified Brucellosis- 


Free under the accelerated federal- 
state cooperative brucellosis eradica- 
tion program. 

That part of the amendment cov- 
ering the interstate shipment of re- 
actor cattle became effective July 12 
and is a continuation of rules in effect 
prior to that time. The remainder, 
covering other movements of cattle 
between states with respect to bru- 
cellosis will become effective Jan. 1, 
1857. The six-months delay in put- 
ting this portion of the amended 
regulation into effect is intended to 
give those concerned an opportunity 
to become familiar with the new 
rules. 

The new provisions governing in- 


To Your Feed Formulas Add 
WESTERN LIVE YEAST CULTURE-2X 


Live Yeast — Vitamins — Enzymes 
For faster gains by more efficient utilization due to known and unknown factors of yeast 


WESTERN YEAST COMPANY Chillicothe, Illinois 


terstate movement of cattle are close- 
ly connected with status of herds, 
counties and states in the brucellosis 
campaign. Such regulations become 
increasingly important, USDA says, 
as the brucellosis campaign advances. 
The program needs the protection 
afforded by the new regulation, to 
safeguard and maintain gains already 
made, and to assure future progress. 

Copies of the amended regulation 
may be obtained by writing the Ani- 
mal Disease Eradication Branch, Ag- 


| ricultural Research Service, U.S. De- 


partment of Agriculture, Washington 
25, D.C. 


K. C. OFFICE MOVES 

KANSAS CITY—The Kansas City 
CSS commodity office is moving. Ef- 
fective Sept. 17, the address of the 
office will be 560 Westport Road, 
Kansas City 11, Mo. The new tele- 
phone number will be Valentine 1- 
7104. 


First! from Monsanto research— A 


(methionine hydroxy analogue calcium) 


EVERY. 
BROILERS RAISED 


1000 


First! from Monsanto research— 


the new broiler feed supplement that 
consistently gives the greatest gain per pound of feed 


In MHA, Monsanto chemists were 
first to bring you a methionine sup- 
plement that performs so nearly like 
methionine found in nature that 
MHA-fortified feeds have scored the 
highest and most consistent feed effi- 
ciency ratings in history. 

Only MHA-—like the methionine 
found in nature—is converted entirely 
in the liver. 

Only MHA—like methionine found 
in nature—is transformed 100% to 
usable metabolites which play a key 
role in protein synthesis. 

On a pound-for-pound basis, MHA 
is the lowest-cost source of supple- 
mental methionine. On a mole-for- 
mole basis, MHA is equivalent to the 


methionine found in nature for meet- 


MHA: Monsanto Trade Name for Methionine Hydroxy Analogue Caicum 


Join the feed makers who are boosting 


ing the organic sulfur requirements of their feed efficiency, winning steady 


broilers. That’s why MHA in broiler 
feeds grows bigger broilers faster: 


e Birds absorb MHA more readily. 


e They retain high amounts of MHA 
in the blood for longer periods of 
time. 


@ More tissue protein is formed. 
e Birds use MHA more efficiently. 


MHA in feed promotes more rapid 
growth, improved feathering, and all- 
around feed utilization ...and most 
important: Chickens and turkeys 
grow more meat per pound of MHA- 
fortified feed. 


customers with MHA-supplemented 
feed. Call the originator of this better 
source of methionine, Monsanto 
Chemical Company, Organic Chem- 
icals Division, St. Louis 1, Missouri. 


Where Creative Chemistry Works Wonders For You 


Workman Killed in 


Montana Explosion 


GREAT FALLS, MONT.—An ex- 
plosion Sept. 9 in a newly-installed 
bulk flour handling bin of the Mon- 
tana Flour Mills Co. at Great Falls 
killed a workman and resulted in ex- 
tensive damage to the building. 

According to C. G. McClave, com- 
pany president, the accident occurred 
when the workman lowered an elec- 
tric light cord 45 ft. from the top of 
the bin to the bottom. The light was 
smashed by a feeder screw at the bot- 
tom, igniting dust. 

Mr. McClave said damages were 
estimated at $5,000. He said insurance 
adjusters informed him that cleanli- 
ness and the dust-free area of the 
plant itself are credited with minimiz- 
ing the explosion, which, under other 
circumstances, adjusters said, “might 
have been catastrophic.” Sufficient 
repairs to resume operations were 
made within 24 hours, reported Mr. 
McClave. 

The plant was in operation Sept. 9 
to permit initial testing of the new 
bulk handling equipment. The explo- 
sion blew out three large, industrial 
sash windows, part of a tile wall, 
bulged the roof and opened a struc- 
tural fracture in the building, re- 
ported Mr. McClave. The workman 
was blown against the roof above the 
bin and was also badly burned. 


Prominence of Grain in 


Memphis Area Rises 


MEMPHIS, TENN. — Arthur Wil- 
liams, executive vice president of the 
Memphis Board of Trade, said the 
westerly shift of cotton production 
is placing more emphasis on grain 
growing in the economic area sur- 
rounding Memphis. 

“Areas being taken out of cotton 
are being replaced by grains,” said 
Mr. Williams in a talk before the 
Engineers Club of*Memphis. 

Mr. Williams predicted that 40 
million bushels of grain will be in- 
spected in Memphis this year by the 
Board of Trade. 


BUY MOBILE MILL 
GREEN LAKE, WIS .—Milan 
Kaatz of Green Lake and Omer 
Wicks of Berlin, Wis., have purchased 
a mobile feed mill. Their business will 
be known as the Kaatz-Wicks Feed 
Service. 


TOO MANY 
SLOW-SELLING 
CALF FEEDS 


PAB 
The Readily Accepted 
Calf Feed 


Blatchford’s Has Never Been 
Questioned! 


Write Today For Calf Feed Sales Kit! 


MAIN PLANT & OFFICES Midwest Plant West Coast Divaion 
WAUKEGAN, ILL Wampe 


Des Momes, lowe 
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i Since 1800—The Quality of 
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Robert G. Cargill, Jr. 


Robert G. Cargill, Jr., 
Grain Man, Dies at 51 


MINNEAPOLIS—Robert G. Car- 
gill, Jr., 51, 1955 president of the 
Minneapolis Grain Exchange and 
president of Victoria Elevator Co., 
died Sept. 9 at his home here of a 
heart attack. 

A native resident of Minneapolis, 
Mr. Cargill had been prominent in 
the grain business since 1926. 

Mr. Cargill was past president and 
a director of tre Northwest Country 
Elevator Assn., a third vice president 
and director of the Grain & Feed 
Dealers National Assn., and past di- 
rector and chairman of the National 
Grain Trade Council, Washington. 

He was associated with his father, 
R. G. Cargill, Sr., at Victoria Ele- 
vator, and later took charge of ter- 
minal elevator operations at Daven- 
port, Iowa. He returned to Victoria’s 
head offices in Minneapolis in 1930 
and was named treasurer of the com- 
pany in 1933 and president about 
1944. 


J. H. Scott to Close 
Office After 57 Years 


SAN FRANCISCO — One of the 
West's oldest feed men is closing the 
office which he has maintained for 
57 years and is planning to retire. 

J. H. Scott, owner of the J. H. Scott 
Co., dealer in feed concentrates and 
supplements since 1899, is liquidating 
his company, located at 465 California 
St. He has been connected with the 
feed business for 65 years. Between 
1891 and the founding of the firm 
that bears his name he had worked 
for other feed firms. 


BUYS FEED STORE 
GREY EAGLE, MINN.—Dick Hin- 
man, who recently disposed of his in- 
terest in the Hinman Produce here, 
has purchased the Gopher State 
Hatchery & Feed Store at Sauk Cen- 
tre, Minn., from G. Urness. 


Schwartz & Co.,(Grain) Ltd. 
Victoria Products and Grain 
(overseas agents) Ltd. 
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S. F. Willits Retires 
From Burrus Position 


DALLAS—Stein F. Willits, after 
56 years of continuous service, has 
retired from Burrus Mills, Inc. Since 
1943 he had been general superin- 
tendent of all Burrus mills. 

One of Mr. Willits’ most recent 
achievements was in connection with 
the construction of the company’s 
plant in Havana. He has supervised 
the erection and operation of a nuin- 
ber of other flour mills throughout 
the U.S. 

His work with the Burrus organi- 
zation began as a helper in the Texas 
Star Flour Mills, Galveston. He 
spent 42 years in that city. 

In 1943 he moved to Ft. Worth 
to become general superintendent of 
all mills, embracing Burrus Mill & 
Elevator Co., Ft. Worth; Morten 
Milling Co., Dallas; Burrus Mill & 
Elevator Co., of Oklahoma at King- 
fisher, Okla.; Liberty Mills, San An- 
tonio; Texas Star Flour Mills, Gal- 
veston; and Burrus Flour Mills, S.A., 
Havana, Cuba. 

In 1927, Mr. Willits served as pres- 
ident of the Association of Operative 
Millers. 

Mr. Willits, who is 77, lives with 
Mrs. Willits in Dallas. 


Since 1918 | Semice 
For nearly four decades we have 
built a reputation for dependable 
service to the feed industry .. . 


a reputation based on prompt shipments of 
top quality molasses at lowest prices. 


Why not contact us about your molasses 
requirements? We welcome the 
opportunity to serve you. 


TAKE YOUR CHOICE 


Profitable Custom Grinding 


JACOBSON "MASTER" 
HAMMERMILL 


55 to 140 H.P. 


Instant Screen Change 
from Service Floor 


JACOBSON “AJACS" 
HAMMERMILL 


20 to 150 H.P. 
Quick Screen Change 


Discuss your Grinding Requirements 
with your Jacobson Sales Representative 


MACHINE WORKS 


46 Years of Continuous Service to the Feed Industry 


1090 TENTH AVE. S.E. DEPT. M. MINNEAPOLIS 14, MINN. 


| 
NATIONAL Mozasses COMP: 
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Classified advertisements accepted until 
Wednesday each week for the issue of 
the following Saturday. 

Rates: 15¢ per word; miaimum charge 
$2.25. Situations wanted, 10¢ a word; 


$1.50 minimum. Count six words of sig- 
nature, whether for direct reply or keyed 
care this office. If advertisement is keyed, 
care of this office, 20¢ per insertion ad. 
ditional charged for forwarding replies. 


Classified Ads 


Classified advertising rate not available 
for commercial advertising. Advertise- 
ments of new machinery, products and 
services accepted for insertion at mini- 
mum rate of $9 per celumn inch, 


All Want Ads cash with order. 


| HELP WANTED 
v 


WANTED — MANUFACTURER'S REPRE- 
sentative calling on mills and mineral 
supplement mixers in South or Southeast 
by small manufacturer of essential feed 
chemical. Exclusive area available. Ad- 
dress Ad No, 2018, Feedstuffs, P. O. Box 
67, Minneapolis 1, Minn. 


UNUSUAL 
OPPORTUNITY 


HELP WANTED 


v 
MANUFACTURE 


RE PRE SENT A- 


tive or broke Salesman no calling on 


the feed tr sé t y adver 
tised mineral feeds. Several exclusive ter- 
ritories open. Addre Ad No. 1800, Feed- 
stuffs, P. O. Box 67, Minneapolis 1, Minn. 

ESTABLISHED MANUFAC TU FIRM 
in Cincinnati has ening f salesmah 
26 to 30 ye Experience in feed indus- 
try or allied lines helpful. Good opportu 
nity. Address Ad N« 2011 Feedstuffs, 
P. O. Box 67, Minneapolis 1, Minn 

A MAN FAMILIAR WITH ANIMAL FEED- 
ing and capab e of calling on feed manu- 
facturers, selling a line of chemical feed 
additives, also fan liar with the sale of 
industrial chemicals, Address Ad No. 2013, 
Feedstuffs, P. O. Box 67, Minneapolis 1, 


Minn. 


Honeggers' expansion pr o- 
gram with new manufacturing 
facilities in lowa has increased 
our need for good sales 
people. District manager va- 
cancies have been created by 
promotions from the ranks to 
executive positions and excel- 
lent territories are available in 
Michigan, Ohio and Indiana. 
Our exclusive dealer franchise 


MANUFACTURER'S 


WE NEED TWO EFFICIENT 


REPRESENTA- 
tive wanted—Salesman calling on feed 
trade to carry nationally advertised side 
line. Good established repeat item. Several 
exclusive territories open. For additional 
information, write us and describe terri- 
tory you now cover. Reply Herb Tessereau, 
P.O. Box 5078, Minneapolis, Minn 

FEED 
salesmen for New England I Ve are 
not presently selling in New — igland but 
would like to enter that ar give 
as complete information - l 

first letter to iid unnecessar) 
Our mill in excellent positior 
New England. Replies held in confidence 
Address Ad No. 2022, Feedstuffs, P. O 
Box 67, Minneapolis 1, Minn 


program, Big H Feeds & Equip- 
ment, Honegger Leghorns, and 
Honegger Farm Buildings is 
an outstanding business build- 
er unequaled in our industry. 
We are interested only in 
salesmen with the self-disci- 
pline to manage themselves 
and work hard to attain a 
good income. If you have the 
ability to sell, the courage to 
combine honest effort with an 
unusual opportunity, and a sin- 
cere desire to make financial 
progress, contact us at once. 
Write, wire, or phone (640) 
Leland Rolf, 


Honeggers’ & Co., Inc. 
Fairbury, Ill. 


DISTRICT 
SALES MANAGER 


National vitamin manufacturer 
of highest reputation has open- 
ing for District Sales Manager. 
Must have experience in sales to 
feed industry and knowledge of 
nutrition and feed formulation. 
Excellent opportunity for right 
man. Liberal compensation and 
incentive plan. Send complete 
details in first letter. Replies 
will be held confidential. All 
members of our sales depart- 
ment have knowledge of this ad. 
Address Ad. No. 2026, Feed- 
stuffs, P.O. Box 67, Minneapolis 
Minn. 


The position we have is for a su 
nance, can lay out sheet metal an 


erformance. 
ut feels that his advancement opportun 
or too long a chain of command. 


where the glamour of traveling is wearing 


who 
machinery, tan kee; 
dition, supervise and estimate costs, as well as lea 
This man is probably happily working for a large flour milling company 
unities will be long in coming because of his age 


WANTED 
MILLWRIGHT MAINTENANCE SUPERINTENDENT 


follows through on preventive mainte- 
a flour mill in top notch con- 
his staff to obtain maximum 


This man may be working for a mill construction company and has reached the age 
thin and would like to settle down with his 


family in a friendly town on a job which offers both a challenge and security. 
In addition to a salary commensurate with ability and experience, we offer a full pro- 
gram covering health and retirement second to none in the industry. 


Address Ad No. 2023, Feedstuffs, P. O. Box 67, 


Minneapolis 1, Minn. 


more 


aduertisers use 


than any other 
the indusiny 


FEEDSTUFEFS 


HELP WANTED 


v 
QUALIFIED NUTRITIONIST. WRITE EX- 


perience and complete information. Ad- 
dress Ad No, 2038, Feedstuffs, P. O. Box 
67, Minneapolis 1, Minn. 


MANUFACTIL RE R'S REP RESENT ATIVE _ 


Broker - Salesmen Exclusive’ territories 
open on our mineral feed mixtures (blox 
and meal) and antibiotic and vitamin sup- 
plements. Describe territory you now cov- 
er in your first inquiry. Address Ad No 
2031, Feedstuffs, P. O. Box 67, Minne- 
apolis 1, Minn. 

Ss SAL ES REPRESENTATIVE TO MANAGE 


territories in West Virginia, eastern Ken- 
tucky, southern Ohio and southern Penn- 
sylvania. Prefer experienced man in sell- 
ing wholesale and feed distributors. Car 
furnished. Salary and commission basis. 
Write to Martha White Mills of West Vir- 
ginia, Inc., P. O. Box 372, Huntington, 
W. Va. 


SALES REPRESENTATIVE TO TRAVEL 
Minnesota and Dakotas. Experience in 
selling feed manufacturers and jobbers in 
this territory desirable. Must have late 
model car and be willing to travel ex 

mail application giving de- 

experience, qualifications, age, 


family statu and references to Mayo 
Shell Corp., Box 784, Houston 1, Texas. 
LARGE FEED MANUFACTURER, MID- 
west location, is looking for a man with 
agriculture and sales background. Oppor- 
tunity is in the sales training division. 
Part of job responsibility would be to 


administer sales training program for 


salesmen and deaiers. Please send com- 
plete resume in reply. Address Ad No. 
2020, Feedstuffs, P. O. Box 67, Minne- 
apolis 1, Minn. 


SALES REPRESENTATIVES WANTED TO 


sell nationally known and advertised line 
of baler and binder twines, barbed wire, 
baling wire, field fence, wire nails and 
other steel farm supplies, made by group 


selected territories 
stocks kept in ma- 
on dealers and 


of Belgian mills. Few 
still open. Warehouse 
jor cities If you call 


wholesalers now this would be a very 
profitable proposition which could earn 
you several hundred dollars weekly. Ad- 
dress Ad No. 2016, Feedstuffs, P. O. Box 


67, Minneapolis 1, Minn. 


MANUFACTURERS’ REPRESENTATIVES call- 
ing on formula feed manufacturers. Good 
repeat item nationally advertised. Well sup- 
ported program with literature, liberal 
samples and technical services. Openings 
for appointment in Atlantic, Southern and 
Pacific areas. Write outlining area covered 
and present representation. Liberal com- 
missions. Address Ad No. 2028, Feedstuffs, 
141 W. Jackson Bivd., Chicago 4, lil. 


NUTRITIONIST 


Long established Eastern Feed 
Manufacturer desires assistant 
to Director of Nutrition Depart- 
ment. Present Director will be 
retiring in a maximum of three 
years. Applicant must have ex- 
perience in formulation and ex- 
perimental work, plus a college 
degree. Address Ad. No. 2029, 
Feedstuffs, P.O. Box 67, Minne- 
apolis |, Minnesota. 


MACHINERY FOR SALE 


v 

TWO-TON KELLY DUPLEX VERTICAL 
Mixer with 10 H.P. motor. Excellent con- 
dition. Lacy Feed Co., Waco, Texas, 


CHAMPION MOBILE GRINDER AND MIX- 
er units. Champion Portable Mill Co,, 2105 
Como Ave. S.E., Minneapolis 14, Minn. 


SPROUT-WALDRON ACE PELLET MILL 
parts, \%” die, 4%” die and miscellaneous 


parts. Will sell cheap. Address Ad No. 
2014, Feedstuffs, P. O. Box 67, Minne- 
1, Minn. 


SPROUT- WAL DRON, JR., PELLET MILLS, 
complete with dies, electrical cooler, blow- 
er, shaker, all necessary conveying equip- 
men. Priced for quick sale, Leland Hatch- 
ery, Inc., Leland, IIL 


FOR SALE—SPROUT-WALDRON 336 OU. 
Ft. (12,000 Ib.) horizontal ribbon dry 
mixers; S-W type 3036 swing head blender 
with 50 H.P. motor; 4'x30’, 6’x30’, and 
6’x50’ rotary steam tube dryers; 3'x24’, 
4'6"x40’, rotary hot air dryers. 
Hammermills, pulverizers, attrition mills, 
etc. Perry, 1403 North 6th Street, Phila- 
delphia 22, Pa. 


BUSINESS OPPORTUNITIES 


FOR SALE, UNUSED GRAIN ELEVATOR. 
Good location for feed business. Wordel- 


man Real Estate Agency, Spring Val- 
ley, Minn.; Telephone 2795 
WELL-EQUIPPED FEED MANUFACTUR- 


ing plant in central Washington for sale. 
Wholesale and retail distribution of own 


brand of feed. 1955 sales $276,000. Address 
Ad No. 1992, Feedstuffs, P. O. Box 67, 
Minneapolis 1, Minn. 

LARGE FEED MILL WITH “SEVEN (7) 
car railroad siding. Building 32 feet by 
150 feet. 20-ton scale and scale house, 
also a covered coal storage. Ten (10) 


room house. Long established business and 
real estate at a bargain Graham L. 
Marsh, 406 Marine Bank Bldg., Erie, Pa. 


COMPLETE COUNTRY FEED MILL 
FOR SALE 
or lease Central Jersey Area, Modern 
Buildings and equipment. Fourth own- 
er in more than 100 years wishes to 
retire. Terms reasonable. Address Ad. 
No. 2036, Feedstuffs, Suite 3214, 551 
Fifth Avenue, New York 17, New York. 


Our Exclusive Business 
COUNTRY ELEVATORS 
and FEED MILLS 


When you want to buy or 
When you want to sell 


See or Write 
MID-WEST BUSINESS EXCHANGE 
Halbert C. Smith Plymouth, Ind. 


MACHINERY WANTED 


v 


DOUBLE STAND WIDE 9’x24" ROLLS. 
Give price, location and full description. 
Combs & Co., 2841 Southwest Blvd., Kan- 
sas City 8, Mo. 


STAND OF 9x30 BALL OR 
rolls with extra pair rolls. 
Fred- 


ONE DOUBLE 
roller bearing 
Address: Dietrich & Gambrill, Inc., 
erick, Md. 


WANTED TO BUY — RICHARDSON 
scales, bag closing machines and other 
good mill, feed and elevator equipment. 
J. BB. Hagan Mill Machinery, Jefferson 
City, Mo. 

ONE USED UNION SPECIAL SEWING MA- 
chine with tape attachment for closing 
5 Ib. paper bags. Send full details re- 
garding condition, price, etc. Address Ad 
No. 1996, Feedstuffs, P. O. Box 67, Min- 
neapolis 1, Minn. 


MACHINERY FOR SALE 


v 


FISCHBEIN BAG CLOSER— 
Box 151, Alexandria, Ohio. 


PORTABLE, 
Slightly used. 


ONE ANTHONY BU RR CRUMBLIZER 
with § H.P. motor. Sabetha Machinery 
Co., Sabetha, Kansas. 

ONE REBUILT STANDARD DUTY 50 H.P. 
California Pellet Mill. Sabetha Machinery 
Co., Sabetha, Kansas. 


WHIRLAWAY AIRBLAST CAR LOADERS. 
BR. Hagan Mill Machinery, Jefferson 
sity, Mo. 


FEED MIXER, 1-TON CAPACITY, GUAR- 
anteed first-class throughout, 6 H.P. mo- 
tor drive. Ad No. 8774, Feedstuffs, Min- 
neapolis 1, Minn. 


WHEN YOU ARE IN THE MARKET FOR 
new or used mill machinery, electric mo- 
tors or any other equipment, write J. B. 
Hagen Mill Machinerv Jefferson (itv Mo 


DAFFIN FEED UNIT FOR SALE—GRIND- 
ing unit operated only 750 hours, Mounted 
14,000 


on low milage Chevrolet chassis, 
miles. Bargain at our price. White Star 
Mills, Staunton, Va. 


SITUATIONS WANTED 


v 
SALES MANAGER AND FEED DIVISION 
manager with proven goood record is in- 


terested in changing positions. Address 
Ad No. 2021, Feedstuffs, P. O. Box 67, 
Minneapolis 1, Minn. 

TERRITORY M. AN AGER, NINE YEARS’ 


feed sales. 37 years old. Two 

Prefer eastern Missouri as 
Address Ad No. 2030, Feed- 
Box 67, Minneapolis 1, Minn. 


EXPERIENCE WITH MAJOR 


experience 
years’ college 
new location. 
stuffs, P. O. 


SIX YEARS’ 


feed company degree in animal nutri- 
tion, experienced in production, quality 
control and formulation. Address Ad No, 
2037, Feedstuffs, P. O. Box 67, Minne- 
apolis 1, Minn 


EXPE RIENCED TRITIONIST Ww ‘ITH 


wide knowledge es, credits and pro- 

duction wishes —y relocate in the South- 
west; family health reason. Now employed 
as head o lepartment of a large mid- 
western feed company doing business in 
10 midwestern states. Address Ad No. 
2040, Feedstuffs, P. O. Box 67, Minne- 
apolis 1, Minn 


FOR SALE—ENCLOSED MOTORS, RICH- 
ardson Scales, truck seales, hammermi!is, 
oat crimpers, horizental and upright feed 
mixers, sewing machines, elevator legs, 


screw conveyors, molasses mixers and pel- 
let mills. 
Bex 574, 


J. B. Hagan Mill Machinery, 


Jefferson Oity, 


BABY CHICKS FOR SALE 


v 


BABY CHICKS—AS HATOHED OR SEXED 
—Five popular breeds and one hybrid. 


Quality - Quantity - Service. Wholesale 
prices. Milford Hatchery, Liberty Read, 
Randalistown, Md. 


Secretary of Corn 
Millers to Retire 


CHICAGO — The retirement of 
Harry Hunter, secretary of the Amer- 
ican Corn Millers’ Federation, and 
one of the best known figures in the 
milling industry, is announced by 
Spencer H. Werner, federation presi- 
dent, effective May 1, 1957. 

Mr. Hunter has served as secre- 
tary of the organization for over 21 
years. During that time the federa- 
tion has grown until it is recognized 
as the representative of the dry corn 
milling industry in problems pertain- 


EMPTY CARS— 
FASTER—SAFER 
BROOKS CONVERSION KIT 
Eliminates the old fashioned, 
dangerous rope and weight 
system of operating the trip- 
ping mechanism of automatic 
shovel machines. 

BROOKS SHOVEL HOOKS 
Save time, money, accidents. 
Chain can't drop out of hook. Yet hook 
opens easily with slight hand pressure. 

Write for FREE Folder and Prices 

The FOSTER & FELTER Company 
1908 Grand Avenue, Kansas City 8, Mo. 


TOASTED 
BREAD CRUMBS 


FOR ANIMAL FOOD 


Dependable Source 
Get Our Quotations 


EASTERN STOCK FOOD CO. 


719-721 Kent Ave., Brooklyn 11, N.Y. 


HIGHER QUALITY 

HEAT TREATED H A M M E R Ss 
Hammers direct from manufacturer of 
years’ experience. Send your specifica- 
tions or worn hammer. Quantity dis- 
counts on hammers and screens, Ask 
for prices. 

SOUTHWEST MILL SUPPLY CO. 

P. O. Box 7455 N. Kansas City, Mo. 


SEE OUR AD 
ON PAGE 58 


HAMMERMILLS 


ing to federal and state government 
matters. 

Founded in 1918, the federation 
disbanded in the late twenties but 
was reorganized by a group of 20 
members in 1935. Since that time Mr. 
Hunter has seen it become the lead- 
ing association for the corn milling 
industry. 

For many years prior to joining 
the federation, Mr. Hunter was an 
executive in the textile bag manu- 
facturing business. He served as dir- 
ector of the American Society of 
Trade Association Executives, nation- 
al organization for trade association 
men, and also as president of the 
Chicago Trade Association Executives 
Forum. 

A native of St. Louis, he is married 
and has a son and a daughter. Now 
living in Milwaukee, he and his wife 
plan to move to North Carolina to 
spend their leisure time near his 
daughter. 


July Red Meat Output 


Up Slightly from June 


WASHINGTON — Output of red 
meat by commercial slaughter plants 
totaled 2,079 million pounds in July, 
according to: the U.S. Department of 
Agriculture. July production was 1% 
greater than the 2,059 million pounds 
produced in June and 15% greater 
than the 1,815 million pounds pro- 
duced in July, 1955. 

Compared with a month earliér, 
July beef production was up 2% 
veal production increased 7%, pork 
production was down 3%, and mutton 
and lamb output was up 10%. 

Red meat production from January 
through July this year totaled 15,318 
million pounds, 10% more than the 
corresponding period last year. Com- 
paring the seven-month period this 
year with that of last year, beef and 
pork production each was up 11%; 


veal up 1%; while mutton and lamb | 
was down 2%. 
July beef production totaled 1,199 | 


million pounds—2% greater than a 
month earlier and 15% above July 
last year. The number of cattle 
slaughtered in July was estimated at 
2,291,200 head, 3% above the June 
number and 11% above the July, 
1955, estimated slaughter. The aver- 
age live weight of slaughter cattle 
was 945 lb., 7 lb. lighter than a 
month earlier but 19 lb. heavier than 
a year earlier. 

Veal production in July totaled 132 
million pounds, 7% above both a 
month earlier and a year earlier. Calf 
slaughter for July was 4% above the 
June kill and 5% above the kill in 
July, 1955, USDA reports. 

July hog slaughter totaled 5,070,000 


head, 2% less than the June kill but 
21% more than the kill during July 
last year. Pork production for the 
month was 691 million pounds, 3% 
under a month earlier but 16% over 
the same month last year. Slaughter 
hogs averaged 241 lb. live weight. 
This was 4 lb. lighter than in June 
and 9 lb. lighter than July a year 
earlier. 

Slaughter of sheep and lambs in 
July totaled 1,314,300 head, 7% more 
than in June and 8% more than in 
July last year, Mutton and lamb out- 
put totaled 57 million pounds in July, 
10% higher than a month earlier, and 
8% higher than a year earlier. 
~ Poultry slaughter during July to- 
taled 369 million pounds, ready-to- 
cook basis. This was 4% above June, 
18% above July last year and 35% 
above the 10-year average for the 
month. 


> 


2 Personnel Changes 
Made by Fulton Bag 


NEW ORLEANS — Two new ap- 
pointments in the sales department 
of the Atlanta branch of Fulton Bag 
& Cotton Mills have been announced 
by Jason M. Elsas, vice president 
and general manager, bag division. 

Roy C. Jones has been appointed 
assistant manager of the canvas and 
pad department and William F. Scu- 
pine has been appointed sales repre- 
sentative for the Atlanta area. 

Fulton’s Atlanta branch is headed 


| by Tom R. Moorer, manager. 
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WHAT TO FEED WITH STILBESTROL? 
Supplement based on Dehydrated Corn Cob 
Meal proves most efficient in cattle feed 
tests, resulting in lowest cost per pound of 
pe Write for Paxco FAX Bulletin No. 568-1 

results of these feeding experiments. 


PAXTON PROCESSING CO., INC. 
P. ©. Box No. 120 Paxton, Ill. 


Standard steel elevators, belt and bucket type, avail” 
able from stock. Ten Heavy Duty sizes, from 300 to 
10,000 Bu /Hr., for continuous service and four 
Light Duty sizes, from 110 to 750 Bu/Hr., for inter- 
mittent service. We also manufacture screw con- 
veyors and hoppers. your requirements for 
complete information. 
GODSHALK 
Sheet Metal Fabricators 
BANGOR, PA. 


BATCH MIXER 


Headquarters 


NEW and REBUILT 


Y 


H. C. DAVIS SONS’ CO. 
Dept. FH-185, Bonner Springs, Kan. 


NEW A SERIES 
COMP 


ALDRON 


Deluxe 


Assures highest quality molasses-mixed feeds 


with the 


not just on the feeds 


Blends cold molasses into 


COLDMIX is outstanding in mix- 
ing large volumes of cold molasses 
to pre-mixed feeds without heating. 
Molasses can be precisely metered. 
Lumps are eliminated. Removable 
front panel provides instant acces- 
sibility ... reduces cleaning time. 
Capacities: 5 to 20 tons per hour. 


ity molasses feeds with this unit. 
You'll also make more money, be- 
cause Sprout-Waldron’s BIG PLUS 
in engineering guidance on instal- 
lation and applications... plus finest 
workmanship and service... plus 
100% reliability assure the utmost 
in savings. Write for Bulletin 121. 


You'll make more than fine qual- Specially developed, scientifically designed high-speed 
agitator definitely beats molasses into every particle 
SPROUT-WALD ao aD of feed. This minimizes the problem of feed setting up 
Ihe Beal ux Since (S66 —— in the bags during storage, provides the driest 
61 LOGAN STREET = MUNCY. PA. possible feed per percentage of molasses added . 


Exclusive Canadian Distributors: Strong-Scott, Limited, Winnipeg 
PELLET MILLS © MAMMER, ROLLER, ATTRITION, AND BURR STONE MILLS ¢ MIXERS © SCREW, BELT, 
AND PNEUMATIC CONVEYORS « BUCKET ELEVATORS © CUTTERS, CRUSHERS.AND FEEDERS « REELS, 
SEPARATORS, AND ASPIRATORS + BULK FEED TRUCKS * A. O. SMITH PERMAGLAS STORAGE units 
BUHLER BROS. FLOUR MILLING EQUIPMENT 


FE/446 


— 
| 
| | 
THESE ARE ALUMINUM AMD 
LENGTHS FROM 10 TO 18 FEET, WITH 
CHOICE OF STYLES OF LIFTS. re 
CHANTLAND | 
; 
| 
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SOYBEAN PROCESSORS DISCUSS PROBLEMS—About 275 delegates to 
the 1956 annual meeting of the National Soybean Processors Assn. at the 
filini Union, University of Lllinois, Urbana, Aug. 13-14, heard matters of 
interest discussed by leaders in industry, government and education. At left, 
R. G. Houghtlin, Chicago, president of the processors group, right, greets Mar- 
vin L. McLain, assistant secretary of agriculture, Washington, D. C., who 
complimented the entire soybean industry for handling its affairs indepen- 
dently of government assistance. In the center photo, Dwight P. Joyce, 
chairman and president, the Glidden Co., Cleveland, Ohio, left, chats with 


Gordon O. Fraser, center, assistant administrator, marketing development 
and programs, Foreign Agricultural Service, USDA, Washington, D. C., and 
T. A. Hieronymus, right, associate professor, Agricultural Marketing, 
College of Agriculture, University of Illinois, Urbana. In the photo on the 
right, the complicated ramifications of what takes place when agricultural 
price supports become necessary were graphically discussed by Martin 
Sorkin, office of the secretary, U.S. Department of Agriculture, Washington, 
D. C. A dozen or more basic operations, all the way from acreage limitation 
to final disposal of surplus commodities, must be conducted by the govern- 
ment when crops are under price supports, Mr. Sorkin said. 


a 


there’s nothing better! 


Chase is also your best source 
for Burlap and Cotton Bags 


Place your next order with 


CHASE BAG COMPANY Gonera! Soles Offices: 309 W. Jockson Bivd., Chicage 6, Ill. 
Personal Service and Prompt Shipments from 32 Nation-wide Branch Plants and Sales Offices 


Lakes Shipments 
Of Grain Drop 


BUFFALO—Grain shipments to 
Buffalo have declined drastically dur- 
ing the past two weeks because there 
are insufficient boats to carry the 
commodity. 

Tonnage decline is reflected in 
weekly figures when only 840,000 bu. 
were consigned here. This represents 
about one-fifth the average weekly 
shipments during July and most of 
August when a major portion of the 
ore fleet was in lay-up. 

So great is the demand for boats 
in the ore trade that the grain carry- 
ing rate has jumped to 1l¢ bu. Re- 
ports indicate some charters are be- 
ing made at 12¢ to induce fleet own- 
ers to send their boats into the 
trade. 

Elevators in Buffalo and Duluth 
are well supplied with storage re- 
ceipts. The export movement here is 
reducing slightly stocks in store as 
railroads continue to move heavy 
quantities to the Eastern Seaboard. 


MULTIWALLS 


need 


SAAN mew 
selling 


tools? 


TO HELP YOUR DEALERS 
SELL MORE FEED! 


44 STORE 
POSTERS 


CUSTOM BUILT OR STOCK DESICN 


Printed in full color to attract 
attention and suggest your brand. 
Can be used as window, counter 
or floor displays, or can be 
tacked up on wall to do a year 
round selling job. Write today 
for free samples and low prices. 


HANDOUT 
FOLDERS 


Fully illustrated and colorfully 
printed in 2 or 3 colors. Pre- 
pared by men who are experi- 
enced in farm management. 
Choice of a variety of sizes to 
meet your budget. Available for 
every type of feed. Write for 
free samples and low prices. 


"I REFLECTORIZED 
SIGNS 


By reflecting the light of passing 
cars, these weather-proof signs 
do a selling job Day and Night! 
Individually designed for your 
feeds. Used along the road or at 
dealers’ stores. Send for more 
information and low prices. 


225 North Michigan Ave. 


CHICAGO 1, ILLINOIS 


| 
} 
| best, by far, for fe shipping and storing feeds 
CHASE 
| 
| | 
i 
Pe 


~ 
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GFDNA MEETS 


(Continued from page 1) 


Mr. Evans said: “When the oppor- 
tunity arises the trade will want to 
present information we have gathered 
for so many years of dealing with the 
government agency. We are the only 
ones who can give a complete picture 
of its effects on grain marketing and 
storage. We must be ready to give 
Congress an accurate and fair trade 
viewpoint of this government agency 
which stands so close to, and often 
participates in, our marketing busi- 
ness. Mr. Evans said that he is rec- 
ommending to the association that 
Mr. Bowden be charged with compil- 
ing the facts about CCC and offering 
them to Congress. Mr. Bowden will 
also be entrusted with ascertaining 
and drafting majority trade opinions 
concerning various farm proposals. 

Commenting on this angle, Mr. 
Evans said: “It is my personal opinion 
that there is a serious need for our 
trade to take a more active interest 
in farm legislation. I have not agreed 
with those in our trade who have held 
that farm legislation is none of our 
business until it actually touches up- 
on grain marketing or feed distribu- 
tion.” 

Sen. Barry Goldwater, (R., Ariz.), 
reported to the members of the asso- 
ciation on the situation in Washing- 
ton. He thought that business men 
should consider the advantages of 
talking politics, and they have had 
their heads in the sand too long. He 
considered that business men includ- 
ing the grain and feed men should 
get with politics or politics will get 
with them. The substance of his 
message was that politics, by which 
he meant government, will supplant 
private enterprise, and the U.S. will 
become a_ socialized nation. Sen. 
Goldwater, speaking to a luncheon 
audience, said that many politicians 
advocated the control of the eco- 
nomic system. He felt that more 
people should be told the story of 
free enterprise, and that the cam- 
paign should start with the children 
in schools, for investigation had 
shown that many young people 
thought that government control was 
of benefiit to people generally. Chil- 
dren, he said, should be taught the 
fundamentals of private enterprise. 


Revolution in Agriculture 


The revolution in agriculture re- 
ceived the attention of Clem D. 
Johnston, Roanoke, Va., chairman of 
the executive committee of the 
Chamber of Commerce of the U.S. 

“Agriculture is going through a 
revolution no less. significant than 
the industrial revolution which has 
altered the character of our entire 
economy in the past 75 years. We 
have a farm problem on our hands 
today only in the sense that all revo- 
lutions create problems, and agricul- 
ture is going through a revolution 
which was inevitable—and which will 
run its full course despite the frantic 
attempts to maintain some sort of 
status quo through political action,” 
he said. 

Speaking as a farmer and as a 
businessman, Mr. Johnston said, ‘““The 
farm problem—as I see it—will be 
cured only when the general public 
understands the nature of this revo- 
lution in agriculture and becomes 
aware that there is no stopping it.” 

Referring to the squeeze that farm- 
ers have experienced, he said, “In 
America, if you don’t succeed in one 
line of business you don’t shoot your- 
self, you simply try another line.” 

In talking about the pattern for 


GFDNA COVERAGE 


Covering the Grain & Feed Deal- 
ers National Association’s conventicn 
in Chicago were the following mem- 
bers of Feedstuffs’ staff: Don E. Rog- 
ers and Henry S. French of the Chi- 
cago office and George E. Swar- 
breck of the Minneapolis office. 


FORCEFUL SPEECH — Ezra Taft 
Benson, secretary of agriculture, was 
a featured speaker at the GFDNA 
convention. He praised the grain 
trade for its work in the past. The 
most serious threat to the private 
marketing of grain, Mr. Benson 
said, has become government itself. 


progress under the American system, 
Mr. Johnston pointed up the fact 
that we are already well along the 
road to the loss of our individual 
freedom, not only in the agricultural! 
field but also in the area of labor. 
Thus, he said, two of three elements 
of our economy are no longer free. 
Business, the third segment, remains 
relatively free because it recognized 
the value of the free market and bat- 
tled for it, he stated. 


Mistaken Equality 

Continuing in his analysis of our 
loss of freedom, Mr. Johnston charged 
that a lot of sincere and well-mean- 
ing people have somehow been mis- 
led into thinking that “equality of 
condition is an essential of social jus- 
tice. The true essential is equality 
of opportunity.” 

He listed five essentials to the in- 
definable American Way of Life, none 
of which should be violated, he said, 
if our system is to endure: (1) The 
dignity of man; (2) faith in the ca- 
pacity of man to solve his own prob- 
lems; (3) equality of opportunity; 
(4) social change should take place 
by persuasion; (5) maximum oppor- 
tunity for the release of individual 
potentiality. 

Saying that he had not meant to 
sound gloomy, Mr. Johnston contin- 
ued: “We have every reason to be 
happy and hopeful and even enthusi- 
astic about this period just ahead, 
if only we will maintain or restore 
the incentives for every man to do his 
level best in his own intelligent self- 
interest—if only we maintain the kind 
of economic climate for him to do 
it in.” 


Turning more specifically to the 
feed industry Mr. Johnston asked 
that the feed men in their contacts 
with farmers, ask them to keep their 
perspective—to distinguish between 
the long pull and the short term ad- 
vantage—and above all, if they value 
their freedom and independence and 
their self-respect, not to ask for or 
receive from the hands of govern- 
ment any benefits or assistance on a 
continuing basis beyond those which 
are absolutely necessary to them.” 


Benson Issues Challenge 

Ezra Taft Benson, secretary of 
agriculture, issued a challenge to the 
grain and feed dealers in his talk. 

“I challenge you to do all in your 
power to help develop a market struc- 
ture for agriculture adequate to per- 
form for producers those functions 
which the government is today called 
upon to perform. The kind of farm 
programs we will have in the years 
to come may depend in no small 
measure on how the grain trade 
meets this challenge,” he said. 

Mr. Benson said that his objective 
is a “prosperous, expanding and free 
agriculture in a peaceful, prosperous 
and progressive America. We seek 
peace without appeasement. We seek 


prosperity without war. We seek 
progress without socialism.” 

The most serious threat to the 
private marketing of grain, he said, 
has become the government itself. 
To illustrate, he pointed to the 
growth in the borrowing power of 
the Commodity Credit Corp. from 
$100 million to $14.5 billion in 20 
years. 

Mr. Benson told of the agricul- 
tural situation the Eisenhower ad- 
ministration inherited and of the 
herculean tasks the administration 
was given to rescue agriculture in 
distress. 

“We are on the right track,” he 
stated. “The downward slide in 
prices—a trend since 1947, inter- 
rupted temporarily by Korea—has 
been checked. There will be some 
setbacks of course—but the trend 
has been upward.” 


Praises Grain Trade 


He praised the grain trade for the 
part it has played and is playing in 
the handling and storing of the na- 
tion’s huge stocks of grain. Without 
cooperation from the trade in rapid- 
ly expanding storage facilities, farm- 
ers would not have been able to take 
advantage of the loan and support 
programs, he said. 


Pointing out that the peak of the 
storage problems has been passed, 
Mr. Benson stressed that the grain 
and feed trades now face the prob- 
lem of re-assuming their traditional 
functions—and government faces the 
alternative of storing CCC grain in 
government-owned bins or in com- 
mercial facilities. 


Philosophy Outlined 

“Our philosophy,” the secretary 
said, “is that government should get 
out of the storage business as soon, 
and as far, as it is feasible to do so. 
When the need for government-owned 
storage facilities declines, then it is 
our philosophy that government 
should reduce its ownership of such 
facilities.” 

Mr. Benson pointed out the steps 
the government has taken in support 
of this philosophy of not being in 
competition with its tax-paying citi- 
zens. He cited as manifestations of 
their belief the recent change in the 
policy on export sales of CCC wheat 
and the method employed to make 
use of established trade channels in 
distributing feed supplies to farmers 
and ranchers in drouth-stricken 
areas. 


“Farmers and ranchers have been 
able to buy their feed supplies from 
their customary sources and also 
obtain the full benefits available 
through this emergency program. At 
the same time, the feed and grain 
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HEY, LOOK—NO 
GFDNA 


CHICAGO — The Grain & Feed 
Dealers National Assn. ceased to 
exist at 11:02 a.m. Chicago time 
(Sept. 10, 1956). E. B. Evans, presi- 
dent, declared the end of the associa- 
tion preparatory to incorporation as 
a non-profit organization following 
the direction of members at last 
year’s meeting. For three hours the 
association was without a president 
or officials but all were reinstated at 
2 p.m. as the company, incorporated 
in Missouri, resumed its existence. 


dealers were able to continue in busi- 
ness on a fully competitive basis,” he 
said. 
Oppose Soybean Drive 

Unanimous opposition to the pro- 
posal of the National Soybean Coun- 
cil that country grain elevators serve 
as collectors of the one tenth cent 
per bushel fee for soybean research 
purposes was registered by a show 
of hands vote at the meeting of the 
National Country Elevator Commit- 
tee. 


Howard Roach, president of the 
council, and George Strayer, secre- 
tary-treasurer of the National Soy- 
bean Assn., a growers organization, 
made a strong plea for the council's 
program and the proposed method of 
collecting from growers the per- 
bushel set-aside needed to finance 
it. The elevator operators present 
took the position that they had not 
been approached on the matter be- 
fore it was launched, and that they 
already had enough bookkeeping to 
do on normal dealings with farmers. 
They pointed out that farmers would 
strongly resist any withholding of 
funds without knowing the reasons 
for the action, and that the elevator 
men would not have the time or the 
inclination to do the necessary edu- 
cational work. 

A talk on the grain trade, “Past, 
Present and Future,” was given to 
the grain and feed men by F. Peavey 
Heffelfinger, president, F. H. Peavey 
& Co., Minneapolis. 


The annual banquet which drew 
an estimated attendance of 1,000 
featured several top flight acts, 
booked by the Chicago Board of 
Trade. Presiding was Mr. Evans who, 
following the dinner, introduced six 
past presidénts who were attending. 
Douglas McKay, wheat broker at 
the Chicago Board of Trade, acted 
as master of ceremonies with pro- 
fessional mien. 

The GFDNA plans to have its next 
meeting in Toledo. 


GFDNA OFFICIALS—Pictured at the Chicago convention are, front, left 
to right, Alvin E. Oliver, executive vice president, and E. B. Evans, Evans 
Grain Co., Decatur, Ill, who was elected to serve a second term as president 
of the association. At the back, left to right, are Charles Force, Little Bros., 
Kalamazoo, Mich., newly appointed third vice president, Madison Clement, 
Clement Grain Co., Waco, Texas, who moves to first vice president from his 
former position as second vice president. The new second vice president, rear 
right, is John D. McCaull, McCaull Lyman Co., Minneapolis. 
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THE FEED MARKETS 


* * 


* * 


Demand — Supply — Trends — Prices 


Quotations on feed ingredients shown in these and adjoining 
columns are wholesale prices, per ton, bagged, for prompt delivery, 
unless otherwise noted. They are the latest quotations available 
from Feedstuffs correspondents and are not necessarily those in 
effect on date of publication. The prices represent fair average trad- 
ing values and do not necessarily represent extreme low or high 
levels at which individual sales might have occurred. A descriptive 
summary of supply and demand factors prevalent in the feed mar- 


ket appears on page 2. 


A AND D FEEDING OIL 


Seattle: Demand slack; trend steady; sup- 


ply good; 300 D, 2,250 A 22¢ Ib., 300 D, 


1,500 A 19¢ Ib., 300 D, 750 A 17¢ Ib., all 


ex-warehouse, drums included. 
Chicago: Demand fair; supply 


of vitamin A, 1.c.1., packed in 55 gal. drums, 
f.o.b. Chicago, drums included. 


Minneapolis: 10,000 A 33¢ Ib.; 300 D, 2,250 


A 20¢ Ib.; 300 D, 1,590 A 18¢ Ib.; 300 D, 
750 A 16¢ Ib. 

New York: Trend steady; price per Ib. 
in 56 gal. drums (413 to 420 Ib.): 300 ICU, 


750 A 13% @16%¢, 1,500 A 15% @17¢, 2,250 


A_ 17% @20¢, 3,000 A 19% @21¢; 600 ICU, 
1,500 A 16@18¢, 2,250 A 18@19%¢, 3,000 A 
20@21%¢; f.0.b. Massachusetts, New York 
or Pennsylvania. 

Boston: Demand slow: supply ample; 
600 D, 1,600 A 17¢ Ib.; 300 D, 2,250 A 18¢; 
300 D, 1,600 A 16¢; 300 D, 750 A 15¢, 


ALFALFA MEAL 

St. Louis: Demand good; trend higher: 
supply adequate; dehydrated, 17%, 100,000 
A $62.50 ton; suncured No. 1 fine ground. 
13% $46.50 ton, f.o.b. St. Louis. 

Seattle: Demand slow; trend steady; sup- 
ply good; 16% protein suncured $44 ton, 
delivered, carlots; 136,000 A unit dehy- 
drated $61 ton, delivered, carlots. 

Omaha: Demand good; trend improving: 
supply limited; 17% dehydrated, 100,000 A. 
burlap or papers, September and October 
shiprnent $50. 

Buffalo: Demand and supply fair; trend 
higher; $59, sacked, Boston. 

Philadelphia: Demand dull; supply fair; 
17% dehydrated $58. 

Ft. Worth: Demand good; offerings Tight; 
Nebraska-Kansas origin, dehydrated, 17% 
protein, 100,000 A $56, delivered Ft. Worth; 
suncured No. 1 13% protein, \-in. grind 
$47, delivered north central Texas by truck: 
$51 carlots, September-December. 

Minneapolis: Prices continued to advance 
because of more limited offerings. Quota- 
tions: 17% dehydrated, 100,000 units of 
vitamin A, guaranteed $51.75@54.75, gran- 
ules and oil treated $52.75@53.75, bulk; 
18% dehydrated, 125,000 units of vitamin 
A guaranteed $57.75, granules and oil 
treated $56.75, bulk. 

Kansas City: Drouth continues to curtail 
production to point where blenders are 
virtually the only sellers in this market 
area; demand not heavy but some evi- 
dence of increased p.d.s. bookings by feed 
manufacturers; output for month con- 
tinues to run 10 to 30% below a year ago; 
prices firm and advance of $2 ton indi- 
eated for next week by blenders; 17% de- 
hydreted alfalfa meal with 100,000 units of 
vitamin A guaranteed on arrival $48, blend- 
ed and straight run, sacked, Kansas City; 
17% 100,000 A pellets $44, bulk; 18% 125,- 
000 A meal $51, sacked; suncured demand 
light but market stronger as offerings are 
relatively scarce; No. 1 fine ground $42@ 
44, sacked, Kansas City; -in. $40@40.50, 
No. 2 %-in. $37.560@38. 

Memphis: Demand fair; trend steady; 
supply adequate; dehydrated, 17% protein, 
guaranteed 100,000 units vitamin A $46.50. 

Portland: Demand slow; supply ample: 
trend unchanged; 15% suncured, Idaho $44, 
delivered Portland; 15% suncured, Call- 
fornia $45, f.o.b. California; dehydrated $48, 
f.o.b. California. 

Cincinnati: Demand fair; trend higher: 
supply adequate; 17% dehydrated, 100,000 
vitamin A $56.15@59.15; 13% fine suncured 
$38 @50. 

Chicago: Demand fair; supply adequate; 
17% dehydrated, with 100,000 units vitamin 
A guaranteed $52@54. 

Los Angeles: Demand good; trend steady; 
supply ample; 15% suncured $38; 17% de- 
hydrated $47. 

Boston: Demand spotty; supply ample; 
dehydrated 17% $52.75; suncured 13%, Colo- 
rado $60.25. 


ALFALFA PELLETS 


Omaha: Demand good; trend improving; 
supply lMmited; 17% dehydrated, 100,000 A, 
bulk, September $47, October $49. 


ANIMAL FATS (STABILIZED) 


Louisville: Demand good; trend firm; 
supply ample; bleachable white 7%¢, white 
7%¢, yellow 6% @6%¢. 


plenti- 
ful; straight A feeding oil, with 10,000 units 
vitamin A per gram 7% @9¢ a million units 


Ft. Worth: Demand good; supply suffi 
cient; prime tallow, tank cars 7%¢ Ib.; 
drums 8%&¢, f.o.b. north Texas packing 
plants, with returnable drums 


Kansas City: Demand good; trend firmer; 
supply fair; I e tallow 6%@7¢ b. 
bleachable fancy 7@7%¢. 


Chicago: Demand improved; supply short; 


bleachable fancy tallow, tank truck or car- 
lots 7%¢ Ib.; yellow grease 6@6\%¢ 

Los Angeles: Demand fair; trend steady; 
supply ample bleachable fancy tallow 7¢; 


yellow grease 64 ¢ 
San Francisco: Demand fair; supply am- 
ple; bleachable fancy 7%¢ Ib.; yellow grease 
6%¢ Ib 
BARLEY FEED 

Chicago: Demand good; supply light; 
42. 

Baltimore: Demand good; supply light; 
$51.50. 

Los Angeles: Demand fair; trend steady; 
supply ample; standard rolled $3.13; stand- 
ard ground $3.09. 


Milwaukee: Demand good; supply fair 
needles 98¢@$1.08; ground $17 ton 
Philadelphia: Demand dull; supply fair; 


pulverized $51 

San Francisco: Demand fair; supply am- 
ple; rolled $61, ground $60. 

Portland: Demand slow; ample; 
trend unchanged; rolled $59, ground $57. 

Ogden: Supply normal; rolled $48@53; 
whole barley $41@46 

Seattle: Demand slow; trend steady; sup- 
ply good; whole barley $59 ton, ground 
barley $59 ton, rolled barley $60 ton, all ex- 
warehouse, l.c.l., sacked. 

Boston: Demand slow; supply 
$50.25. 


supply 


adequate; 


BENTONITE (SODIUM) 

Chicago: Demand very good; supply ade- 
quate; f.o.b. Wyoming and South Dakota 
shipping points: granular, 30 mesh $15.50; 
fine granular, 80-100 mesh $12.75; powder. 
200 mesh $12.50; f.0.b. Belle Fourche, S.D. 
minimum 30-ton carlot: 80 granular $12.50 
net; 200 mesh fine $12.25 net. 


BLOOD FLOUR 

Louisville: Demand fair; trend stronger; 
supply ample; $82.50@87.50, but may not 
hold. 

BLOOD MEAL 

Louisville: Demand fair; trend stronger; 
supply normal; $82.50@87.50 but indicating 
that advanced prices have caused buying to 
slump. 

San Francisco: Demand slow; supply am- 
ple; $5 a unit of ammonia 

Seattle: Demand slow; trend easy; sup- 
$80 ton, ex-warehouse, truck lots. 
Supply normal; $105 ton in 100- 
lb. bags, f.o.b. Ogden. 
Demand slow; supply ample; 
trend unchanged; $95 

Chicago: Demand fair; supply adequate; 
$110@126 ton, guaranteed 80% protein 

Los Angeles: Demand fair; trend steady; 
supply ample; $4.25 a unit of ammonia 


Cincinnati: Demand fair; trend steady; 
supply adequate; $120. 
BONE MEAL (STEAMED) 
Portland: Demand slow; supply ample; 


trend unchanged; $90, import. 

Cincinnati: Demand fair; trend steady; 
supply adequate; $85 ton, sacked, f.o.b 
Cincinnati. 

Los Angeles: Demand fair; trend steady; 
supply ample; $89.50, domestic. 

Chicago: Demand fair; supply adequate; 
85 


Baffalo: Demand fair; trend steady; sup 
ply ample; $80 ton, sacked. 
San Francisco: Demand good; supply am 
ple; $82.50 
Ft. Worth: Demand fair; supply ade- 
quate; $85, sacked, f.o.b. Ft. Worth local 
manufacture 
Boston: Demand and supply steady; $80 
St. Louis: Demand good; trend steady; 
supply adequate; $85@90 ton, sacked 
Seattle: Demand and trend steady; sup- 
ply good; $85 ton, ex-dock, truck lots. 
Louisville: Demand fair; trend stronger; 
supply ample; $80@85 ton 
Omaha: Demand strong; supply limited; 


BREWERS DRIED GRAINS 
Cincinnati: Demand and supply fair; 


trend higher; $52@53. 
Ft. Worth: Demand fair; offerings very 
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Kansas City 5, Missouri 


scarce; nominal 25% $52@63, September 
shipment, delivered Ft. Worth. 
Chicago: Demand good; supply Nght; 


26% $45 @46. 
Milwaukee: Demand good; 
$48.50, Milwaukee, 
Philadelphia: Demand dull; supply light; 


supply fair; 


54. 

Buffalo: Demand and supply fair; trend 
steady to higher; $50, bulk, Boston. 

Los Angele Demand fair; trend steady; 
supply ample; f.o.b, Van Nuys $48 bulk, 
$54 sacked 
Boston: Demand steady; supply adequate; 

$53.75 


26% 53.75; 22% $53.50@56. 
St. Louis: Demand slow; trend steady; 
supply ample; $39 ton bulk, $44 ton sacked. 
Louisville: Demand fair; trend steady; 
supply ample; $49 ton. 


BREWERS DRIED YEAST 

Omaha: Demand good; supply adequate; 
11¢ Ib 

Louisville: Demand slow; trend steady; 
supply ample; 10¢ Ib. 

Pittsburgh: Carlots 10¢ Ib.; 
11¢; ton lots 11%¢. 

New Orleans: Carlots 10¢ Ib.; 
1l¢; ton lots 11%¢. 

Demand good; 
supply light; $10.65 ecwt. 

San Francisco: Demand fair; supply good; 
10¢ Ib 

Cincinnati: Carlots 10¢ Ib.; 
1l¢; ton lots 11%¢. 

New York: Cariots 9%¢ Ib.; 10-ton lots 
10¢ Ib.; 5-ton lots 10%¢ Ib.; ton lots 11¢ 
Ib., f.0.b. New Jersey. 

St. Louis: Demand fair; supply ade- 
quate; 10¢ Ib. in carlots; 10%¢ Ib. in 5- 
ton lots; 11¢ Ib. in ton lots; 11% @12¢ Ib. 
in less than ton lots. 

Milwaukee: Demand good; supply limit- 
ed; 10% @11%¢ Ib. in carlots; 10% @12%¢ 
ib l.e.1. 

Portland: Demand slow; supply ample; 
trend unchanged; 13¢. 

Chicago: Demand good; supply limited; 
10@11%¢ lt in carlots; 10% @12%¢ 

Los Angeles: Demand good; trend steady; 
supply limited; 9¢ 

Boston: Demand and 
11%¢ Ib. 

BUTTERMILK-CONDENSED 

Portland: Demand slow; supply ample; 
trend unchanged; $4.75. 

Los Angeles: Demand fair; trend steady; 
supply ample; 100-lb. drums $5.50; large 
barrels 4.76 

Chicago: Demand fair; supply adequate; 
$3.25@3.50 cwt. in carlots. 

Boston: 


§-ton lots 
§-ton 


trend steady; 


6-ton iots 


supply steady; 


5 


Demand fair; supply light; 
$3.75 cwt 
Louisville: Demand slow; trend steady; 
supply ample; $4.25 cwt. 
Ogden: Supply normal; $4.90, 100-Ib. 
drum. 


Philadelphia: Demand dull; supply fair: 
$4.25 barrels. 

San Francisco: Demand fair; supply good; 
$5 cwt. 

CALCITE CRYSTALS AND FLOUR 

(All prices net, including freight 
and tax) 

New York: Crystals $13.97, flour $9.72. 

Buffalo: Crystals $14.74, flour $10.47. 

Toledo: Crystals $16.39, flour $12.14. 

Boston: Crystals $15.18, flour $10.93. 

Limecrest, N.J.: Crystals $9.75, flour $5.50. 


CALCIUM CARBONATE 

Seattle: Demand and trend steady; sup- 
ply good; $14 ton, ex-warehouse, truck 
lots 

Minneapolis: Plain $11; fodized (% Ib. KI 
per ton) $14.45; lfodized manganesed $15.90, 
in 100-Ib. bags. 

Chicago: Plain $8.90 ton in 100-Ib. bags, 
delivered. 

Los Angeles: Demand fair; trend steady; 
supply ample: meal and flour $10.53 ton, 
carloads; grits $13.03 ton, carloads. 

Cincinnati: Demand fair; trend steady; 
supply adequate; $8@9. 


CHARCOAL 

Los Angeles: Lemand slow; trend firm; 
supply ample; poultry charcoal, oak $3.34, 
40-lb. bags in ton lots, 

San Francisco: Demand steady; 
ample; $54.50. 

Chicago: Demand quiet; supply limited; 
poultry charcoal $102 ton in 60-Ib. multi- 
walls. 

Boston: Demand and supply light; $95. 


COCONUT MEAL 

Portland: Demand slow; supply ample; 
trend unchanged; $72. 

Los Angeles: Demand good; trend steady; 
supply limited; cake, ex-dock, spot $74 
@ 75. 

San Francisco: Demand fair; supply am- 
ple; solvent $61, expeller $74. 

Seattle: Demand slack; trend 
supply limited; $74 ton, ex-dock, 
arrival from Philippines. 


COD LIVER OIL (FORTIFIED) 

New York: Trend steady; price per Ib. 
in 65-gal drums (413-420 Ib.): 300 ICU, 
750 A 14% @15%¢, 1,500 A 16% @19¢, 2,260 
A 18%@21¢, 3,000 A 21% @23¢; 600 ICU, 
1,500 A 18@19%¢, 2,250 A 20@22¢, 3,000 
A 22@23¢; f.0.b. Massachusetts, New York 
or Pennsylvania. 

Boston: Demand slow; supply good; 600 
D, 2,250 A 22¢ Ib.; 300 D, 2,250 A 21¢; 300 
D, 1,500 A 18%¢. 

CONDENSED FISH SOLUBLES 
Los Angeles: Demand good; trend steady; 


supply limited; 
New York: Demand good; trend steady; 


supply 


steady; 
30-day 


supply limited; 4@4%¢ Ib., f.0.b. eastern 
shore. 
Boston: Demand good; supply adequate; 
3% @4¢ Ib. 
CORN GERM MEAL 
St. Louis: Demand slow; trend steady; 


supply adequate; $43 ton bulk, $48 ton in 
burlap sacks, St. Louis, 


CORN GLUTEN FEED AND MEAL 
(All quotations for all cities are sacked 
basis, bulk basis $5 less) 
Minneapolis: Feed $49.08, meal $74.08. 

Atlanta: Feed $58.69, meal $83.49. 
Birmingham: Feed $56.74, meal $81.74. 
Boston: Feed $55.61, meal $80.60. 
Chicago: Feed $45, meal $70. 
Cleveland: Feed $52.31, meal $77.31. 


Denver: Feed $54.37, meal $79.37. 

Ft. Worth: Feed $52.93, meal $77.93. 
Indianapolis: Feed $49.74, meal $74.74. 
Kansas City: Feed $45, meal $70. 
Louisville: Feed $49.30, meal $74.39. 
New Orleans: Feed $54.27, meal $79.27. 
New York: Feed $55.20, meal $80.20. 


Norfolk: Feed $54.37, meal $79.37, 
Philadelphia: Feed $54.78, meal $ 
Pittsburgh: Feed $52.93, meal $7 
St. Louis: Feed $45, meal $70. 
CORN OTL MEAL 
Cincinnati: Demand fair; trend steady; 
supply adequate; $53 @53.75. 
Louisville: Demand slow; 
supply ample; $53.10. 
COTTONSEED OTL MEAL 
Los Angeles: Demand fair; trend steady; 
supply ample; local $64 
Portinad: Demand slow; supply ample; 
trend unchanged; $63, f.0.b. Los Angeles, 
Ft. Worth: Demand good; offerings in- 
creasing; carlots, 41% old process $66.50, 
f.o.b. Waco mills; solvent 41% low gossypol 
$65, delivered Ft. Worth, immediate-Sep- 
tember shipment; pellets $2 additional. 
Chicago: Demand fair; supply increas- 
ing; hydraulic $64@65.50; solvent $63@64. 
Cincinnati: Demand fair; trend steady; 
supply adequate; $64@67. 
Boston: Demand slow; 
$71.50 
Ogden: Supply normal; 41° $68 @73. 
Louisville: Demand fair; trend easy; sup- 
ply good; $63 ton for either new or old 


9.78. 
73. 


‘ 


trend steady; 


supply ample; 


process. 

Seattle: Demand slow; trend steady; 
supply good; $79 ton, delivered, carlots, 
41% protein 

Omaha: Demand fair; supply adequate; 
41% solvent $69. 

Atlanta: Demand fair; trend steady; 


supply ample; 44% $60, sacked, immediate. 

Memphis: Demand slow; trend steady; 
supply fair; prime 41% protein, old proc- 
ess $56, sacked; new process, 41% solvent 
$53, sacked 

San Francisco: Demand good; supply am- 
ple; expeller $70, solvent $67.50. 

Buffalo: Demand poor; trend steady; 
supply adequate; $72, sacked, Boston. 

Kansas City: Demand fair; prices off 
sharply as mills get into new crop produc- 
tion; old process $54@55, sacked, Memphis, 
prompt shipment; solvent $51.50@52; meal 
available for shipment through March at 
these prices. 

Philadelphia: Demand dull; supply fair; 
$68. 

Wichita: Demand slow; supply sufficient; 
41% $64. 


D ACTIVATED ANIMAL STEROL, 
POWDERED 

Cincinnati: Demand fair; trend steady; 
supply ample; 1,500 ICU 11@12¢; 3,000 
ICU 18¢, warehouse. 

Kansas City: Demand fair; trend steady; 
supply adequate; 10% @11¢ Ib. 

New York: Trend steady; price per Ib. 
in 50- and 100-lb. bags or 100-Ib. drums: 
1,500 ICU 8@12¢ bagged, 12@13¢ drums: 
3,000 ICU 13@17¢ bagged, 17@18¢ drums: 
f.o.b. or delivered, basis Pennsylvania, Dela- 
ware and New York. 


D ACTIVATED PLANT STEROL, 
POWDERED 
Chicago: Demand good; supply adequate; 
4,000,000 U.S.P. units per Ib., 15¢ Ib.; ton 
lots and less 17¢; 12,000,000 units per Ib., 
5 tons to a carload 28¢ Ib.; ton lots and 
less 30¢ Ib. 


DEFLUORINATED PHOSPHATE 


Tupelo, Miss.: $49.50. 

Houston: 19% $69.50. 

Wales, Tenn.: $64.10. 

Coronet, Fla.: Minimum phosphorus 17%, 
minimum calcium 34¢, maximum fluorine 
-17% $58 net ton, f.0.b. Coronet in 100-Ib. 
multiwall bags, $55 in bulk. 


DICALCIUM PHOSPHATE 

Minneapolis: 18.5% phosphorus, 24% cal- 
clum granular or fine ground $89.06 ton, 
delivered; $3 ton less in bulk. 

Trenton, Mich.: Minimum phosphorus 
21%, maximum fluorine .01% guaranteed 
$90.30, f.0.b. Trenton, in 100-Ib. multiwall 
bags; minimum phosphorus 18%%, maxi- 
mum fluorine .01% guaranteed $79.55, f.0.b. 
Trenton in 100-Ib. multiwall bags. 

Columbia, Tenn.: Minimum phosphorus 
18% %, minimum 25% calcium, maximum 
.01% fluorine guaranteed $79.55 ton, f.o.b. 
Columbia, in 100-lb. multiwall bags. Freight 
equalized with nearest producing point, 
carload basis; bulk $3 ton less. 

Chicago: Demand fair; supplies adequate; 
stoek food grade, 18.5% phosphorus, 20,000 
Ib. or more $79.55 net ton in 100-Ib, pa- 
pers, basis Chicago Heights, Ill., or Nash- 
ville, Tenn., less than 20,000 Ib. $89.55; 
21% phosphorus, 20,000 Ib. or more $90.30, 
basis Chicago Heights and Nashville, less 
than 20,000 Ib. $100.30; freight equalized 
with St. Louis, Trenton, Mich., and Godwin, 
Tenn.; bulk boxcars or hoppers, $3 net ton 
less than bagged material. 

Portland: Demand slow; 
trend unchanged; $100. 

Bonnie, Fla.: Demand improving; supply 
adequate; minimum phosphorus 18% %, 
granular $79.55; freight equalized with 
closest dicalcium phosphate producing 
point, carload basis. 

Cincinnati: 18% phosphorus $88@89. 


DISTILLERS DRIED GRAINS 
Cincinnati: Demand fair: trend steady; 
supply somewhat limited; $55@58. 


supply ample; 


Buffalo: Demand good; trend steady; 
supply poor; unquoted 
Philadelphia: Demand dull; supply very 


tight; dark about $80, nominal price. 
San Francisco: Demand fair; supply am- 
ple; $57.50; solubles $80. 
Boston: Demand steady; supply very 
tight; Canadian light $68, nominal. 
Louisville: Demand fair to good; supply 
light; trend steady; bourbons, light $56.50, 
dark $57.50, solubles $77. 


DRIED BEET PULP 
Ogden: Supply normal; $45@60 ton. 


Seattle: Demand fair; trend easy; sup- 
ply limited; $57 ton, delivered, carlots. 


Cincinnati: Demand fair; trend steady; 
supply adequate; $63@65. 
pston: Demand slow; supply spotty; 


October shipment $61.75. 


Milwaukee: Demand and supply fair; 
plain $62.50, molasses $61.50. 
San Francisco: Demand good; supply 


fair; $50. 

Minneapolis: Market steady at $45, Red 
River Valley points. 

Atlanta: Demand fair; trend strong; sup- 
ply ample; $71.50, sacked, October. 

Ft. Worth: Demand slow; supply scarce; 
carlots, 50-Ib. papers $65@66, delivered Ft. 
Worth, September shipment. 

Los Angeles: Demand good; trend steady; 
supply ampie; paper bags $54.50. 


DRIED BUTTERMILK 


Chicago: Demand slow; supply fair; me- 
dium acid $8@8.50, sweet cream $8.75@ 
9.25 cwt. in carlots, 

Los Angeles: Demand fair; trend steady; 
supply ample; 11¢. 

Milwaukee: Demand and supply fair; 


10.75. 

Buffalo: Demand good; trend firm; sup- 
ply lower; $9.95 cwt. 

San Francisco: Demand fair; supply am- 
ple; 11¢ Ib. 

Wichita: Demand slow; supply adequate; 
$8.25 cwt. 

Minneapolis: Market steady at $8@9 cwt. 


Ft. Worth: Demand very slow; supply 
light; local production $12 cwt., f.0.b. Ft. 
Worth, 

Boston: Demand poor; supply good; 
10%¢ Ib. 


Ogden: Supply normal; $7.25, 100-Ib. bag. 
Louisville: Demand fair; trend firm; sup- 
ply normal; 9@9%¢. 


DRIED CITRUS PULP 
Los Angeles: Demand very good; trend 
steady; supply limited; f.o.b. southern Cali- 
fornia producers’ plants: orange sacked 
$45, bulk $40, 
San Francisco: Demand good; supply fair; 
meal $50 


Buffalo: Demand and supply fair; trend 
steady; $36, sacked, f.o.b. Florida points. 

Atlanta: Demand fair; trend steady; 
supply ample; $43, sacked, immediate; 
meal $38 

Boston Demand and supply steady; 
$56.43. 

DRIED SKIM MILK 

Portland: Demand slow; supply ample; 
trend unchanged; 12%¢. 

Chicago: Demand light; supply adequate; 
$10.75@11.25 cwt. in carlots. 

Cincinnati: Demand fair; trend steady; 
supply adequate; 11@12¢. 

Minnea »olis: Market unchanged at $10.50 
@11.50 cwt. 

Milwaukee: Demand and supply fair; 
$11.75 


Buffalo: Demand good; trend steady; sup- 
ply ample; $11.50 ecwt. 

Philadelphia: Demand dull; supply fair: 
$11.50. 

Los Angeles: Demand fair; trend steady; 


supply ample; $13.75. 
Boston: Demand poor; supply plentiful; 
11@12¢ Ib. 


Louisville: Demand fair; trend firm; sup- 
ply ample; 11% @12¢. 


DRIED WHEY 
Ogden: Supply normal; $6.90, 100-Ib. bag. 
Seattle: Demand steady; supply good; 
trend unchanged; $6.50 cwt., ex-warehouse, 
Louisville: 
supply ample; 


Demand fair; 
5% @6%¢ Ib. 


trend steady; 


Cincinnati: Demand fair; trend steady; 
supply adequate; $5.25 cwt. 

Portland: Demand slow; supply ample; 
trend unchanged; $4.95. 

Chicago: Demand steady; supply ade- 
quate; $5.20 cwt. in carlots. 

Ft. Worth: Demand fair; supply ade- 
quate; carlots, standard $6 cwt., sacked, 


delivered Ft. Worth or any Texas point 
or in ton lots, f.o.b. warehouse, Ft. Worth. 

Los Angeles: Demand fair; trend steady; 
supply ample; $5.45, plants; $6, f.0.b. Los 
Angeles warehouse, 


: Demand poor; supply plentiful; 


Boston 
$5.60 cwt. 

Minneapolis: Market steady at $5@ 
5.25 cwt. 


Buffalo: Demand poor; trend steady; 
supply fair; $6 cwt. 

Philadelphia: Demand dull; supply fair; 
6 cwt. 


Kansas City: Demand fair; supply mod- 
erate; trend unchanged; straight grade $6 
ewt. delivered or $5 cwt., f.o.b. plant, 
plus freight to destination, whichever is low- 
er; partially delactosed $6.25. 


FEATHER MEAL (HYDROLYZED) 

Boston: Demand slow; supply good; 
f.o.b. Maine points for minimum 
crude protein, 70% digestible. 


FISH MEAL 

Los Angeles: Demand slow; trend fairly 

steady; supply ample; $2.15 a unit of pro- 
tein. 

Portland: Demand fair; 


$76, 
85% 


supply ample; 


trend unchanged; $2 a unit, f.o.b. Van- 
couver, B.C.; California $2.26, f.0.b. Cali- 
fornia. 

Cincinnati: Demand fair; trend steady; 
supply adequate; $150@155. 

Boston: Demand steady; supply spotty; 
$136 @138. 

Milwaukee: Demand and supply fair; 


60% $159 ton. 

San Francisco: Demand slow; supply am- 
ple; $2.20 a unit of protein. 

Buffalo: Demand good; trend higher; 
supply ample; $145 bulk, $148 sacked. 
Chicago: Demand fair; supply adequate; 
menhaden fish meal, 60% protein, f.o.b. 
East Coast $134@137 ton; 60% blended 
West Coast $128; Northwest herring sal- 
mon blend $128; herring meal, 73% pro- 
tein $2 a unit of protein. 

Atlanta: Demand fair; trend strong; sup- 
ply limited; 60% $150, sacked, nominal. 

Minneapolis: Market about unchanged at 
2 a unit of protein, West Coast, for 70% 
and $145@155 for 60% meal, Minneapolis. 
Ft. Worth: Demand fair; supply limited; 


60% protein mienhaden meal $138; men- 
haden scrap $133, f.o.b. Port Arthur; Ca- 
nadian herring fullmeal $2 a unit of pro- 
tein, f.o.b. cars northwestern Canada; 60% 
protein Peruvian fish meal $143, f.0.b. 
Houston, first half October; 63% South 
African pilchard fullmeal with 10% dry 
solubles $145, f.0.b. Houston, due mid- 
October. 

Louisville: Demand fair; trend steady 


to stronger; supply ample; $150@155 ton. 
Seattle: Demand slow; trend easy; sup- 
ply good; $2 a unit protein, ex-dock, car- 
lots. 
Ogden: Supply normal; 
f.o.b. Coast; 65% $171@173. 


HAY 
Louisville: Demand slightly better; trend 
steady; supply good; handlers a«tfll using 
old hay; all varieties, No. 1 $20@22 ton, 
No. 2 $18@20; straw $14@16. 
Seattle: Demand fair; trend steady; sup- 


$2.20 a unit. 


ply good; $35 ton, delivered, truck lots, 
U.S. No. 2 green. 

Ogden: Supply normal; $1 bale; $18@20 
ton in the barn. 

St. Louis: Demand fair; trend steady; 
supply ample; alfalfa, first and second 
cutting $12@14 ton; alfalfa, third cutting, 
green $16 ton: prairie $27@28; timothy 
and clover mixed $27@28 ton. 


Ft. Worth: Demand fair; light offerings; 


Buffalo: Demand and supply fair; trend 
steady to higher; $62.50, bulk, Boston. 
Demand good; supply tight; 


sacked, Milwaukee, last half October. 
Kansas City: Demand fair with some 
new interest from Texas area; supply ade- 


quate but well taken; yellow $49@49.50, 
bulk, Kansas City; white $48@48.50; sacked 
$3 higher. 
Memphis: Demand nil; trend steady; 
supply ample; white $60, yellow $60.50. 
Boston: Demand slow: supply ample; $63. 


Seattle: Demand slow; trend easy; sup- 
Ply good; $69 ton, sacked, carlots. 
Louisville: Demand fair; trend steady; 
supply ample; $58. 
LINSEED OIL MEAL 
Demand slow; trend steady 


© higher; supply ample; old process $81.10: 
new process $71.10. 


Seattle: Demand slow; trend steady: 
supply good; $82 ton, delivered, sacked, 
cariots 

Omaha: Demand fair; supply adequate; 
34% expeller $78, pellets $80.50; 36% sol- 
vent $68, pellets $70.50 

Los Angeles: Demand active; supply lim- 
ited ; trend steady; $67. 

Milwaukee: Demand fair; supply good; 


old process $74.25, new process $63.75. 
_Philadelphia: Demand and supply fair: 


Wichita: Demand fair; supply sufficient: 
34% $72.50. 
sane Francisco: Demand and supply fair; 


Kansas City: Demand slow, with only 
occasional cars trading; offerings moder- 
ate; new process $53.50@54, bulk, Minne- 
apolis. 


Minneapolis: Sales for nearby shipment 
improved, and directions were reported 
good; however, deferred demand was slack. 


Quotations: 36% $53@63.50, bulk, Minne- 
apolis, for nearby; $53.50@54.50 for Octo- 
ber-December; 22% flaxseed screenings oil 
feed $32@33, bulk, Minneapolis. 

Cincinnati: Demand poor; trend steady 
to easy; supply tight; new process $69.50@ 
70; old process $79.50@80. 

Ft. Worth: 


Demand slow: supply ade- 
quate; carlots, 34% or better, last half 
September-December $76.55, delivered Ft. 
Worth; pellets $2.50 premium. 


Chicago: Demand slow; supply adequate: 
solvent $64@64.50; expeller $69@70. 

Portland: Demand slow; supply ample; 
trend unchanged; $63, f.0.b. Los Angeles. 

Boston: Demand slow; supply adequate; 
bulk $70.83; sacked $75.33. 


MALT SPROUTS 

Chicago: Demand slow; supply adequate; 
No. 1 $40. 

Milwaukee: Demand good; supply fair; 
oddweights $42, evenweights $44. 

Cincinnati: Demand fair; trend steady; 
supply adequate; No. 1 $46@46.50. 

St. Louis: Demand good; trend steady; 
supply ample; No. 1 bulk $34 ton, No. 1 
sacked $39 ton, No. 2 bulk $32 ton. 

Boston: Demand and supply nil; 
drawn because of inactive trading. 


MEAT SCRAPS 


Ogden: Supply normal; $90 ton, in 100-Ib. 
bags. 

St. Louis: Demand good; trend higher; 
supply adequate; 50% $83.50@86 ton bulk, 
$88.50@91 ton in paper sacks, $87.50@90 
ton in burlap sacks. 
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Chicago: Demand fair; supply adequate: 
50% protein $85@87.50; 55% $96 

New York: Demand and supply good; 
trend strong; 60% 77.60, 55% $85, bulk; 
50% $76, 55% $83.50, sacked. 

Ft. Worth: Demand steady; supply am- 
ple; meat and bone, 50% %76@78, f.o.b. 


or delivered Ft. Worth. 


Cincinnati: Demand good; trend steady; 


supply fair; 50% $84.50 ton, sacked, f.0.b. 
Cincinnati. 
MILLET 
St. Louls: Demand slow; trend steady; 
supply ample; recleaned Early Fortune $3.56 
cwt., sacked; recleaned White Proso $3.70 
ewt., sacked 
MILLFEED 
Minneapolis: Trade was quiet this week, 
although prices held at about last week's 
levels; shipping directions lagging some- 
what. Quotations: bran $37.50@38.50, stand- 
ard midds. $38@39, flour midds. $49.60@ 
51, red dog $54 @56. 
Kansas City: Demand fair but mostly 


for single cars for prompt shipment; good 


milldoor interest keeps offerings light; 
shorts particularly scarce and _ stronger, 
with local market above shipping basis 
to central states; bran $36.75@37, shorts 
$43.50@44, sacked, Kansas City; middlings 
$36@36.50, bulk, Kansas City. 

Wichita: Demand good; supply inade- 
quate; basis Kansas City, Sept. 11: bran 
$36.50@37, shorts $42.50@43; bran was up 
50¢ ton, while shorts advanced $1.50 ton, 
compared with the preceding week 

Omaha: Demand good; supply excellent; 


bran $36.75, shorts $43.50; standard midds., 
bulk $38. 

Ft. Worth: Demand fair for bran, good 
for shorts; supply adequate on bran, lim- 
ited on shorts especially for spot shipment; 
carlots, burlaps, prompt, wheat bran $44.50 
@45.50; gray shorts $51@52, delivered Texas 
common points; 50¢ iower on bran, $1.50 
higher on shorts, compared with previous 
week. 

Chicago: Bran and standard midds, held 


steady or moved higher in the central 
states during the week ending Sept. 12, 
but flour midds. and red dog dipped. No 
particular feature of the market merited 
attention, as traders said buying was not 
active and the market was thin Quota- 
tions: bran $41@42, standard midds. $43@ 


44, flour midds. $52@54, red dog $67. 
St. Louis: Demand for feeds slow; price 
trend steady; supplies adequate; bran $40.50 


@41 ton, shorts $47.50@48 ton, St. Louts 
switching limits 

Cincinnati: Demand fair; trend steady 
to stronger; supply adequate; bran $46.25@ 
48, middlings $47.25@49 

Louisville: Demand slow; trend steady 
to higher; supply normal; bran $47.26, 
mixed feed $51, shorts $53.75, middlings 
$50.75. 

Buffalo: Mixer demand was unchanged 
from a week ago and trading was quiet. 
Sales were slow and shipping positions 
eased. Supplies were readily available for 


nearby 
middlings 


shipment. Bran increased 
declined $2.50 and the 
type feeds were unchanged Quotations 
Sept. 12: bran $43.50@43.75, standard 
midds. $45@46, red dog $62@63, flour 
midds. $60@63. 

New York: Demand and supply good; 
trend upward; bran $51@651.80; standard 
midds. $52.50@53.30. 

Philadelphia: Demand spotty: supply am- 


$1.50; 
heavy 


carlots, baled, Oklahoma and western origin Omaha: Demand strong; supply limited; 
No. 1 alfalfa $46@48, No. 2 $44@46; Texas $92.50. 
FEED INGREDIENTS and Oklahoma origin prairie No. 2 $36@38; Seattle: Demand slow; trend easy; sup- 
Johnson grass No. 2 $34@36, delivered ply good; $77.50 ton, ex-warehouse, 60% 
delphi I da d 1 fai Demand fair; supply am 
a: Demand and su ‘air; : - a 
28. ren =, ple; $1.70 a unit of protein. “We don’t deliver by helicopter — but 
Sales Compan Wichita: Demand slow; supply very Buffalo: Demand good; trend higher; we are your most complete source for 
— yy light; prairie $20@24, alfalfa $30. supply ample; $85 bulk, $87.50 sacked. 
: Portland: Demand slow; supply ample; Wichita: Demand good; supply insuffi- 
4,N.Y. trend unchanged; $35. cient; 50% $87.50, f.0.b. plant; 55%, no . 


wy 
Tel HAnover 2-9195 


quotations, no offerings. 
Kansas City: Demand fair, good at dock; 
trend firmer; supply moderate; 50% meat 


New York: Demand and supply good; 
trend steady; No. 1 timothy $36@42 ton, 
No. 2 timothy $30@34 ton, No. 3 timothy 


$26@29 ton. and bone scrap $88@90, sacked, Kansas 
H Los Angeles: Demand slow; trend slow: City. : 
Landby Dehydrating Co. supply liberal; U.S. No. 1 $26@28; U.s. Boston: Demand fair; supply spotty; 
No. 2, leafy $24@25; U.S. No. 2, green $1.25 a protein unit; converted 50% $75. 
Manufacturers of Dehydrated $24@25; U.S. No. 2 $22@23. Louisville: Demand fair to good; trend . 
Alfalfa Meal Boston: Demand slow; supply ample; stronger; supply good; uncertain market, 
No. 2 timothy, new crop $34@36. perhaps advanced too fast this month; 
Established 1940 $92.50 ton. 


A. J. Landby, Warroad, Manager 
Office Phone 27 Res. Phone 153 
Mill at Swift, Minn. 


HOMINY FEED Portland: Demand improved; trend high- 
Cincinnati: Demand fair; trend higher; er; supply ample; $1.50@1.65 a unit. 
supply somewhat limited; $59@61.50. Los Angeles: Demand good; trend steady; 
Chicago: Demand fair; supply light; $65. supply ample; $1.75 a unit protein. 


FEED GRAINS 
KAFIR-MILO 


BARLEY - CORN - OATS - WHEAT 


From Every Grain Producing Area in United States 


CONTINENTAL GRAIN COMPANY 


OFFICES: TERMINAL ELEVATORS: 


BURROWS EQUIPMENT CO. . 


1316 Sherman Ave 


Evanston, 


New York Memphis Fort Worth San Francisco Kansas City Toledo Galveston Nashville : 
Chicago — Norfolk Buffalo an B.C. St. Louis Columbus Enid Louisville : 
Enid Los A Chicago Fort Worth Minneapolis Memphis 
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ple; bran $49, standard midds. $52, red 
dog $69. 

Boston: Demand spotty; supply adequate; 
bran $51, middlings $56. 


Memphis: Demand poor; trend lower: 
supply ample; wheat bran $43.25, gray 
shorts $48.25, standard midds. $45.25. 


Seattle: Demand slow; trend easy; sup- 
ply good; $40 ton, delivered common transit 
points, carlots. 

Portland: Demand slow; 
trend unchanged; $39. 

Ogden: Supply average: 
Idaho: red bran and mill run $40, mid- 
diings $45; to Denver: red bran and mill 
run $47, middlings $52; to California: red 
bran and mill run $47.50, middlings $52.50, 
f.o.b. San Francisco and Los Angeles. 

San Francisco: Demand fair; supply am- 
ple; $46.50; red bran $51.50. 

Angeles: Demand moderate; trend 
steady; supply ample; mill run, Utah- 
Idaho billing, sacked $46@47; red bran, 
delivered CCP, sacked $51@52. 


MINERAL FEED 

Ft. Worth: Demand fair; supply ample; 
all-purpose granules $87, block $92, mineral 
phosphorus 6% granules $104, block $108; 
cattle sheep mineral 7% phosphorus gran- 
vies $96, block $100; hog mineral phos- 
phorus 3%% granules $86, phosphorus 2% 
$75 (all in 50-lb. paper bags). 

Portland: Demand slow; supply ample; 
trend unchanged; $42. 

Wichita: Demand good; supply suffi- 
cient; all-purpose with iodine, 50-Ib. blocks 
$92.50, 100-Ib. bags $87.50, f.0.b. plant. 

San Francisco: Demand steady; supply 
good; all-purpose with iodine $70. 

Sioux City: 50-lb. mineral blocks, 8.2% 
phosphorus $92; 7.5% phenothiazine sheep 
mineral blocks $4 each. 

Ogden: Supply normal; 
50-Ib. blocks; $96.50 ton, 
bags. 

Seattle: Demand fair; trend steady; sup- 
ply good; competitive brands $44 ton, high 
phosphorus mixtures $65 ton, both ex-ware- 
house. 


supply ample; 


to Utah and 


$106.50 ton in 
granular, 50-Ib. 


MOLASSES 
Seattle: Demand and trend steady; sup- 


ply good; $25 ton, f.o.b. Seattle, tank 
car lots. 

Louisville: Demand fair; trend firm; sup- 
ply normal; 17¢ gal., tank car lots, f.o.b. 


Gulf ports. 

Boston: Demand steady; 
18¢ gal. in tank cars. 

Buffalo: Demand good; trend higher; 
supply fair; 18%¢ gal., f.0.b. Albany. 

Milwaukee: Demand and supply fair; 
blackstrap 17%¢ gal., New Orleans. 

San Francisco: Demand and supply good: 
$30 ton, f.0.b. cars, Richmond, Cal. 

Kansas City: Demand fair, with a few 
cars booked in anticipation of higher 
prices; market continues with strong un- 
dertone; September shipment quoted at 17 
@17%¢ gal., tank cars, New Orleans, and 
occasional 18¢ quotations made. 

New York: Demand and supply good; 
trend upward; blackstrap 18¢ gal., tank 


supply ample; 


cars, tank wagons, f.o.b. New York. 
Memphis: Demand fair; trend steady: 
supply ample; blackstrap 17¢ gal., tank 


ear, f.0.b. New Orleans. 

Atlanta: Demand fair; trend steady; sup- 
ply limited; citrus $19 ton, bulk, f.o.b. 
Florida producing points, immediate. 

Ft. Worth: Demand good; supply mod- 
erate; blackstrap 18¢ gal., f.o.b. Houston; 
delivered Ft. Worth, trucks $37.58, seller's 
market price on date of shipment; maxi- 
mum 18%¢, September shipment. 

Portland: Demand fair; supply ample; 
trend unchanged; 600-lb. drums $14.65. 

Los Angeles: Demand good; trend firm: 
supply ample; $28, f.0.b. tank cars; $28.25, 
f.o.b. tank trucks, both Los Angeles harbor. 

Minneapolis: Market unchanged at 17%¢ 
gal. f.o.b. New Orleans; $30 ton, West 
Coast. 

Cincinnati: Demand and 
trend higher; 17@17%¢ gal., 

NIACIN 

New York: Trend steady; $8 kilo, 50- 
kilo lots; $8.10 kilo, 10-kilo lots; $8.20 
kilo 6- and 2%-kilo lots; $8.30 kilo, 1-kilo 
lots; freight prepaid or paid to destination. 

OAT PRODUCTS 

Leos les: Demand fair; trend steady; 
supply ample; white pulverized $69. 

Portland: Demand slow; supply ample; 
rolled $66, 


supply fair; 
New Orleans. 


trend unchanged; ground $63, 
cleaned $67. 

Philadelphia: Demand dull; supply fair: 
pulverized white oats $51.50, domestic oat 
feed $24, Canadian oat feed $25. 

Chicago: Demand fair; supply adequate; 
reground oat feed $16, fine ground feeding 


$78 @80, 


Ft. Worth: Demand fair; 
cient; oat millfeed $52.80, 
millfeed $27.80 

Minneapolis: Interest remains fairly good 
for nearby shipment. Quotations: feeding 
rolled oats $86, standard pulverized $46@ 


oatmeal feeding rolled oats $88 
@90. 


supply suffi- 
reground oat 


17.50, feeding oatmeal $72@74, reground 
oat feed $17@18, crimped oats $61. 

Cincinnati: Demand fair; trend steady: 
supply adequate; reground oats $22, pul- 
verized white oats $48@650, rolled oats $93. 

Boston: Demand good; supply adequate; 
white pulverized, Canadian $50, domestic 
$58.50; ground mixed $45.25; reground oat 
feed $20. 

Louisville: Demand fair; trend steady; 
supply normal; reground $23.25, rolled oats 
$90.75, feeding $82.75, pulverized white 
$49.75, crimped white $71.75. 

Seattle: Demand fair; trend firm; sup- 
Ply good; whole oats $67 ton, ground oats 
$68 ton, rolled oats $71 ton, all ex-ware- 
house, l.c.1. 

St. Louis: Demand fair; trend steady; 


supply ample; reground oat feed $18.50 in 
100-Ib. burlap sacks; pulverized white oats 
$45 ton, choice $46. 

Memphis: Demand poor; 
supply ample; 3%% protein, 
feed $21.50. 

OYSTER SHELL 
Demand slack; trend steady; 
western shell $28 ton, east- 
ern shell $32 ton, both ex-warehouse. 

Louisville: Demand good; trend firm: 
supply normal; . bags $21.34; in 
50's $21.64; im 25's $21.84. 

Boston: Demand good; 
$23.21. 

Portland: Demand slow; 
trend unchanged; western $30, eastern $36; 
crystal grits $26.50, granite grits $26.50. 

Los Angeles: Demand and trend steady; 
supply ample; local $18.25, eastern $25. 

Cincinnati: Demand fair; trend steady; 
supply adequate; $21.75. 

San Francisco: Demand fair; 
ple; local $15, eastern $26. 


PEANUT OIL MEAL 


trend lower; 
reground oat 


Seattle: 
supply good; 


supply plentiful; 


supply ample; 


supply am- 


Milwaukee: Demand and supply fair; 

26% $45. 
PEAT MOSS 

Boston: Demand and supply steady; $3@ 
3.10 bale in carlots 

Los Angeles: Demand and trend steady; 
supply ample; Canadian, 6.1 cu. ft. bales 
$3.45 in 300-bale lots, delivered California 
main line points. 


Philadelphia: Demand and supply fair; 

$2.95, f.0.b. pier. 
San Francisco: 

ple; $3.35 bale 

Chicago: Demand 
$3.75@3.85 standard 

Portland: Demand slow; 
trend unchanged; $3.15 

Seattle: Demand and trend steady; sup- 
ply good; $2.90 bale, delivered carlots, 
horticultural and poultry. 

POTASSIUM IODIDE, U.S.P. 

St. Louis: Demand fair; trend steady; 
supply ample; 100% pure potassium, U.S.P., 
250-lb. average in drums $1.90, 100-Ib. lots 
in fiber drums $1.92; potassium iodide cal- 
cium stearate mixture, 225-lb. lots in lever- 
pak drums $1.81, 100 Ib. fiber drums $1.85 


Demand fair; supply am- 


good; supply short; 
7% cu. ft. bale. 
supply ample; 


New York: Trend steady; granular or 
crystals $1.80% Ib. in 250-Ilb. drums, $1.92 
Ib. in 100-Ilb. drums, $1.95 Ib. in 25-Ib 


drums; 90% KI in calcium stearate or 


carbonate mixtures, $1.81 Ib. in 250-Ib. 
drums or 200-Ib. lots, $1.83 Ib. in 100-Ib. 
drums, $1.86 Ib. in 25-lb. drums; f.o.b. 
New York, New Jersey or Pennsylvania; 
freight allowed to destination on 100-Ib. 


drums or larger packings. 
RIBOFLAVIN 

New York: Trend steady; feed grade (in 
feed supplements) 4%¢ gram in 3.63 to 16 
gm./lb. mixtures, freight prepaid or paid 
to destination. 

RICE BY-PRODUCTS 

Ft. Worth: Demand fair; supply moder- 
ate; carlots, rice bran $37@38, prompt 
shipment, f.o.b. south eones. rice mills; 
hulls $3@4, f.o.b. mills. 


San Francisco: Demand fair; supply am- 


ple; bran $42, polish $46. 

Atlanta: Demand fair; trend strong; 
supply limited; bran $46, sacked, imme- 
diate. 


Los Angeles: Demand fair; trend steady; 
supply ample; bran $52, truck. 
SCREENINGS 
Chicago: Demand moderate; 
tiful; ground grain screenings $25; 
an, bulk $16. 


supply plen- 
Canadi 


177 MILK STREET 


¢ Gorton’s Al-Fish Blend Jr. 


© Condensed Fish Solubles 
Vitamin Oils 


Dried Citrus Pulp 


H. MARK co. 
1207 Liberty Life Bidg. 
Charlotte 2, N. C. 

Phone: Franklin 7-1522 


Columbus, Ohio 
Phone: Amherst 8-1077 


. E. ROBBIE’ ROBERTSON 
P. ©. Box 691 
N. Y. 

Phone: Binghamton 27152 


New England By-Products Corp. 


Phone HUbbard 2-1682 


¢ Gorton’s Mar-Vi-Tic Blend 


¢ Fish Meal 
¢ Southern Sunshine Poultry Litter 
Richpelt Ocean-Fresh Fish 
¢ Flavor Corporation of America 
Newbyco Vitalizer 


CHARLES COOPER 

P. ©. Box 135 
Doylestown, Penn. 
Phone: Doylestown 7 


BOSTON 9, MASS. 


¢ Gorton’s Layer Blend 
© Gorton’s Turkey Blend 
¢ Dried Potato Pulp 

¢ Dried Beet Pulp 
Feather Meal 
¢ Dried Cond. Fish Solubles 


J. KENNETH BLACKSTONE 
R. D. No. 1 
Caribou, Maine 
Phone: Caribou 2-0032 
J. BARRETT CO. 
5 


Clinton, N. J. 
Phone: Clinton 451 
HAWKINS $ 
HEN 


Va. 
Phone: Harrisonburg 4-3051 


Buffalo: Demand fair; trend steady; 
supply adequate; ground, sacked $22.75, 
wer York, L&R; unground $18, bulk, New 
fork. 

Minneapolis: Bigger receipts of domestic 
screenings put downward pressure on these 
types, particularly flax screenings. Canadi- 
ans, in light supply currently, were un- 
changed. Quotations: country run $9@15, 
lights $3@10, medium $10@25, heavies $25 
@32; Canadian $10, bulk, Duluth; Canadi- 
an ground $20, sacked; flax screenings $13. 

Cincinnati: Demand fair; trend steady; 
supply adequate; Canadian $22; barley $16 
@21, both bulk, delivered. 


SOFT PHOSPHATE WITH 
COLLOIDAL CLAY 
$18.85 @19.10. 

$23.65 @23.90. 
$23.10@ 23.35. 
Cincinnati: $21.80@22. 

Des Moines: $23.60@23.85. 
Kansas City: $23.20@ 23.45. 
Memphis: $20.50 @20.70. 
Minneapolis: $24.25 @25.55. 
Philadelphia: $22.65 @22.90. 
St. Louis: $22.50@22.75. 
Tampa: $18@18.20. 

Toronto: $27.50@27.80. 


SORGHUMS 
Los Angeles: Demand fair; trend steady; 
supply ample: No. 2 milo, delivered CCP, 
prompt $2.91%. 
Ft. Worth: Demand good; supply ample 
but offerings light on account new crop 
bulk, 


Atlanta: 
Buffalo: 
Chicago: 


going into government loan; carlots, 

No. 2 yellow milo $2.34@2.35, delivered 
Texas common points. 

Cincinnati: Demand fair; trend lower; 


supply adequate; $2.80. 
SOYBEAN MILLFEED 
Ft. Worth: Demand fair; supply suffi- 


client; $32.80, sacked, delivered Ft. Worth. 
SOYBEAN OIL MEAL 

Minneapolis: Prices eased off further this 

week, with interest light. Quotations: $44 


for spot and $41.50, October-December, bulk, 
Decatur. 
Los Angeles: 


Demand slow; trend steady; 


supply liberal; $77.75@78.75, delivered CCP. 

Portland: Demand slow; trend lower: 
supply ample; September $46, October-No- 
vember-December $43 

Milwaukee: Demand and supply fair; 
$45, bulk, Decatur. 

San Francisco: Demand fair; supply am- 
ple: $81.25 

Philadelphia: Demand spotty; supply am- 
ple; $46, bulk, Decatur. 


Demand good; supply insuffi- 
cient; 44% $67, 50% $79, f.0.b. Wichita. 
Kansas City: Demand moderate for spot 
and nearby needs only; no forward interest; 
market shows greater stability although 
heavier bean movement may have effect 
later; $45@45.50, bulk, Decatur, for western 
shipment meal, with unrestricted available 
at $46; some forward offerings made at 
same prices to 650¢ higher through De- 
cember. 
Cincinnati: 


Wichita: 


Demand fair; trend lower; 
supply adequate; $46@47.50, bulk, Decatur. 

Decatur: Demand slow; supply plentiful; 
44% bulk, unrestricted $46@46.50 

Chicago: The nearness of a bumper crop 
of soybeans continued to depress the soy- 
bean oil meal market in the central states 
during the week ending Sept. 12. Buyers 
were staying on the sidelines awaiting the 
lowest possible prices. Quotations: 44% 
soybean oil meal $55 @56. 

Atlanta: Demand slow; 
ply ample; 44% $63.80, sacked, immediate. 

Memphis: Demand slow; trend steady; 
supply ample: prime 44% solvent $57, 
sacked, f.o.b. Memphis. 

Ft. Worth: Demand fair; supply suffi- 
cient; carlots, 44% $69@70, immediate; 
October - November - December $68 @69.50 
truck loads $67, delivered Ft. Worth. 

Seattle: Demand slow; trend easy; supply 
good; $78.50 ton, delivered, carlots, nearby 
shipment. 

Boston: Demand slow; supply plentiful; 
$44.50, bulk, f.o.b. Decatur. 

Louisville: Demand fair; trend easy; sup- 
ply normal; new crop meal easing mar- 
ket; $68.10 ton. 

Omaha: Demand fair; supply adequate; 
14% solvent $62.50; 41% expeller $68.50. 


trend weak; sup- 


Ogden: Supply normal; $85@90. 
SUNFLOWER SEED 
St. Louis: Demand fair; trend steady; 


supply ample; large black $16 ecwt., me- 
dium black $13.50 ewt., medium gray $13 
ewt., small black and gray $10.50 cwt. 


TANKAGE 
Demand fair; trend steady; 
supply adequate; 60% digester $80@85. 

Los Angeles: Demand fair; trend steady: 
supply ample; $1.52% a unit of protein. 

Ft. Worth: Demand improved; supply 
sufficient; 60% digester $75@77, f.0.b. Ft. 
Worth. 

Chicago: Demand fair; 
60% protein $81@85. 

Louisville: Demand improved; supply am- 
ple; trend stronger; market jittery, can go 
either way; may have come up too fast 
yver past month; $90 ton. 

Omaha: Demand strong; supply limited; 
$90 

Wichita: Demand good; supply sufficient; 
60% $82.50, f.0.b. plant. 

Kansas City: Demand fair to good; trend 
rmer; supply scarcer; 60% digester $85@ 
90, sacked, Kansas City. 

St. Louis: Demand good; trend higher: 
supply ample; 60% $80@84 ton bulk, $85@ 
89 ton in paper sacks, $84@88 ton in 
burlap sacks. 


WHEAT GERM MEAL 


Chicago: Market softer at $87. 
Buffalo: Demand and supply fair; 
lower; $80, sacked, Buffalo. 


BUYS BUILDING 
DALLAS—Van Waters & Rogers, 
Inc., a Seattle, Wash., wholesale firm 
that distributes animal nutrition pro- 
ducts, among other items, has pur- 


Cincinnati: 


supply adequate; 


trend 


chased a one-story building here from 
National Industries Corp. of Dallas. 
The Van Waters firm previously 
leased the building from National. 
It has occupied the structure since it 
v built five years ago. 


CROPS 


(Continued from page 8) 


bean crop can exceed 470 million 
bushels. 

Pressures on USDA to embark on 
some new soybean program are like 
to reach crescendo proportions next 
week when the major operating of- 
ficials of USDA return to their desks 
here. Already there has been con- 
siderable pressure for an oil-buying 
program. Another insistent recom- 
mendation has been that beans be 
made a commodity available for 
Public Law 480 financing for export. 

Thus far there is no evidence of 
any sympathy for an oil-buying pro- 
gram nor inclusion of soybeans under 
PL 480 sales provisions. 

USDA also forecast a cotton crop 
of 13,115,000 bales, which would pro- 
duce 5,414,000 tons of cottonseed if 
usual ratios of lint to cottonseed pre- 
vail. This compares with 6,038,000 
tons of seed produced in 1955 and 
indicates a corresponding reduction 
on cottonseed meal production. 

The September oat crop estimate 
showed only an insignificant increase 
from August, but examination of 
major state production figures now 
appear to confirm consequential clip- 
ping of the oat crop under the soil 
bank acreage reserve program. 

In the absence of any statement 
by USDA on oat crop clipping for 
the corn acreage reserve program, 
it appears that on the basis of a 
crop estimate of about 1.15 billion 
bushels for oats there had been sub- 
stantial clipping. 

The barley crop estimate has 
moved up slightly since August, and 
the flaxseed estimate is also ad- 
vanced. 

The sorghum crop reduction con- 
firms some suspicions that USDA 
now plans to sit on old crop supplies 
for export at less than $2.05 cwt.— 
the last offer which was deciined— 
and push corn into the export stream. 
This corn crop is a staggering thing 
for the small acreage, and USDA 
will be hard put to hold back its bin 
site stocks in face of this report if, 
as now believed, they contemplate 
maintaining a good corn price 
through harvest and push this bin 
site corn into export movement. 


FEED SESSION 
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ices, government purchases of goods 
and services as well as private do- 
mestic investments, will expand. 
However, there will not be an un- 
interrupted upturn, and _ industry 
members must stay alert for pauses. 
The decline in agricultural income 
seems to have hit bottom, and the 
feed and grain industries may expect 
a growing market for their products. 
There appears to be no real threat 
of a depression such as occurred in 
the ’thirties, Mr. Baughman said. 

Specifically, the feed industry, in 
view of the over-capacity of agricul- 
ture, must examine its facilities. If 
any plant or services are obsolete, 
considerable thought should be given 
to any proposed expansion in pro- 
duction ability. One sound program 
would be the development of a uni- 
form credit procedure, which would 
be given needed facilities, financial- 
wise, to expert managers who need 
funds for a sound operation. 

Because of the importance of gov- 
ernment in the grain and feed in- 
dustries, afid the heavy surpluses in 
federal hands, elements of both in- 
dustries should avoid involvement in 
an exposed inventory position, Mr. 
Baughman said. 

Principles of merchandising, dis- 


MANEY BROS. 
MILL & ELEV. CO. 


Minneapolis, Minnesota 
Feed Ingredients of All Kinds 
FORMULA MIXING FOR DEALERS 
Excellent References 


| | 

| — 

435_Brevoort Road | 
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GFDNA CONVENTION 
SIDELIGHTS 


Leland Miller, Federal North Grain 
Co., Cedar Rapids, Iowa, conducted 
the meeting of the National Country 
Elevator Committee in place of R. C. 
Cargill, Jr., Victoria Elevator Co., 
Minneapolis, Minn., whose untimely 
and sudden death Sept. 9 shocked the 
entire convention. 


USDA representatives present at 
the meeting of the National Commit- 
tee on Uniform Grades, under the 
chairmanship of Ralph H. Brown, 
Cleveland Grain Co., Indianapolis, 
Ind., were Bert W. Whitlock and Dr. 
Lawrence Zeleny, agricultural mar- 
keting service. Messrs. Whitlock and 
Zeleny brough the committee up to 
date on the thinking of the USDA on 
the upcoming hearings on _ grain 
grades scheduled for early in 1957. 


Seedburo Equipmerit Co., Chicago, 
was host to about 50 members of the 
Secretary's Circle at a luncheon fol- 
lowing the close of the business ses- 
sions of the GFDNA Sept. 11. A social 
period preceded the luncheon of pot 
roast and all the trimmings. Rex 
Yocum, president, Seedburo Equip- 
ment Co., presided, assisted by Rob- 
ert Kleinhans, sales manager. 


* 


Continental Grain Co. entertained 
the directors of the GFDNA and their 
wivés at an elaborate dinner in the 
Counsel Room at the Standard Club, 
the evening of Sept. 9. Julius Mayer, 
executive vice president, Continental 
Grain Co., and chairman of the board, 
Chicago Board of Trade, presided. 


play and store planning were brought 
home forcefully to feed men by G. 
R. Berger, Sears, Roebuck & Co., 
Chicago. 

Recognizing that his company’s 
merchandise differs from that han- 
dled in feed stores, Mr. Berger point- 
ed out that “we all share a common 
goal . . . the development of a store 
which is practical and economical 
from an operating and selling view- 
point, and attractive, easy to shop 
in and full of sales appeal from the 
customer’s viewpoint.” 

The basic principles of merchan- 
dising are well established and ap- 
ply very generally and very broadly 
to almost all merchandising and store 
operations, he said. All that is neces- 
sary is an adaptation of the principles 
and a variation of the techniques to 
suit the merchandise and the particu- 
lar market in which the dealer is 
operating. 

Mr. Berger outlined how Sears 
determines the amount of space re- 
quired in a store, based on potential 
business, and how the selection of 
merchandise is made. Generally 
speaking, he said, the market area 
dictates the lines and items that 
should be carried. Then a decision 
must be reached as to the amount 
of space that should be allocated to 
each line on the basis of past sales. 

He told the feed dealers to find 
out through merchandise records 
which are the best sellers and then 
“concentrate on these lines and items 
both in your buying and selling.” 


“Play the Winners” 

“Play the winners —— reduce the 
amount of fringe merchandise—the 
slow selling items . . . Don’t waste 
space on merchandise that will not 
produce sales and profits,” he said. 

In this connection he stressed the 
five rights of good merchandising: 
“Having the right merchandise at 
the right price in the right quantity 
at the right time in the right place.” 

A good inventory control system 
will help reduce the element of risk 
and will provide guidance in buying 
and selling requirements. 

Traffic flow in a store is impor- 
tant, he said. “Make it easy for your 


customers to get around and see all 
your merchandise,” he advised. “Pro- 
vide aisles which are straight and 
sufficiently wide and clear to facili- 
tate ease of movement.” 

As to interior layout, he pointed 
out that locating related lines and 
related departments in close prox- 
imity will encourage suggestive sell- 
ing. Frequent rotation of merchan- 
dise display is desirable to bring 
new items to the attention of a deal- 
er’s customers, he also said. 

Mr. Berger suggested that per- 
haps the trade associations and var- 
ious manufacturers could help deal- 
ers with the proper store fixtures 
and also with the development of 
certain packaging, merchandising and 
selling techniques. 


On-the-Farm Merchandising 


The feed dealer who makes the 
most effective use of a well-coordin- 
ated on-the-farm merchandising pro- 
gram will acquire the largest share 
of the total business. 


This proposition was advanced by 
Robert Waite, Jr., vice president of 
Dannen Mills, Inc., St. Joseph, Mo., 
in his talk on “Meeting the Challenge 
of 1957 with Better Merchandising 
on the Farm.” 

He outlined a program which he 
said “will help retain the retailers’ 
position in the over-all plan for the 
distribution of commercial feeds.” 

Mr. Waite described the new kind 
of businessman farmer who has fre- 
quently been neglected at his place of 
business by the local feed merchant, 
who should be most interested in the 
large purchasing capacity that farm- 
er has to offer. 7 

With few exceptions, he said, “the 
dealer who wants to grow and pros- 
per can’t afford not to make on-the- 
farm contacts.” 

As some of the ways in which on- 
the-farm merchandising can pay off, 
Mr. Waite listed the following: 

1. It is definitely established in the 
farmer’s mind that the dealer values 
his business. 

2. More creative selling promotion 
is possible, when individual poten- 
tials and needs are determined 
through on-the-farm analysis. 

3. The dealer is better able to re- 
tain present business, since he is in 
a better position to determine that 
products are being properly used for 
maximum results. 

4. The dealer is able to prevent 
loss of business which sometimes re- 
sults from misunderstandings, or 
minor irritations. The contact man 
has a chance to correct such situa- 
tions. 

5. Regular farm calls on an organ- 
ized basis can help to reduce delivery 
costs, and enable the dealer to oper- 


KIBBLED SOY - 
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CLEAR FLOUR - 


WHEAT GERM - 
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ate with a lower inventory for im- 
proved merchandise turnover. 


6. Through regular contacts, ac- 
counts receivable can be better con- 
trolled, and bad debt losses mini- 
mized. Dealer will be able to make 
better use of his operating capital. 


7. By making regular farm calls, 
the dealer is able to stress the service 
angle in the most effective way to 
offer assistance to the farmer with 
his problems. 

8. The dealer acquires community 
prestige on the basis of field repre- 
sentation. 


Regular Schedule Important 

Mr. Waite stressed that a definite 
schedule should be established. As an 
effective aid to the program he sug- 
gested feeder meetings. 

The recent increase in the number 
of portable grinding and mixing units 
was mentioned by the speaker as 
“just one more way of staking out a 
claim on the farmer’s business.” He 
emphasized, however, that a careful 
survey should be made before a 
portable unit is put into service. 

Another aspect of farm merchan- 
dising, he said, was the bulk han- 
dling of feed. “Now that equipment 
is available which permits use of the 
same truck for both bag and bulk 
feed, and on a reasonable basis, we 
can see a lot more merit to the bulk 
merchandising program,” he said. 

Outlining the manufacturer's posi- 
tion in an outside selling program, 
Mr. Waite said that he should take 
responsibility for training the out- 
side man and working with him on a 
regular basis. 

Summing up, he said that in his 
opinion, the feed dealer’s best method 
of beating competition can be found 
in “putting a strong service program 
behind his products, building confi- 
dence through personal contact and 
making it convenient for the farmer 
to purchase.” 


PET FOOD 
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and science speakers scheduled to 
appear at the 1956 meeting. 

The first session will open with a 
discussion of the problems of feed 
control by Parks A. Yeats, president 
of the Association of American Feed 
Control Officials and past president 
of Southern Feed & Fertilizer Con- 
trol Officials. 

Nutrition Report 

Next Dr. Paul H. Phillips, profes- 
sor of biochemistry at the University 
of Wisconsin and director of the 
AFMA-sponsored canine nutrition 
project there will summarize re- 
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search completed during the past 
year on dog food. 

Dr. Wayne R. Riser then will ad- 
dress the group on the subject, “Pre- 
pared Dog Foods and the Veterin- 
arian.” The doctor started his Riser 
Animal Hospital in Skokie, Ill, in 
1949, and is also on the staff of 
Northwestern University Medical 
Schooi. 

Dr. J. E. Hunter will conclude the 
first morning’s program with a talk 
entitled “Building Better Dog 
Foods.”” Dr. Hunter is director of the 
Research Division of Allied Mills, 
Inc., Libertyville, Ill, and has been 
vitally interested in research with 
dogs for many years. 

A luncheon and cocktail reception 
for all delegates are scheduled to fol- 
low the morning program Sept. 20. 
One feature of this affair will be the 
announcement and presentation of 
Miss Bow-WOW of 1956. 

Lionel B. Moses, western vice pres- 
ident of Parade Magazine, will ad- 
dress the luncheon session on “The 
$300,000,000 Question.” Coach of 
salesmen for 30 years, Mr. Moses is 


, a nationally recognized expert on the 


| use of advertising as a strong mar- 


keting tool. 

Launching the second session on 
the morning of Sept. 21, Raymond 
J. Hanfield will present his ideas on 
“Making Dog Ownership More Pop- 
ular.” Executive Secretary of the 
National Dog Welfare Guiid, Mr. 
Hanfield is sometimes referred to as 
“the dog’s public relations expert.” 

Sam G. Barton will follow with the 
subject “Marketing Research — A 
Science or an Art?” Barton is Presi- 
dent and Chairman of the Board of 
Market Research Corporation of 
America, which supplies statistics 
and analyses on consumer purchases, 
retail distribution, and inventory to 
70 grocery manufacturers, leading 
grocery chains and the U.S. Depart- 
ment of Agriculture. 


Package Design 

In third place on the Friday pro- 
gram will be Jim Nash, speaking on 
“Package Appeal.” The president of 
Jim ‘Nash Associates, Inc., with 
Nash-designed packages in practical- 
ly every home in the U.S., he is fre- 
quently referred to as “the man in 
every woman’s kitchen.” 

Harry Harding will wind up 
the convention with a talk beamed 
specifically at the advertising needs 
of dog food manufacturers. The sen- 
ior vice president of Young & Rubi- 
cam has labelled his talk “It Should 
Happen to a Dog.” 

All persons interested in the man- 
ufacture of pet foods are invited to 
attend the convention, according to 
Chairman Kendall, whether or not 
they belong to the organization. 


YOUR DOG FOOD INGREDIENT HEADQUARTERS 
— Try Our Nationwide Service from the Heart of America — 
WE SPECIALIZE IN THESE BASIC INGREDIENTS IN CARLOAD LOTS 

WHEAT AND CORN FLAKES 
KIBBLED WHEAT 
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Also, we deal in cracked grains, wheat shorts, bran, 
hominy feed and G-AN-EN, cheese flavoring, etc. 


@ MANUFACTURERS 


@ DISTRIBUTORS 


BOARD OF TRADE BUILDING 


KANSAS CITY 5, MISSOURI 
Call Us Station-to-Station 


BAltimore 1-7636 


110—FEEDSTUFFS, Sept. 15, 1956 


STRAUBE 


(Continued from page 6) 


that the industry can do a better 
job of providing the products and 
service that will aid the growth and 
development of the industry. He 
called attention to state and regional 
groups and the Grain & Feed Deal- 
ers National Assn. as well as the 
AFMA. 

The increasingly complex prob- 
lems besetting the industry require 
more attention at the local level than 
ever before, Mr. Straube said, and 
this calls for association work in the 
states of a stronger and more effec- 
tive kind than has prevailed general- 
ly. Also, he said, state associations 
should take a greater interest in 
national affairs and work more close- 
ly with and support the national as- 
sociation in its programs. 

One reason for the need of strong- 
er state associations is the increas- 
ingly important part Washington is 
taking in today’s business affairs. 
The AFMA, Mr. Straube said, de- 
pends in large measure on local or- 
ganizations and feed men for help 
in connection with problems in 
Washington, with local feed men 
working through their own senators 
and congressmen. 

Medicated feeds, Mr. Straube said, 
are an jmportant problem now, re- 
quiring close collaboration of all so 
that the feeder user gets the bene- 
fits. He pointed out that the AFMA 
has done a good job in working with 
the FDA in Washington, but there 
is an increasing need for cooperation. 
He cited the work which is expected 
to lead to simpler labels for medi- 
cated feeds. But, he added, fine co- 
operation at the national level among 
the federal government and control 
officials and the industry should be 
followed through locally in all states. 

Mr. Straube said that, with new 
developments, the industry can look 
for more rigid rules and laws in the 
future, especially if feed is some day 
used for carryover effects into hu- 
mans. 


Helping Local Groups 


He also explained that a strong 
national group can help local groups. 
In this connection, he mentioned the 
AFMA help in preventing adoption 
of a proposal in Michigan to require 
the presence of a veterinarian if 
antibiotics were mixed in feeds. 

Mr. Straube went on to note that 
regulators, as well as feed men, 
have their problems, and he urged 
feed men to work with them. 

In connection with adjustments 
forced by the new feeds, he recom- 
mended more interest in and support 
of efforts to obtain uniform feed 
laws. Another thing needing feed 
men’s cooperation is the AFMA cam- 
paign for grain trading in hundred- 
weights rather than bushels. 


Lower Broiler Prices 
Cutting into Placements 


SALISBURY, MD. — The price of 
broilers in the Delmarva area took a 
slide in the week ending Sept. 8, 
going to 18.45¢ lb. average. The pre- 
vious week the average price on the 
farm was 19.42¢. 

Nationwide, broiler growers felt 
the sting of lower prices for their 
birds and reacted accordingly. Chick 
placements in 22 reporting states to- 
taled 21,594,000 for the week ending 
Sept. 8. This was 5% less than the 
previous week, an indication that the 
price was affecting placements. But 
still the placements were 23% more 
than during the same week a year 
ago. 

The jump in placements this year 
over last is getting the blame for 
lower prices. 

Nationwide, egg settings in the 22 
states totaled 30,345,000. This was 
1% more than the previous week but 
20% more than during the same week 
a year ago. 

Broiler placements in the Delmarva 


Chicks Placed in Principal Broiler Areas 


(000's omitted) 


Week ending Maine Conn. 
946 535 
July 14 ..... 929 445 
935 538 
August 25 ....... 493 
September | .. . 942 493 
September 8 . 886 537 

Week ending: Va. W.Va 
1,189 514 
July 14 1,164 635 
July 21 1,148 535 
July 28 . 1,133 501 
August 4 1,296 416 
August |! 1,211 525 
August 18 .... . 1,227 478 
August 25 ...... 1,162 500 
September | 488 
September 8 . 1,080 453 

Week ending: Ark. La. 

339 

345 

318 

Ramet 16 281 
BB. 2,150 371 
September © 1,798 260 


Penn. Ind. Hl. Mo. Del. Md. 
798 844 156 767 1,721 1,594 
627 826 169 795 1,931 1,377 
80! 832 202 640 1,865 1,151 
827 692 160 713 1,733 1,322 
761 610 227 674 1,832 1,282 
884 8is 176 675 1,763 1,229 
764 846 212 646 1,624 1,312 
772 844 198 606 1,687 1,275 
776 742 220 540 1,715 1,172 
674 725 213 472 1,758 1,184 
N.C $.c Ga Fla. Ala Miss 
1,631 268 5,144 268 1,717 1,274 
1,665 287 4,854 225 1,766 1,244 
1,489 273 4,881 222 1,745 1,246 
1,500 273 4,597 238 1,676 1,165 
1,559 263 4,586 26! 1,526 1,141 
1,634 277 4,242 202 1,589 1,126 
1,529 280 4,432 224 1,581 1,179 
1,438 275 4,481 224 1,52 i! 
1,440 25! 4,237 208 1,529 1,052 
1,353 256 4,217 197 1,439 978 
Total 22 areas 
Texas Wash. Oregon Calif. 1956 1955 
2,134 248 202 756 25,758 22,054 
2,269 218 216 1,124 25,360 22,35! 
2,066 218 217 1,052 24,653 22,099 
1,986 199 iv! 1,100 23870 21,700 
1,893 188 179 64 23,898 20,799 
1,972 232 167 1,074 43,642 20,159 
1,976 140 153 1,023 23,495 19,429 
1,875 193 144 1,007 23,362 18,349 
1,885 187 142 1,097 22,633 17,652 
1,766 207 124 1,017 21,594 17,605 


area at 3,008,000 for the week ending 
Sept. 8 were 3% more than a week 
earlier but 30% more than a year 
ago, according to the Maryland-Dela- 
ware Crop Reporting Service. Sharp- 
ly higher inshipments more than off- 
set a slight decrease in local hatch- 
ings. Settings at 3,491,000 were down 
1% from the previous week but were 
18% greater than during the same 
week of 1955. 

Delmarva producers marketed 3,- 
318,000 broilers during the week. This 
was 11% less than the previous week 
but 14% above the corresponding 
week last year when 2,910,000 were 
marketed. Marketings were 93% of 
the average weekly placements 9 to 
12 weeks earlier, an indication that 
growers were holding their birds and 
hoping for better prices. 

The price of 20% broiler feed 
dropped a few cents per ton going to 
$100.33. A weaker price for broilers 
made a less favorable meat-feed ra- 
tio. A pound of broiler meat would 
only buy 3.7 Ib. of feed last week 
compared to 3.8 the week before and 


5.8 a year ago when the price 

was 26.9¢ Ib. 

Dogs to Get Out Vote 
KANKAKEE, ILL. — America’s 


dogs, taking no sides in the coming 
presidential election, will concentrate 
instead on bringing out a record vote. 
Thousands of pooches will be out- 
fitted with plastic dog blankets by 
the makers of Gaines dog foods. “Be 
Freedom’s Watch-Dog—Get Set for 
Election Day,” is the wording on one 
side of the special blankets, while the 
message on the other side reads, 
"Vote As You Dog-gone Please, but 
VOTE Nov. 6.” Dog owners can get 
the blankets from the Gaines division 
of General Foods Corp., Kankakee, II] 
MILK SOLD FOR FEED 


PORTLAND — The Portland CSS 


Commodity Office has announced the | 


sale of 75,325 lb. of nonfat dry milk 
solids for animal feed, to Western 
Dairy Products Co., at 7¢ lb., basis 
in store. 


ANNIVERSARY 
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record.” 


market in a certain sense, in the 
world—the Commodity Credit Corp. 
of the U.S. government.” Last year, 
he said, CCC handled about 700 mil- 
lion bushels of grain—more than 
twice as much as was handled by 
the Minneapolis exchange. 

“I say to you that I am sorry that 
this is so. I do not want to see gov- 
ernment dominate markets. Govern- 
ment should not be in business in 
competition with its tax-paying citi- 
zens,” he said. 

Mr. Benson said that the admin- 
istration has encouraged the trade 
to propose ways to relieve the gov- 
ernment of merchandising activities 
which interfere or compete with 
private business. The trade has re- 
sponded, he said, and “whenever 
feasible we have adopted these pro- 
posals.” Mr. Benson mentioned spe- 
cifically the leadership supplied by 
the Minneapolis exchange in propos- 
ing and getting into action the new 
wheat export program which pro- 
vides that the private grain trade 
instead of the government will have 
primary responsibility for handling 
wheat exports. 

“We appreciate the helpful counsel 
of the Minneapolis Grain Exchange,” 
he said. 


26 Markets Represented 

Twenty-six grain markets were 
represented in the list of dinner 
guests, among them Robert C. Liebe- 
now, president of the Chicago Board 
of Trade; Walter R. Scott, executive 
vice president of the Kansas City 
Board of Trade; G. C, Wilson, presi- 
dent of the Duluth Board of Trade, 
and Stanley N. Jones, president of 
the Winnipeg Grain Exchange, who 
gave the assembly an international 
flavor. 

Fredric H. Corrigan, F. H. Peavey 
& Co, and Van Dusen Harrington 
Co., who was master of ceremonies, 
read a cablegram from the president 
of the Minneapolis Exchange, J. F. 
Mullin, who is behind the Iron Cur- 
tain with a group of American busi- 
ness leaders who are touring Soviet 
Russia and other parts of the Euro- 
pean Continent. Mr. Mullin’s greet- 
ing included the significant advice: 
“Count your blessings.” 

The roster of the distinguished at 
the speakers’ table included G. W. P. 


| Heffelfinger, second vice president of 
fault on a Minneapolis grain futures | 
contract. This is indeed a laudable | 
| Council; W. S. Walsh, chairman of 


Mr. Benson commended the ex- | 


change for striking against manipu- 
lative practices and uninformed pub- 


lic interference with markets, citing | 


the exchange’s campaign to teach 
the public facts about the marketing 
system. 

Recognizing the importance of 
Minneapolis as “the world’s largest 
cash grain market,” the Secretary 
commented: “I am sorry to say, I 
am connected with an even bigger 
grain market—the biggest grain 


| 
| 


the exchange; Carl C. Farrington, 
president of the National Grain Trade 


the public relations committee of the 
exchange; George Wilkens, secretary 
of the exchange; Dr. O. B. Jesness, 
head of agricultural economics, In- 
stitute of Agriculture, University of 
Minnesota; Stanley N. Jones, presi- 
dent of the Winnipeg Grain Ex- 
change; J. L. Morrill, president of 
the University of Minnesota, and 
Walter H. Judd, a Minnesota mem- 
ber of Congress. 

J. P. O’Hara and Eugene J. Mc- 
Carthy, representatives in Congress 


from Minnesota, were dinner guests, 
and Sen. Hubert Humphrey was pres- 
ent at an afternoon reception. 


Early Days Recalled 

In his address of welcome Mr. 
Heffelfinger recited some of the 
early history of the Exchange and 
of its development into the largest 
cash grain market in the world, a 
position it has long maintained. 

Introducing Secretary Benson, Dr. 
Jesness called him a “real dirt farm- 
er, not born with a silver spoon in 
his mouth, and not raised in the lap 
of luxury.” Mr. Benson’s outstanding 
characteristic, he said, was unfailing 
loyalty to his chief, and unflinching 
faith in his fellow men and in the 
integrity and competence of the 
American farmer. Referring to the 
mountain vistas of Utah, Mr. Ben- 
son’s home state, Dr. Jesness said: 
“For inspiration he looks to the ‘ever- 
lasting hills’.” 

The Exchange dates to 1881, when 
it was organized as the Chamber of 
Commerce of Minneapolis. What was 
considered to be a more appropriate 
name was adopted in 1946, partly 
to avoid the confusions caused by the 
existence of another local organiza- 
tion called the Minneapolis Civic and 
Commerce Assn. There had been a 
short-lived predecessor. A board of 
trade was organized before the Civil 
War, when lumbering was the chief 
local industry. Growth of Minneapo- 
lis as a grain market and a flour 
milling center demonstrated the 
need of more effective grain mar- 
keting machinery. 

Secretary Benson attended a lun- 
cheon given at the Minikahda Club 
by G. W. P. Heffelfinger on behalf 
of the board of directors of the Ex- 
change. 

During a visit to the exchange 
trading floor the Secretary encount- 
ered a pair of donkeys laden with 
sacks of grain. It was explained to 
him that this apparition had no polit- 
ical significance, but was a display 
arranged by the Hallet & Carey Co. 
to show how grain was marketed 
before the organization of the Ex- 
change. 


MARKETS 
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on only needed supplies for immed- 
iate shipment. Most of these people 
predict lower prices when new crop 
ingredients begin to move. The cot- 
tonseed meal market has remained 
unchanged, with some resale meal 
available which originally was pur- 
chased by export interest. Cotton- 
seed is reported to be moving steadi- 
ly to the crushing industry, but the 
movement is not of the volume that 
had been expected, and this has 
caused some oil mill buying in order 
to fill contracts made earlier. Gin- 
ners are reported to be holding cot- 
tonseed for higher prices. 

Offerings of October-December soy- 
bean meal from the Mississippi Val- 
ley are beginning to show up, and 
some trading has been done. Some 
Southeastern cottonseed hulls are 
reported to have been sold to the 
southwestern drouth area this week. 
Demand in the Southeast for hulls 
is very low. 


Ohio Valley 


Some further improvement in 
sales of formula feeds in the Ohio 
Valley was noted this week. A con- 
tributing factor was the record cool 
temperatures early this week, when 
the mercury dropped to the low 50's, 
with light frosts being reported in 
some exposed areas. 

Some believe this is an indication 
of a long, severe winter ahead, and 
should this prediction prove correct, 
it will react favorably for feed manu- 
facturers, especially if consumer de- 
mand for meats and eggs continues at 
the present high level. 

As for the immediate future, pas- 
turage is still plentiful throughout 
the valley, and with ample farm 
feeds available, it is not to be ex- 


| 
| 
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swing in formula feed sales until pro- 
longed freezing temperatures blanket 
this area. 

Formula feed prices remained 
steady this week. Order backlogs de- 
veloped at some mills, requiring an- 
other 10% increase in operating 
schedules to prevent delivery delays. 


Central States 


Formula feed business continued on 
a fairly stable basis in the central 
states during the week ending Sept. 
12. And, generally speaking, the out- 
look is fairly cheerful for all classes 
of feeds except broilers. 

The poor broiler market ranks as 
about the No. 1 problem in the feed 
picture, with producers receiving a 
low return on production costs. This 
condition has not yet affected feed 
sales, because the birds already start- 
ed have to be fed. However, the situ- 


effects on feed volume. Too, feed 
manufacturers note that when grower 
returns are low, feeding practices are 
inclined to be slipshod and corners 
are cut on feed costs as a result. 

All other feeds seem to be moving 
at a seasonal or better rate. Firms 
in this area note their production 
generally is running ahead of last 
year. Cattle feed is moving more 
rapidly, and the belief is that cattle 
prices will continue to strengthen in 
the months ahead. Hog feeds also 
are moving well. 

Feed prices declined 50¢ to $1 dur- 
ing the week, reflecting in part a slip 
in soybean oil meal prices. 


Pacific Northwest 


The formula feed business contin- 
ued dull and without feature. All 
segments of the trade are watching 
new crop developments and await- 


corn, meantime marking time and 
running inventories down. 

Dairy and feed business is slow, 
due partly to good local crops of hay 
and the pressure of eastern Wash- 
ington supplies, which are heavy. 
Also, dairymen have stocked heavily 
on grains and are still using them up. 
Broiler and laying rations are going 
into consumption at a steady rate, 
and the end of the heavy turkey 
feeding season is not far off. 

Feed men point out that if the 
present relationship of ingredients 
and end products holds, 1957 should 
be a good year for the feed business 
because ingredients are moving down 
all the time and consumption of end 
products holds up well. At the same 
time, competition in the trade is 


heavy, and they realize that they 
must keep up with the latest nutri- 
tional developments to stay abreast 
of the times. 


scrap, fish meal and virtually all of 
the rest of the proteins were either 
unchanged or easier during the week, 


| and until the proteins show some 


signs of stability it is doubtful if 
there will be much activity in the 
feed business. Inventories are getting 


| shorter all the time. however, and 
| one of these days buyers will have to 


start filling up the pipelines. This is 
particularly true of soybean meal, 
which has been under heavy selling 
pressure as old crop quotations 
worked down into new crop levels. 

There are good supplies of fish 


| meal, and the price of this commodity 


is easy, the same thing being true 
of millfeed. Coarse grains are holding 
steady at about loan levels and prom- 


| ise to continue to do so, because 


there is ample storage, and interior 
elevator operators are actually en- 
couraging farmers to store their 
grains instead of marketing them. 
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; BATCH SIZE FORTIFICATION 


Analysis and ingredients per attached label 


PR ESCRIPTION 
SERVIC 


General Offices 


BRINTED IN U.S.A. 


Simplifies Fortification 
Cuts Production Costs 


Reduces Overhead 
MANUFACTURED BY 


Chicago 32, Ilinois 


atories, Inc. 


MADE IN U.S.A. 


Save time. Save money. Buy your vitamins, 
trace minerals and antibiotics custom blended 
to your own prescription. They are custom- 
packed, too. In handy batch-size bags to match 
your size batch. No chance for employee error— 
only one instruction to remember: “Add a bag 
to the batch.” 

One order replaces scattered buying. One 
product replaces many individual micro-ingre- 
dients. Dawe’s Prescription Service eliminates 
the errors and losses caused by unskilled labor 
handling costly materials in minute amounts. 


Yet, you pay for ingredients only! 

Dawe’s is the world’s oldest and largest spe- 
cialist in vitamin products for feeds. Dawe’s 
is a basic producer of feed fortification factors. 
Dawe’s offers you the widest selection of in- 
gredients, and the most complete service. 

Any practical combination of vitamins, trace 
minerals, and antibiotic is available through 
Dawe’s Prescription Service. 

Let us figure the cost of Dawe’s Prescription 
Service feed fortifiers delivered in your plant, 
to your specifications. Write us. 


Inc. 


4800 South Richmond St. 


Chicago 372, Illinois 
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